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Beirn Leaves 
as Biow Resumes 
Responsibility’ 


NEw YorkK, Dec. 2—F. Kenneth 


Beirn, who has been president of) 


Biow-Beirn-Toigo since February, 
1953 (when it was simply the 
Biow Co.), will leave the agency 
at the beginning of 1956, and Mil- 
ton H. Biow, chairman of the 
board, will resume active respon- 
sibility for the agency’s operations. 

In a memorandum to the staff, 
the two men made these points: 

1. Mr. Biow has been assuming 
more and more responsibility for 


Milton Biow 


F. K. Beirn 


heading agency operations—“It is 
for this reason that Mr. Beirn is 
leaving the company...” 

2. Mr. Beirn, after a vacation in 
Europe, will study “various pos- 
sible personal moves, outside the 
advertising agency field as well as 
in it.” 

3. Mr. Beirn enjoyed his associa- 
tion in the agency and with its 
principals, and Mr. Biow said flat- 
ly that Mr. Beirn’s departure was 

(Continued on Page 4) 


FTC Jurisdiction 
in Insurance Cases 
Hit by Examiner Hier 


WASHINGTON, Dec. 1—A Federal 
Trade Commission hearing exam- 
iner ruled today that the commis- 
sion can only regulate advertising 
of health insurance companies 
which have agencies in Rhode 
Island, Mississippi, Montana, Mis- 
souri and the District of Columbia. 

If upheld by the full commis- 
sion, the decision by Examiner 
Frank Hier will substantially 
handicap the commission’s prose- 
cution of false advertising com- 
plaints which it has issued against 
41 companies in the health insur- 
ance field. 

Mr. Hier said he is convinced 
that Congress intended to leave 
the regulation of health insurance 


|advertising to the states. He said 


the commission retains authority 
in these five jurisdictions because 
(Continued on Page 109) 


JOLLIER BY THE DOZEN—This ad for 

Brown-Forman’s Early Times, said 

to be the first whisky ad to pro- 

mote Christmas giving on a case 

basis, will run in Life, Look, and 

Collier’s. Ruthrauff & Ryan, Chi- 
cago, is the agency. 


Auto Makers Force Dealers to Resort to 
Misleading Ads, Unethical Practices: Bell 


WASHINGTON, Nov. 30—A spokes- 
man for the National Automobile 
Dealers Assn. told the Senate anti- 
monopoly committee that “coer- 
cive” practices of auto manufac- 
turers are forcing dealers to resort 
to misleading advertising and oth- 
er unethical practices that they 
“despise.” 

Rear Adm. Frederick J. Bell 
(USN, Ret.), exec. v.p. of the asso- 
ciation, said that manufacturers 
are able to exert pressure on deal- 
ers because the industry’s fran- 
chises are “one sided.” 


Outdoor Ad Volume 
May Top $116,000,000 


OAI Reorganization, 
Anti-Trust Settlement 
Among Year’s Highlights 


New York, Dec. 1—The outdoor 
advertising industry has had a 
busy—and profitable—year so far 
in 1955. 

Estimates put the dollar volume 
of outdoor for the year at $116,- 
000,000-plus, a figure that exceeds 
1954’s total of $111,580,000 by $4,- 
500,000. 

Here are some highlights of the 
year’s activities on other outdoor 
fronts: 

1. Outdoor Advertising Inc., the 
industry’s major sales organiza- 
tion, was completely reorganized. 

2. A consent decree was issued 
in federal court in Chicago ending 
the five-year-old anti-trust suit 
brought by the government against 
General Outdoor Advertising Co. 
By this action GOA had to (1) 
dispose of its holdings in four 
cities; (2) limit its interest in OAT 
common stock to the 30% it now 
owns, and (3) retain only one di- 
rector on the board of OAT. 


@ 3. Public service advertising by 
the outdoor industry, in coopera- 
tion with the Advertising Council, 
was stepped up. In this connec- 
tion, also, the outdoor industry 


this year marked its 50th year of 
traffic safety promotion. 

4. Outdoor Advertising Assn. of 
America authorized the use of 30- 
sheet posters for a trial period. 
This new size increases posting 
area by 25% and leaves a uniform 
white blanking space of 4%” 
around the design. The new size 
has already been adopted by sev- 
eral national advertisers. 


® In addition to these highlights 
there have been a number of other 
significant developments during 
1955 in the outdoor industry. 

For example, further successful 
experiments have been made with 
a slick, or glossy finish, paper 
called Kromecote (Champion Pa- 
per & Fibre Co.). It is slightly 
heavier than regular poster paper, 
and is said to lend itself admir- 
ably to the reproduction of color 
photography. 

Application of beaded plastic to 
the poster surface was tried out 
this year by United Artists Corp. 
for its “Not as a Stranger” movie 
poster. The plastic, which adheres 
to the outlines of the figure, gives 
off a luminous effect when ex- 
posed to automobile headlights. 

There also has been an increas- 
ing use of Day-Glo radiant inks 
on the poster surface. Recent im- 
provements in these inks now pro- 

(Continued on Page 44) 


“The dealer,” Adm. Bell said, “is 
far from being the independent 
business man the factory alleges 
he is.” 


e Following his appearance the 
committee, which is studying the 
operations of General Motors, 
heard a series of dealers who con- 
tended that they were victims of 
strong-arm tactics. 

One of them, Ed Travis Jr. of 
St. Charles, Mo., said he was ad- 
vised to use “high-pressure” tac- 
tics to increase his sales of Buicks, 
but he eventually lost his 35-year- 
old franchise because GM decided 
he was not selling enough. 

Another, Lee Anderson of Lake 
Orion, Mich., said he lost his 
Chevrolet-Pontiac-Buick franchise 
because he complained about the 
fact that Pontiac workers who re- 
sided in his community were al- 
lowed to buy three new cars each 
annually direct from the factory 
at dealer price. 

He said he had been a GM 
dealer for 30 years, “but I found 
myself in competition with 1,100 
Pontiac workers who had a quota 
of three cars each which they 
could sell without any of the ex- 
pense that I had to face.” 


(Continued on Page 109) 
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About Wire Tapping Experiences 


Manhattan Shirt 
Puts Agency Pitches 
on Recording Tape 


New York, Nov. 30—Agency 
men, beware: Everything you say 
may be held against you. 

This, in effect, was the situation 
confronting 18 agencies which 
solicited the $800,000 Manhattan 
Shirt Co. account. A total of 52 
agencies originally applied. 

Agencies entering the competi- 
tion were somewhat startled to 
find that Manhattan was tape 
recording all the presentations. It 
was explained that company ex- 
ecutives did not have time to sit 
in on all the pitches and so it was 
decided to put everything on tape. 


® The selection was narrowed this 
week to five agencies, with the 
final decision due next week. 

Louis C. Stengel Jr., senior v.p. 
in charge of advertising and sales, 
confirmed to AA today that a tape 
recorder was used during the agen- 
cy pitches. He pointed out that this 
device has a number of advan- 
tages. 

For one thing, he said, it pro- 
vides a different perspective. Also, 
it insures that an advertiser will 
not be influenced by such extra- 
neous factors as the way someone 
looks or the kind of necktie a man 
is wearing. 

Mr. Stengel said the only dif- 
ficulty was with his wife; each 
agency pitch ran to about two 
hours and his wife threatened to 
divorce him if he brought home 
tapes of their solicitations. 


® As a clincher, Mr. Stengel 
pointed out that this way the client 
has a permanent record of an agen- 
cy’s recommendations and prom- 
ises. And in a year or two, if the 
client and agency do not see eye to 
eye, the client can always pull out 
the tape and say: “You said you 
were going to do this and this, so?” 

The losing agencies will also get 
a souvenir of their effort; Man- 
hattan will send all of them the 
tapes of their solicitations. 

Kenyon & Eckhardt resigned the 
Manhattan account last month 
(AA, Oct. 24). 


Last Minute News Flashes 
Grant Gets Lentheric Account from C&W 


New York, Dec. 2—The Lentheric division of Olin Mathieson Chem- 
ical Corp. will move its account on Jan. 1 from Cunningham & Walsh 
to Grant Advertising. Robert Cole, Olin’s ad director, told AA the 
switch was made after an impressive presentation by Grant on a 
new product to be marketed by Lentheric. Another factor, he said, 
was Grant’s regional office setup. C&W retains Olin’s Squibb division. 


Jacoby-Bender Moves to Grey Advertising 


New York, Dec. 2—Jacoby-Bender Inc., maker of watch attach- 
ments, has switched its account from Lewin, Williams & Saylor to Grey 
Advertising, effective Jan. 1. Underva new program, J-B will have 
increased point of sale and trade campaigns and will return to spon- 
sorship of the ABC-TV series, “Stop the Music.” 


Knipe Gets Added Duties at Anderson & Cairns 

New York, Dec. 2—Karl Knipe, v.p. and a director of Anderson & 
Cairns, has been elected secretary of the agency. He replaces L. G. Van 
Akin, who resigned about three months ago to join J. M. Hickerson 


Inc. 


(Additional News Flashes on Page 113) 


New York, Dec. 1—Ingredients 
of a dramatic and disquieting pic- 
ture of machinations in the cos-. 
metics business were assembled 
this week when a state legislative 
committee heard testimony from 
Hazel Bishop Inc. and Revlon 
Products revealing wire tapping 
activities in their companies. 

Probing into illegal wire tapping 
in the state, the committee sub- 
poenaed Raymond Spector, chair- 
man of Hazel Bishop Inc., and Wil- 
liam D. Heller, comptroller of 
Revlon Products Corp. Committee 
members heard Mr. Spector de- 
scribe how he discovered that his 
company and private lines were 
being tapped “by a competitor.” 
Mr. Heller gave testimony on wire 
tapping which Revlon uses on its 
own employes in order to create 
among other things, “higher mo- 
rale.”’ 

Mr. Heller said Revlon had 
been monitoring phone conversa- 
tions periodically for five or six 
years as part of its employe train- 
ing procedure covering services to 
the public and customers. 

“IT might add,” he told the com- 
mittee, “that this procedure has 
proven to be extremely beneficial 
in every respect. Number one, it 
has tremendously improved the 
performance of our employes. It 
has created a higher morale and, 
more important, has enabled Rev- 
lon to render better and more ef- 
ficient service to the public, to our 
customers and to our field person- 
nel.” 


® Mr. Heller said he kept a re- 
cording machine in a locked closet 


in his office and on one occasion 
(Continued on Page 112) 


Wrangling and 
Rationing Beset 
Newspaper World 


Record Purchase Also 
Helps Fill a Big Week 
as Newhouse Expands 


Cuicaco, Dec. 2—This was a 
trying week for the newspaper 
medium, which in the space of a 
few days has seen enough selling, 
wrangling and even rationing to 
last it for a normal year. 

Key developments (aside from 
the important announcement that 
1955 newspaper ad linage is a 
healthy 10% ahead of last year) 
were: 


e In Detroit, a strike by stereo- 
type operators shut down all three 
papers for the first time in the 
city’s history. 


e In Cincinnati, the leader of an 
employe-citizen’s group, which has 
owned the Enquirer since 1952, 
made public a dispute with 
the newspaper’s publisher which 
should reach a head next Sunday. 


e From Canada came word that 
the continent’s largest newsprint 
(Continued on Page 113) 
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‘Collier's’ Should Break Even in ‘56... 


C-C Story—trom $2,400,000 in Red 
to $400,000 in Black in 1 Year: Smith 


New York, Nov. 29—Paul C. 
Smith, who has been making the 
luncheon circuit with the Crowell- 
Collier story, brought his one-man 
show down to Wall Street yester- 
day and, in his frank manner, 
reeled off some facts of publishing 
life to the New York Society of 


Reconsider TV Tube 
Rule, FTC Is Urged 
by Electronics Group 


WASHINGTON, Dec. 1—The Ra- 
dio-Electronics-Television Manu- 
facturers Assn. warned today that 
the cost of tv tubes and sets will in- 
evitably increase if the Federal 
Trade Commission refuses to re- 
consider a trade practice rule re- 
quiring manufacturers to designate 
picture tubes using repossessed 
glass as “used.” 

In a petition urging the commis- 
sion to reconsider the rule, the 
association said there is no differ- 
ence between the quality of a pic- 
ture tube made with a re-used 
container and that of one made 
with an unused container if both 
have all new functional parts and 
have been subjected to the same 
manufacturing processes and 
standards. 

“If picture tubes with re-used 
containers are marked ‘used,’ ” the 
association said, “the customer will 
construe it to mean that the tube 
is less desirable than one not so 
labeled, and therefore he will be 
reluctant to purchase such a tube. 


a “This reluctance on the part of 
the consumer will result in a de- 
cline in the use of repossessed 
glass. This in turn will mean an 
increase in the cost of envelopes 
to the manufacturer and an ulti- 
mate increase in the cost of tubes 
and sets to the consumer.” 

The association also objected to 
a rule outlining the acceptable 
method of computing picture tube 
size for advertising purposes. The 
industry said FTC recognizes about 
20 ways of computing tube size, 
compared with the one standard 
method used by the trade. It con- 
tended the result would be confu- 
_sion for the public. 

The rules become effective Dec. 
28 unless reconsidered. 


Suit Hits Appliance 
Makers for Giving 
Edge to Big Dealers 


Curcaco, Nov. 30—Eight Chicago 
retailers have brought suit in U.S. 
District Court against two cut- 
price mass-volume appliance deal- 


ers—Polk Bros. and Grossi Bros. 
The charge: violation of federal 
anti-trust laws. 

The suit, which seeks more than 
$11,000,000 in treble damages, also | 
names the chief suppliers of the) 
two stores, including Westinghouse 
Electric Corp., RCA, Philco, Magic | 
Chef Inc. and Graybar Electric Co. | 
Most of the leading local distribu- | 
tors are named in the suit, includ- 
ing those handling Norge, Whirl- | 
pool, Hamilton and Maytag prod-| 
ucts. 

Specifically, manufacturers and 
distributors are charged with “les- 
sening competition” by (1) grant- 
ing the two retailers discriminatory 
lower prices, and (2) giving them 
paid salesmen and special adver- 
tising allowances, in some cases. 

The eight plaintiffs are all mem- 
bers of a newly-formed alliance of 
small appliance retailers on the 


city’s South Side. 


Security Analysts. 

The brash Mr. Smith called the 
pre-1953 Crowell-Collier operation 
“the most fouled-up outfit in the 
publishing business” and said he 
joined the company precisely be- 
cause he felt it was going down the 
drain. 

“Crowell-Collier didn’t ask for 
me,” said Mr. Smith, explaining 
that he quit his job as head of the 
San Francisco Chronicle six months 
before joining Crowell-Collier. He 
said he came east to look around 
for publishing opportunities and 
sold himself to Crowell-Collier, 
which was “perhaps a measure of 
their desperation.” 

Mr. Smith told the security 
analysts that he launched a radical 
reorganization after he took over 
the top reins at Crowell-Collier. 
He reported things were so bad 
that at one point Procter & Gamble 
decided to cancel $1,000,000 of ad- 
vertising in Woman’s Home Com- 
panion, 


® Neil McElroy, president of P&G, 
glanced at a Crowell-Collier finan- 
cial statement one day, related Mr. 
Smith, and asked, “Why are we 
throwing money down this pipe?” 

Mr. Smith said he rushed out to 
Cincinnati and managed to save 
most of the P&G schedule by con- 
vincing Mr. McElroy that big 
changes were on the way. The 
Crowell-Collier boss said he is 
now beginning to deliver on this 
promise. 

He reported that the publishing 
company made a profit of $138,000 
in the first six months of this year 
and predicted that it will be in the 
black by $400,000 for the entire 
year. Crowell-Collier reported a 
loss of $2,400,000 in 1954. 

The reorganization of the Crow- 
ell-Collier magazines—American, 
Collier’s and WHC—is still going 
on, Mr. Smith said. He reported 
that the loss on Collier’s will be re- 
duced to $1,000,000 this year. The 
bi-weekly lost $7,000,000 in 1953 
and $4,500,000 last year. Mr. Smith 
expects the magazine to reach the 
break-even point in 1956. 


® He refused to give comparable 
figures on the other two books, al- 
though he quipped that there is 
nothing wrong with American that 
another 800 pages of advertising 
wouldn’t fix. He said WHC was a 
big profit maker “up to 1953” and 
is now being put into “modern 
dress.” 

Mr. Smith admitted that the 
book division is the only Crowell- 
Collier division substantially in the 
black right now. He reported that 


(Continued on Page 6) 


ROBERT F. WOOLDRIDGE has been 
named advertising and sales pro- 
motion manager of Jerks Socks 
Inc., Cincinnati, maker of men’s 
socks. He formerly was an ac- 
count executive with Farson, Huff 
& Northlich, where he handled 
the Jerks Socks account, 


are available for 50¢ each and a 


Special Kellogg's 50: ANNIVERSARY Offer! 


Chose a al, of the 5st saenat 


“\nniversary 
Queen” ” 


SOS ote bs vers canta 


a ene 
alieedian 


ROSES BLOOM ON AILL-BRAN PACKAGE—Kellogg Co. will celebrate its 
50th anniversary in 1956 by offering an Anniversary Queen rose- 
bush as a premium with Kellogg’s All-Bran. Five colors in roses 


boxtop. Front panel of the pack- 


age carries a blurb about the offer; details and illustrations are on 
the back. ~ 


New York, Nov. 28—Television’s 
over-commercialization and its use 
of barroom material were deplored 
here tonight by FCC Chairman 
George O. McConnaughey. His was 
the principal address at the annual 
Sylvania Awards dinner honor- 
ing 30 outstanding tv programs 
and personalities. 

“With unforgiveable frequency 
the American living room is being 
fed material more appropriately 
reserved for the barroom or mid- 
way,” Mr. McConnaughey assert- 
ed. “Society has moved to insulate 
itself from the obscene and pro- 


‘Peter Pan’ Is Top Sylvania Winner; 
FCC Head Blasts TV's ‘Poor Taste’ 


fane by making it unlawful to use 
radio for that purpose. But no fool- 
proof formula has yet been devel- 
oped for protecting society from 
the offenders against good taste. 
At least no scheme has been de- 
vised which would be free of the 
danger of government interfer- 
ence,” he said. 

“Is good taste so elusive a con- 
cept as to be improbable of agree- 
ment among writers, producers, 
directors and performers on what 
to avoid? I think not. And I do 
not for a moment believe that 

(Continued on Page 88) 


‘Domination’ of TV 
by NBC, CBS Is Hit 
by Zenith Official 


PHILADELPHIA, Nov. 29—With 
the FCC cranking up the machinery 
for an investigation of radio-tv 
advertising (AA, Nov. 28), Zenith 
Radio Corp., Chicago, is getting in 
first licks at its old enemies, the 
big networks. 

Ted Leitzell, director of Zenith 
public relations, charged today that 
television is “dominated by Na- 
tional Broadcasting Co. and 
Columbia Broadcasting System.” 
This means that the men who head 
those networks are in virtual con- 
trol of what the public sees and 
hears over the air, he said. 

In a talk before the Poor Rich- 
ard Club, Mr. Leitzell compared 
network control of tv to a mono- 
polistic situation that “could not 
possibly exist among newspapers.” 
The domination of tv, he said, con- 
centrates altogether too much 
| power in the hands of two men, no 
|matter how high their standards 
‘or noble their purposes. 

“Imagine,” Mr. Leitzell said, 
| “two major wire services that con- 
| trol and censor all national news 
|and features; control nearly 75% 
|of the nation’s newspaper adver- 
| tising revenue and the rates which 
|a paper may charge for advertis- 
|ing space and have the capricious 
power to leave any client high and 
|dry by transferring its affiliation 
to a competing paper, even when 
such transfer means bankruptcy to 
the client.” 


be Subscription tv would break 
'network control of television by 
making independent stations “real- 
ly independent,” Mr. Leitzell said. 
The revenue they received from 
presenting fine box office enter- 
tainment for a small portion of 


their time would make profitable 
operation possible from the sale of 
advertising through the remainder 
of their broadcast day, he said. 

In a third quarter statement is- 
sued this week the company an- 
nounced net consolidated profits 
for Zenith and subsidiaries for the 
period ended Sept. 30 amounted to 
$5,004,069, a 94% increase over 
profits in the same period in 1954. 


New Package? It's 
Adman’s Decision, 
Designer Asserts 


SEATTLE, Nov. 29—The unpleas- 
ant task of telling a client that the 
design of his product or package 
smells when it comes to selling is 
one for the advertising agency, an 
industrial designer said here last 
week. He spoke to a joint meeting 
of the Advertising and Sales Club 
and the Seattle Art Directors. 

“Packages are like people,” said 
Walter Landor, head of Walter 
Landor & Associates, San Francis- 
co. “If your product is any good at 
all, it stands to reason that more of 
it will be picked up by more people 
if its package has an out-going per- 
sonality—if it smiles at the con- 
sumer, intrigues her, gives her con- 
fidence, reassures her that it is 
worth the price, and if it’s a food 
product, if it activates her taste 
buds. And finally it’s got to have a 
strong enough personality to make 
it easy for her to recognize it out 
of the corner of her eye the next 
time she is in the store.” 

It’s a “rare product that succeeds 
today without being dressed right,” 
Mr. Landor continued. “Here in 
the Northwest I know of 37 prod- 

(Continued on Page 110) 
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Grid ‘Blackouts’ 
Worked 0.K., Says 
NCAA TV Group 


Cuicaco, Nov. 29—A blustery 
blizzard of actions and statements 
fired at it by tv broadcasters and 
politicians has failed to change 
the sunny attitude of the National 
Collegiate Athletic Assn.’s tv com- 
mittee. 

In a meeting held here to make 
recommendations for next year’s 
college football telecast scheme, 
the committee of athletic directors 
queried one another and found 
that in their various districts this 
season’s NCAA telecast plan had 
“worked well and was satisfac- 
tory.” 

This general attitude reportedly 
included the Midwest district, 
where most of the uproar has been 
heard about NCAA-invoked 
“blackouts” of various big-time 
games. 

Under questioning by reporters, 
committee members admitted that 
there had been some troubles in 
Iowa, namely that a tv station 
had defied one of the association’s 
blackouts and “cut in” to a CBS 
football telecast (AA, Nov. 14), 
and that the following week CBS 
refused to go along with a reprisal 
move which would black out the 
whole state. 


® But the committee was as un- 
worried by all this as it was by 
attacks made on the “blackout” 
policy by lIowa’s governor and 
various legislators. Nor was it on 
anything but the “friendliest re- 
lations” with CBS. 

As for another small cloud—a 
protest to the Justice Department 
by WJIM-TYV, Lansing, Mich., that 
the NCAA’s blackout policy is an 
“unreasonable” restraint of trade 
—the committee dismissed it as 
simply “one man’s opinion.” 

Walter Byers, NCAA exec. sec- 
retary, explained that NCAA re- 
strictions on telecasting are less 
restrictive than National Football 
League’s plan—which the Justice 
Department has found a “reason- 
able” restraint of trade, he said. 

It all seemed to indicate that a 
similar telecast arrangement will 
prevail in the 56 season—unless 
the committee’s open hearings pro- 
posed for next spring should pro- 
duce a real torrent of protests. 


Now Ten Years Old, 
Standard Outdoor 
Still Likes Copy Brief 


New York, Dec. 1—Standard 
Outdoor Advertising Inc. will cele- 
brate its tenth birthday next 
month, with a wave of promotion 
for the outdoor industry. 

In its decade of existence, SOAI 
has devoted principal attention to 
advertising copy for outdoor use. 
In that period it has run nearly 
100 ads, most of them bearing 
down either on the short copy 
which Standard insists is the key 
to advertising success in the out- 
door medium, or to testimonials 
from successful users of the medi- 
um. 

At the same time, Standard— 
and its 35 member companies— 
will review the contributions of 
their code, whose establishment 
was one of the first actions the 
group took after its formation. 
The Standard code—which it feels 
embraces the best practices avail- 
able to the outdoor industry—cov- 
ers agreements on (1) location of 
panels, their structure and visibil- 
ity, and (2) execution of contracts 
and general policies of operation. 
It provides, for instance, that pan- 
els are to be located in areas rec- 


(Continued on Page 115) 
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THAT RAH-RAH SELL—Automobile dealers are pulling 
out all the stops. A Ford dealer in Manhasset, L.I., 
for example, sends residents in the area what looks 
like a check for $650. The small print reads: “This 
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check is worth $650 when applied to the purchase 
of a new 1956 Ford. Where trade is involved this 
check must be presented at time deal is started, 
transferable only when properly endorsed.” 


Poor Richard ‘Prize’ 
Costs Cab Company 
President $1,100.58 


WASHINGTON, Dec. 1—If you win, 
you gotta pay. 

That’s the gist of the tax court 
ruling today that Clewell Sykes, 
president of Yellow Cab Co., Phil- 
adelphia, must pay federal income 
taxes on that 1950 Chevrolet con- 
vertible he won at the 1950 Poor 
Richard Club award dinner. 

Uncle Sam agreed he was with- 
in his rights when he took a $1,968 
charitable deduction after giving 
the car to the Young Women’s 
Christian Assn. However, the gov- 
ernment argued—successfully—he 
should also have added the value 
of the car into the gross income 
portion of his return. 

Mr. Sykes, who was the guest 
of William Hinderscheid of Lee 
Tire & Rubber Co., said he came 
to hear Paul Hoffman and to be 
seen at this important social event. 
He contended the prize could not 
be considered income because he 
was entirely unaware of the fact 
that a drawing was to be held, and 
had nothing of value to qualify 
for it. 


® The court held him responsible 
even though Mr. Hinderscheid put 
up the $17.50 for his guest ticket. 
It agreed he had given nothing 
of value in return—not even an 
order for tires. 

At the time, the court noted, Lee 
wasn’t getting any business from 
Yellow Cab; and it didn’t get any 
until July 1, 1954, when it landed 
an order covering tires for 50 
cabs. 

The government says the tax on 
the $1,968 Chevrolet will set Mr. 
Sykes back $1,100.58. 


Here’s rousing good browsing* 
for gray flannel suiters.. . 

be they men-about-town 

or Exurbia commuters! 


Park & Tilford 
“Private Stock” 
in the special gift 


Book Bottle* 


Heres the gat thats really differen 
pus the cheng for the man with an ede 
cated tame for the fines whiskey! A 
“ 


Park & Tilford 
Private Stock 


a blend of all straight whiskies! 


os PROOT + PARE & TILFORD DINTELLERS CORF AT LownVnEE OF 


SOMETHING TO CURL UP WITH—This 
Park & Tilford ad ticketed for New 
York and Cleveland newspapers 
promotes the distiller’s book bottle 
of Private Stock. The ad, which is 
slanted toward admen, was pre- 
pared by Bryan Houston Inc. 


Doctors Should End Use of Tobacco, 
Southwest Medical Journal Insists 


Et Paso, Nov. 29—Southwestern 
Medicine, in its current issue, crit- 
icizes physicians for using tobacco, 
permitting patients to use it and 
accepting tobacco ads in their pro- 
fessional journals. 

Because tobacco produces only 
harmful effects, and “undoubted- 
ly” causes many ills, the journal 


Lungs of Mice 
Unharmed by Cigaret 
Smoke, Study Shows 


RICHMOND, VaA., Nov. 29—A se- 
ries of experiments conducted at 
the Medical College of Virginia in 
the past 13 months indicates that 
cigaret smoke has no harmful ef- 
fect on the lungs of mice. 

Dr. Seymour J. Kreshover, who 
supervised the tests, said no signs 
of tumors appeared in the lungs or 
other tissues under the skin of the 
two strains of mice subjected to 
daily inhalations of “relatively 
large” amounts of cigaret smoke. 

An artificial smoking machine 
was used in the tests. Smoke from 
a burning cigaret was conveyed 
through a tube to a tiny mask fit- 
ted over the snout of the mouse. 
Earlier experiments indicated that 
cigaret smoke also has no effect on 
the lips of mice, Dr. Kreshover re- 
ported. 


Mumm, Mullay Adds One 

Finland House Lighting Corp., 
New York, has appointed Mumm, 
Mullay & Nichols, New York, to 
handle advertising for its line of 
contemporary brass lighting de- 
signed by Paavo Tynell. Newspa- 
pers, Sunday supplements, con- 
sumer shelter magazines and trade 
publications will be used. Abbott 
Kimball Co. formerly handled the 
account. 


said in an editorial in its December 
edition, “it is time that the med- 
ical profession becomes at least 
consistent and begins to exert pres- 
sure to bring about a decrease and 
even an abolition of the use of to- 
bacco. 

“As medical men, we know that 
tobacco undoubtedly causes many 
symptoms, especially those which 
have to do with the lung and 
cardiovascular system; and we 
know that smoking is a factor in 
cough, hoarseness, sore throat, 
stuffy noses, nasal discharge, diz- 
ziness, deafness, visual disturb- 
ances and a host of other com- 
plaints,” the magazine said. 

“Therefore it is difficult to con- 
done the use of tobacco simply be- 
cause one uses it oneself, or be- 
cause medical journals accept 
unrestrained advertising from to- 
bacco companies.” 

(The American Medical Assn. no 
longer accepts cigaret advertising 
in its journals.) 


= Why people smoke is an age-old 
question that has never been an- 
swered adequately, the editorial 
said. It declared that such reasons 
for smoking as decreasing nervous 
tension, alleviating sorrows, weight 
reductions, pseudo-sophistication 
and the teething ring impulse are 
inadequate. 

“It is obvious that cigaret smok- 
ing cannot but aggravate coronary 
heart disease, peripheral vascular 
disease... Last but not least, it 
certainly cannot help an upset di- 
gestion; but we as physicians still 
continue to smoke,” the editorial 
said. 

“Day in and day out we preach 
cancer prevention. However, when 
we realize that when we simply 
paint the shaved backs of mice 
with tobacco tar, we produce 


(Continued on Page 73) 


Quieter Boom, But No 


Bust in ‘56: Forecast 


Agriculture Department 
Expert Crawls Out on 
Ist Limb of the Season 


WASHINGTON, Dec. 1—This is the 
time of the year when “experts” 
are expected to predict the busi- 
ness outlook for the coming year, 
and the first expert to check in is 
Nathan M. Koffsky of the Depart- 
ment of Agriculture. 

He has examined all the usual 
barometers and come up with a 
bullish report. At the Agriculture 
Department’s 33rd annual outlook 
conference this week he said de- 
mands from all types of consumers 
—individuals, business and gov- 
ernment—are expected to increase 
moderately, and employment and 
incomes will increase. In so many 
words: Continued gains in 1956, 


No Agency Shifts 


Are Seen in GE’s 


Division Reshuffle 


New YorkK, Nov. 30—No imme- 
diate realignment of advertising 
agencies is expected as a result of 
General Electric Co.’s regrouping 
of its major consumer products di- 
visions, a company spokesman told 
AA today. 

The regrouping, effective Dec. 1, 
transfers GE’s radio and television 
receiver divisions from the elec- 
tronics group to the new consumer 
products group. Hereafter this 
group will have five divisions: Ap- 
pliance and tv. receiver division 
(formerly the major appliance di- 
vision), housewares and radio re- 
ceiver division (formerly the small 
appliance division), air condition- 
ing division, Hotpoint Co. division 
and lamp division. 

Advertising for both the major 
and small appliance divisions is 
handled by Young & Rubicam. The 
air conditioning division’s adver- 

(Continued on Page 73) 


but not as much as in 1955. 

The 1956 forecasts are also coup- 
led with some post mortems about 
1955. It has turned out to be a far 
better year than anyone predicted 
at this time last year. In other 
words, the experts failed to ap- 
preciate the strength of the eco- 
nomic forces which made 1955 the 
outstanding year in recent eco- 
nomic history. 


® The 1956 optimism is based on 
the fact that every segment of the 
economy—except for agriculture— 
is on the upgrade, with further 
gains indicated. 

Consumers, who are the most 
important factor in the situation, 
are increasing their incomes at a 
rate in excess of a billion dollars 
monthly. “American living stand- 
ards,” according to Mr. Koffsky, 
“in terms of the volume of goods 
and services purchased per person, 
have risen almost 50% in the past 
15 years and the advance shows 
little sign of abating.” 

This doesn’t necessarily mean 
consumers will buy 7,500,000 cars 
again in 1956, Mr. Koffsky said, 
but rising income will support a 
higher level of purchases than in 
1954. 


® “While it is difficult to find 
much potential expansion in con- 
sumer demand for durable goods 
over the next year, demand for 
food and other nondurables and 
for services should continue to rise. 
Note again that consumer expendi- 
tures for other things than dur- 
ables increased more than $10 bil- 
lion over the past year, compared 
with an increase of $8 billion for 
durable goods.” 

Mr. Koffsky finds a very favor- 
able outlook for business invest- 
ment, with a new McGraw-Hill 
study indicating expenditure for 
plant and equipment will top 1955 
by 13%. He sees little chance of 
any drop in government expendi- 


(Continued on Page 115) 


Air Baseball Everywhere and Split TV Pay 
to Offset Gate Losses: Dodgers’ O'Malley 


New York, Nov. 30—Walter 
O’Malley, president of the Brook- 
lyn Dodgers, thinks television may 
hold the answer to baseball’s mi- 
nor league problems. 

Mr. O’Malley’s idea for solving 
the minors’ financial woes in- 
volves a big league tv game of the 
week. This, he said, will bring in 
$3,000,000 annually, with half of 
the money going to the majors 
and half to the minors. The game 
would be televised nationally. 

“Only a confused legal situation 
prevented a test run of the pro- 


Highlights of This Week's Issue 


Beating the farm surplus is the 
aim of the new promotion plan 
set up by the National Assn. of 
Food Chains 

Advertising is good training for a 
career in management in any 
business, says Cameron Hawley, 
adman-author 

Oklahoma Oil Co. shortens com- 
mercials to make its films 
more competitive with live tv 
shows 


A U. 8. Navy blimp, formerly used 
against Germany in aerial re- 
connaissance, now will be used 
over Germany as an ad me- 
dium, under German proprietor- 
GED 6h Bhi des oat Page 63 


in an age of mass communica- 
tions—still does the most effec- 
tive selling, says sociologists in 
new book 
Americans’ demand for imported 
whiskies continues to expand 
though Scotch is still in short 
supply 
Serving of frozen meat pies more 
than doubled in metropolitan 
Washington, D. C., on a per- 
home basis, Washington Post 
& Times Herald study dis- 
closes 


Permit credit, though the field 
is traditionally cash-and-carry, 
paint and wallpaper dealers are 
urged by association ..Page 81 


Not opposed to all kinds of adver- 


tising research, he says, is Wal- 
ter O’Meara; he just doesn’t like 
a list of eight objectionable 
types he finds still in exist- 
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gram this year,” he told reporters, 
“that would have netted $750,000 
apiece to the majors and minors. 
Certain television promoters al- 
ready have offered as high as $3,- 
000,000 to handle such a national 
program.” 

Baseball currently has suits 
pending for permitting too little 
broadcasting and for allowing too 
much broadcasting. Liberty Broad- 
casting System and the Ports- 
mouth, Va., minor league club are 
the respective plaintiffs. 

CBS-TV carried a baseball game 
of the week last season on Satur- 
day afternoons. Clubs of both ma- 
jor leagues participated, with the 
exception of the Milwaukee 
Braves, the Chicago Cubs, St. 
Louis Cardinals, Washington Sen- 
ators and Detroit Tigers. The se- 
ries was sponsored by Falstaff 
beer in its territory and sold co- 
op outside the brewery’s area. 


ws This, however, was a rigidly re- 
stricted operation. The games were 
not seen in any big league city, 
nor were they carried in a minor 
league baseball city if the home 
team was playing there at the 
same time. CBS-TV has the rights 
to this series for 1956. (None of 
this money goes to the minors.) 

Mr. O’Malley’s big revenue- 
making proposal would take the 
strings off tv and-~ permit the 
game of the week to be seen in 
— cities as well as other mar- 
ets. 
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"Redbook’ Reports Top Period 

Redbook, New York, has re- 
ported its third quarter news- 
stand sales at more than 1,000,000, 
with a total circulation of 2,297,- 
000 for the period, highest quarter 
in the magazine’s history. 


Carl Shem Joins Compton 
Carl A. Shem Jr., formerly with 
McCann-Erickson, Cleveland, as 


an account executive on the Stan-| 


|dard Oil Co. of Ohio account, has! 


joined Compton Advertising, Chi- 
cago, as account executive on the 
Socony-Mobil Oil Co., central 
region, account. 


Worumbo Switches Agencies 
Worumbo Mfg. Co., Lisbon Falls, 
Me., wool fabrics producer, has 
switched its advertising account 
from Anderson & Cairns to Robert 
W. Orr & Associates, New York. 


Another 


Produced from story board 
to release print in 10 days! 
When time counts, you 
can depend on Filmack 
for speed and quality! 


You'll be pleasantly surprised at our a! modest — 
' 


prices. Let us quote on your next TV 


Im spot. 


Beirn Leaves 
as Biow Resumes 
Responsibility’ 


(Continued from Page 1) 
“solely of his own free will and 
much against my own personal 
wishes. The door is always open to 
him.” 

It was not expected that a new 
president of the agency would be 
named for some time, but rather 
that Mr. Biow would function as 
chief executive officer. 


@ It was a new tack for the Biow 
agency, which had doubled its bill- 
ing between 1944 and 1951, a peri- 
od in which it rose from $20,000,- 
000 to $42,000,000. It reached a 
high of $50,000,000 in 1953. That 
was the year Milton Biow told a 
federal court in San Francisco how 
he had paid $100,000 to Arthur 


Barber shop quartets go modern...in lowa! 


THE DES MOINES 
REGISTER ann [RIBUNE 


An “A” schedule newspaper in an “‘A-I’’ market! 
Gardner Cowles, President 


REPRESENTED BY 


Scolaro, Meeker & Scott—New York, Chicago, Detroit, Philadelphia 
Doyle & Hawley—Los Angeles and San Francisco 


In fact the modern trend to electric razors 


is something 


to see, in lowa. For example, 


use has almost doubled in just four short 
years. And last year, use of one well-known 
brand went from 3.2 to 8.1 %* in lowa cities 
and towns—4.7 to 12.8%* on he-man Iowa 


farms. 


Speaking of the man-market, did you 
know that 70.6% of all the men in Iowa 


regularly read The Des Moines Sunday Reg- 


medium that 


ister—the A-schedule newspaper with 
better than 500,000 circulation—the one 


covers the entire state of lowa? 


*That’s only part of the story of this big-income, 


big-spending all-lowa market. See what's hap- 
pening to all kinds of personal and family prod- 


THE HOMES 


ucts in our latest BRAND INVENTORY IN 


OF IOWA SUBSCRIBERS to The 


Des Moines Sunday Register. W rite for your copy, 


on your company letterhead. 


Samish to get and hold the Schen- 
ley account. Mr. Samish subse- 
quently was convicted, and the 
agency was forced to explain a 
good many times just what its 
reasoning was in retaining the man 
who had been called the political 
boss of the State of California. 

The following year—1954—was 
a difficult one. The agency lost 
Procter & Gamble’s Joy, Lady Es- 
ther Ltd., Dromedary food prod- 
ucts, Eversharp Inc. and Bulova. 
It picked up Benrus watch from 
the shuffle of Cecil & Presbrey, 
as well as Seeman Bros. and Julius 
Wile & Sons, all handled by J. D. 
Tarcher at C&P. This year it 
picked up two American Home 
Products items, but lost the Ansco 
division of General Aniline & Film. 

In 1954, the agency reported bill- 
ings of $46,060,000—down from the 
$50,000,000 peak, and it slid in 
rank from eighth to twelfth. At 
present, billings are running at the 
rate of about $46,000,000. 


® The new change in top person- 
nel signalizes the return to top 
responsibility of one of the most 
dynamic and volatile of agency 
men in the business. 

Milton Biow is a hard-driving, 
resilient man, who devised some 
of the shrewdest merchandising 
ideas in marketing history (e.g., 
Philip Morris’ Johnny) and wore 
out associates half his age (he’s 
now 62) and was completely im- 
patient of halfway measures or a 
9-to-5 regimen. He resisted organ- 
ization, and during the years of 
the agency’s greatest growth it was 
—at the top—a one-man shop. And 
it was the agency with the largest 
billing-per-employe ratio among 
major shops. 

Mr. Biow loved to report that at 
his agency all conferences were 
held standing up. That way, they 
ended faster. 

F. Kenneth Beirn came to Biow 
in 1948 as exec. v.p., after 13 years’ 
experience with various agencies, 
including Grant Advertising and 
Dancer-Fitzgerald-Sample. 

The agency will, at least for the 
time being, retain the Biow-Beirn- 
Toigo name. 


Advertising Age, December 5, 1955 


Eee Pes 


DAVID K. SMITH has been named 
merchandising manager of con- 
sumer products for the paper con- 
tainer division of Continental Can 
Co., New York. He formerly was 
consumer products special repre- 
sentative for Continental’s east- 
ern d'vision. 


Joshua B. Powers 
Selling Ad Space in 


Revived ‘La Prensa’ 


New York, Dec. 1—Joshua B. 
Powers Inc. announced here this 
week that it is accepting space 
reservations for La Prensa, the 
Argentine daily which is being re- 
turned to its publisher-owner, Dr. 
Gainza Paz, following overthrow 
of the Peron regime. 

Joshua B. Powers, head of the 
newspaper representative compa- 
ny, was scheduled to arrive in 
Buenos Aires tonight with Dr. 
Gainza Paz. The publisher has 
been in exile here for the past four 
years. 

The Powers office, which last 
placed space for the paper in Jan- 
uary, 1951, said it is not able yet 
to guarantee rates, sizes or dates, 
but it promised exporters “the best 
advertising buy in South America.” 

Advertisers were warned that 
space in La Prensa is likely to be 
tight, as Argentine has a shortage 
of both newsprint and dollars. Pa- 
pers there are limited to eight 
pages daily, 16 pages on Sunday. 


THE BEST WAY... 


There’s An Easier Way 
To Get Attention... 


Sell to men? Catch your customer's atten- 
tion in a subtle way! Reach 1,200,000 
reader-buyers. 98% male. Concentrate in 
THE SPORTING NEWS. Men buy it, like it, 
read it from the front page to the last. 


And have confidence in it. 


PHILADELPHIA 


It's almost as 
old as baseball itself and just as lively! 


' * | For commrete information write . = 
CHARLES C. SPINK & SON, Publishers 
| 2018 Washington Ave., St. Loui oe ie 

BOSTON — CHICAGO — DETROI- 
—— NEW YORK 


3, Mo. 


LOS ANGELES 
CLEVELAND © 
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“OPPORTUNITY.... 


. HAS POWER 


OVER ALL THINGS” 


— SOPHOCLES 


empress 


Can American industry sell consumers $40 billion more in 
goods and services by the end of 1956? We’ll have to, say 
economists, just to keep pace with our growing productivity 
and labor force — and to bring our standard of living more 
nearly in line with our capacity. 


$40 billion more sales would bring the total consumption to 
$274 billion — about 17% over the $234 billion sold in 1954. 
That measures the immediate job for advertising and selling! 


This certainly represents Opportunity — but it points up a 
Challenge, too. For if industry is to translate this massive 
potential into actual sales, the great mass of middle-income 
Americans — the Motivating Millions — must first be per- 
suaded to lift their level of demand to the highest plateau 
in economic history. 


What better “persuader” is there than Advertising? Espe- 
cially advertising in THIS WEEK Magazine—The publica- 
tion with the capacity to reach and really sell the millions 
of $4,000 to $7,500 income families throughout our great 
metropolitan centers of population. 


Consider these facts: 
e In the 523 retail trading z6ne counties that account for one- 
half of all U.S. sales, THIS WEEK reaches almost as many 
families as the next four leading magazines combined! 


e In the 2,548 remaining counties (representing the other half 
of sales) THIS WEEK reaches more families, and gives more 
effective coverage in more counties than any other magazine. 


e While THIS WEEK cuts across heavily in all income groups, 
it’s strongest where you find the “mostest’ — approximately 
one-half of its 11,000,000 plus circulation is concentrated in 
the great middle-income group — far more than the two 
general weeklies combined. 


But THIS WEEK is much more than the magazine with 
the largest circulation in America. For all its size, THIS 
WEEK has a warmth, a depth and a wholesome person-to- 
person editing that gets close to families on Sunday — the 
best selling day of the week. That influence, plus its deep 
penetration of important markets — where the Motivating 
Millions live, work, buy—combine to produce an advertising 
medium of matchless effectiveness. 


SHARES THE POWER AND PRESTIGE OF THESE 35 GREAT NEWSPAPERS WHICH DISTRIBUTE IT 


This Weck 


en GA) G:.> 


AMERICA’S LARGEST FAMILY MAGAZINE 


READ BY 11,000,000 Famities Every SUNDAY 


The Baltimore Sunday Sun 

The Birmingham News 

Boston Sunday Herald 

The Charlotte Observer 

Chicago Daily News 

The Cincinnati Enquirer 
Cleveland Plain Dealer 

The Dallas Morning News 

Des Moines Sunday Register 

The Detroit News 

The Houston Post 

The Indianapolis Star 

The Jacksonville Florida Times-Union 
Los Angeles Times 

The Memphis Commercial Appeal 
Miami Daily News 

The Milwaukee Journal 
Minneapolis Sunday Tribune 


New Orleans Times-Picayune-States 
New York Herald Tribune 
Norfolk Virginian-Pilot 

and Portsmouth Star 
The Philadelphia Sunday Bulletin 
The Phoenix Arizona Republic 
The Pittsburgh Press 
Portland Oregon Sunday Journal 
Providence Sunday Journal 
Richmond Times-Dispatch 
Rochester Democrat and Chronicle 
St. Louis Globe-Democrat 
The Salt Lake Tribune 
San Antonio Express and Sunday News 
San Francisco Chronicle 
The Spokane Spokesman-Review 
The Washington Sunday Star 
The Wichita Sunday Eagle 
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> GET THIS FREE BOOK ! 


Gives FACTS on... 


@ A Market of Over 5 Million Consumers @ List of "Blue Chip” Advertisers 

@ More Than aia Outlets @ Successful Mail Order Advertising 

@ Tremendous Total Purchasing Power i os 

@ Endless Streams of New Prospects © rome af He “yimes” Publications 
@ The "American Week-end” in Europe 


@ Merchandising Aids Available 
@ Composite Picture of Service Family @ “Times” Advertising & Service Offices 


ARMY TIMES PUBLISHING CO. 
41 E. 42nd Street Dept. G. 
New York 17, New York 


Please send me a free copy of “Timely Facts”. 


- COUPON. acs 
— TODAY! ary aoe 
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C-C Story—from $2,400,000 in Red 
to $400,000 in Black in 1 Year: Smith 


(Continued from Page 2) 

this division, which publishes the 
“Collier’s Encyclopedia” and the 
“Harvard Classics,” pushed its 
sales volume from $10,000,000 in 
1953 to $12,000,000 in 1954 and to 
an estimated $16,000,000 in 1955. 

Mr. Smith also revealed that 
early next year Crowell-Collier, 
with an eye on the bumper post- 
war baby crop, will bring out 
another encyclopedia, to be mar- 
keted by a separate sales force. 

Reminiscing about the state of 
the pre-Smith Crowell-Collier, Mr. 
Smith suggested that the woes of 
the company could be attributed to 
a “smug and complacent man- 
agement” that refused to look to 
the future. 


® He rattled off some interesting 
figures to show how Crowell- 


How to market a mood 


This lass with the lavender air is a top-notch saleswoman. 


She’s one of the Yardley Lavender-lovelies who inspires so many purchases of 
Yardley perfumes, cosmetics and toiletries. For she suggests to women that | 
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they may walk in loveliness, delight in the wonderful feeling of this lighthearted fragrance. 


Women agree—and buy Yardley. So do men intent on pleasing women. 


This year, put your favorite lady in a gay “Merry Christmas” mood with a Yardley gift. 


N.W. AYER & SON, INC. 


Philadelphia New York Chicago Detroit 
San Francisco Hollywood Boston Honolulu 


Collier refused to plow back prof- 
its into the company. Between 
1933 and 1953, he related, Crowell- 
Collier made a pre-tax profit of 
$80,000,000. Of this figure, $40,- 
500,000 went for taxes, $38,000,000 
went to the stockholders in the 
form of dividends and $1,000,000 
went for a preferred stock issue. 
Mr. Smith said that as a result 
of these policies the company had 
a difficult time just meeting oper- 
ating expenses in 1953. He said he 
had to work on “Operation Scotch 
tape and chewing gum” until he 
found some friends on Wall Street 
“and other streets around the coun- 
try” who were willing to stake him. 
The Crowell-Collier president 
said, “We are not out of the woods 
yet,” but “We are not thinking in 
terms of contradiction.” 
Other facets of Crowell-Collier, 
as reported by Mr. Smith, are: 
The company has a payroll of 5,- 
300, plus 2,000 sales agents for the 
book division. It prints in Spring- 
field, O., using 125,000 tons of pa- 
per a year; the only outside print- 
ing jobs handled in Springfield are 
publication of “Friends,” Chev- 
rolet’s house organ (a 2,500,000 
edition), and a trading stamp cat- 
alog (a 1,000,000 edition). How- 
ever, Mr. Smith said he is open to 
any job-printing offers, if (he sug- 
gested) Mr. Cowles is listening. 


Hot New Light Bulb 
Needs Agency for 
Consumer Drive 


New York, Dec. 1—Looking for 
a new account? Here’s one that’s 
“revolutionary,” unique and cov- 
ered by ten patents: 

A new light bulb, combining 
features of the incandescent, flu- 
orescent and mercury vapor lamps, 
has been announced by Duro-Test 
Corp., North Bergen, N. J. 

Called the Fluomeric, the new 
lamp is hailed by the company as 
“a revolutionary new light source,” 
and will hit the consumer market 
next spring backed by a probable 
campaign of several hundred 
thousand dollars. 

It fits into ordinary light sock- 
ets, requires no special transformer 
and will burn 12,000 hours, about 
16 times longer than a standard 
incandescent lamp. 


a Fluomeric lamps emit light in 
three ways: Gaseous discharge, as 
in a quartz mercury vapor lamp; 
fluorescing of activated phosphor 
powders, as in a fluorescent lamp, 
and by tungsten filament as in an 
incandescent lamp. 

Production on the first fluomer- 
ic lamps—750 watts and intended 
for industrial and commercial 
(highway) use—is planned to start 
Jan. 1. Each lamp is expected to 
cost between $18 and $30, the gen- 
eral price range of mercury vapor 
lamps. 

Duro-Test hopes to have a 250- 
watt lamp for home use ready by 
next June. It will probably sell 
for at least $5 initially. 

Reid, Decker & Stocki, Newark, 
handles industrial advertising for 
the company. But Duro-Test says 
it will probably need a new agen- 
cy to handle the consumer intro- 
duction. 


Set Winter Push for Kool-Aid 


Kool-Aid will be promoted in 
the winter this year for the first 
time. Perkins Products division 
of General Foods Corp. will pro- 
mote the drink under the theme, 
“Save—Serve Kool-Aid the Whole 
Year ’Round.” Ads will run in 22 
comics magazines, Ebony, Family 
Weekly, Household and True Sto- 
ry. Foote, Cone & Belding, New 
York, is the agency. 
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THE 
SHOE-LACE 
STORY 


(Thanks to Lionel Moses) 


It has happened to most of us. You’re dress- 
ing in a hurry some morning. You give your 
shoe-lace a yank—and it breaks. Right there 
and then you say to yourself, “I must re- 
member to buy shoe-laces today.” But you 
don’t. 


During the day you probably passed a dozen 
shoe stores. But ten to one when you unlaced 
your shoe that night you said to yourself, 
“Damn, I forgot those shoe-laces.” 


But suppose just one of those shoe stores 
you passed had placed a sign in the window 
that said, “Long-lasting shoe-laces for sale 
here.” What would have happened? You 
know and we know. That store would have 
sold you shoe-laces. 


Advertising creates the want. But point-of 
purchase merchandising helps to cinch the 
sale at the time the shoe-laces are broken 
—the kind of merchandising help which 
WEEKEND Magazine makes available to its 
advertisers—and which they are using with 
excellent results. 


The biggest single 
selling force in Canada 


Color advertisers, in particular, find WEEK- 
END’s color-separation service extremely 
valuable. It enables them to produce full- 
color store display material in advance of 
publication, blow-ups or reductions, French 
and English—at a saving of time and money. 


This merchandising help is but one of the 
reasons why WEEKEND Magazine is the 
biggest single selling force in Canada. As 
part of the week-end editions of 28 Canadian 
newspapers, WEEKEND goes into every sec- 
ond English-speaking home in Canada. In 
1956, its circulation of 1,450,000 will be a 
whopping 500,000 more than any other pub- 
lication. On a population ratio, WEEKEND’s 
circulation is equivalent to 22,000,000 in the 
United States. WEEKEND blankets Cana- 
da’s population-packed urban markets that 
account for 78% of Canada’s retail sales. 


Represented in the United States by O’Mara 
& Ormsbee Inc., New York, Detroit, Chicago, 


San Francisco and Los Angeles. 


Published as part of the week-end editions of the following Canadian newspapers: 
PORT ARTHUR News-Chronicle 
PRINCE ALBERT Daily Herald 
QUEBEC Chronicle-Telegraph 
SAINT JOHN Telegraph-Journal 

& Times-Globe 
ST. JOHN’S, NFLD. Telegram 
SUDBURY Star 


CALGARY Albertan 

CORNERBROOK, NFLD. Western Star 
EDMONTON Journal (Jan. 7, 1956) 
FORT WILLIAM Times-Journal 
HAMILTON Spectator 

KINGSTON Whig-Standard 
KIRKLAND LAKE Northern News 
LETHBRIDGE Herald 


LONDON Free Press 
MEDICINE HAT News 
MONCTON Times & Transcript 
MONTREAL Star 

MOOSE JAW Times & Herald 
OTTAWA Citizen 
PETERBOROUGH Examiner 


SYDNEY Post-Record 
TIMMINS Press 


TORONTO Telegram 
VANCOUVER Sun 
VICTORIA Times 
WINNIPEG Tribune 
THE STANDARD 
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‘55 Shapes Up as 
Horn of Plenty 
for Big Media 


New York, Dec. 1—Space and 
time salesmen—and publishers and 
network owners—have never had 


it so good. The cornucopias are| 


overflowing; these are the days of 
plenty. 

So it seems, at least, from this 
rundown of actual and predicted 
media revenues in 1955: 


® Magazine advertising is at a 
new high, says the Magazine Ad- 


vertising Bureau, which is predict-| 
ing a 12-month total volume of| 


some $660,000,000, as compared 
with last year’s record $600,000,- 
000. 


® Newspaper advertising linage 
smashed more records in October, 
reports the Bureau of Advertising. 
Linage for the first ten months of 
the year—2,332,337,180 lines in pa- 
pers in Media Records’ 52 cities— 
is 10.4% better than in 1954. 


e Tv nets took in $290,575,813 
during the year’s first nine months, 
a gain of better than $67,000,000 
over the comparable 1954 period. 
Moreover, the Television Bureau 
of Advertising figures national tv 
will gross $823,500,000 for the year 
(time and talent) to become king 
of the media hill. That figure in- 
cludes $274,000,000 from spot sales. 
An additional $226,000,000 is fig- 
ured to be what local sponsors will 
spend in video. 


® National expenditures in outdoor 
advertising are expected to hit 
$116,000,000 this year. In 1954, 
Outdoor Advertising Inc. figured, 
the bill came to $111,000,000. These 
figures don’t include local ad or 
production costs. 


e While radio is still taking it on 
the chin in the network gross sales 
department (down from $137,000,- 
000 last year to $113,300,000 for 
1955), a record year is in the of- 
fing for local radio (about $400,- 
000,000) and a peak year is in 
sight for national spot (around 
$150,000,000) . 


MAGAZINE REVENUE TO 
GROW 8.5%: BERNHARD 


New York, Dec. 2—Magazine 
advertising revenues may reach 
$725,000,000 this year, it was 
predicted in the Value Line In- 
vestment Survey, published by 
Arnold Bernhard & Co. 

This would be an 8.5% gain over 
magazine ad revenues in 1954. The 
Value Line Survey also predicted 
that total advertising revenues 


NOW HE POURS—The famous I. W. 

Harper “bowing gentleman” has 

been reproduced as a porcelain 

statuette containing a full four- 

fifths quart of straight whisky. 

Just twist the top hat, pull the 
cork and pour. 


may reach $9.1 billion for 1955, 
which would be a 12% increase 
over last year. 

‘Although the long-term decline 
in the magazine publishers’ share 
of total advertising has not yet 
been halted, the Value Line Survey 
foresees significant gains in maga- 
zine ad revenues during the next 
three to five years. This is in line 
with the large projected gains in 
total ad revenues, even though 
magazines’ slice of the total pie 
may continue to shrink. 


‘Oklahoman and Times’ Names 
Charles Neel Ad Director 


Charles M. Neel has been ap- 
pointed director of advertising of 
the Oklahoman and Times, Okla- 
homa City. He joined the newspa- 
per as a classified salesman in 
1935, then moved up through the 
local display and national adver- 
tising departments. Mr. Neel was 
named national advertising man- 
ager in 1949, and assistant direc- 
tor of advertising in 1952. 

In March of this year he was 
appointed acting advertising man- 
ager, succeeding O. C. Brown, who 
was promoted to the new position 
of director of public relations after 
serving as director of advertising 
since 1949. 


Orange-Crush Moves Office 
Orange-Crush Co. and _ Inter- 
American Orange-Crush Co. have 
moved their offices and manufac- 
turing plant from Chicago to 2201 
Main St. in suburban Evanston. 


Revenues for Top 20 Magazines 


New Yor«k, Dec. 1—Here’s how the Magazine Advertising Bureau 
reports the advertising revenue situation for the 20 leading magazines, 


through October: 


Life 
Time 


Better Homes & Gardens 
Ladies’ Home Journal 
Newsweek 
Collier’s 
Good Housekeeping 
McCall’s Magazine 

Business Week 
U.S. News & World Report 
Family Circle Magazine 
New Yorker 
Farm Journal* 

American Home 
Woman’s Home Companion 
Woman’s Day 
Reader’s Digest 
Vogue 
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1955 1954 
$100,403,322 $91,572,816 
68,528,472 65,885,144 
31,024,264 28,927,195 
22,390,730 19,991,639 
21,494,862 20,161,430 
18,864,353 16,396,009 
14,715,182 12,710,709 
14,082,314 13,010,648 
13,872,557 12,070,489 
12,561,328 11,167,375 
12,511,282 12,369,381 
10,529,285 8,721,012 
10,204,206 9,987,635 
9,672,273 7,930,274 
9,174,163 8,173,595 
8,683,637 7,940,173 
8,521,538 8,411,446 
7,654,659 7,866,793 
6,452,350 
5,731,967 5,580,828 


|Attendance May Set 


New Record at 58th 
‘Outdoor Convention 


| CHrcaco, Dec. 1—The Outdoor | 


| Advertising Assn. of America will 


l'hold its 58th national convention 


| in the Hotel Sherman here Dec. 
4-7. From the large number of ad- 
\vance registrations, OAAA offi- 
\cials said it might be the biggest 
convention in the association’s his- 
| tory. 

Walter Williams, Under Secre- 
tary of Commerce, will speak to 
OAAA delegates at the opening 
|session Dec. 5. His topic is “Ad- 
|vertising in an Expanding Econ- 
jomy.’ Frank Dunigan, chairman 
|of the local business development 
|committee, will preside at a local 
sales session the afternoon of 
Dec. 5. 

One of the highlights of the con- 
vention will be the national sales 
session to be held Tuesday. Ker- 
win H. Fulton, chairman of the 
board and chief executive officer, 
Outdoor Advertising Inc., will pre- 
side. 


® Others who will speak, in addi- 
tion to Mr. Fulton, are Harold 
Holt, v.p. and national director, 
research and sales promotion, OAI; 
Ted W. Lord, v.p. and New York 
sales manager, OAI; D. B. Seem, 
v.p. and director of advertising, 
Electric Auto-Lite Co.; Ralph H. 
Harrington, advertising director, 
General Tire & Rubber Co.; John 
H. Leach, v.p. of Gardner Adver- 
tising, and Warner R. Moore, pres- 
ident, OAI. 

Dr. Alvin W. Kummer, director, 
institute of marketing research, 
the Wharton school of business ad- 
ministration, University of Penn- 
Sylvania, will be the principal 
speaker at the national sales 
luncheon on Tuesday. 


@ Five speakers are slated to 
address the operations session 
Wednesday morning. Session 
chairman will be W. M. Rose, 
chairman of the operating stand- 
ards committee. Topics and speak- 
ers for the meeting are: 


1. “Successful Leasing Techniques’’— 
Frank Metzdorf, General Outdoor Adver- 
tising Co., Chicago. 

2. “What Is a Good Model Lease?’’— 
B. B. Stogsdill, B&B System Inc., Shreve- 
port, La. 

3. “‘Construction—How to Institute a 
Modernization Program’’—Myles S. Clegg, 
Old Colony Advertising Co., Providence, 
ae 

4. “Equipment—Modern Construction 
Management”—John E. Miller, John Don- 
nelley & Sons, Boston. 

5. “Fluorescent Lighting’’—Robert O’Day, 
General Outdoor Advertising Co., Chi- 
cago. 

The National Outdoor Advertis- 
ing Bureau Inc. also will present 
“Buyer Reflections on Outdoor’s 
Progress” at this session. 


ws The final session on Wednesday 
will be devoted to painted dis- 
plays. Presiding will be L. W. Mat- 
teson, chairman of the painted dis- 
play committee. The six speakers 
and their topics are: 


1. “Our New Painted Bulletins—The 
Deluxe Urban Bulletin and the Standard 
Highway Unit’’—Myles Standish, Stand- 
ish-Barnes Co., Providence, R. I, and 
R. D. McWhorter, Standard Advertising 
Corp., Clarksburg, W. Va. 

2. “Essentials of Good Painted Bulletin 
Design’’—Mark Seelen, v.p. and general 
art director, Outdoor Advertising Inc., 
New York. 

3. “Paintoroma’’—William W. Miller, 
general art director, General Outdoor Ad- 
vertising Co., Chicago. 

4. “‘How to Build a Sales Presentation” 
—Myles Standish. 
| 5. “A Barefoot Approach to Selling 
| Embellished Paint’—Nate Fry, Quality 
| Advertising Co., Lansing, Mich. 

6. “Basic Ingredients for a Successful 
| Cutout Program'’—Harry O’Mealia Jr., 
| O’Mealia Outdoor Advertising Corp., Jer- 
sey City, N. J. 


A new 24-sheet poster (See pic- 
ture on Page 44) just produced as 
|part of a stepped-up sales promo- 


*Effective September, 1955, Better Farming and Farm Journal com-/tion program combining the joint 
bined, under the title Farm Journal & Country Gentleman. Figures for | efforts of OAAA and OAI mem- 
1954 are not comparable with 1955, as prior to September, 1955, each bers will be unveiled at the con- 


magazine was listed separately. 


vention. 


Advertising Age, December 5, 1955 


Your best New Years — 


resolution! 


TIMELY—General Tire & Rubber Co. gets into the resolutions spirit 
with this timely message to appear on outdoor panels during Janu- 
ary. The poster was prepared by Continental Litho. Corp. 


Cuicaco, Nov. 30—Gaylord A. 
Freeman Jr., v.p. of the First Na- 
tional Bank of Chicago, warned 
bankers yesterday that if they are 
to compete successfully with the 
savings and loan associations they 
must convince the general public, 
through advertising, that banks 
really want to serve them. 

Speaking at the closing confer- 
ence here of 1,000 corresponding 
banks, Mr. Freeman also urged 
bankers to direct their advertising 
to the specific needs and desires 
of customers. 

“Reading one of the Chicago 
newspapers recently, I came across 
the ads of a bank and of a loan 
association,” Mr. Freeman said. 
“The bank, in a dignified, almost 
haughty way, announced that sav- 
ings were accepted by their bank. 

“The loan association ad empha- 
sized that in their office people 
are more important than money. 
I am not now commenting on the 
sincerity of these two ads, but I 
know that the first one irritates 
and the second invites. A customer 
wants to be wanted.” 


® Although people feel that there 
is a greater prestige in dealing 
with a bank, bankers must work 
hard to capitalize on this advan- 
tage, Mr. Freeman said. “If we 
make the factory worker feel em- 
barrassed every time he comes in- 
to our lobby, we virtually throw 
this advantage away,” Mr. Free- 
man said. “We must make him feel 
that we want to serve him, not just 
have his money.” 

In commenting on tailoring ad- 


vertising to the needs of customers, 


Mr. Freeman said: “If you have a/| 
large appropriation, perhaps you | 
can afford to spend some on catchy 


Banks Warned fo Alter Ads If They 
Plan to Fight Loan Associations 


institutional ads, as our bank has 
been doing. But the majority of 
our advertising should be keyed in 
with the fundamental reasons why 
people save.” 


® One of the principal reasons for 
the recent rapid growth of savings 
and loan associations is that they 
advertise more than banks, Mr. 
Freeman said. Not only do they 
advertise more, but they also ad- 
vertise more effectively, he said. 

“Last year banks spent approx- 
imately $68,000,000 for advertis- 
ing,” Mr. Freeman said. “The sav- 
ings and loan associations spent 
$36,000,000. That sounds as though 
we were doing an aggressive job, 
but this is not so, in relation to our 
size. 

“For every $1,000 of deposits, 
the savings and loan associations 
spent $1.30 for advertising, while 
the banks spent only 32¢. Propor- 
tionately, the savings and loan as- 
sociations spent four times as much 
as the banks. 


® “Moreover, the bank’s advertis- 
ing covers every type of facility, 
from trust service to bond depart- 
ments and travelers’ checks, with 
savings advertising allotted only 
about 16% of the total, whereas 
75% of the savings and loan as- 
sociations’ advertising expenditures 
was devoted to savings. 

“This means that for every $1,- 


/000 of deposits the banks spent 5¢ 


on savings advertising and the sav- 
ings and loan associations 97¢, 
almost 20 times as much. In short, 
they fire their advertising guns 
continuously, concentrated on one 
point—savings. We advertise only 
sporadically, and spread our shots 
over a wide field.” 


ARB Network TV Ratings 
Week of Nov. 6-12 


All figures copyright by American Research Bureau 


PROGRAM POPULARITY 


Rank Program Rating 
1 UT ooo Joi canbe eunbsiecedeennedvinveaisse 57.3 
2 | Love Lucy (Procter & Gamble, General Foods, CBS)..............0.008 52.1 
3 Ed Sullivan Show (Lincoln-Mercury Dealers, CBS) .............ccccccccccseeeeees 49.8 
4 Disneyland (American Dairy, American Motors, Whirlpool, 

SE Ps GITEED sskincacnsbscesbaniianielaalnapiahtcresscevsectsabensoirsesecsestessiansecies 46.7 

5 You Bet Your Life (DeSoto-Plymouth, NBC) .............cccccccccessceeeceeseeeeeeeeees 40.7 
6 George Gobel (Armour, Pet Milk, NBC) ...............cccccccccccecseseeceereeeereeeeee 40.1 
7 Jack Bonay (American Tobacco, CBS) .............00cccccscccssccccsssecsecsesseseseesees 39.6 
8 Hive Gat @ Geese GR. B. Reymadils, CBS)....ccccccccscsscccisccsscscccsccscsccssesccosssoves 38.8 
9 nnn UNI TN - cana hah vednbesasdevcenniipsaneente 37.5 

10 Your Hit Parade (American Tobacco, Warner-Lambert, NBC) ............ 36.7 

TOTAL VIEWERS REACHED 
Viewers 

Rank Program (000) 
1 Ed Sullivan Show (Lincoln-Mercury Dealers, CBS) o.........ccccccees 47,460 
2 $64,000 Question (Revlon, CBS) .........::ccccccccccccccscscccssscecsersscececceceseees 43,600 
3 Disneyland (American Dairy, American Motors, Whirlpool, 

ee. CR: Ma cannsensrtiindecsbothenrtnltiniimnianiinettiisiiionesdmescecece 41,920 

4 | Love Lucy (Procter & Gamble, General Foods, CBS) ...........000000... 41,780 
5 Jack Benny (American Tobacco, CBS) ..........ccccsccscsssssecsscsssceesceeeeceeseee 35,640 
6 You Bet Your Life (DeSoto-Plymouth, NBC) .o..........ccccccccccceeeeseeeees 32,540 
7 George Gobel (Armour, Pet Milk, NBC) ..........cccccccccccccccecsecessceesceeseee 32,510 
8 Perry Como (Several Sponsors, NBC) .........ccccccccsesscesscecsseevsceessceencees 31,520 
9 Honeymooners-Jackie Gleason (Buick Motors, CBS) .o......ccccccccceeees 29,080 

10 Climax (Chrysler Motors, CBS) .. 
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The Biggest Nearly 500,000" 
Advertising Buy Mm families now read 
in Milwaukee . The Sunday Journal 


#44,745 in October, 1955 


ve 
* MILA POR HNAy 


US Rew ; 
12 


12 or more sections every Sunday... 
and a winning location for every advertiser 


Main News Local News Comics 
Men’s Section Screen, Radio, TV Editorial Section 
Roto Picture Journal Home Section This Week Magazine 
Sports Section Women’s Section Classified Ad Section 


It’s the BIG BUY for advertisers because it’s the big value for readers. Nowhere 
else can you reach so many Wisconsin people for so little money. Ask a Journal 
representative for circulation, rates and readership facts. 


THE SUNDAY 
MILWAUKEE JOURNAL 


National Representatives—O'Mara & Ormsbee, Inc. 
New York Chicago Detroit Los Angeles § San Francisco 
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IN TODAYS COMPETITION ‘im 


USE OUTDOORTI 


“Appetite and health appeals, large circulation, and frequent 
repetition are basic in the advertising of our bread. Outdoor 
fills these needs. It reaches people at a low cost per 1000. Its 
visual presentation of package ties in with the visual selection 
of products in today’s food markets. And it is timely in reaching 
people on the way to buy, when advertising impressions lead to 
buying action.” 

ROBERT L. SCHAUS, Director of Advertising 

Quality Bakers of America Cooperative, Inc. 


The more your advertising is seen the more you'll sell. T.A.B.* 
figures show that in a typical market 93% of people SEE OUTDOOR 
—Average person sees it 22 times per month. POLITZ study shows 
average “‘exposure time”’ per person is a solid 32 seconds. Outdoor 
gives you greatest circulation at lowest cost—l5c per 1000, in 


average national campaign. 
*Traffic Audit Bureau 


OUTDOOR ADVERTISING INCORPORATED 


NATIONAL SALES REPRESENTATIVE OF THE OUTDOOR MEDIUM 
60 EAST 42nd STREET, NEW YORK 17, N.Y. 


ATLANTA «+ BOSTON + CHICAGO + DETROIT + HOUSTON + LOS ANGELES 
PHILADELPHIA + ST. LOUIS + SAN FRANCISCO «+ SEATTLE 


Put Your Advertising Outdoors And Watch America Go Buy 


Copyright 1955 Outdoor Advertising Inc. 
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"Weakening Ethics,’ or Headline Hunting? 


Last week we reported a speech by Philip C. Wallach, public re- 
lations and advertising director of H. K. Porter Co., Pittsburgh, be- 
fore the t.f. Club of Chicago. 

Mr. Wallach charged the existence of “questionable integrity in 
business publications,” and said there is “too little separation be- 
tween the editorial and the advertising departments of the publica- 
tions.” 

We were so shocked to see this report in galley form that we 
carefully checked with several people who were present at the meet- 
ing, to see whether our reporters had correctly gathered the sense, as 
well as the words, of what Mr. Wallach had to say. We were assured 
that they had. And then we were shocked to discover that the mem- 
bers of the t.f. Club, which is an organization of business paper space 
salesmen, had let Mr. Wallach make his sensational charges and then 
get away without even an attempt at a rebuttal. 

Speakers should be treated with courtesy and consideration at 
meetings they address. But courtesy and consideration do not include 
taking, without any attempt at rebuttal, abuse and charges which 
are not based on solid, substantial fact. 

It is our considered opinion that Mr. Wallach, a relative newcomer 
to the industrial advertising field, was talking largely through his 
hat. We do not doubt that there are occasional business publications 
which could stand considerably more separation between editorial 
and business offices; and it may well be that a particular publication 
used blackmail tactics to induce Mr. Wallach’s company to renew its 
advertising schedule. But we deny most vigorously that these cir- 
cumstances add up to a criticism, on ethical grounds, of the whole 
business press. 

The fact is, as any reasonable or sensible investigation will quickly 
show, that the business press in this country has reached heights of 
efficiency and independence never achieved before anywhere in the 
world; that it is more than a little difficult to find evidence of venal- 
ity or toadying to advertisers on the part of any publication with any 
standing; and that advertisers who submit to blackmail—as Mr. 
Wallach admitted his company did in the case he mentioned—not 
only have a hell of a lot of nerve shouting about ethics, but don’t 
exhibit very good space-buying proclivities in the first place. 


Breck Refuses to Follow 


It is a strange and a rather interesting thing to watch the adver- 
tising of John H. Breck Inc., maker of Breck shampoos. It is a 
strange and a wonderful thing because Breck is in a field in which 
it has always been considered to be sudden death to fall as much as 
three minutes behind the current style parade. 

And yet Breck goes right on, and we presume profitably, featur- 
ing a kind of advertising which was much more common in the ’20s 
than it is today, and featuring in that advertising the kind of women 
who presumably do not exist any more—sweet young things, with- 
out even a tiny smidgin of sophistication about them. Lovely gals, 
it’s true, but (by current standards at least) completely devoid 
of sex appeal or any other exciting quality. They simply reek with 
wholesomeness; and wholesomeness is definitely not in style these 
days. 

Everything about the Breck ads is “wrong,” by current standards. 
The layouts are “old-fashioned”; the type is definitely passé; and 
the girls themselves, as we say, are some relic from a dimly remem- 
bered past. 

So Breck is crazy, and it can’t last. But instead of admitting that 
it is suffering from some serious form of badvertising, and proceed- 
ing to get into line, Breck seems to be prospering. At least, its ad- 
vertising volume seems to be growing, and these strange Breck ads 
pop up in more and more new places—like outdoor boards. Isn’t it 
wonderful? 


—Wallace J. Jorgenson, Jefferson Standard Broadcasting Co., Charlotte, N. C. 


“It’s the answer to the $64,000 question. I smuggled it out of Man- 
ufacturer’s Trust.” 


What They're Saying 


A Look Ahead 

It is more interesting to guess 
about the electronic world ten 
years from now, in 1965. In our 
judgment, color television will be 
commonplace, with receivers ac- 
cepting equally good black and 
white or color. The home receivers 
will bear little resemblance to 
those in common use today. 
Screens will be flat and large 
size—to be hung on walls, put on 
patios, built into fireplaces, and 
used wherever picture frames or 
mirrors are used today. These 
screens will be measured in feet, 
not inches, and we may even ex- 
pect 5’x7%’ picture sizes. The 
electronic feeds will come from 
miniature cabinets. Home main- 
tenance problems will be greatly 
lessened, and since no tubes will 
be used, the life of a television re- 
ceiver may be expected to extend 
over long periods of time. 

By 1965, there should be small- 
size television cameras for closed 
circuit television in every home. 
These cameras will allow the busy 
housewife to observe the children 
at play, acting as nurses and giv- 
ing her additional eyes all over 
the house. 

Tv telephones should be avail- 
able for both business and home 
installations, offering both parties 
the dubious advantage of seeing 
each other. 

Trans-world television will be 
as commonplace as transcontinen- 
tal television is today, so that our 
program fare will regularly in- 
clude transoceanic and _  trans- 
world television programs. And 
lest you think all the new develop- 
ments will be in tv, radio receivers 
will have been drastically altered 
by 1965. 

—Robert E. Kintner, president, Amer- 


ican Broadcasting Co., at ANA meet- 
ing. 


Job for Educators 

My first recommendation would 
be that there should be an organ- 
ized effort to present to young peo- 
ple the opportunities for a happy 
and highly lucrative career in 
small business. This will take a lot 
more scouting and effort by the 
undergraduates; the jobs will not 
be offered on a platter. I doubt 
whether a company which may 


have such an opening owns a plat- 
ter. 

My second recommendation is 
that we get better organized to 
explain in geographical terms 
where the bigger opportunities for 
many vocations and professions 
exist in the U.S.A. We are now 
telling the undergraduate what he 
might do successfully, but are we 
telling him where he might do it 
even more successfully? How 
many colleges can counsel on that 
point? 

—J. R. Cominsky, publisher, The Sat- 
urday Review, speaking at the annual 


dinner of Medical Alumni Assn., Uni- 
versity of Rochester. 


Souped Up Season 

Traditionally and _ historically, 
Advent is a time of spiritual self- 
examination and preparation for 
the coming of the Christ Child at 
Christmas. Christmas itself was 
observed from Christmas Eve 
through Epiphany, 12 days later, 
when we commemorate the visit of 
the Magi or Wise Men. Not a carol 
was properly sung before then— 
any more than you’d sing a resur- 
rection song on Good Friday. 

I suppose, as long as we live in 
this “souped-up” society we do, 
we'll be hearing the carols sung, 
chanted, warbled and groaned from 
now until Dec. 25, along with an 
odd assortment of little angels, 
bunny trails, red-nosed reindeer 
and bumbling snowmen! 

But is it Christmas? 


—From a pastoral letter from Rev. 
William M. Hunter to his parishioners, 
First Presbyterian Church, Robinson, 
Tl. 


Exaggerated 

Now a survey of the residential 
community of Westport, Conn., in- 
dicates that “the man in the gray 
flannel suit” is not so dominant. 
The belief has been spread that 
Westport and its environs are 
strictly for the ad-public relations- 
broadcast exec, but this survey by 
Norman Shapiro, builder, indicates 
the gray-flannel set is only 20%; 
doctors, lawyers, dentists and edu- 
cators, 25%; men engaged in man- 
ufacturing and business capacities, 
23%, the rest, sales and art folks. 


—Charles M. Sievert’s Lines & Linage 
column, New York World-Telegram 
& Sun. 


Advertising Age, December 5, 1955 


Rough Proofs 


“More hams are being canned.” 

Unfortunately this is not a rec- 
ord of action on the tv front, but 
only a report from the meat pack- 
ing industry. 


Miami, which at this time of 
year lays claim to the country’s 
finest climate, could also hold its 
own in a contest for the biggest 
and best traffic jams. 


After reading about what is hap- 
pening to the “Colgate Variety 
Hour,” Ed Sullivan is going to 
have trouble maintaining his usual 
dead pan. 


“Preston Tucker returns with a 
new car and old ambitions,” head- 
lines the world’s greatest advertis- 
ing journal. 

But it’s doubtful if investors and 
advertising agents will be as much 
excited as the first time around. 


This Week Magazine reports that 
the 10-to-19-year-old population 
is growing so fast it will number 
30,600,000 by 1960. 

This should be good news to 
manufacturers of school books, 
candy bars and bebop records. 


Revlon sales in 1954 were $33.6 
million, and this year are running 
at the rate of $39.6 million. 

That’s unquestionably the $64,- 
000 answer. 


Like the coaches of football 
teams which were victims of vio- 
lent upsets at the season’s end, 
business executives have learned 
that you can’t always rely on your 
publicity to overawe the competi- 
tion. 


“There are too many tin-whistle 
premiums floating around the 
market places of America,” asserts 
David Rauch. 

And it’s awfully hard to make 
them self-liquidating. 


Steuart H. Britt says one of the 
unsolved research problems is, 
“What is the specific relationship 
between advertising and profits?” 

Of course he isn’t talking about 
media. 


Vogue has issued a report show- 
ing that women, long noted as en- 
thusiastic consumers, are also to 
be classed as very important buy- 
ers of wines and liquors. 


Quaker Oats will soon be rec- 
ognized by the small fry of Amer- 
ica as their favorite Santa Claus, 
since it not only arranged for free 
baseball tickets during the past 
season, but is now setting up a 
similar deal for free admissions 
to movie theaters. 


“We feel this job will be par- 
ticularly interesting to a man who 
wants to move into a dry, sunny 
climate,” says a classified adver- 
tiser. 

And this is the right time of the 
year to make the offer. 


Copy Cus. 
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Women’s clothes! Action’s a must or your season’s 
a bust. THE INQUIRER has been FIRST in 
women’s specialty shop advertising for 15 con- 
secutive years. These are the women who buy 
the very goods you sell. So the point is plain: 
Put your advertising in the newspaper that’s 
FIRST FOR ACTION in Delaware Valley, U.S.A. 


45 Shopping Centers in 
DELAWARE VALLEY, U.S.A. 


e ® Tremendous expansion has given rise 
° to 45 new shopping centers through- 
¢ ¢ p Ta nguavrer out Delaware Valley! Here, families 


have over $8 billion effective buying 
income... and the market still grows. 


Constructively Serving Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: 


West Coast Representatives: 
NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 3460 Wilshire Boulevard 


Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 Dunkirk 5-3557 
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Another true-to-life story about some make-believe characters 


What did the bathroom baritone 
tell the Mezzo-Soprano 


in Chicago? 


DAD RARADAYE 


good food and fine wines—and had the figure to prove it. And the only music that 
thrilled him more than the Sextette from Lucia was the Anvil Chorus as played on his company’s 


cash register. 


Alessandro Enrico (etc.) was maestro of the Mezzo-Soprano 


Macaroni and Spaghetti Co., which was barely ahead of 80 other competing brands 


in the Chicago market. M-S had only 10% of the total business, but Signor Jones figured 


i nN 


sang, she could not be a standout in a chorus of 80. 


that no matter how good a mezzo-soprano was or how loud she 


But one day Joe, a bathroom baritone from the Chicago Tribune advertising 
. *, 5 
chorus, strode onto the stage. ““How would you like to star ey K ‘ é as a real 
virtuoso in the spaghetti business, Signor Jones? Listen to me and I’ll tell you 
how you can get into the big do-di-o-do.”” This sounded like an intriguing theme, 
so Signor Jones put down his pitch-pipe and took a break. 


“Complete dominance is entirely possible in a food field, despite heavy 


competition,” 
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food classifications where one brand had taken a commanding lead over its many 
rivals. For example, one comparatively small meat packer wea has turned 
Chicago into a one-type wiener market, despite the competition from 3 leading meat 
packers with 60 different types of meat products. In the canned spaghetti field, one brand 
has walked away from 20 others with 42% of the business. And one brand of tea 
has captured 39% of the market from 27 competitors. 

Joe pointed out that the best way to score a sensation in Chicago is to 


concentrate all your singing in one medium. So, following Joe’s suggestion, M-S Macaroni 
and Spaghetti appeared solely on the Tribune stage * a and scored 
a smash hit with the Chicago audience. 
« y 
Nobody knows Chicago like the Tribune. 
The Tribune has spent several million dollars to find out facts that vitally 


affect your Chicago sales. It knows who your best customers are, where they live and 


why they buy. This valuable information is yours for the asking. 


Nothing sells the Chicago market like the Tribune. 
Retail ai re iis and the 206 Chicagoland counties are big—valued 

at $17 billion. And the best way to sell this market is through the Tribune. Does advertising in 
the Tribune pay? Just ask advertisers like Eastern Air Lines, Dean’s Milk, 


Goodyear Tire & Rubber and Florsheim. 


People may praise the Tribune, fuss about it or blast it—but reading the 


Tribune in Chicago is just like wearing woolies in the winter. Almost 


everybody does it. Everybody feels its impact. Practically 3 out of 4 families in the Chicago 
metropolitan area-read the Tribune—almost half of all the families in 839 midwest 
towns read it. (Only 12% of metropolitan Chicago gets the largest national 
magazine—and less than 1 out of 10 tunes in on an average evening TV show.) 
So if you want to know something about Chicago, call in a 


joe from the Chicago Tribune and put him to work finding out. 


P. S. Always remember .. . if you want to SELL Chicago 


TELL Chicago in the Chicago Tribune 


THE WORLD’S GREATEST NEWSPAPER 
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Anita Colby to Be ‘Lite 
Diet Girl’ for 1956 


dio spots on approximately 75 sta- 
tions and tv spots in the minor 


Bakers Franchise Corp., New| ™arkets will both be open ended 
York, will feature Anita Colby as| for the local baker’s tag. Point of 


the “Lite Diet Girl” in its news- 
vaper, spot radio and tv cam- 
paigns for Lite Diet bread during 
1956. Miss Colby will be pictured 
in every newspaper advertisement 
and will deliver the radio and tv 
commercials. “Lite Diet bread, the 
Stay-slim secret of Anita Colby, 
America’s No. 1 Beauty Authority” 
is the ad theme. 

More than 150 newspapers will 
be used with insertions scheduled 


| 
| 


sale, co-op advertising mats and 
special promotions material are 
also available. Kastor, Farrell, 


Chesley & Clifford, New York, is 


handling. 
Di Giovanni Joins NBC-TV 


Al Di Giovanni, formerly direc- 
tor of research for CBS-TV Spot 
Sales, has joined NBC-TV, New 
York, as manager of sales develop- 
ment for “Today,” “Home” and 


at a minimum of once a week. Ra- “Tonight.” 


KANSAS CITY IS SOLD on 
 STALLUP | 


NOW AVAILABLE... New Rotary Bulletin 


POSTERS 
BULLETINS 
SPECTACULARS 


Bates Names Clarkson, 
Hatch V. P.s; Boosts Levine 


Ted Bates & Co., New York, has 
appointed James A. Clarkson, an 
account executive, and William E. 
Hatch, controller, v.p.s. Bates also 
has promoted Erwin Levine, for- 
mer copy chief of Cecil & Presbrey, 
who joined Bates last August, to 
copy group supervisor. 


Schulte to Whirlpool-Seeger 

Joseph A. Schulte will join 
Whirlpool-Seeger Corp., St. 
Joseph, Mich., Dec. 15 as assistant 
merchandising manager. Mr. 
Schulte has been with Avco Mfg. 
Co. since 1947, most recently as 
national advertising manager of 
appliances of the Crosley-Bendix 
division. 


Lewis Joins Rowe-Doherty 


George Lewis, writer-publicist, 
who most recently was associated 
with the Community Chest and 
United Cerebral Palsy drives, has 
been named radio-tv director of 
Rowe-Doherty Associates, New 
York public relations counsel. 


Give your campaign 


smashing impact 


with a 


FULL - PAGE 
FULL - COLOR | 


Sunday Supplement Ad 


for just ¢ 830 ’ 


You can reach the 114 million people in the 2-billion dollar 
market of Nebraska and Western Iowa with smashing impact 
for just $830—the cost of a full-page, full-color ad in the locally 
edited, letterpress Sunday World-Herald Magazine. 


In the Omaha Metropolitan Area, The World-Herald de- 
livers 100% coverage. In the entire 103-county market of 
Nebraska and Western Iowa, 3 out of 5 families read The 
World-Herald. 


This thorough market coverage is only one reason World- 
Herald advertisers are successful. Retailers respond, too. The 
World-Herald 103 Plan sells and merchandises your campaign 
to every key retailer. 


Find out how you can get extra mileage from your adver- 
tising dollars. Contact O'Mara & Ormsbee or write the Na- 
tional Advertising Department of The Omaha World-Herald. 


OMAHA 


251,549 Daily 


WORLD-HERALD 


262,462 Sunday 


Publisher's Statement for September 30, 1955 
O'Mara & Ormsbee, National Representatives: 
New Yerk * Chicege * Detroit * 


Les Angeles * Sen Prenciece 


Today Prudential dedicates to you 
its new Mid-America home 


You have built this building, Mid-Amer- 
ica. It is yours in so many, many ways 
Your limestone and steel are in it, your 
plans, your labor. You have given us 
here the finest facilities for even better 
service to the people, homes, farms and 
businesses of the Illinois-Indiana area 

This great new building will house an 
i and > you 
have made one of the very largest in this 
area. It will aleo be the home of many of 


MID-AMERICA HOME OFFICE 
Prudentia! Plaza, Chicago |. liinow 


the finest firms of Chicago and the nation. 

We like to think of it, too, as a symbol 
of the growing importance and vitality of 
Mid-America —so certainly now the cen- 
ter of a great resurgence in finance, com- 
merce, industry and agriculture. 

Yes, this is your building, Mid-America. 
So today we dedicate it to you—and re- 
dedicate ourselves to the growth, the 
greater security and happiness of this 
heartland of America. 


= Ss. The Prudential 


» INSURANCE COMPANY OF AMERICA 


@ Some | 400 persons 90% of whom are 
from this area, staff Prugentals new 


held offices throughout the two states — 
we for the of 
the 4 Dilhon BOO mihon Golters of insur 
ONC@ OWNED Dy 3,400,000 residents of Ihe 
Mid Amenca area 


© Payments to policyholders and bene 
Heienes in Minos end indians are beng 
made at the rate of over $80 milion «year 
© Prudential has adout $900 milion in. 
vested throughout the two states —in 
homes, farms, Businesses, indusines 
large and smal! Ot this total $320 mithon 
18 oN Mortgage loans and ‘eal estate in 


vestments —the average loan amounts 10 
$1) 000. 


© Prudential opened ite fivat office in 
Minors in Cricage in 1686. The first of- 
fee opened in indiana wes located 
Indianapolss. @ year later 

© Prudential's corporate headquarters 
are in Newark, New Jersey, where il was 
organized 80 years ago The establish. 
ment of the Mid America home office is 
the Birth step of Ihe Company 8 program 
of decentrahsng its services by locating 


a | 
ae 


fegiona! Nome offices in hey cites in the 
United States and Canade 


REAL ESTATE SPACE—Prudential will dedicate its Mid-America home, 


a 4l-story building on Chicago’s 


lake front, on Thursday, Dec. 8. 


As part of the celebration, this ad will appear as a four-color proc- 

ess page in the Chicago Tribune, and in b&w in the other Chicago 

newspapers. In 1,000 and 600-line sizes, it also will run that day in 

115 newspapers in Illinois and Indiana. Calkins & Holden, Chicago, 
is the agency. 


Lever Slates Heavy Radio 
Spot Drive for Pepsodent 

Lever Bros. will start a heavy 
spot radio campaign for Pepsodent 
toothpaste Jan. 2, using an exten- 
sive list of stations in major mar- 
kets throughout the country. One- 
minute and 20-second versions of 
a new jingle, already heard on tv, 
will be aired. 

Pepsodent currently is using 
teen-age tv programs in New 
York, Chicago and Los Angeles. 


Foote, Cone & Belding, New York, 
is the agency. 


Shenango to Ketchum, MacLeod 

Ketchum, MacLeod & Grove, 
Pittsburgh, has been appointed to 
handle advertising and public re- 
lations for Shenango China Inc., 
New Castle, Pa., manufacturer of 
institutional chinaware and re- 
fractory materials. Gibbons- 
O’Neill, New York, is the previous 
agency. 
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LAKE SHORE ELECTROTYPE DIV. 


1224 W. VAN BUREN ST. * CHICAGO 7, ILL. 


PHONE SEeley 8-1010 


? y i = u hay 
Oden eae ie 3) te a Sas s 
' Z . os - t ‘ ¢ a : — 
Pe se > Bigg a as e huge eam pest a | r o basin ga SF es Ne 0 NES |e pre ' ‘ Ph ae npay aT eS Ee a nee r > Ve 
oe . = . a { p - ; By 
ke ws 
7 | Advertising Age, December 5, 1955 4 
a j | 
§ | 
. ”* pOr;. 
* 
1A 
” veal 
: ‘a ae) — 
YOR 
| Sas 
| Meet tte || ES 
| = Ge hi Bite ie 
of SSR ‘4 
| a . ear Batts 
ao + pists 1m oe Bi 
a. pails Sees tt | / 
| ta i o>, oe 73 oa 4 ‘y 
| ieee ii} MRT ote 
| en ? a ue wf i, 
te ee ae . tes bt 
a Fesit 3 5 Ry 
~ M4 ra Ses ca i 
ae ebb cnetl skeet tees OER GREE 
; wie te vat se toe ee BOs 
, 3: re tie ~) a : ; fi 
wr. © Ba Sei 
“ee a) + Hd 
This Bete tae) fii) 
<i ae Bett ae } ‘ 203 
A eek BRS if a Hh 
| fees ic BLre er icc : 
fas a , “5 atta bet 
ne Bi td Saas Ht 
| eee | is 2s TN ok 
; Le aR ss ee ten tit 
ee | ect tena Po 
! MLS pices ah Pa yt 
Me teeteupee | Ee 
eer Sef Geet LE be 
“oer (eet ad at 
rs rh eet eit Pete te 
2) ee Sih ve eet Seabee ts, wae 
| HS aaa ee 
. Tie 
Pes eta ote at : 
rae abtat ayt th bt nes _ersblal 
. B. “Vette ih ert! ; i 
Be. Ree: ee mg Eon: 
eT eT ane) 2. Sei 
ee wien arth ia ee * 
Refers rege taney eg { “= : 
ee Cee | a i a : 
__—ae Fifa ao : Sites 
—s aa te . 
a a ci) ae Et 
es pean tet tga ti “am 04 a 
| cn Lr. bast i ang on ry 4 
oa ay 8 Sean on | : ; 
| “ a ae an Lin ; 
Bei My Peis Oa a ad 7 u 
a -) i Se 
ac meer —— ae ~~” | 
| ee uy y 3 
2 ' 4 
. | PRUDENTIAL 1m mnD-AMERICA N 
— 
! Mid-America headquarters. They —to- { 
— ' geine , ene he in 130 i 
. a, | yl 
me P| 
ra< 0 Bort Forts : a 
* 
Pamoratni, ' 
po a ce Jee 
Ie ak ok a os. tea } 
— cee oly SS 
8 » ye | “RSC 9 10 3008, 
eee 4 a — >, | 
F 3 s ee ce H ; 
; » © pia Pe peg a 
; is ce ee } ? ‘= ' 4 
7 y : a y 7 
. * Ng, ‘ 
‘ Bs = 2 
i Rb “- neue Wy a 
ee « e - . 4 
= S : re > . : c if 
4 or ‘y eee : 
“- Meg 
a : ¥ , r 
- d , . * +p, " 
i ee oes a \% . ‘ 
pS . Beis ee —. J - 
* i \ : a ee ‘ 
—* aa a tien, 4 7 — 
a . : 
, ee Sa Say Es Oo 
s ee ee SE acal —. 
‘Si i ‘ , : é 
2 , i es 4 —_— $$$ - 
us ne ae i a at 
cy ce i met «i i 
Ri Rea ge ee , EN eS “ sed ; t 
pe - on ae -— : 
wey Ce dite oe ai tia : Bi ~ _ 
SE Hb Re es) eae is 
re Oe we ue ae on : 
eee is * 
igh ao RS . 
t “A ee Stee 
Oe es ~m & Sioa | 
i 0k at Nixon,” LOW tar Tage nee 
j ey © Phenters.* a pm tee r 
é t8 Pages F, Pete Ming a 
Our and Five e 
aa 
3 
ee 
J 
° ; 
re na ; t ae a S A Ret ae wee C aes — - 
= ea oy a : ne 3 > 
ae | . va Jae 
—— ee ee PSS geet ee ee ae ee 
2S eee ire ii roe penne nee ae ee es Pa 
“2 ne ee emer ee Te ee ee sR Soe a Bs, 
oo: Sei eee seein “Sima Te so 
a ar i : 
es ee ae ; 
SAT aa e ae K 
oa vality — 3 
iste get top ov - 
Ae NO eee = a -” 
Rea: — pe eee om 
Jonge —— TS 4 
aes - ftS Picea i POS ~ 
ae - mad wes i cg . 
. ae ~ Rb, Be Sail 7 
“ F » aey os ‘ gia ‘. 
2 2 bie . 
ptf : rah . a 
é ‘ eeegy! "4. aie - 
* eS 3 ~ i ine f . 
; hack: * a: is ae os a ie : ey Es : 
er SS 2 a Fear eee 2h, - oe s 
er SS x = be a * Ae a ba eg Bec, Sulit, 0 y ee BE oy it: ee: aN = 
Ne la | ial a bik ee BE Sah enh Sha = . ae ee aa Ee “e 
ree apap yee . - Z ie 
~ y : - sie 
PARES . nk 
bi oe mee 3 . wy 
eo ae ‘ ~ “ 
‘ : ee Fs 4 
5 zr 
Po " : ae . 3 ‘ P "ane ss . 
= bai | a hes ne ve J on Fy e: Se 
=" w~ —— q 
= — 
\ ah 2 = wt 
. =." a a ‘ 
Bei ~ «cso » a 
oe mee “A ; Po | 
: ; Beh 4 
— eet *. A ay: co a ad gaia a athe te Sear mete aioe weg We Oy Bab LR gO ener ty fea a, pee i a Oe eee ee Pipe. ve Raley Mga cel ay etiesap P43 gare = tS gp gar Mitel Wee aAREVTND 3 we UO ale A oan, Sry” APS PLM yr a Nene kor Lc 4 tie eee 
een Pee Syl A Bern Ae ag Se ee SLR t nt cig Bin, ine Pam bony Oy PLE Se See oe Oe Ry aR re a igi AD 5 en a ST 4 MES ge hs gece ka 8 gM AS nee Poe ete pee Pie 1 tS ee RNa ee eee reed TE 64 are eM a le ANS as? ESR AED, | Ae te oe oly bog 
Be. + Wack ata Fe he igre ee Ce SSR, Sing Detnmnics SMM ae Samed Reger cr ok ae a oe ee PO eh ate feat ee 72 MEE EA) SAP ROE ne Senne SR canneries Cte ha Pearce ke Se eS oh sa 
tO Sey os eee at oe ae rf 3 er by oo ee ee Pe IN AE a LY Mee Soe ae eo Nee Bee ge ey oS ER ae Ea 2 ee ee? ye) I Ree ay te a ae a AO SM et i ee EE Sek heey eR er ee Te eS pe en Ma ee Ries Sr OEE adel Oh ia se lll By el palrapes is Sar Se eee 
ie sate eggs &. aE x wes eer RAS eels Cetery ae en re ey ce PE, Ge dee TS oe ee Sali Te ee hr ee ah oe na eo pee ys tatiana aoe apie A an as geo Ee nh pee Se hee orl aso PN en Fs ae =? 
ae i Te % <a ie BD eR he ee ee nS Rey So, BE BP gee ee foie Rat a PRES aa ee a ey Ee oo TE ee oe te ee ee ge ee ee ES a nee inl e BAS ho. Pgs | se i ee RTA Te he 8 ae a of Cay «a wen le es (ren Sa. é Bee ES 
we Sts Seo te ROG tp ES CER 4th pie NTs Ney Be tee edge, eae i2e ane elas he eae eg MNG OR NO gd atte alg cee ope ig! Si tres Rigen YF het Up ohny, OPE tes Oe a a OR AD ig i ae ae ~ ebaiemigegs fate) Se “dame & 
ad = fe nae Ue F gacer ts > Seip” Fee iS OPAL PR ak Mpa ae oe a aoa er me eR, Bi) Sad TURE ee SMe ae Pie ME wa. F ar mies Rs Ae ee Oe ea i Oe il be phe” Ae Oe Re ee Se en ee ae Sortie) ge a ees ge nt EC RI 
>a A See ta ee ty ee og FORE apd Rs 11 eee Se e @ 5p tee Bi ae -* “Aa a a <a oe H+ ee ee 2. PF eR tat aes See oe Re Se ee eae I Ce ee a eae al Sig Suey ae! pedi Be Ser Eee Be ene fone eed tle a a PES Coe eS ae ar Se Vik ae OR eee Oe Ae Scie amine sal Fh ane Pi ok ah 


It’s great to be Outdoors where people are alive 
...on the move... busy and buying. 


Naturally things begin to happen. 


Small wonder that sales 

of VANITY FAIR paper products have been 
constantly growing 

ever since they first appeared Outdoors. 


ASK YOUR ADVERTISING AGENCY ABOUT OUTDOOR ADVERTISING 


outdoor advertising reaches the most people —most often —at lowest cost 


THE STANDARD GROUP OF OUTDOOR ADVERTISING COMPANIES 


444 MADISON AVENUE, NEW YORK 22 
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you have 
the best, 


show it by 
the best 


Skilled operators of the imported Klimsch Camera 


sales message to customers rarin’ to buy, the power 
and purchase appeal of fine photoengraving 
reproduction and relief printing has yet to be matched. 
But even the best of printers, publication or otherwise, 
can do little to improve on poor engraving material. It 
is expensive folly to print on invaluable white 
space with anything but completely trouble free plates 
whether they be color or black and white. 
Hutchings & Melville instill a feeling of security 
in their customers by making engravings that 
SELL AT THE POINT OF IMPRESSION. 


' 
If you think In presenting your product, illustration and 


Advertising Age, December 5, 1955 


ThisWeek!“ 


MAGAZINE Tut Boston Heap 4 


Re crcennenceneenmnnnetenionernn nn: 


MAN-SIZE COVER—E. M. Covington, 
photoengravers Hutchings & Melville, Inc. This Week Magazine president, 
4043 N. Ravenswood Ave., Chicago 13, Illinois steps through a giant mock-up of 
Phone: EAstgate 7-9220 the magazine’s cover at a Boston 


Adclub gathering to honor William 
I. Nichols, editor and new publish- 
er. 


4 Color Proofing Presses 


For shipping convenience around the clock— 


UNITED AIR LINES makes 281 flights daily— 
and air freight moves on every one! 


Space dependability—because of central payload 
control for cargo—is one of the big reasons why so many 
concerns are turning enthusiastically to United Air Lines 
Air Freight as an everyday tool in the profitable opera- 
tion of their business. 


United Air Lines’ great fleet is made up of a variety 
of planes, ranging from giant 4-engine Cargoliners to 
fast DC-7s which provide the nation’s largest high- 


Call the nearest United Representative 
or write for free booklet, “Industry's Flying 
Partner.” Cargo Sales Div., Dept. K-12, 


United Air Lines, 5959 S. Cicero Avenue, Chicago. 


speed cargo lift. So no matter what you ship, or where, 
United can offer you air freight service tailored to meet 
your particular needs. 


In route, too, United brings extra convenience. Only 
United provides one-line air freight service to 82 cities, 
linking the East, the Midwest, all the Pacific Coast and 
Hawaii. Convenient connections speed your shipments 
nation-wide and world-wide. 


Connecticut Asked 
to Control Sales of 
False ‘Flood’ Goods 


HARTFORD, Nov. 29—Connecti- 
cut’s state legislature has been 
asked to clamp down on mer- 
|chants who conduct close-out 
sales to sell shoddy goods which 
they claim were damaged by 
_ floods. 

A measure has been proposed 
to regulate close-out or going- 
_out-of-business sales, with Wil- 
| liam A. Dower, exec. v.p. of the 
| Hartford Chamber of Com- 
merce, and F. Preston Leavitt, 
general manager of the local 
better business bureau, among 
its supporters. Supporters also 
include representatives of retail 
merchants, retail trade boards 
and other chambers of com- 
merce. 

Mr. Dower told a judiciary 
committee hearing that “one of 
the unfortunate by-products of 
Connecticut’s flood disasters is 
the so-called close-out sale. 
Itinerant vendors rent vacant 
stores and advertise close-out 
sales of fleod-damaged goods 
which are really shoddy rather 
than flood damaged.” 


a The established, reliable mer- 
chant, he added, is being under- 
mined by these practices. 

The usual procedure in a 
spurious close-out, he said, is to 
load a store with stock in addi- 
tion to its regular goods and 
then keep bringing in fresh sup- 
plies of inferior merchandise as 
long as the sale continues. 

Mr. Leavitt cited a case from 
his files, in which a reputable 
merchant sold the firm’s name, 
stock and lease to a dealer spe- 
cializing in close-out sales. The 
dealer augmented this stock 
with thousands of dollars’ worth 
of inferior merchandise from 
his own supply. He then held a 
going-out-of-business sale, us- 
ing the name of the dealer who 
had sold the store. 


a The proposed bill would re- 
quire anyone intending to sell 
merchandise in a store or struc- 
ture not open for business at 
least nine months before the 
sale to deposit $500 with the 
state treasurer and obtain both 
state and local licenses. 

The measure also would re- 
quire a disclosure of inventories 
to municipal authorities, ban 
the sale of merchandise not in- 
cluded in the inventories and 
require a reasonable time limit 
on duration of sales. 


‘TV Guide’ Sets Up 


Circulation Department 

TV Guide, formerly distribut- 
ed by MLA Publications, the 
circulation division of Triangle 
Publications in New York, will 
have its own circulation depart- 
ment in the Philadelphia head- 
quarters of TV Guide, effective 
Jan. 1. The new circulation de- 
partment, to be called MLA 
Television Publications, will be 
headed by Dwight Yellen, as- 
sistant to the publisher of TV 
Guide, as circulation director. 

Ely Landis, formerly circula- 
tion manager of MLA Publica- 
tions, is circulation manager. 
Other appointments to the de- 
partment include David Lich- 
tenberg, formerly circulation 
manager of the Philadelphia 
edition, manager of the eastern 
sales division; William Carr, 
previously circulation manager 
of the Cleveland edition, man- 
ager of the western sales divi- 
sion, and Lester Rosenbaum, 
formerly supervisor of special 
sales of MLA, manager of the 
supermarket division. 


he ete See Ee SaaS ate eran é a 
4; Salto i ae eats Ste! soe ode Fava -<f 
RRR oo SRS PN ack, 72 TN Raed eis 
‘ as y yt ‘ ; 4 ‘ ‘ re i : N é ae: j : J pace ate ‘ r vs 7 } : * / d rh ' 4 pao : prechaey rep m ton pret rae ake ee 
4" . 7 
. oe tk) ¥ ii 
ft ae 
aa, he 
mos ES 
1V% ‘6 : 
s “s 
pe 
~~ | / 
; b Pe (ek eta x ee ys , 
7 er ee ye ee 
: er 4 ae 
s j gen Oy ce 
: : nt s an d 
“ae 2a ‘cncilinae oe sHke 
3 SPY eae 9 Bes 5 ; ora 
) ee eee > re 
|S ae ee ie a ee | 
Se - a x coe. a 
. eke or . 2 oe ; 7 
7 ~ . aie ae Bene A » 5 
; | ee 4 eee fae 
| : Be | | i 
XY. Ce 7 tan ~ gore, Be ah tat ‘ 
VES x — CO 
~ ii a aa ~ : 
SS aay C ‘ante 
' Say. . & ea | ; 
hw ‘tag EE 
ts rigs 7 > 
- es i erage = * 4s . a ¢ 
Tks me. &- 
a -~ ' 
rrr ee om a 
i. | a 
EES See IMIS Sa DELBAERE a a i a ns. a 
a 
" ee — se 2 . . eM 
. | AS Rape gaat a See a J Sg iil Soe ieee Set is eo it Sa 
2 gi 4 ee Be CM ake RIS Se SE a aig eey; aes ial 
& 3 cee. = ee in. r tic Pa oe 5a et Oana i 2 ait oes ated eet sts waa ae a % 
‘= ee, Bee Le OF i. : tea pee ape a es ie te aseMees ah 8 Nea ae ie ae i 
. & Ree ae Seer ae ne? *. Rye tS ee ee, Say Seat en ae ae a. jis ba ced Wad 
H te F a «ae RR RE acne iy a eg eS OP ap ae aaa Sane 4 a ae 
f 2 } Gee: ee! ae Sees . Siar! SC ak en HONE ae gees cena Cae |. SRM fC ae 
} rae reels 2 gtr re a i Oe ee oon eA pe eon ia Oe ps ee ee ae sles 
3 Le en ae a, i a "ids pias ane aie ‘lie nae Pa fa Pee Bot. Va. tiie ts ke a 
; aca ¢ pia | “ : ah eee en ee max 4 cies 
4 “age Ce Te =e 4 se as coker amie. ar. Pe ee Bin, aii ay : ao 
‘ . pe eee a eee ee ee le: is 
. : ieee, oo. 3 ae - Ce, ae jinn ts ea Si 2 RR COLES cc CPR haat Oe = ie . a 
. mvc) TUM cl | Bee ope + eek rae) oe A el 4 2 Z eg o 
< Ch EAR Ree ce é ae a = OS ean . es e 
‘ * 7 Se ap emia : % ihe a. Sees he ee : ia 
= & Bn ~ . Bebe ie SF 4 ee 3 ei a ee te Bs 
ef ee fla eae —— ee cE 
4 Ceo ie ee ae se ig re eee all Ns a a aa i eee gas 
: e ' aa ee Fm : OC Re ~ iia : Bais, aia ee Sa } 
i . = . sae a =e rs oe i 3 ti er | 
; ; tie fas = — vin PN aia ae ae 
bila oo Ares, mw United 
+ =e | ' | es sad he ae : 
{ 2 & foie ‘. he il % $ iad Je i : a z = s aes Y co r bh _ Or 
ef i — = ee oie ‘8 ee 
; & t & K, ees . 3 Ses, a : ogee a a a : 2 a = 
. 7 i Pe fe & * ns - ee 7 ei 
{ Seek ee ae : eae Ee ee a a wt Mine 
_ Be ‘ an : rms CARGOLINER &” se sig 
; i — 2. oe os | 2 home Se al sees ca ie a) 
&& ( oe ee ee Mace ‘ ee. Se ik: Best ns ae 
i) a. i 4 BR cucccwrns — ee 
$ os spsaancksesuuiae eases ese. ah ie Sis Ses Brig Oa Eee. ea 
e al j PRS Fi 4, eo a Be . Si Oe Be "Se —_ a 
$ me 3 Be a # spain Se Ma accom nn tae eee me "eR ga ee  OROURE ont ae Psa ae : Ri nds 
«Bee oS a wat go SSR ae ce rs aie i : Se, Be ee, ey Rie eer a ree 
34 Bs Bia ccc # SE cnc races’: 4 kB po DEERE Digna tee sen Bi cot uid a : | vie 
— bi a ae passes: 87 | oe cas Seg Mie SL | ; 
Bn s, ‘ . é > eee oe eh AoA ak a ae eg w | 
a a - = ; ‘ oe ae ee MEE is ne aha. Be | ae 
x Cl ae po 4 — gs ER ie 08 EE” nner ea, . a, 
F: 2 5 Sa , : Ee reap pete e Perse ae ; q ¢, 
Me ee ’ fr in ee or a ; oy ee ee 
ete F aes ae, gee : Bape — go Pg 3 ps OMe LES SR, GEE A es ; os wa 
om a ga. 7 te ee # ‘ a vena yen — Piaget ee. a a, See pe 
ae aa Be ee Bere. igi ae Res. enero itinanniiinrnn sn a — i a cee ce aie 
Pe eS BS ze 3 4 se go - eee % ee si . ~ ~ - po ce i 
Bee: ; 8 ae ‘ f ile ee Set i = ~~ see ie 
— j— be 4 gs apni pas Ee eee assis jects cnsdecibcsnasici ‘ ~*~ ™ 
— a — o eee eee aes , hie ‘ : 
ae 3 2 4 : ae Saat (Rape —* a * E 
, HERS ¥ pis 4 i ee. eee a ae s @ ‘\ ™, 
of f ; vit a ie Bee ae oe ee ee 7 . ~~ 
fe ie ee ag : —  eE=e eS | ‘ ae 
: ei fae ae 4 Fe —— *y 2 \ so ao ms 
: ga Bt. > ae ce a pies : 
pe 4 a Pak a > Se = 2 . « ; 
ier cds ee: SORES 3 a Be ae a ee 0 CORRE : 
ny : fee ee 7 <A Ss rae gtentsacconer csi 8 ee ae ce Sateen aa 
” rg 
A 
i 
i 
ee oF 
| hy 
| 
Vancouver, B. C. 
a Tacoma 
rN s 
Portiand Spokane | a7 & 
Fe. “ Bosto | i 
; Springfield 4 i 
LE United . a Milwauk Detroit Hartford 
< . LL \ | /\ Denver Omaha —_ we ———"P New York-Newark 
. : = — ang Philadelphia 
cisco 7 Reng - Chicago Toledo | 
San Fi Bes Moines J \Baltimore 
Oakiang \ Washington 
~“— \ 
| 
| ) 
P ‘ - : : + i Sires: 
a , is F ” i tae <5 Ra * 4 4 * . i o eae, = b. as aey ee . : na “9 5. ares aed lg beni 
¥ 7 ; ‘ i ’ ae Q ‘ ry 4's Lo eget k gl Pet Auk toteiibaes, ai ‘ote Ae rete ap ae des % é i Me ase ee re ea Se TS gi ie On i Bo Toots: el Se a GERAL ives ie Ty SE Oe OED RES AER, 
. ae bee a wae : ene pnet © ee Sea ie Si FR, ae Ee, ey Se re ee Pa Oe ehh 4 agen peer. (et ol ei ee pee Cop has OPN ie tO ny Pe LES 
ee ee pa oe - SER PRIS? NSD REPLY YO PL GS wee ae SOS ing aa fhe ep EGE Mee ee aE na Gig) peeled Fy ASR» Ni Pe Ie as Soy te 1 hh aa ote | Bene ere he vhs Sag is ook clear Sg ie 
Pi a es ages pe ae AS fecerse eee ree eae eg et a ‘ee eee) Brees eta: WE Oe we cee se. 5 a ok Roe ts ad et cee aH deters fea ak ae stg gna Stars oe ca Se ae Cee de 
REI ee oregano AS Re erp a Eke gee wa gt aay ae ages: ht the ie aR Se Ga eee, at Oe ee any, WylEas gee 20k Re eS 4 EN gee. (Ray BSE PC PA Peer stl St ‘ ta eR a 
ee tie ef Sat ES i SS EFF ES Oe pes ee, : pg be cet POR rete bis (Reig ed oe Pa ree Boe z Se acs Sastre Oh Poa ee EAP ee LS, eh dae edn F Fe ee ; WAS SaT Hes Gye ve cach 58 GeO. on egy Bes By ws 
Peru td te ene hk ayer Las pee oa fbx Yh een ; Pe FAR AG SENS Ae ee trey oS aga ec eae OE ks pe oc RUN Ret ee ay SM 9 Rill BES TSE te pete ts ue ae iG Vaewe eh ag eee OR Ca Wate ate Sai Se Ege oe OE ius $5: CAS Ee Bay ae ae ee oe ce we 
ee ene be ee ern, bi aes Se Sone ect ea ee bah ge Bt 80 eT ERE Re EN ND ee ee ee ee RE PO m, SoM ROS bier FM nM nS i yee ails Rage tae TE eT Se PP UN OM gy ta eM ae eng CR Tg Weed eB Peay one 
Or eas Lee: fo ee: oe ee Scan ee ee gee : We SR Sag Bel He 5 Sr a eee Tan mee eg e AN a hy E8 Pee Vy eee oy ate Oe pe ek, 5 aes Ca ad ke ae hae") Pe OE re rt pee cc mri ee agente hfe ek Tn deel Ae, 
ne ig we ON gra Seah ey Mears. Bh cee eg ae a Rea ay Fey peat BO po ie eee Fels G Dy ae te sme PRE a fee ae ae Ph: ea eae es, > ae Fs tee Bante Phe, ieee S| y eit J ‘Sudo at ny ae ESE ac a Sing, Wake abe ee Paar arate Ae Md 
So Gens 3 hi, , A Pate ae eee aed Ce hare aarp Ste eet Se ROME FL ke a CES fo Sl a, an RE: ee SC i ae ee PR add a, Oy a Sa: nn eM bth hk rahe Calta ots nates Sinks gr Ty egal Maing GP eae iene, es = oe Seas / Peel a ah oe ate a Met ete We Tate 


AR Ome BES 25 F SS a 


we , 
a enendpings 


tee fe 


de ivnmitaidedinbiaiaseiaaiamee ial 


Advertising Age, December 5, 1955 


Business Paper Success 


Story... 


American Time Uses Industry Ads 
to Sell Timers that Time Timepieces 


New York, Nov. 30—Ameri- 
can Time Products was estab- 
lished on the basis of a novel 
electronic device called the 
Watch Master, which enabled 
jewelers and watchmakers to 
perform checkups on their 
watch-repair jobs which pre- 
viously had been impossible. 

In recent years it has built 
on this device—which it has 
consistently advertised to the 
jewelry trade—an expanding 
industrial and technical sales 
volume growing out of a line 
developed from the original 
single item. 

The company is headed by 
Charles H. Fetter, president. 
Jack N. Heed is v.p. and chief 
engineer. H. M. Alexander & 
Associates, its advertising agen- 
cy, has handled the account 
since 1938. 

Mr. Fetter, when he was an 
engineer with the Western 
Electric Co., devised the electric 
timing system which was used 
in clocking the 1932 Olympic 
Games. The success of this de- 
vice whetted his interest in the 
subject of accurate timing by 
means of electronic controls. 
His investigation of the possi- 
bilities of adapting the same 
principle to the timing of other 
types of repetitive motion led 
to his invention in 1935 of a 
device for timing watches. 


® This device showed erratic 
performance of timepieces so 
accurately as to give a quick 
clue to diagnosis of watch ir- 
regularities. 

The watchmaking and repair 
trades welcomed the machine. 
It enabled them not only to 
give the anxious customer a 
reasonable estimate of the cost 
of a job, but it also saved a lot 
of time after the repairs were 
made, through its capacity for 
checking the accuracy of the 
work as it went along. The re- 
pair man could find out in 30 
seconds whether the watch had 
been adjusted so as to keep ac- 
curate time—down to within a 
second a day. 

Western Electric made the 
original model, which was first 
introduced to the trade at the 
national jewelers’ show in 1935. 
In 1937 Mr. Fetter organized 
his own company, American 
Time Products, to manufacture 
what came to be called the 
Watch Master under license 
from Western Electric. The 
name was first used in 1939, 
after redesign. 

Sales and production of the 
unit grew steadily, backed by 
consistent advertising in jewel- 
ry business papers, because of 
the practical use it offered the 
watch-repair and jewelry peo- 
ple. 


s “Advertising has been con- 
sistent and effective for a good 
many years,” Mr. Alexander, 
head of the agency, told AA. 
“We use virtually all of the 
jewelry and watchmaking jour- 
nals, always in page units de- 
scribing what the Watch Master 
will do for the reader in his 
shop. While there has devel- 
oped, naturally, some competi- 
tion in the field, we still think 
our device is the best. Since 
more Watch Masters are being 
sold than all similar machines 
combined, apparently the jewel- 
ers agree.” 

The company’s success with 
this item was well established 
when World War II came along, 
and the inventive mind of Pres- 


ident Fetter conceived of nu- 
merous ways in which his concept 
of electronic timing would help 
win the war. Among these were 
accurate timing devices for use in 
connection with bombsights and 
various other aircraft applications 
as well as with machine guns 
and artillery. Watch Master was 
used in the detection of a number 
of mechanical difficulties. Both at 
this time and later, the device was 
used in weather studies. 


ew After the war, while many of 
the specifically military needs for 
the timing device were no longer 
acute, the company developed 
many civilian applications of the 
basic idea. At the same time, avia- 
tion, with its great development 
for both military and civilian pur- 
poses, emphasized the value of 
electronic timing. 

One valuable use was devel- 
oped, for example, in oil explora- 
tion, where electronic timing, by 
showing the effect of an explosion 
on underground rock strata, great- 
ly reduced the guesswork in ascer- 
taining productive positions. In- 
struments for keeping records, ac- 
curate to the 1,000th of a second, 
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American Time Products, Inc. 


580 Fifth Avenue New York 36, N. ¥. 
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TRANSISTORIZED MINIATURIZED—T his 

American Time. Products “preci- 

sion frequency” ad appeared in 
Control Engineering for July. 


in connection with radio and tv, 
enabled producers to synchronize 
the starting and stopping times of 
programs on network stations. 

The company’s industrial adver- 
tising, directed largely at design 
engineers and others who are 
necessarily interested in the appli- 
cation of electronics to their prod- 
ucts, is intended, says Mr. Alex- 
ander, “to hit them from every 
angle, telling them what our cli- 
ent has and suggesting that they 
check the applications in which 
our precision frequencies might 
have in their work.” 


w The point is made in a recent 
piece of copy, under the heading, 
“Precision Frequencies—Guaran- 
teed Accuracy 1 Part in 100,000,” 
in this language: 

“The basis of these frequency 
standards is an electronically-ac- 
tuated high-precision fork, tem- 
perature-compensated and  her- 
metically sealed against barometric 
changes. The partial list of uses at 
the right not only suggests the 
broad range of applications but 
also proven dependability where 
there can be no compromise with 
accuracy. Our engineers are avail- 
able for advice or cooperation on 
related problems.” 

The partial list of uses referred 
to includes aviation, navigation, 
ordnance, ballistics, high-speed 


‘photography, viscosity measure- | 


ment, fluid flow, nuclear physics, 
telemetering, chemical reaction, | 
radiation counting, computers, fac- 
simile, fire control, school and in- 
dividual research laboratories and/| 
accurate speed control. For a “par-| 
tial list” this obviously covers a| 
good deal of ground; and the sig-| 
nificant fact is that the company’s | 
advertising attracts numerous in- 
quiries in these and other fields, | 
which it is fixed policy to handle| 
individually, promptly and thor- 
oughly. 


w Every inquiry is answered at 
once and in detail. 

The original introduction of these 
instruments to industry and the 
military was made personally by 
President Fetter and Mr. Heed. 
These contacts continue; the com- 
pany keeps no salesmen on the 
road. 
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been so successful that the indus- 
trial department of the company 
has in the past few years shown a 
tenfold increase in volume. 
Watch Master advertising is car- 
iried in the following journals: 
|American Horologist & Jeweler, 
|H.L.A. (Horological Institute of 
America) Journal, Jewelers’ Cir- 
cular-Keystone, Jewelry, Mid-Con- 
|\tinent Jeweler, National Jeweler, 
|\Northwestern Jeweler, Pacific 
|Goldsmith, Southern Jeweler and 
Watchmakers’-Jewelers’ News. 
The “precision frequency” ad- 
vertising runs in Control Engineer- 
ing, Electronics, Instruments and 
Automation, Nucleonics, Proceed- 


‘lings of the I.R.E., and Review of 


Scientific Instruments. 


E. F. Hutton Goes to JWT 

E. F. Hutton & Co., New York, 
has appointed J. Walter Thomp- 
son Co., New York, to handle its 


The main job of creating in- wee CHECK-dd ere wen pose advertising. The agency succeeds 
quiries and inducing sales has for | @"Ple of American Time Products’| noremus & Co. Erwin, Wasey & 
years been assigned to advertising| @4@vertising of its Watch Master.|co Los Angeles, is still handling 
—virtually alone. According to the| This one appeared in the October | the financial account’s West Coast 


agency executive, the program has} Watchmakers’-Jewelers’ News. | radio programs. 


FIRST IMPRESSIONS ARE IMPORTANT 


— and the Annual Corporation 
Report is No Exception to This Rule 


Tonay, as never before, the comptroller teams up with the 


advertising manager, agency or printer in putting out an annual 


report that will invite reading and make a favorable impression. 


That’s why, in so many modern report booklets and brochures, 


of which four excellent examples are shown above, Buckeye 


Cover is the natural cover stock selection. 


This famous cover stock may be relied upon for finest printing 


results by any method — letterpress, offset, gravure. Made of 


rag and finest purified wood pulp, its color and texture and feel 


proclaim its high quality. 


Want sample sheets to use in preparing dummies? We 
shall be pleased to supply them on request. And we'll be sure 
to include a sample of Hi-White Buckeye — exciting new 
creation that actually combines whiteness with warmth. 


THE BECKETT PAPER COMPANY 


Makers of Good Paper in Hamilton, Ohio, Since 1848 
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No Single yardstick Theasures the true advertising value of a 
publication more accurately, more conclusively, than reader- 
ship . . . for readership is your guarantee of maximum advertising 
effectiveness. In the $41-billion-a-year- spending Chemical 
Process Industries reader preference study after reader 
preference study, conducted by advertisers over their own 
customer and prospect lists, consistently rank the two McGraw- 
Hill leaders at the top . . . Chemical Engineering first whenever 
engineering-processing titles are surveyed . . . Chemical Week 
first at every level of management. Among those conducted 
over the past four years, Chemical Engineering received 80% 
-more production votes than any other publication . . . Chemical 
Week 114% more management mentions than the next maga- 
zine. Convince yourself. Examine these studies...critically. Then 
inquire about conducting a reader preference study over your 
own list. Ask your CE or CW representative for the facts today! 


yp Se 


2 oa ae 
Aa ae. 


ag A 
i EiBes fae eer oe ps ye tee ena ee LO See Uy ie 
a > a ice i. 20 Sear Saeed’ Ware Pte Me peg eA a es om ee ae Se a6 ey Aero IS Les Rape 
ee ” ; é EN gg ert > BY aa She ar’ a Ae tee dee Pe OE BEETS Cae % = 2 coh SRE eee Anat See WP a ee bere AF at © eae aD 4 : : 
ae i a . I ee ; Bad BONE V Mie ROE SY ee na Aa? AR Lead Ae ea EE Pees] Seen IE = ee Aa 5 3 : Races 
ae ¥ frei i bipee ere * ere 4 “a3 an a eis Cle tt as SRDS e ; 0 " “ ia 
3 ta: 4 ; « % Sait a . i ¥ “ s Vw oan ¥ 6 “ Z "8 
ie Ps 4 is a 4 tg Bie ME oe ae ; iis, se Belge A: arog Sas oe i Seo “a § / Pa 
K ad 3 : ti : tpt 3 % Pies ee é + f we ies ae ¢ ‘ m ie : ; —— | Mi 
a wc & eae eae | ie, P 5 ARS es f a tae Sa . . 4\e oe mend & a: f Hg m 
ea ee ne . Si , : tae ? ide es { . A iy =: tag 

ae se: F ro “ a3 le 5 7% ; yeh : z ‘ ca & 4 . eR coy Sa ae ¥ ’ SF mes 

- oe hay ee : “Oetk a Stik  . eee -_ ™ : F ee ae 
_— ees — oo ee ae Are ee ACE Cuan ok in | oS 
aa sea a p ke ied ‘ so ie | aes Was So BE Sj * % . ~ : rales sige 74 $ ‘ af SS 
ig aa ie  Gulalte Brg 7 *. 2a oe. ee oe <3 ge 3 es ¢ : ee iz a 
~ iad 2 hae ? ee ‘ yd * P r Cea f oe . . . » 3 = oe, ; bi Reece Rae at ad ~~ eer ye i ge . 
as fe oe Se "i . apa’ eee! > ‘ Bl € ek : ne % " hi = a é ec. Sy 4 i 2 . Bee Th ¥ x ae” “ a ea aaete y’ . 
ws a ee é en ‘ ¥ ae ie Fy eae - , Pe ar ‘ J Ser ey om P © a " af eb aS hy é Hee 2 on i! 

: ss ‘ Sc ie é ‘ ¥ ; , & ’ 4 ts : 
Age a 3 setae: See geet? 4% 3 * z e i ae ve : te a eee i Aan Cm Me ‘“ te EY i 
te PE es ie sea ee a a ss ’ : Fi So il “ea — a PF saa, NESE (ey. mg ieee 
; Bis: at . === =e aes me : ee - " : . BLA Pare Pn Be ee : ote Ss SF ee 
= . ae oe ae ae gi ee Ne oe 4 $s Z eee wg 2 asa ae : ' 4 i 4 : . e errr se 4% a WR fa tae OL Stes, Sats om : 

A Z : iy ae Ps ae Pa fet. i ae x » Y fo toe ae ¢ = : 2 r % got ‘ ha? psy eae eae 

- Be: “ae | ge Poa o. i $e Be eek i, he “sites BEER = i ee ' to H Se : \% ¥ Gn 58 Rage pe Ret —* 
a fee ; Ht tas ‘ae whe “J < awe. 3 ‘ i ag th . os s ae eg Oro iy 

: > 2 Cty eae ae bs a a) dy. wee ks ae a cc ee : : , ty ; ae es Cae at mest wast : PED: 
ae Se Me ae. ee. ae > fia eS aE SRF aoa 3 Bed ie 
meg -“* oy i ns ¢ See : f Pes * pe cs J r Maa ee Ae ? 7 ¥ hs b. i ‘ os ge ae - ; % 

a ae P’ * < ay Lek ee zd = 4 ae S: Fa. eed : sed s * : ‘ ‘ 4 & 2a + ie. a Fey y +. a 
i ‘ : ; i “gg wy FESS grind  - cS ie sy 3 se ae PAE & Mera? = — ; i he be: 4 e . % cf ; a vy &® Le coer ee Z ee * Sales ' 

, s e 2 pik ft z ae iy ie 3 na i ° > % ve i - £ - of < - : wy . ty ci fa ‘ « hn w # 
i P : a ¥ a * 7 , = oigt vie + ete a ~ ia . f e ' . Fi a i a. Sh “a 
: 2 eg: he se g ry" i fakes i a aed tg TFs » FF Th : 4 tn ee ee * se z 6, 
; a Soha ee ee es - a oy Foy. rm y- : wa? Pee : Pie ge) sf ‘ ‘ yi J : - ‘ s 2 Sen 

+ ; aa f ' ~ : cs saa 2 ~ i ee . a ‘ - P of a a 

4 a] » : ee $4 Se * es Ry a an ear > ae. jae ee ZZ Ne =" “Sees Pg gers. ; et ee . : 

e te Br rEeea 2 Se Bs Va a ad srs | — ae fa } wg : Fi ‘ + ‘ eR ; an. “ 

Va 3 © ey a ~ oo - | ad ee Be! “he Hie. a : c . ‘ a , : be 5 ep * =e f a E - Fi : = e : aS . 

a 2 ae ere cua 4 -— *% te 2 "yb te ‘ gat 2 : le ee ts eee es = x er } = ¥. > Fi #, 4 ‘a ka » . ae ok ead 

ae PS We e ee.) ne eee Sa ” ey 7 ‘2. HES be * ie ‘ ® eager’ Oe Pa 

ae s P d . iz P .. 4 ‘pias . : - jae 7 ee oe ae - § Ss “, ) / ce he = : & > 2 rt ‘ ea. S Te. + ¥ bs Z “ ic ie PK. PMc ee ee 2 7 a a ‘ y , 

- ‘ Ps : ; PP a See we oe sd 4 P } a gh 2 ie Se ie; SS aie ; sere: # ee 

my 4 ae : 4 ses f ie * % ie 4 « a: Fe “ & Zz ae = : J f Ms on ae ay - tw a iB é Fe, ¢ eS See a, : 

= et aes r, ea ee ye . Te a ; 3 a ek f faa A say Zz f il 4 Pe = i ¥* b ass ws ine a nae at St et aies ~2 . 

a '" ae ae m ©) ue al et. Se aed 2. ae ae . _. var, 8-24 ~ ie ae aig! Ge. ve ' 
id > ms ? & ag Same = i. id : x 3 oe . ‘ , ~~ > 4 ‘ <i : é Q : : : Pit. f . + 3 a ere 

; 2 —. ee aa ‘igh aed ER ough | be a oT pas) : ; M } ( fae, ai + cout al } Re ee nd a a ‘ 
if: E ae Z. & &. 4 by To see ee ge Se eres ei oe a f _ oy iy } tJ i . ep al ' " 5 genet : 
lie oe ae ‘. .-. . = Ke | eT aera cc + é aa eo fie — (i i 2 Or * a bs Pe Cae Pee oe 7" a 

: i te is é oe ne ie - ss ™ wd : A wi, lg ‘ 5 =e — SF, <i = 2 Sy SR aa ie <i Pe i eee es ; 

cet te i. Gee |: ee rere ce os ole - a ae aA : f ie a4 Se Ps - ‘ Ne eS ne 

: 22 ee f a ing a A 4 See = ar ication," 2 Pa: ee F i Made ‘ b , % om. Rae Cea oo ot RE A ie : se 

| Pa. ae UA: | Sy « = OS : a ee , ee a ee. 
‘ gi RS ea ca : g 1 rh A Jae 4 i ; BE eR RRS ey : ae Tf beg | é 3 . e i he ce ee ee , . 

: i ee oe nani Pe oat 4 Rie ee ee Pi 4 - + 2 os ‘i : - Fae. Ee ee A Ka oh : Pie ; ax “a # ab: — " ‘ » Be 

Enh a © . Reo Sgt 3 eee eh ee oo. ore eee oe i , eg ae . , a > manny Se ae 5 Psi a. ee + ee is . 7 

; a ates ME ~ atin Sa ll Bg ea. * jee ed SEW. 4 Ai > ae BN , i ; a ee 7 Pie a tem eee ke OX e¥ Ms bee Pie 
oe Sa ee log RMD cael pees «ya oe ae in ts te : oe * ae hy Se a ec is Pig wt a ee 
hs iy B mene EN a atl pega a Er tte et ae eS ns | a wer! Ce — : ee se 3 i sell es rc eee gS r. =” : ‘ ce Tee = 
s iz ee ytnee ee Sat eee Nels eg UM Re ee ‘i e “_ a tri co Se Ee > “. we * a de a co Ge” al la Se eee % : 4% ‘ Fh 
es i” r Oe, Sy Phe oie 4 ; Meee t yt ie Boe ae : ~ eet SS. a * Pe ‘ ; *, +. oe a . eee —<_ tees ~— eco 252 es ia pa i: ii ¢ 
ne _ al ‘i bg oe ® ° sal 8, rae th = = «1 Hage! 1 ee ee ae we q 7% : ¥ 4 y ee SACS aie So ee Ore iar oe ae eer 7 4 , : tes 
oS : ee ee ee ee oar i Sigimaaan eet oY in SC ee hn es oe ee. ase A ee ee By te Ox ae 

el . wee as” ate) ei | a a ae ae t vs : pene eae Ai. ve # jie} Oe cP Oe Foie 2 2 ee ia" Be . "i as 
Lie i < es, Beer eg a ee ee Mi . ; 5 Ee uaa se -* a + * vee Tr) br i - Dee eae ee a ts, yr la ae . 4 . ae ; / 
nN H . , i? : a | he oc. ae oe 4a Wiese ek “ a oie pay! ; Bl ate aca a ry. b Z UA he 7 2 4 “i Mes. eee Resi E rata iat sane oe “ Pe sy 4 ve art 

: f Rag 7 Nee = ‘dhe be wad! : ¥ Roi: ee ae AE ot ‘ ; - rs a haiti, . eyed te RQ i: i’ Seg Or the ae ar “sy > ss oe 
> _ gs | ae oom ra ot fra ge aie 2 eae. © Walco , ¥ “ — ieleesror x Be 1° ” , re a Ai a ie ee Ss We ei alae aaa sedis. Steer pel » ca rhe i ae a3 oe en 
Ries ae REY ee hii 7 ad . ee be ee a tes . ae ‘lees ee See eo ‘ Ey > nn ai Aah eae pha i ame CUNARD Prati + Cy ee ates i ; 
yes ig i, a ee oo an oe é 2 a Vere eet - i ay Bie * , . ral here bs “itt igites aks 3 oa : * a ae eee ps faye. ov eadele Be ga ae A>, ae nT hS CR rae a ie ai » if a = * : 
a 4 eof or z i ee “S ae as et Ie =F Pes eae 8, ; , -~ = earn ee, ee i ee *. Ta a) 

2 f 5 ie & 4 he oe 2 hg oe ee F. van eee : oii mac 5 eae te an f rs Oh sli Pen OR. as oka Nae ARPES 7 ye ae 
a 3 re ' ‘3 . ‘ips it Be is a oe ae a ae Be th & ai Py - A # a) as a oe SERN air eee eed, ne ree ‘ , ee 
i c Tae AE ee ee ek eee ae a —_— ae Sa ae ; a Ps are ee o rie ees ae * i Be 
ae i alas saat a Be » + sng Si ; ile tr Se ag ) oo ™. i . ie Ri” 4) See eee ts ‘es aa ae sat es = a ar fe < ips meg c 1 Be ‘ Sh aae “ ae TF ii ae lets eS a ie a 
: 4 ee ee j See oS. az ev es, a a iY TERY Be oe ae ea Se See eee 5 een eatin. ih eee 
= 4 by oN «Me EB ae ae ee Skene | See J oe a! , 2 aS a ae ah i ae > eal rr am CU vs, lhe. CA SIM an ‘ee, yeentehe k ig’ 

. ; es hal Date ae Gates = ‘> eee Sistine aie *. " if - - ade oe ee 5 ee a a ee eee Pa ae We SL NS > ee ie a ee iat ‘ Pe > Rin, 

Sg rt se Pee? ‘ aoe % » wae C eae” cits ae Boke ‘, “a gee Be: (aa »>* » thes ue & 2: Naeg id Lee ee. ee Mes pe 2+ | Sas Saeed pe i Vea On Palas) 

: 7 a Sine | Ss Es ae ee ae. Se rs ae eh ne a ie ae - eres a Sa . % eee a ; “aaa Be ae re tiene, pa Sc ek 5 Li ee aoe = ae ne ; 7 ‘ * 
oes | ors tas ‘ae iy made we T SE3 ee eo i ee ie a ‘ -— |. -oeene a i a So OE. ice, el fe eae ah) th tet eis a. snail e 

pe an Lo a . of Bit = oe ee 2 ae a .. Paes oe ee sh _ Lge shee dy Si Sd ae. <OReeeee | Zee ee A a aa . ee : 

ia *.: oe bee he iy © Cs oe niles s BER Suey ee = aes ie. [Sey : a oe Cee eign Cage a) ee ee MSs eae ene ¥ eo” hap ei 2 
x, a = ee oe ae a 7 = ees oe ee a ae ae i a ~ > aie Set ae 27 eee Dh) ee sh dipipitear Scie ce Nim , 

ee ie is i ei ae a ae pe Po oe a an oe Nee ie | a! = ae, on ae mr ern te Rt aT eee : Fev 4-2 ae aad j me 2 ae Le e 

a _- rs eee Ween” Pe ge ts Sa , 4 dk =: i ee i sf me f a Ree : eat: cae ig Fran sp _ ee al re fied e Be > 

f 1 ™ : i 4 | ee. ll Sa ar na o ass a a aS ? = go mee 3 3 Ss eee eel eh ae a) Se He ee a > a 7 ae : &, 1% 
ee a 2 : a athe Sa be mien Ff “* ? ee 2 poe eee ae F a ea a: 4 a ee: eee Ae = ae <—e * t i. yt bl RG nae 2 Lor ae a aa ” “a, pleas 8 ee 5 . + rank i Se / 5 

: ea oe mm eye” .° See oo <" ee 2 * ‘ i <i. Fe =e nr rae nan ieee Sec Ee = 
“s oiita! per a “Ai seer SS eee py ic Ss a eee ee ‘yet ae yi Sa Ss, a rh on i, a ee pees ER. NR 
aes y and PS) Secure pe. oy : aes i * Ree + * yee ee 2 ic ite ai + SaplSs  frS a: te * ip. hea A eres 3 Ps Sn ~ 

ee ae aera T° TG oe SO 5," Sea rr ‘tiga ee aie ao pe re : gee ee os > es OU ae pace dear Bogs Fe . Ra One 
5 i : oes > ers ae “4 BR y es a; wa eee ri ee yg aaaae | 2 oc ee car . é ‘ 

a fe ee SSE eek le ‘i i one eee ae See | TRB aa aR og ects eee oe , i ees Sy ae aes 
rr , en © te ‘3 wir r 7 oe en 2 aia a re mS + ee _ a * i 4 i ce , a ee - Nae a é hs bay Ba, os 7 ae ? Si 
= ae U!lT ee ee as Ai Re Gene : a ae "s er Ne eae a coe ges a oa .* ; 

3 3 = a aay ON oy areas % : : 4 or “ep _ ae 7 ee i iia + ‘ i, -e So We ae eee uh * Pat 43 

-_ ef tie: Ale a Aone A Ss Seas — -. - ere: oe SO gaya eke 
f iy meet. pe ih: ee re * oo . . oe \aae ca 3 eee 5 ae ree STEERED, ‘ase = ae ee : ee 
-. &: “ASE eames ro J a. ie ee eee Se a : gig ts 
hy oie : a : Be : : ; a es a ; ks Doe ie ne ae 
: Ae) : Sees peer : ‘ ia F ae Me 3 ‘ 1a aro ee 7 cea Bh 
’ Pea é De Bac ciee Vee ; ij, “ABs ye —_ molar i a ar ae Le oo 
aoe : Ret ae 4 ae ee Se <a? ef eae mo 7 ed Fe es 4 F seta re aie ae i 

: ae wa, Sole 2: aS eee | Ee ge ae i ao age 
a ee a gw, 2 OS ey” A UU |e Be OL i in “ao = ee Ber Fn 
e , ae ae ‘ ,. ee en ee eee ee eee at Eg ee Se ny 7 ig se oy aS a ne eed ae ¢ Fy 
aa be, at ‘ah Piet 4 “i ees, eee oe ies es fan ll “a a “id as . cia ee iar. sa Ree Se a? ea es Nae) oayeegteh eee ———— BEN a2 ig BS 4 

. ie ' 2 ee aR . - ie _ Se) tS ty Ee ie ee ae ae 7 . 4 eee ‘ Cae i gt ‘. a: i gt i oy MOR Ra Brae 2 ae Se iy wee aa m * ‘% 
se Tt : op ae Se #) af AT ama teeace e— a Se ae i ae es aed : ae arenes ee a eesti is leant ac pees. MS y ‘ 

x } a » hed d : Rus ea sie ees il Dias 4 SY PS oe Ae el et A 7 eee So. 4 Mee prone ie eat ecm EON: | Ae tear e ea. se a 
ag “ Sila RE e ‘ a ga coer eee * i wg A : as Sea i ae es. | Sef ee Saeae a 5 
ei as : Pe ae ° a Oye : e ia ae if : : J s : Pine cha ‘ ; ere. i eae oe ae eae. = er ee a A ees gee Bn tae SH ck Ope « 
nae > ie xo ere 7 bie He a 7 ea aah, Peed ig oF tes ers ae oe Pee 3 = iva has, ¥:” ee a a ie -e - Dy aR Wait eh Tita 2a "i Bo oo re Sia fo eae eye Pe ~ ie ous ia ae eS Ay oe ee! ¢ aa 
OD BE Er ON eee ce os Seite ; Le CE ag I a so. me _ Sait Ee a a a CC a i S. pgeenee os Bes 
ais — Te sa ea em aE s+ Rg Eo eee ane a eee eh oem hae . AE eee ES + & il ii _ ro CN 5° Sa pee oo eh ll & cn Uae acide aeaktion sien ba Fe 
a SMES alll ve ae ae Ste TL a ‘pee ec ee a eae 3 ee ia 2s Sige es eee ig , oe fe SS lice lla ao . {Sai ; a Soe mae parte", : - Wiad ae 
——— = Speen ARES Be hc he gM RR ey fuer Oe RSE gh 0B a go ee ee ae ey ia i OS Ee a ats, Stl 
io a MM ee i i ee, eae he, ea ci Sell. a. pe ot! a ied ais aie ee ee eg a Pe 

my a eras oe = ARORA oh aa 7 OTP I RT) 8 ego ident od a et a on aids etoile. “= Se) eo ‘e vy : ae aired) « Beir a Sam ee a een wae. & ‘ - 

Poe are r mr i ae Paver On ee iy ual semen ‘yagee oe Oe ee ee RS oo TR yy a oe A i: set as. y wt 3 BF j 

Wee pic al bi ak Sr ae oe ee See PO ee ar | a a a ee a roe | eae 25 ig hea ae ee ae ua * eT 

= pie : a my " ee: ; ae ae a cic Si a aR re eg a ite a : age, Rr nr 7 te 5 

: ae Se i ie oc ie dae Se ee ae > fC ea 
oe eee eat om , oe a TT Ke can ee 
: ices te ieee es che es sae oe Ae yolge ‘at 5 ste ig Aes pana Meer igh bg 3! ae spa , 2 a . ae > . me. . 
. bak 2 Pas % i. : Z Boe ot * : i ‘ Be pea es Ne et x Sie : y fe , fee 4 OS. te j 
: wee : ; : ; m an ; 4 mae re age : a as aoe Peat : ; ee” ’ % 
i : : Uniete eo xi eet = ditty me hs 2a ela CT _— a i aan petals Sete , Se Aepuantreionn a : 
or r ia athe eau - N i ih ie ee 2 \. os soils . ee ae r 2 sa agit a Stee ee 
is ere et =e ee ae eee sh ees: : ; : ‘ eS cakes oo i P co R: 
ae Tee ee IEE Sey ee OR ee oe ee i sleet ga sispian cia ee: tet ere BRE iyo HS 
a Te Beis Spas. See es se lle AS A we ee ee i is St lineal 3 : 5 ui . ab e 4 che " a a os 

Bs Par ; Samy re es a ee oe ORE oa aim TOES Meg a Ae ) were og Pela Sy 5 > op Sis) Pa che Pe Ne eee peel ils tia ait : Pe) anes ee ae ‘ at | ne 
ae. ter ‘ARR oe OE ee eae he a eaatag a Dear Aide’ Mestpe ts a cae ee eens ER Cea fe ae is Doc iy a elle cee eis rs: aaa ae : a | a 

eH se waa Seas Saaae spi" oy BS tani petal wight e ch Pere es esis Pe | Saige hh) SM gt ee ei ON OL ie ee ae oe ee eam egies oR gees: » aS jee a 
a si ae ee Ste ee Pe se ot Yn ok Reh ge AMM a cee SRE Ba eet oo onan ell int pigs ceil os 3! aaa ee Ales ieee eM 3 jae Be alsa Sd ill co. ee ; 
” : So Eee es eae ee meme ete. meee ee ear oy ee Bo Sp ae Sa OO 2: oe 7 Se eg a eee Se ee at Fae heer Se a a 

. ere ria PA aa by em ie = | bs ™ Rargae ta, ne ok eas > yay aes Ze es rua eT ra Fey, D a sean co eine ae ee Swag gr ap eee ese): San rics ee See 
: : ees Na a the a oS aieen es ae a wp SRS es --, Ae MRS Meet be S S aeee eee ASRS Sg ea 5 ale | eine aa Poe ae : 

ia a TS a es See aac ae bene eae eee ">? * ee ee yl Pe ee = ch kai a og TT a ae an aa cia ieee: ae, eee PPro. eee at ee 4 
eee { aes : ones es Be ae -, a. ee Fah re, bidsar 1% So ees eee WR ec Sees) ate : ea eine es een ay a gl theatre a a 3 8 | 
es a ae eet re eae 3 Oe ee ee fo: | as ¥ ee a eh renege em ve “Say ered 

re: + ow Bh (oe ie ee eee. i Suit a ee ese yee a ie ike pert a 
: Ar PRR ee eT Ren lo, Coe» ee aos se pees amis heats 2 ee Be oi, 2 ep a 2 RO er a : eae! ieee 
if ; id it i ae an eet 4 Sears cee ail nce A ee ome : “eS ij ken ~~ ieee ae gece Le hetess ees a 2 a a ite 2: ihe fia tat! See: Se es 

© f , ome : ah i nee (Ee ie es age OE aa a ee Se ; 
oe ‘ p a «ae ‘ : =. eee. ae arms, aa oon a. sae poms 3 

7 rh a : sank i Sigh es Me aac a “ald Fi. ee we q 
ie f ; A rn eT 
os : "cc 7 i) a 1 Snooty ad eer sate PL ie ety as 2 eet "Sin DS ie RS a : 
a a oe a: oe oe eer? a, or eee ee ee ee <sgeemiet2i oS Sgt, ay pe Ret SS Cee rr eS 3. 
se i es. il Seopa a | 2 eee s,m a aa ae” - a Sefer Ola ee i ae ee cae ie 2 a = 5 a 0 ea Petes Oy Go hs eee as Oe er et ae + iS ae, i 3 a Fee ed oe es a . 

, Ss oe + a eee? ee = 3 aaa aa ’ J come in Aid ae = ae ee ee Fe ay Oe . a ai a ~g MR pees ite ee ae ee ein he yee <= Siueade ] oe ae 

cap ee Pia a ee ee é eS ghee aime 9! ieee Se” Pry ee: Doty, ERD ce Taito eT ee OM Te a” ai,”  gulanainiae eet casa artim a, fies 

acta ae cies tag te oe ser 5 re wer Qi: Sere eee” ee ay a ae Bo. 3 > ee i sa! Meets 2 ol eo gee eee ae eee 1 Se. i a cee eae) ee Se em eet 

ae Be Sy ; = At a er Ay eas fakes aoe eae eee te eee Byres so Eee, ee Tey e i a ore hohe bere eS: BR oo a a 

eT. aoe i! & ae al age RRC ‘. a Sane <n RE, eae ke 2 eS Ba? : eee later ie: be a ee, a Fae) SE Re ee = he eal ie ne pe aire ee oe eee a, a 

zi Sayer Rory a ee ats eet ir Ie wees) Aiea EE 2 yee eds. oe the. Pe caeiiie be , _ Rey ties Be ig oe ery csee > a a ‘ * ee eat pa Fe ome a iy anes as a gai, a Paeet Aids ines aL ee : ie 

io Re ee Cee Wale 2 By) i Sec ee PN. 5 5 joe See ie Walaa oes a: a og ae see et ee ee AD i £ ae ri ete a Mises ag =") ) tN ag ga aie Ret ges enone: LS ue od 

re baer ] (ie ae ae oat peste sae wee Bs hs: > re ites ok pace. aya ‘ By casi vie ge ee Ce et tae ame a tag ‘Stoel TD MS opened 

i OH og : pa nN ON ies Me SR Ue Oe, i ae out ’ Eee ae a 2 ofed aeee aes a ac ae “eo seeae ; eee ie 
a y i oe a ong ae : 3 TS Ss as aaa ite ae Ch SPE cea ena = 3 ; pa a eee og 
s - ‘ a oe a a ny ed = Merwe te ee Fake S ee Re” ghey eS Q $ : 4 nee 
ase 4 se Rated! 4 arg, i eo sey oe hea ae Peg NESE, * a aD : a ae 
7 ; Sy ae ’ as he aan : ee oe ee ae % F aig a nee ees 
7 A Naf rey Be tae < et Gi ke ja: aot Ao pe We 
: y t ay = 0 ange" Bos pene Fi see ng aia pani colar ie 
oe : ls ™ ce: Sig. ys > Se eee ee a, Ae Ue ia eee ea hale . aie ’ 

4 we ay * i Pa , oe Y SF a Ea sie cae orem prea he eom x Mes oii) ay ie RP Sa 

a tia eore eee ae Pips tweens it. We ae ee a ee Ps ate er eee lm ele sansa cs a toad i 

4 4 hac hikes EP So a Le ee ie eke en ae eee Sa ae Pega: + epee a % Che Snel h ak oat eh 5 PER EES ee emg 

\ ee eS SRE EE Te ee Oe eee eee agen ae Re se oe a wee te o" FOG ae wes oe Siete San . Atoweree Pe Pee eka ae 
te : : ns % ti y ‘ Fe aa poe i LO a ae eee oS. a pea es oo ee ee Ce. et oe eee 
: = . : : a gt er ene iy Bet Ras Tr ee a eee oe Pees ace a Ma ncapteitaglas oo" 2; aS i ae 

3 its. abla es, ae ae x Nig : ee ¢ es oer ee Os Bie 8 ee Pek alll hoe ee ee (Pel oes a aa 
eat: a AS tates kU ee ay eee bat at a ed Ge ere Sut : ae ke se a Ee ee GR ae ee eee 
oe Poe MT ee age SNe, it tan ee ae other ee ae eg Men yee ae Poet ae we ee ; ; oe We. 
ae i ii tee oe eek és r oe BASE. (Cie a LO, eee ee ee sed He, ° eel ; eine ae 

es OE ae ee i ngs 0 oe, (he an Be ag dak ee aE os: c eg oo See aria hae Rais et Seine Dos | ae ere! eae oe eae Aa a a i ie : 2 ee : er hae 
i, Bia a ag e r ine - ‘ sn gas Ba a iy Te ite oS ee Lita’, i" Beanies: Ace 2 alee ale eas ey ay ee eae Pe ee bat Co i goss bee ie mn npr 3 S ’ + x ze 
nk | a. = OP, Meee eee ee aie a 2) era A eae ® ae Rg ee ee eee ey Ss ay eee birt tite Sek 2 oa gl ll ey A rae Com j ; weg a - hae ne sae 
Se Kaien eet os lla asp soe NO Ae Gnithee> ae seid ai Gat ee eo Past ie ‘ Be) bo eh Snaee wee a net Rae i at ete ens Rae go a CEs | See ee aN 2e Sta it vi ; - Se aig Zz 
yas net See Sees Sate ag tk te ee ey - or eee So lo oe _ er re A eee ee a : 7 ee ae _ og Re ane. oo eas, ae 2, Ae pot aaa ‘cp aaeeiMeiliaag ie ae is eee ii Tee ee oS 
es gry Compas ne be Ee et ee eee 6 ee or Scie a) Mie 3 9 aes lh sales a a eres Met es eee ee 3 oe Ta a), ee page eh a Dae Ae eon Aamir a, he 
aa 5 =f oF Re ree: a aa eee a gob del Bari ei sl See eee ae ie hee ee ie Sie: es, oe aS eae a et as es RI) fel i: eee Se ee eee ete ae Bia: : 
- Pater ae See re PS, ae es sy eee Cee aa (s.r eee sea ie ss J Kee  — me ep gamga 5 ca 
— web ea gmoney” oe _— . noes SS) se ee tei e-em de ce Ds cA arene meg ae a ed fe ee eee BS gen) sa a: ; er ee 

en ia aD is ee i se Wiss os oO Gos ae eee ee ee H : Be 2 aaa cape) obi weet Ren ae et Pee we PO iy olla | rs gos, oer ‘ : 
a : os et ER iad ag i io ae 1 tan e apeiie ee Fag a 7 a iw Fag A heel f : oe Gare E eme ‘ a ieee Br TAS ae iat,” Veit Split ae key ole ie aaa soe io Se i ees ee ae Ripe 2. a) ee. oe Pies a Saale a et ee 
ay te Tie) bt ee i ‘hon - pe . “adie pete |e we ce ts: oe he oe 23 ee = ial hee cng ke eee pe ee it 5 eat er a Bs EaG f “3 ry ee SS me sag Se 4 Z sa ee! “os Danie Pee awicr Fear is bing aga ‘e 4 ROOTS i rs ep re: iz 
‘ | fo are eS cd Pe odl MS 6 es eee nie’ Eee eee 7 ale ei EG oa 7 ee et Mare Ear. st aS RR int Bu Aili TO A a Re 2s 1 a one 3 eee ce 

2 eae. eee ee oso a” ca ea Fe ng pee Ge aes POLE, Ge aa ie ans Pe ih ees Sak emia a aes RecN ee Es Ds» Ale een eee ae I As a A yids Sea : ‘ 
ag ! te as : ~~ (5 2 iii | a | oh and ooh tne ie coe peer a 4 2 et Sie « pete ie Ter ; AS oe ot eel ereiee 0 A eee gee altimeter Fo UR gg tee See 
an oe Re ae eee Se ot pe ee ee : Total tee aie we Nene in eg ‘ eh DTS i. ae hak aa Piste ee ik el ae OE eLearn ge S ii y= gas Beer alee gn 
Eas ie ae ee ee ey: ae KO. See Pee ike of igs eo ae } [i lll aoe ees aE =e ane “Uns Wns ae ial ene oo Peri. ee real gis be aes Pe 
: ae ee. an ee Sees a. ee eee we ee tne Bienen 8. De ne: ane aaa ty 

“ age + alk Raat ee 2. oS SS edt 7) eee a “a ae cigarette ORR es jot Bal ee ae Page ee aes) s ak rai? S eet sale: P Worse pie det ate Shae anal Bee i asd ae cy oh Bh 
? ; Sat ios) Roe Ren ee aed ES i Soe sor tia : rte a a one a ne segs | ® “ G iiss an ems Se Perr se ee 7 ee ot. ieee oe Rae es en oe ae ee 
ep ae 2b ah riper tiee 3 ee eee ne Mino = i Meee eens se GI eum rem a ewe fh! Meter ar > 205 a ee ST oe ee wore ae 257 yO tees Ca Ria Sema tS aa 
ote ge a eee % : ae © ne Seas | Vs a. - . ee Me 2 oT ee ns Gen» tthe é ae ee =, ae | Se San eA ad ok 2 Sees oe ns Sa oe Veer iy camden Tigao Sai 2m > ea eee eee 
{ eso ewl ee ee ; aR Ste : Se. ed ye ag Lier be. hacia A amet ‘ gente ae ee ee Se gee EE rr not. on a as eee ae ; 
¢ : Et See =a, ee ee ‘ ae Se. i ar stan Be Ee" ashe fis oe ua a pees, oe in pehe : yi Ba, i an pl wei pel Adee sh eae a 
ae chong > te say ae a - Ee “ Mv & ae pedir : yee ail oes ek y a ; eg or ae = 4 - ene : ee : <r were fear. fi Bae 0 be ry: i as ey Bhs ed dite Sra as ie . 

e ‘ Sook: uae gels: iat ea a las ma 0 pene we Pea ee ee oe Xo) bet ra F <r ipa ae ee ng x Ek iad % ae rae Se ee . i a crs ; <a i. ‘ 

fy n oS ae ge aaa ae peer a Oo at, ee tit nag ea oe ba i sae a ee ee Sutil ® iis. pore 4 Rs * ae FT eae ee nad a ae Se ee pina” “| aaa : . 4 Be 

= 7 a Je, 2 Slee po a See ae i a5% ee os a ko hcl sap A, a 5 co ere a . <¥em ae . ae es ee CT ape oe wis ; eee! ss 5h): ee . . +e “ 
i ose A See Ne ee ae See ie  eeeD Be dco oa = aa ae —— age va ios) | OY ere eS .. %<=—as - 
‘ r MGA Hay fe yo 4 ge EE Bos pee gre Ee eg ss. ee Perot aa oe, ee a ees kaa fee iia wee Widnes es eee. |) ? 
cat ° ieee aad, ee wt Po. Sa ae wk etal. Oe Se eee, OS eee ae. ee eee ‘ ear ga a abet, ick ’, pr bs Wt Sea aae , —_ . 
ad | Oe gg es Re ee a. et aba) Pe Ning AC ae ite: a> Saeane oon ie ae 7 Foo. ae Se eR as aan a, i itil ‘ ah. tay ‘ae - 

vi — ries Pena oe - ee aries rf Sas ge co \ee> 2 Sei os .! Soa Sar ee SE a ss at a | oath i gaa 98, PSE Cp ae ‘ 4 | ; : ee RS q 
7 pee ee sae ic Pr tid a aa ei Pe Py eee be ee fe. or rs ; ie z ae See ors es rece Ph se a) shies es ns . - } ve od ‘# Seb: 655 
4 + cae aie pee oe ag ik re leva ee ee Maney. ; ONES. , ae = 7 SRR ne 2 eee pe ces tad a, om NER AE. Ce oy ed Che : oe : » p Road TOs 
: Pee ge he ye See eee Ses ‘ie ee ae Ass eo . ee Se : ri Re ee a s ee . re se oer Yd 6 uate a % eae : vad | “ FR ake —— ee ee 2 ve 
{ : Pemeerat. = 2 | 0 On ne 4h a  , Paar . i Saeret oe gene ae ie . ‘ os SES hy o : ~ 3 , ? ¢° ve % 
zi oe eos. ee ba pia ei tie Sh a eee : ‘ Bree ties ike aa _ ae 1S a ’ 7 om ei oe ¥ ‘ ; a lyr s ¢ ‘“ - vr - “7 
a Ea | eee peeeet OF 28 Pata her: ES ’ a ies ee ute i Ve ee ce a 2 . a -ateeti ke LS eget 3 D hebe ts A ‘ : : Sal hy . 

‘ ‘< tips ns dae oe Poe ene ee Sages. nem 5 x ‘ ie at ce ee Boos, - 9 . . her ped 4! . 4 s oe ® : , , . * : . ¢ ‘ 

5 an or eects Et a aa ae A ios, ir a panicle ep. eh 1d age ea ad 3 * et, Pe : Fi A ~ , be , ; : - 

= aghtet ean ee aie es 2 ees: secs en Oo Lee bt eae ht Se ees ‘ 4 oF i * -s As > “ " ‘ ‘ ° 

on Ce ee i 3 aaa a gi a a ; AS le OE ae i e a ie he BN nate as att Ma Oe ete PNG wey ae : 3 $F a . 
: FPG) Sis: SR nee eat ee ae ama tf va re a 7 Wer Pee ote The eee P w r a sm J cat ie . “ : a, ¥ >. ME cay ¥, « yt~4 . i ns 
‘ is Oe, eae eae. ig 2 . ee oh se ei a. 2 o , + * =o . est eS ‘ 19% ; P Rat * ; 
Ce le. a ae Pe or teas ge” Poteet Leet A a Ne : 
re yee 3 7 4 Da ger 7 ei ORS: | ee * a Hy £ i ° 
‘iss ig +: Sa ae “g i i as : 
. 2 gta a: . ied 
ole ae OW Po . oe ‘a. 
. aber ; P rote ied tT gears eae er 5 
: Re me jouer eee oe ee x ; 
Dee a 3 Y pes he ‘ 
k : ; s cc tf fF eee o 
s baal sy v ; Se - fe ‘Sites Ss a Fh, * y 
ae, bt : gh os SS Pg sing . Fa Toad ye eA % x 
vin Sia Shee et i “Pa on Zz ae, eh ; 
eee _ ya tee we OO nd ae ss - « < e 
a et ree fee. Pe ks ¥ 
i a Sed ot fie; ‘ me. : 
: ene: ee ae sere +" ee. 2 he fo r 
: des Sieh Mart ae ats ; re ye 
4.) aa ae : ’ Fe, “ y 
; ose AP BE Ro? oes * : 
me, 92m ae ne eS Se a - 
’ gee Tet 
pees ee —_— Pt ein dy % 
lo 2 a eens * eY % il ney »> a = " * 
mer NER a \.- a 
: —— - 4 ghee eS 

‘— a 55 2 a "i : ’ . ae) oy 

r a ti‘éw RR pee 4 

b: re. os taee 

fh th gles x ps sie, tig “ 
a Dae sil E . ea es > J ; 
4 (ai See Ag . “ 
as — 4 P ot ty 
me > aes e ’ : : 

: . 2. le oe ae 

ae = at . - 5 A . nf % 

me a : en . 

3 . GEST ote dtc ; 

i : a ye g + ey : ~ . bg 
5 i > ee: : ee a , 

a hs _ va? a v . “ J 

| a ine Reet 5" ° 

~ -« 7 , os 

oe het 4 Pi Pig . 

ae . te ’ Aon 

q < y a. so » « 

“2 , os 5 4 ‘4 

a > éd ° “d s “* ~ » 

“pe Y ea a 

. ¢ - 

: P - a” > 

ot . ; —— 

e * » 7: 

= od — 

ae € . : , 

ie batt _ @ 

ae 7's 

» ¢ ~ “ : ‘ 

—. ; 
at 

— : 

Hit t ; 

2 ; 
ee ay So, ie) ‘ i 
ENE py TM F yleaua'? PZ ig pees “3 ‘ny. aleed rk r. 7: be ; 

Pye a ENG? Rp aineay Notas gene soe pe re Eel Ree epee, SS ge Dae Si : ee ee ‘ , 
Sater eae sR ARM Pee ee ca ES. EP o Bee a a weer ie TR Road ght eae eRe ee, og oral Ales Loe pid pelo ne t <- 
ge a ee ge aan, Se eee, Sg ee ee PAE ees Se “oie, pea ama teen PREZ: Ss Weer or ee ake ee NE Se ae eee a cy ite) Ge . * , *" 
Terr Sy WR oa Cable teks S en Ne > seh BSS Baek na > t ah 1 SPS Pe ARR IAR BT Oe on Se ae aes = ets i het Se I 3 ew? OY eee koe ee ee PEL Recess A NU ee, Oe shy wise ., Sans a - Ue ‘ i : Ree’ 
Pst Se be ee Giles SASS Kaen ek Pay 33 5 yeaa eer VRE SS SOP Re dah a> bea ea! Th g ew & bets gr Poe: pm aes: eats enh. ae bee Ppa St ot oe z bain F Bate RAE YS oy Be Rion ae ; ‘hal toate OA ey ee oe rage A Nee et a ee pe rh as 
PO Ra A, oe ue ee eA at, Fe Heri: 2 Paar oY Poa PA OS Si aire ert ee Pes ioe } PES, Sn ae net OEE Re 2 gah Ps Oe filrcng Bae i Ses Me See ner Se ee Epics ef eet a ane ary © SK, re Sah oer ea ry Mace Sha ah ea 
Tit GM of Cok ee wa DAME MIE ee, yar ks tS ee ate bP a bet ames Eppa aes S, ie Oran AFR ieee 9 a Biss he ae pales oe Pagers Fog ee Fae BS ete at Py: oie, Ve ead Cra ae et 
a = . a, xt Cree Se me Se? 2g  AUA  e eed ey Me hat = Ie eee i ee me re hcheg A Bee ae er en Pee cf ger ee : Sree «2, eet ees a hes ERE A alte eal caety Bags , Ra oe oa 
Te, ap tae SOR SHEN ER eS Ry a Re 2 8 EMEA dite: 7S yy 3 IR GE RI 68 INGE Ne oS Pik ta wescap ae ew raped he. oA | iia eat bE Peabo Aare tgs Reg bead ees 
ft . TF Pin ERT aS io Aga” ae IS oo Y igo eet Dey Pag ne ee efeten | eet Pret mee. aye foe page gE 
onal < ~ Pas" Ae PS ED SE Le GEO St RN ea Se eae a Fae eT ae ads SY Pdi 
ny. aie 2h eae gy STS onl ee iS eee ee ee 9 Pee ne 2 Eee a 
ie BLS oe ale eee fs 29 SY opie - 


kg 


22 


Health Insurance Firms Draft Ad 
Code as FTC Makes New Complaints 


WASHINGTON, Nov. 29—The Fed-!ago, and since that time have 


eral Trade Commission last week 
resumed its crusade against health 
insurance advertising by issuing 
complaints against 10 additional 
companies, and the insurance in- 
dustry responded with a new code 
to keep health insurance advertis- 
ing within bounds. 

Since Oct. 18, 1954, FTC has 
brought false advertising actions 
against a total of 41 companies in 
the health insurance field. Four 
cases have been settled by consent 
orders. Others have been contested 
by the companies, and are in vari- 
ous stages of litigation. 

Like the earlier complaints, the 
new ones are directed at technical 
phases of the insurance contracts. 
FTC contends that advertising in 
most cases misrepresents the dur- 
ation of the policies, health re- 
quirements of policyholders, the 
amounts paid for hospital and 
surgical bills and the number ef 
types of illnesses and accidents 
covered. 


® Many of the insurance compa- 
nies are claiming that FTC has no 
authority to regulate their ad- 
vertising, since they operate un- 
der the supervision of state insur- 
ance commissions. Others have 
reported that many of the claims 
challenged by the commission had 
actually been cleared by members 
of FTC’s staff who were consulted 
prior to the issuance of the com- 
plaints. 

Now, however, industry spokes- 
men say that state insurance 
commissioners will act this week 
on an advertising code deal- 
ing with the controversial copy 
themes which have prompted the 
FTC complaints. 

“It is anticipated that the Na- 
tional Assn. of Insuranee Commis- 
sioners will adopt the code at its 
mid-winter meeting, beginning in 
New York, Dec. 2,” a spokesman 
for the insurance companies said. 


® In a statement directed at the 
latest FTC action, the Joint Com- 
mittee on Health Imsurance, a 
committee representing seven in- 
surance associations, contended 
the new cases are merely a con- 
tinuation of a series. “The com- 
plaints are based on advertising 
published more than two years 
ago,” the statement said. 

While the companies deny they 
intend to deceive anyone, the 
statement said, “To eliminate any 
doubts, the companies modified 
their advertising copy two years 


Big Florida 
Buy 


Here it is fellows . . . Five 
rich, orange-producing Counties 
of Central Florida, where 
400,000 people are too busy 
working and making money to 
play the horse races or flirt with 
the bathing gals. 

Orlando papers outsell Miami, 
Jacksonville and Tampa news- 
papers in these five counties by 
this ratio: 72,000 to 17,000. 

Since 1950 Orlando papers 
have gained 24,000 circulation 
and the combined gain of Tampa, 
Jax and Miami papers in these 
5 counties is 1,589. 


Orlando Is Now 
Over 100,000 ABC 
City Zone 


Orlando Sentinel-Star 
MARTIN ANDERSEN 
Owner, Ad-Writer & Galley Boy 


Orlando, Florida 
Nat. Rep. Gurke, Kuipers & Maheney 


voluntarily developed advertising 
standards and practices to further 
eliminate misunderstandings. .. 

“It is anticipated that the new 
code will provide permanent 
standards, guidance, and direction 
for the advertising of accident and 
health insurance.” 


ws Companies involved in the latest 
group of aetions are: Massachu- 
setts Bonding & Insurance Co., 
Boston; Lumbermens Mutual Cas- 
ualty Co., Chicago; American Cas- 
ualty Co., Reading; Mutual Life 
Insurance Co. of New York; Lib- 
erty Mutual Insurance Co., Bos- 
ton; National Banker’s Life Insur- 
ance Co., Dallas; Minnesota 
Commercial Men’s Assn., Min- 
neapolis; Illinois Traveling Men’s 
Health Assn., Chicago; World 


Insurance Co., Omaha, and North 
American Accident Insurance Co., 
Chicago. 


® J. E. Hellgren, manager of the 
accident and health department, 
Lumbermens Mutual Casualty Co., 
Chicago, stated: 

“Our accident and health adver- 
tising complies with all the regu- 
lations of each of the 48 states 
and with the advertising code of 
ethics of the Accident & Health In- 
surance Assn. 

“We have cooperated with every 
move in the insurance business to 
establish high standards for all 
insurance advertising. The FTC 
policy of issuing wholesale com- 
plaints against companies like 
ours seems to us to be highly un- 
fair and a great waste of time, 
effort and money.” 

Mr. Hellgren said the FTC was 
out to test its power as a federal 
bureau. 

“No charge that any policyhold- 
er of ours has been misled or un- 
fairly treated can be supported,” 


he said, “and, so far as I know, 


no such charge has been made.” 
Liberty Mutual Insurance Co. 
noted that it had stopped using 


ment the company learned that the 
FTC had raised any question as to 
their propriety.” A spokesman said 
that, in 1953, about one-third of 
1% of its advertising budget was 
spent for individual accident and 
health advertising. 


a “Liberty,” he continued, “has 
never used any advertising or 
sales material which had not been 
previously passed upon by experi- 
enced and competent counsel as in 
full compliance with the law and 
with ethical advertising practices.” 

Mutual Life Insurance Co., New 
York, vigorously denied it had 
misrepresented its accident and 
sickness insurance. The company 
also took issue with FTC for issu- 
ing a formal complaint and “puni- 
tive publicity” without a joint dis- 
cussion of the advertising material 
in question. 

Asserting that it has never 
sought to deceive anyone, Mutual 
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Advertising Age, December 5, 1955 


said none of the 48 state insurance 
departments that regulate its busi- 


ness had ever issued a complaint, 
certain leaflets last year, “the mo-| 


or even criticized the company’s 
advertising. 


a The FTC complaint against Mu- 
tual is based on material used in 
1953, Mutual believes. Although 
the material was in conformity 
with industry practice and was re- 
garded as entirely proper, Mutual 
said, the material was withdrawn 
after the FTC issued complaints 
against 30 other insurance com- 
panies. 


AUTO INSURERS ARE 
ORDERED TO REFUND 

HARTFORD, Nov. 29—State Insur- 
ance Commissioner Thomas J. 
Spellacy has disclosed he is order- 
ing 10 automobile insurance firms 
operating through auto finance 
companies to refund more than 
$500,000 in overcharges to an esti- 
mated 20,000 Connecticut policy- 
holders. 

The overcharges were uncovered 
in a month-long investigation. The 


Here’s the biggest circulation’ 


The Month Ahead 


The Opportunity Page 


(Keynote page of the AMERICAN BUILDER, which is opportunity cover to cover, advertising and editorial) 


covered by fu rance 
is virtually unobtainable), FHA is now 
ling a move to get the 
to provide that kind of coverage. Build- 
ers in those states report strong inter- 
est on the part of both citizens and 
civie officials in long-range financing : 
for sound, permanent homes to replace building that a few are capitalizing on: 
: retired ayer, a pros 
whose ranks are growing. (For each of 
the t five years, the number of 
menple over 665 has increased more 


22-26) than you did this year. It will 
not date 450 exhi 
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government 
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than twice as fast as our total 
lation.) Bui! i 
you what to build for them soon. 


Opportunity by decree 


(compared to 344 this year) but will 
offer a greater diversification of build- 


There's a bright, new market in home- 


popu- 
Ider will show 
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When HHFA Administrator officially 
proclaims—with reams of attendant 


Roundup time 


The biggest National Home Week in homebuilding 
history is being given the biggest NHW coverage 
in publishing history in this and the next issue of 
American Builder. As most of you know, American 
Builder editors covered just about every fourth 
city that staged a NHW parade. Then we rushed 
back and beat the deadline for this issue to bring 
you our news report and the six-page trends article 
that you have probably just finished reading. Here- 
tofore, you got your NHW coverage in December, 
when it was interesting—if somewhat cold—news. 
In December, of course, we bring you “Best Model 
Homes of 1955." It's a complete article that covers 
winners in American Builder's annual NHW con- 
test. Its value, of course, is not merely a matter of 
what builder got which award; its real value lies 
in what information it brings you to help you plan 
your own best-sellers for 1956. 


Have you ever dered what imp and 
new features are “most wanted” by new home 
buyers’? Or what builders themselves consider the 
most needed improvements in new home building’ 
Or what changes in home building techniques will 
oceur in the next five years? Stop wondering the 


Ment pone wie be © “manele terete” 
for light construction. To see just 

terrific, turn to page 77 and read 
American Builder's forecast. There's 
« dark side to next year but don’t let 
it worry you. Your dollar volume 

be the same in 1956 as it was 
in 1955, if you take advantage of our 
predicted new opportunities in light 


From the first feditorial page 


prick 5] 
half of the nation's 45 million homes 
some annual 5 
cent of our home-ewning families «pent 


upkeep, but 42 per- 


tbe 


ipped 
sort of things they'll want in an article 
on National Home Week trends in this 
issue (pages 80 to 85). It all goes to 


ng. 
there for 


to the last 


minute your December issue arrives. It answers 
all these questions in detail. 


Grist for the mill 


When editor Ed Gavin addressed a luncheon of the 
Prefabricated Home Manufacturers’ Institute at 
Leokout Mountain, Tenn., on November 1 and said 
that “mechanization was the answer to better hous- 
ing values,” one of the busiest note-takers was an 
American Builder reporter. His purpose: material 
for a look-ahead article on prefab in February. 


AMERICAN Bui.per talks opportunity . . . 


...and best “advertising climate” 


HEN YOU GET (1) the biggest build- 
Wine audience in (2) the nght buying 
mood, you’ve got something. 

Let’s check that... 

That more builders read AMERICAN 
Burtper than any other light construc- 
tion paper is a cut and dried matter of 
ABC figures. 

That AmMerican BurLper offers you 
the best “advertising climate” in light 
construction is just as clear-cut a matter, 
we think. 

Thumb through an issue of AMERICAN 
BUILDER... . 


You'll see Opportunity written all over 
everything. In fact, the very first editorial 
page in the book is called The Oppor- 
tunity Page. 

After all, isn’t that what the builder- 
reader is looking for? He’s looking for 
Opportunity, a chance to get ahead — 
opportunities to build to better designs, 
to use better methods, to sell better ideas. 

You'll note that the builder finds an 
abundance of such opportunities indexed 
on the Reader’s Guide to the editorial 
contents. 

But that isn’t the whole reader-oppor- 


tunity in an issue of the AMERICAN 
BuILpeER, by any means. 

Opportunity for a builder also means 
the chance to use better products, better 
materials, better services . . . the stuff 
advertising is made of. 

And the Reader’s Guide to Advertising 
is the very next editorial page after the 
Reader’s. Guide to editorial (the index is 
right up behind the locomotive instead 
of being in the usual caboose spot). 

That this puts advertising in a new 
ma is plain to see. To make it even 
plainer, the Reader’s Guide to Advertis- 


“Nobody covers American Building like the American Bui.per”’ 
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overcharging practice was limited 
to collision policies on financed 
family automobiles not used in 
business. 

The names of companies in- 
volved were not revealed, but in 
all cases they were associated with 
automobile finance companies, 
which do their own insuring. 

In the instance of overcharging, 
customers were being charged at a 
rate (including “drivers under 
25”) as much as 45% higher than 
the rate to which they were en- 
titled. 


# No complaints from individual 
policyholders were made to the In- 
surance Department. Commission- 
er Spellacy ordered the investiga- 
tion after noting that the practice 
of overcharging was uncovered in 
Texas. Several of the Texas com- 
panies were also operating in Con- 
necticut. 

The commissioner said he would 
begin individual conferences with 
the concerns involved within the 


next 10 days. The conferences will 


determine how the overcharges are 
to be refunded. 


Crown Zellerbach Corp., 
Gaylord Container Merge 


Merger of Crown Zellerbach 
Corp., San Francisco, and Gaylord 
Container Corp., St. Louis, has 
been approved by stockholders of 
both companies. It brings together 
two of the largest paper manufac- 
turers in the country with com- 
bined annual sales of $400,000,000. 

Plans call for present manage- 
ment and employes of Gaylord to 
continue operation of Gaylord 
properties as a division of Crown 
Zellerbach. 


Fagenstrom Joins Strathmore 


Beth Fagenstrom, formerly with 
Einiger Mills, has joined Strath- 
more Woolen Co., New York, as 
a fashion executive. She will head 
a new division which will handle 
promotion, advertising and pub- 
licity for the Goldfine textile op- 
erations. 


SUCCESS MULTIPLIED—Because of the success of its current campaign 

for bottled cocktails, G. F. Heublein & Bro., Hartford, is reusing 

the ads in a Christmas magazine spread in December issues of Life 

and The New Yorker. Men with reputations for taste and savoir 

faire were used in the ads, and reader interest reportedly has been 

unusually high. Lawrence C. Gumbinner Advertising Agency, 
New York, is the agency. 


BASED ON JUNE ABC STATEMENT 


“The better you buy—the better you build—the better you sell” © 
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Bristol-Myers Sets 
6% Sales Promotion 


Deal for Retailers 


SEATTLE, Nov. 29—Bristol-Myers 
product division, Hillside, N-J., 
starting Jan. 1, will allow its re- 
tailer customers a 6% cash sales 
promotion allowance on purchases 
made through wholesale houses 
rather than direct from the factory. 

The new policy was reported to 
its members this week by the 
Washington State Pharmaceutical 
Assn. The memorandum follows: 

“Beginning Jan. 1, 1956 a new 
policy for wholesalers’ retailer 
customers will be put into effect 
by Bristol-Myers product division. 
After that date on every order in 
shelf-wrap units amounting to $24 
list or more placed by a retailer 
who is a wholesaler’s customer, 
Bristol-Myers will pay a 6% cash 
promotion allowance based on the 
net amount of the wholesaler’s in- 
voice. The retailer mails the in- 
voice to Bristol-Myers’ office, Hill- 
side, N.J., and receives a check in 
return. 


= “This is a big advantage for the 
retailer, as he will now be able to 
purchase Bristol-Myers products 
through his wholesaler without 
losing his discount and without 
losing any profits he might gain 
by waiting for the firm’s repre- 
sentative to call. In the past he was 
penalized if he had to buy through 
the wholesalers. 

“This situation has been dis- 
cussed several times at our con- 
ventions, and resolutions were 
adopted to correct the situation.” 


Denver Chemical Adds Agency 


Denver Chemical Mfg. Co., New 
York, has appointed Sudler & Hen- 


ene == ae nessey, New York, to handle ad- 
nae "eae oot vertising for its ethical pharma- 
Sas a ceuticals. Kastor, Farrell, Chesley 
cosa || SNES eh ye & Clifford remains the agency for 
rw ne yo al consumer advertising. The com- 
ee ce oe pany has not had an agency for its 
Si aie —" Shere ethical products in several years. 
ie A ahaa 06 How t0 pion your 1956 bathrooms 
mrt pena oton Kampmeyer to Gilman, Nicoll 
fetes Promotes Lense Mi. Pate 96 The problem they say has no solution 


mf 
if 


John P. Kampmeyer Jr. has 
joined the San Francisco sales 
staff of Gilman, Nicoll & Ruth- 
man, publishers’ representative. 
Mr. Kampmeyer formerly was 
with the San Francisco News, 
and prior to that was with the 
Denver Post. 


t 
i 
i 


214 12 tips to beter weotherstripping 
216 Arsorsonons thew role mn construction 


oy 
° 
< 


ij 
pH EE 
ap & 


ET e 


i 


3® Selected homes from your region 

102 Here's how to hedge the bet on contemporary 

106 14 variations trom ome bosic plon 

114 Preview: next yeor's prefebs 

116 Blueprint House 50,000 people decided this 
house wos terrific 


ill 
ia 


ai 
= 
i 


lf 


123 Biveprint House Quontity lat of materials 


1968 in 2! working doys on 8 room schoo! 


192 Lege! Burider wins damages trom union 
194 Technical guide Proper planning of storoge 
wae 


f i ft] 


| 


200 Ask the experts reoder queries onatyzed 
205 How to do i better 


220 The Month Aheod 


READER'S GuiDE TO ADVERTISING on pAGE 7» 


WOVEmeER e585 ’ 


. .. opportunity in editorial t ..and advertising 


oid ‘ ; 
4 Be 


fin light construction ees 
| camera 


because, as a precision- 
minded scientist, he 
appreciates the exact 
engineering that created the 
world's tiniest camera. 

Mr. Posen uses his Minox 
to microfilm intricate 
electronic circuits, case 
histories, a meetings, 
and to record family events. 
fast £/3.5 lens. 

all speeds to 1/1000 sec. 
weighs but 2. oz. 


minox III-S with 
13950 


chain and case 
WORLD'S MOST 

FABULOUS GIFT! 
ot all better camera dealers! 
for literature, write Dept. M 


KLING Photo Corp. 
235 Fourth Ave. 


responsive mood doesn’t stop there. Month Ahead. For it is when a builder 

You'll note that our editorial appeals are thinks ahead that he is really alive to 

addressed to the reader as a Bs opportunities he can start developing 

We talk to the planning-ahead, buy- today. 

ing-ahead aspect of the builder in such We think all this makes an exception- 

pages as The Building Outlook and The ally favorable “advertising climate”— in 
which your sales can grow and grow. 
StMMoONS-BOARDMAN PuBLISHING Corp., 
30 Church St., New York 7, N.Y. 


“AMERICAN BUILDER 


fing displays one of the great truisms of 
the building business: 
| “The better you buy — the better you 
build — the better you sell.”© 
So we try to make the reader alert to 
opportunity — to put him on the prowl 
for ideas as he goes through the book — 
editorialized ideas and advertised ideas. 
But putting the audience in its most 


American Building 
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Mortensen Opens Studio 

Walter Mortensen, formerly an 
art director with Grant Advertis- 
ing in New York and Washington, 
has opened his own studio of de- 
sign and illustration at 1815 M 
St., N. W., Washington. 


Cavalier Vodka to W&éG 

Continental Distilling Corp., a 
division of Publicker Industries, | 
Philadelphia, has named Weiss & | 
Geller, New York, to handle ad- 
vertising and promotion for Cava- 
lier vodka. 


“Everybody is getting an, 
into the electronics act!” 


An agency man complained to me. “I don’t know how 
to cover this industry when everyone from food manu- 
facturers to auto parts suddenly opens up electronic 


departments!” 


The answer is direct and clear. Such firms must 
always hire radio-electronic engineers to do the job. 
IRE membership and “Proceedings of the IRE” is the 
personal property of the individual engineer and goes 
right along with him to his new job wherever it is. 


Advertise to radio engineers in “Proceedings of the 
IRE” and you cover both new and old prospects with 


40,509 ABC net paid. 


Engineers are educated 
to specify and buy! 


INSTITUTE OF RADIO ENGINEERS 


Proceedings of the JRE 


1475 Broadway, New York 36, N. Y. 


Advertising Department 


Agency to Resume 


De Pree Names New 


Nullo Advertising 


Cuicaco, Nov. 29—De Pree Co., 
Holland, Mich., manufacturer of 
pharmaceuticals, has resumed an 
advertising push for its Nullo, 
chlorophyll deodorant tablets, with 
the appointment of Grant, 
Schwenck & Baker to handle a 
test campaign in Chicago for Nullo. 

Grant, Schwenck & Baker takes 
over the Nullo account from 
Cramer-Krasselt Co., Milwaukee, 
which has serviced the account 
during the past two years with 
minimum national advertising. 

The new test campaign in Chi- 
cago broke last week with a 7-day 
free test offer with the purchase 
of the standard 49¢ package, 
backed by a money-back guarantee | 
if purchaser is not satisfied. Ads 
will appear twice a week in the 
Chicago Tribune and Chicago Daily 
News and radio spots are sched- 
uled for WGN and WCFL through 
January, supported with car cards. 


® If the test is successful, De Pree 
plans to extend the drive to other 
major markets. 

New theme of the drive stresses 
stopping body and breath odors, 
but the once-heavily-promoted 
chlorophyll sales pitch is not cur- 
rently being used. 
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The last heavy national adver- 
tising used for Nullo was in 1952 
through Dancer-Fitzgerald-Sample. 


Agency Elects Russell V. P. 

Leonard H. Russell has been 
elected v.p. in charge of research 
of Warwick & Legler, New York. 
He joined the agency in 1952. 
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BUT. » « YOU NEED WKZO-TV > 
TO PUT SALES ACROSS 
IN WESTERN MICHIGAN! 


AMERICAN RESEARCH BUREAU 
February, 1955 Report 


GRAND RAPIDS—KALAMAZOO 


NOTE: Survey based on sampling in the fol- 
lowing proportions — Grand Rapids (45%), 
Kalamazoo (19%), Battle Creek (19%), Mus- 


kegon (17%). 


Associated with 


oe 


She Fel. ver Hations 


TV — GRAND RAPIDS-KALAMAZOO 
wWkzO RADIO — KALAMAZOO-BATTLE CREEK 
WJEF RADIO — GRAND RAPIDS 
WJEF-FM — GRAND RAPIDS-KALAMAZOO 
KOLN.-TV — LINCOLN, NEBRASKA 


WMBD RADIO — PEORIA, ILLINOIS 


*Parry O’Brien set this world’s record on June 5, 19 


availabilities. 


100,000 WATTS e 


Number of Quarter Hours American Research Bureau figures for Grand Rapids-Kala- 
With Higher Rating mazoo show that WKZO-TV is almost a 3-to-1 favorite over 
ay Tene FRIDAY WKZ0-TV Station 8 the next station, morning, afternoon and night! 
7 a.m. - 5 p.m. 144 56 WKZO.-TYV is the Official Basic CBS Television Outlet for 
5 p.m. - 11 p.m. 83 37 Kalamazoo-Grand Rapids. Telecasts on Channel 3 with 100,000 
SATURDAY AND SUNDAY watts from a 1000’ tower. Serves one of America’s top-20 TV 
10 a.m. - 11 p.m. 80 24 


markets—almost 600,000 television homes in 29 Western Mich- 
igan and Northern Indiana counties! Ask Avery-Knodel about 


CHANNEL 3 ¢ 1000’ TOWER 


Kalamazoo and Grand Rapids 
Avery-Knodel, Inc., Exclusive National Representatives 
53, at Compton, California. 


Getting Personal 


A little Moss on the family tree has been announced by Bernice 
and Jerome A. Moss (assistant sales promotion manager, Kessler- 
Gallagher & Burton divisions, Seagram-Distillers). The new baby, 
named Fran Laura, arrived on Nov. 7... 

Twins—a boy and a girl—arrived on Nov. 13 for Ruth and Mort 
Zipnick, production manager of Will Burgess & Co., New York... 
And Richard Bott, manager of KSAN, San Francisco, is father of 
a son born on Nov. 4...At Station KYW, Philadelphia, cigars 
were exchanged when Walter “Snuffy” Smith and Joseph Dougher- 
ty—both in food sales—became fathers on Nov. 12. The Smiths’ 
newcomer is a girl, the Doughertys’, a boy... 

Jack Engel, account executive of Brad-Wright-Smith Advertis- 
ing, Cleveland, is handling labor-of-love p.r. chores for the Junior 
Chamber of Commerce in his suburban Chagrin Falls... 

New York agency men William R. Baker Jr., board chairman of 
Benton & Bowles, and J. M. Hickerson, president of J. M. Hicker- 
son Inc., have been named to membership on the national council 
of the National Planning Assn... 

Marty Zitz, president of Henri, Hurst & McDonald, Chicago, a 
*39 alumnus of Yankton College, Yankton, S. D., has become a 
member of the board of his alma mater... 


20 YEARS LATER—Donald T. Beaumont, president of Beaumont, Heller 

& Sperling, Reading, Pa., agency, presents John L. Ryan (left), pro- 

duction manager of publication advertising, with a gold watch on 
his 20th anniversary with the company. 


William A. H. Birnie, Crowell-Collier Publishing Co. v.p., has 
been named chairman of the magazine division of the 1956 March 
of Dimes for greater New York... 

Chairman of the radio and tv division of the United Hospital’s 
annual fund-raising appeal is Gordon Gray, v.p. and general man- 
ager of WOR and WOR-TV, New York... 

Henry Schachte, advertising v.p. of Lever Brothers, is searching 
these days—not for a new advertising slogan—but for the Manhat- 
tan cab driver who was so touched by Schachte’s tale of the Con- 
necticut flood damage that he handed the adman a $2 donation for 
flood relief at Weston, Conn. Mr. Schachte, in turn, was so touched 
he forgot to take the cabby’s name or license number... 

For his “outstanding achievement in the field of communica- 
tions,” Fordham University has awarded its Insignis medal to 
CBS Radio president Arthur Hull Hayes... 

The Community Service Society’s $1,000,000 family fund cam- 
paign has, as chairman of the professional division, J. Davis Dan- 
forth, executive v.p. of Batten, Barton, Durstine & Osborn... 

McCann-Erickson president Marion Harper Jr. is chairman of the 
advertising and allied fields division of the Joint Defense Appeal... 
Gentry magazine selected Young & Rubicam president Sigurd S. 
Larmon for its list of ten best-dressed men... 

Irving E. Stimpson, a partner in Frederick E. Baker & Associates, 
Seattle, has been elected v.p. of the Washington division, American 
Cancer Society... 

Jo Ranson, publicity director of WMGM, New York, has been 
appointed to the public information committee of the Brooklyn 
chapter of the American Red Cross... 

Richard E. Berlin, president of the Hearst Corp., and Joseph F. 
Callo, president of Joseph F. Callo Advertising, have been elected 
to the board of directors of the New York chapter of the American 
Red Cross. Mr. Callo, member of the chapter’s Bronx advisory 
committee since 1954, headed the Bronx commerce and industry 
committee for last year’s Red Cross campaign... 

Gibson McCabe, Newsweek v.p., has been named chairman of the 
magazine publishers’ division of the New York United Hospital 
Fund’s 76th annual fund-raising appeal. He will direct the activities 
of 40 fund solicitors... 

For the third year, James A. Barnett, Lever Brothers v.p., will 
serve as volunteer coordinator for the Advertising Council’s Amer- 
ican Red Cross campaign, and Sullivan, Stauffer, Colwell & Bayles, 
New York, will create the fund-raising advertisements and visual 
materials... 

Advertising agency and broadcasting executives joined hands to 
help put over the United Community campaign in Philadelphia. On 
the committee were Al Paul Lefton Jr., of Al Paul Lefton Co.; 
Robert Pryor, v._p., WCAU; George Koehler, WFIL station manager; 
James Quirk, publisher of TV Guide; Ed Walpert of Arndt, Preston, 
Chapin, Lamb & Keen; Raymond Green, general manager of WFLN, 
and Sylvia James, radio and tv director of the United fund... 
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POST readers know value in a newspaper. 

That’s why they will pay $510,120* more this year 
for the privilege of enjoying Texas’ Great Newspaper. 
The Post’s amazing growth in circulation has come about 
without gimmicks, or artificial circulation stimulants. 

Smart advertisers, seeing this new trend in Houston, 
are buying wisely —they pick the Post. You will, too, 
if you get the NEW facts from your Post representative, 
or the man from Moloney, Regan & Schmitt. 


*Based on the POST’S subscription cost of 25 cents per month 
more than the cost of any other Houston newspaper. 
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Written and Edited to Merit Your Confidence 
Represented Nationally by Moloney, Regan & Schmitt 
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Metro Names Luce, Mills 


Charles C. Luce und Roger F.|sales managers. 


years, have been named eastern 
Mr. Luce will 


Mills, who have been with Metro-| manage the comics network and 
politan Sunday Newspapers for| Mr. Mills the magazine network. 


You may IMPRINT dealers’ names on your 

advertising literature — only as required. 
We'll store your dealer helps, overprint 
in any quantity and ship as needed. 


IMPRINTING — OVERPRINTING 


Sersen’s IMPRINTING, INC. “"sspscke 3205° CHICAGO 7 


Farmers Home Journal 
Boosts Matlick; Moves 

Farmers Home Journal, Louis- 
ville, publisher of Kentucky 
Farmer and Tennessee Farmer & 
Homemaker, has appointed Roy 
H. Matlick, formerly circulation 
director, advertising manager of 
the publications. Mr. Matlick has 
been succeeded as circulation di- 
rector by T. D. Knight, formerly 
eastern circulation manager of 
Farm & Ranch. 


The publishing company has 
moved to new quarters in a build- 
ing which it has purchased in 
suburban Middletown. 


Media Records Adds Three 


Media Records Inc., New York, 
has added three new member 
newspapers. They are the Com- 
monwealth Reporter, Fond du Lac, 
Wis., the Times, Hammond, Ind., 
and the St. Petersburg Indepen- 
dent. 


Eastern Indiana and Western Ohio—the 

area blanketed by WOWO and not cov- 

ered fully by any other single medium— 

speak for themselves: 

e 4 million people 

© 6 billion spendable income (51% more 
than Detroit) 

® $903 million spent for food last year 

® $106 million spent for drug products 

® $757 million spent for automotive 
products 


WOwoO 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


RADIO 
BOSTON—WBZ+WBZA . 
PHILADELPHIA—KYW 
ein PITTSBURGH—KDKA 
Pr . FORT WAYNE—WOWO 

PORTLAND—KEX 


FT, WAYNE 


Only WOWO covers the “Market Between” 


bigger and richer than most big-city markets! 


The facts about Southern Michigan, 


By any measurement, ‘“‘Market Between” 
is a major market, comparable with the 
cities of Boston, San Francisco and St. 
Louis combined. And only WOWO covers 
it. In the last 27-county Pulse, WOWO 
scored 476 firsts out of a possible 476! 
Get complete market data and avail- 
abilities from Tom Longsworth, WOWO 
Sales Manager at Fort Wayne, Anthony 
2136, or Eldon Campbell, WBC National 
Sales Manager, at Murray Hill 7-0808, 


New York City. 


Fort Wayne 


TELEVISION 
BOSTON—WBZ-TV 
PHILADELPHIA—WPTZ 
PITTSBURGH—KDKA-TV 
SAN FRANCISCO—KPIX 


KPIX REPRESENTED BY THE KATZ AGENCY, INC. 
ALL OTHER WBC STATIONS REPRESENTED BY 


FREE & PETERS, INC. 
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| NOUGIVE MORE THAN A Pips WHEN YoU Give 


Fis tee © Seating Be 


een ee ee 
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CHRISTMAS DRIVE—Pipes from $5 to 
$25 are featured in this color page 
scheduled by Kaywoodie Pipes Inc. 
for the December Esquire, Dec. 5 
Life and Dec. 3 Saturday Evening 


Post. E. T. Howard Co. is the 
agency. 
Torgesen, Cutcliffe Is 


New Sales Promotion 
Agency in Atlanta 


ATLANTA, Nov. 29—Torgesen & 
Cutcliffe Inc., a new sales promo- 
tion agency, has opened offices 
here at 31 16th St., N. W. 

Heading the new company are 
Harald J. Torgesen, who is in 
charge of design planning, and W. 
R. Cutcliffe, in charge of the sell- 
ing plans and efforts. 

Mr. Torgesen previously was as- 
sociated with Freitag & McGowan, 
Gladwin Plastics Inc., Grey Ad- 
vertising and American Can Co. 

Mr. Cutcliffe, who became a 
vending consultant last year, orig- 
inated a sales promotion program 
for independent cigaret vendors in 
1954. He had previously worked 
for Richard Barclay Co., a candy 
brokerage company, and managed 
a vending company in Jackson- 
ville, Fla. 

“This is a new type of agency 
with a new concept,” Mr. Torgesen 
said. “Its object is the direct com- 
pany-to-customer communication 
as an adjunct te the ‘third party’ 
methods employed by time and 
space advertising. 

“It’s a concept that coordinates 
displays, special events, direct 
mail, catalogs, selling aids and 
merchandising. We have a check 
list of approximately 200 methods 
of promoting sales from which to 
draw ideas and materials for new 
and dramatized presentations.” 


Arthur Kaplan Moves Office 


Arthur B. Kaplan Co., New 
York agency, has moved to larger 
offices at 33 E. 65th St. 


YOU PLACE ~ 
THE ADS... 
WE CHECK SALES TREND 


With a simultaneous 10 week Grocery Store 
Inventory . . . write or call for details. 
Note:— 
In the five years we have been making 
Grocery Store Inventories, we hove 
checked mony classifications . . 
product may be included. 
ports of the surveys. 


‘Bayonne cannot be sold from the outside’’ 


- THE BAYONNE TIMES 
REPRESENTED BY BOGNER & MARTIN 


BAYONNE, NEW JERSEY 
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For the Third Successive Year 
Better Homes and Gardens 


Serving more than 
4,000,000 families, 
screened for the 

BUY on their minds! 


presents a record-breaking home promotion 


THE IDEA HOME OF THE YEAR 


Featured Editorially in the September 1955 Issue of Better Homes and Gardens 


08 OPER 


Z< iD£A HOME A 


R the third year in a row, the extra- 
ordinary power of Better Homes and 
Gardens has been demonstrated, as near- 
ly 2,500,000 people visited models of The 
Idea Home of the Year, erected in 100 
cities, in 35 states and Canada. 


There has never been a home promotion 
remotely approaching the three-year rec- 
ord of Better Homes and Gardens’ model 
homes. 228 homes were built—over 
5,500,000 people visited them—sales of 
homes and lots ran into the tens of mil- 
lions of dollars. 


Some of the details of the 1955 promo- 


Pans. Be 3 
re 


BH&G Idea Home of the Year at 


tion are given in the spread on the next 
two pages, followed by 18 other pages. 
Of course, the story is not yet complete, 
as details were still coming in as this 
advertisement went to press. 


Advertisers of all types of consumer prod- 
ucts and services interested in the deep 
penetration of Better Homes and Gardens 
as an advertising medium—in the extra- 
ordinary hold it has on its more than 
4,000,000 reader-families—will do well to 
give more than cursory reading to the 
pages which follow. 


We believe your conclusion must be that 
a magazine that moves so many people 
—so many builders—so many stores—to 
such action is an exceptional force for the 
advertising of any consumer goods or 
services. 

No other magazine has so many readers 
who read it so avidly, trust it so im- 


plicitly, and act so enthusiastically on its 
counsel. 


Ms coke oF 


Better Homes 


oF THE VBAR 


IDEA HOME 
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Never before did so many people visit, 
and buy, so many model homes sponsored 
in a single promotion by a national magazine. 
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- 1955 Idea Home of the Year. Architects, Hugh 
bts ee 2 . Se Stubbins Associates, Cambridge, Mass. Over-all 
. , , dimensions, including garage, 59 x 79 feet. 


A family room outdoors! Here's a recreation ter- 
race for adults and children, in sight and reach of 
kitchen and family room, screened by garage and 


fence. 


Here are some of the inter- 
esting highlights, incomplete 
as we go to press, and with 
some figures, of necessity, 


Cart Ti reneact Pt =a 
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See how the remarkable floor plan allows any 
room in the house to be itself, by itself—no 
doubling for traffic lanes—no doubling for uses 
[ of space. Areas are uncommonly versatile—the 


GARAGE 
22«22% 


strategically placed family room for active 
living and the completely set-off living room 
for quiet activities. 


_ BH&G Model Home Promotions are 
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Here are the locations, builders, 
and furnishers of the 100 
IDEA HOMES OF THE YEAR, 


in 35 states and Canada! 


wes 
im 


thn is a home with a wealth of win- 
dows, striking interior design, central- 
hall layout, and built-in convenience. 
With this home, it is possible to start 
simply with two bedrooms, and expand 
in two directions, without complicated 
foundation changes. Any room in the 
house can be itself, by itself, without 
doubling for traffic lanes, or for uses 


of space. 


Once the design had been decided upon, 
about six months were spent in selecting 
builders and furnishers, and supplying 
them with all the ideas and material 
necessary for them to plan successful 


promotions. 


Builders received newspaper mats, photo- 
graphs, suggested ad layouts, publicity 
and news releases, miniature BH&G cov- 
ers, statement stuffers, tags, name badges, 
radio recordings of BH&G editors, tele- 
vision programs—and many other pro- 


motional aids. 


Stores furnishing the homes were supplied 
with suggested color schemes, furniture- 
arrangement charts, in-store promotional 
material, advertising and publicity aids. 


OPENING DAY ATTENDANCE .. 510,000 
TOTAL ATTENDANCE .......2,500,000 


BUILDERS’ PROMOTIONAL 


EXPENDITURES $500,000 


TOTAL VALUE OF 


HOMES SOLD (to date) ..... $5,610,000 


Better Homes 


IDEA HOME 


oe THE YEAR 


CITY BUILT FURNISHED 
OR TOWN BY BY 
ALABAMA 
Birmingham Byrd Real Estate Company Rhodes-Carroll 
Mobile Berg & Diehi Adam Glass & Company 
Montgomery Donaldson Construction Company Dixie Home Supply 
Tuscaloosa S. E. Deal Company, Inc. 
James K. Coleman, Realtor Sokol's 
ARIZONA 
Tucson The Lusk Corporation Shearman's 
ARKANSAS 
Little Rock W. S. Daniel Company, Inc. Steinkamp’s Home Furnishers 
CALIFORNIA 
Glendale Arthur K. Ehrlich & Associates Scott's Furniture Company 
Merced Thomas G. Stone Enterprises & G. L. McKinzey Saunders Furniture Company 
Whittier Sun Gold, Inc. Barker Brothers 
San Jose Thomas G. Stone Enterprises & Stanley Brown Hart's Department Store 
San Mateo David D. Bohannon Organization City of Paris 
Novato Thomas G. Stone Enterprises & 
California Development Organization Braverman’s 
Stockton Nomellini Construction Company Breuner's 
COLORADO 
Colorado Springs Modern Home Builders Home Furniture Guild Galleries 
Englewood (Denver) Hawkins Associates, Inc. Daniels & Fisher 
FLORIDA 
Ft. Lauderdale Peal Construction Company Rablen-Shelton 
Jacksonville Joseph O. Shaffer & Company, Inc. Ridgell Furniture Company 
Tallahassee Billy Owens Cox Furniture Company 
Clearwater Biltmore Construction Company, Inc. H. L. Hubbell Showroom 
GEORGIA 
Atlanta atlin & Harrington Dev. Co. Ray Lang, Inc 
Augusta ble-Dugan Realty Company Bowen Brothers 
Columbus R. M. Wright, Bidg. Contractor Milton Carroll Furniture, Inc. 
Decorated by: Morris 
Gainesville Jack L. Tyson Martin Furniture Company 
ILLINOIS 
Arlington Heights (Chicago) Trude Land Development Carson Pirie Scott & Co. 
Champaign Doyle Construction Company Reliable Furniture Co. 
Mattoon Creative Developers, Inc. Baker Furniture 
Naperville Charles Shiffler Sons 0. J. Beideiman & Gill-Hoovers 
Rockford J. W. Tilton Industries, Inc. Blomquist Furniture 
INDIANA 
Indianapolis F.C. Tucker Co., a William H. Block Company 
Shelbyville Blue River Builders, | Bryant-Roth 
Evansville Kye Rorie and Mrs. ‘Sullivan & Sons Wayside Furniture 
1OWA 
Des Moines Milligan Construction Company Younkers 
Dubuque Glenn Carris Hal Judge Home Furnishings 
KANSAS 
Wichita Ken Stowell Company Hinkel's, Inc. 
KENTUCKY 
Louisville Bell & Koch, Inc. Hubbuch Bros. & Wellendorff 
LOUISIANA 
Shreveport Wm. J. Gillespie Bewley Furniture —_ te 
Springhill Boucher & Slack Insurance Company Heard & Wilson Furn. Inc 
MARYLAND 
Hyattsville (Washington, D.C.) Harry Boswell The Hecht Company 
MASSACHUSETTS 
Natick (Boston) Sumner Hersey Realty & 
Como Construction Company Paine Furniture Compan 
Andover John Philip Enterprises, Inc. Jordan-Bonin Furniture 
MICHIGAN 
Ann Arbor Harold Wilson “The Conovers”’ 
lint Gerholz Community Homes Smith Bridgeman Company 
Grand Rapids Albert Builders Wurzburg's 
Detroit Frankel Brothers Robinson Furniture Company 
MINNESOTA 
St. Paul TilsenBilt Homes, Inc. Schuneman's 
MISSOURI 
Kansas City V. L. Regnier Builders, Inc. Mehornay Furniture Company 
St. Louis Pennant Construction pany Scruggs, Vander Voort Barney, Inc. 
Springfield Glenn L. White Company Sedgwick Furniture Co. 
NEBRASKA 
Omaha Bridgeford Realty Company Orchard & Wilhelm Company 
eo The Lusk Corporation Sheppards 
S fa Pp 
Reno _ Thomas G. Stone Enterprises Sellman & Gravelle 
NEW JERSEY 
Packanack Lake Birchenough & Hurtz Lagrosa Casual & Outdoor Furniture Company 
NEW YORK 
Buffalo J. D. Braasch William Hengerer 
Bedford Village Valley Home Builders Gimbels 
North Syracuse Faery Construction Company, Inc. a of Syracuse 
Rochester Fred DeBlase urdy's 
Schenectady Wade Lupe Wallaces 
NORTH CAROLINA , 
Charlotte Carolina Construction Company Hall's, Inc. 


Elyria 
Springfield 


OKLAHOMA 
Tulsa 


OREGON 
Eugene 
Portland 


PENNSYLVANIA 
Erie 


Le 
Philadelphia 
Pittsburgh 
Pottstown 


SOUTH CAROLINA 
Charleston 
Columbia 


SOUTH DAKOTA 
Sioux Falls 


TENNESSEE 
Memphis 
Tullahoma 


Pag 
Amarillo 
Austin 
Corpus Christi 
Dallas 
El Paso 
Houston — 
San Antonio 
Port Arthur 
Tyler 
Victoria 
Port 


UTAH 
Salt Lake City 


VIRGINIA 
Richmond 


WASHINGTON 


WISCONSIN 
Green 
Madison 


CANADA 
Oshawa, Ontario 
Port Credit, Toronto, Ontario 


E. J. Plott Agency 

Paul E. Lapp 

Resar Builders 

Corbin Realty Company 


Nuckolls Construction Company 


Westward Ho Homes, Inc. 
Duke Newby 


Little & Oliver Homes, Inc. 
Stuart Heagy 

Seal & Turner, Inc. 
Edward M. Ryan 

Allen K. Davidheiser 


Ashley River Construction Company 
Shumpert, Architect and Builder 


Loonan Lumber Company 


Phoenix Heights, Inc 
Engineered 
Creed Maynard 


M & L Builders 

Nash Phillips- 

N. 0. Simmons Construction Company 
T. A. Bishop 

The Lusk Corporation 

H. E. Franke 

Modern Builders 

Roy Hayes 

Harold Lawler Construction Company 
Good Land Lumber & Supply Company 
Good Land Lumber & Supply Company 


Earl R. Beinap 
Matt P. Will 


L. E. Blankenship 

J. J. Flaskerud 

Albert Baich Community Builders 
Seneca Construction Company 
Miller Construction Company 

United Builders of Washington, Inc. 


Hillcrest Lumber Com: 
R. R. Shaw Way! 


Construction Company, Ltd. 
Company 


Cheton's Furniture 
tome 8 & Country Furniture Shop, Inc. 
People’ s Outfitting Co. 


Village Furniture 


Chase Flowers 
Meier & Frank 


Boston Store 
Pomeroy’'s 
The Jos ph Horne Compa: 
e Jose re 
Levitz Furniture Store ~ 


Cowperthwait, Inc. 
The Lake Furniture Mart 
Donahue Furniture Company 


Goldsmith's 


Construction Supply Company 
Miller Bros. 


Cosmopolitan, inc. & Yoes 

Louis Shanks Furniture Company 
Lichtenstein’s and Showroom of Finer Furn. 
Sanger Brothers 

Imperial Furniture 

Suniland Furniture Company 
Karotkin Furniture Company 
Cherry Furniture Studio 

Swann's 

Kamin Furniture Company 
Kamin Furniture Company 


South East Furniture Co. 
Miller & Rhoads 


Kennewick Furniture Co. 
Hinton Furniture 
Virginia Farrar Studios 
The Crescent Store 
Rhodes Brothers 

The Bon Marche 


Maloney-Ma 
Black's Fornee 


Eaton's of Canada 
Eaton's of Canada 
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Grey Appoints Three 

Mel Richman, formerly a copy- 
writer with L. C. Mayers Co., has 
joined Grey Advertising Agency, 
New York, in a similar capacity, 
and Norma Seltzer, previously a 
~copywriter with Horace H. Nahm 
Co., has joined Grey’s sales devel- 
opment department. Grey also has 
appointed Stephanie Wagner, for- 
merly with the public relations 
department of Leo Burnett Co., to 
its p.r. department. 


SG 


ing—which “controls the most im- 
portant entertainment medium to- 
day”—would suffer if that medium 
were to center itself in one “pro- 
duction hub, such as Hollywood.” 

So said Jackie Cooper in an ad- 
dress to the Hollywood Advertis- 
ing Club last week. Jackie, whose 


‘Don't All Go West, Young Men,’ Jackie 
Cooper Advises TV Producers and Admen 


HOLLywoop, Nov. 29—Advertis-' NBC-TV - show, 


“The People’s 
Choice,” puts him very much in 
the tv medium, spoke as an ad- 
vertising man. 

In fact, he pointed out, any spon- 
sored tv actor is in the ad business 
—owing his first responsibility to 
his advertiser and its product. 

As an adman, then, Cooper put 


in a plug for New York tv program 
originations and took a dim view 
of the movement of video produc- 
tion to the West Coast. Taking a 
page from the history of the movie 
business, he predicted that if the 
tv industry were to settle on the 
Coast (or anywhere else), compe- 
tition would decline, and the in- 
dustry would stagnate. 


s “With no East Coast-West Coast 
competition, television has got to 


Wisconsin Dealers 


“STOCK UP” 


eee WHEN YOU BACK THEM UP IN THE 
LOCAL PUBLICATION THEY PREFER! 


Over 4 to 1 prefer 
WISCONSIN AGRICULTURIST 


WISCONSIN 
AGRICULTURIST 


Magazine A cae 


Farm 
Magazine B 


Magazine C | 


families read and depend 


It’s the only publication that can 
give you such complete coverage in the 
top-ranking dairy state in the nation. 
Annual farm income is close to $1 billion, 
more than half of it dairy cash spread 
evenly over the entire year. If you need 
new market facts about your specific 
product, write us—we’ll be glad to put our 
research department to work for you. 


WISCONSIN DEALERS WILL BUY MORE 


when your salesmen guarantee them local 
advertising support in the Wisconsin 
Agriculturist and Farmer. They know 
from experience that it moves goods. 
Nine out of ten of Wisconsin’s best farm 


g 


Shown here are results of a study in which 
hardware dealers were asked, ‘‘In which 
publication, edited for farmers, do you 
prefer to see advertising for the merchan- 
dise you sell?" Other dealer preference 
studies available on request. 


on the “‘Ag’’. 


Nah ERR TS: 


riculturist 


AND FARMER 


RICHARD 5S. PIERCE, PUBLISHER 
RACINE, WISCONSIN 


WHY READERS 
PREFER THE “AG” 


“*My father and I are always 
finding ideas in the ‘Ag’ that 
we can put to work for us. The 
‘Ag’ has been like a member 
of the family for as long as I 
can remember and it sure 
earns its board and keep.”’ 


—Frederick Loth, Walworth | 


County, Wisconsin. 


Advertising Age, December 5, 1955 


fall into the same pattern as did 
the movies until the advent of 
television,” the one-time child 
movie star explained. 

“Today, the guy in New York 
is still looking for a different kind 
of shot with his camera; and if he 
thinks of one, the guy out here 
will top him with an even better 
shot—or vice versa,” he added. 

Mr. Cooper—whose Hollywood- 
based show is sponsored by Bor- 
den Co., New York (Agency: 
Young & Rubicam, New York)— 
also was quite satisfied with an ar- 
rangement in which agencies stay 
on Madison Ave. while their tv 
packages are being produced in 


the adman to be “objective” in ap- 
praising the efforts of his pro- 
ducer. 

“Today, with so much television | 


next thing that has to happen is 
that the tv departments of the 
agencies will move out West,” he 
forecast. And then he wondered, 
“With the competition gone, will 


decisions go too? 


= “In New York,” he continued, 
“they don’t feel the problems we’re 
having at the moment. They mere- { 
ly read a script and find some- 
thing we’d possibly overlooked or 
didn’t realize could be miscon- 
strued. And so, actually, we’re 
grateful for this kind of objectiv- { 
ea as t 

“Their criticism, their objectiv- { 
ity, is important, because it comes 
from people who represent the i 
finest in the advertising business,” 4 
he added. “And, as I said before, } 
we in tv are in the advertising 
business.” 


Wade Agency Names Coleman 


Wade Advertising Agency, Hol- 
lywood, has appointed Jerry Cole- 
man, formerly an associate in 
Welsh-Hollander & Coleman Ad- 
vertising, Los Angeles, an account 
executive. Mr. Coleman also has 
headed his own agency and is a 
former ad manager of White King { 
Soap Co. The agency also has ap- 
pointed Charles Norman Gumberg, i 
formerly copy chief of Mottl & 


Siteman Advertising Agency, a 
copywriter; Ed Sterling, previously 
with CBS, assistant radio and tv 
director; Rosalind Blatt, formerly 
with Stiller-Rouse Advertising, as- 
sistant to Mr. Coleman, and Mari- 
lyn Wasson to copy service. 


fwo more great 


SIGNS ees 


BY ROBERTSON 
Leading manufacturers of SILK 
SCREEN and Lithograph signs for 
regional and national advertisers. 

* Baked enamel process — 
plain or reflectorized 

* Steel or aluminum 

* Quantity producers for 
over 30 years 

Write Dept. for color folder and information. 


ROBERTSON SIGN CO. 


SPRINGFIELD, OHIO 


production moving out West, the 1 
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Hollywood. This, he said, helps q 
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BHaG 
IDEA HOME 


SIZZLING SUCCESS 
INOMAHA 
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A total of 30,000 persons visited ‘a Omaha Idea Home between Jatainal 28 and September Ove r 6, 000 attend 
18, despite the fact that the home was opened during one of Omaha's worst heat waves. opening in 100° heat! 


Even though open the first day for only 7 hours, and 
completely covered by a full hour of live television, | 
the Idea Home still attracted a record-breaking crowd | 
of over 6,000. 


Intense Radio and TV promotion for idea Home / 


Beginning August 17, the Omaha area was completely 
saturated by cooperative TV and radio advertising 
sponsored by the builder, power company, and sup- 
pliers. For example, WOW Radio ran 166 spots be- 
tween August 17 and 19. Three 20-minute sponsored 
broadcasts originated from the home on opening day. 
The Omaha Public Power District devoted all of its 
TV advertising for a period of 16 days (3 daily news 
and sports programs on 2 stations) to the Idea Home. 
An hour-long remote telecast originated from the 
home opening day. 


In the two days BH&G editor Hugh Curtis (middle) was in Omaha, he appeared on four 


radio programs and two TV shows. In addition, he spent considerable time at the home 
talking to visitors. Here editor Curtis talks to builders Bridgeford and Clemmer. 
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“Approximately 12% of the entire population of Omaha visited the Idea Home . . . Reaction 
to Home and design excellent,” report Irwin Bridgeford, builder, and J.D. Clemmer, partner. 


Beller Homes 


and Gardens 


-BH&G Model Home Promotions are changing the Map of America | A Se 
one ae ; ging Pp. OF a. =< fi : 
IDEA HOME 


oF THE YEAR 


Mee Mek seta SER des ; ‘pees : : rea ea SAE EL. MRE ENCE Ame ye 8 A ee er oS 
i : Tage: Fei aE tee. ee VORA | RRA RE MeL et (COR Ros ty LET ae Wer ese A nine eri ay tN hE ae a ee BS 7 aw “f ‘easiest Bei : A afl PTS GRE AREAS OR 
= s = H 
Danae i | 
‘2S... sete a / 
‘ he ay oa phy oe: " 3 x, — , ) 
ak ae es Yl ee - 
i oe an ok Se a! Mg eee a ee, : eee ae eee , Re 
= : ie Ss eer agi ny = + Rs eae wR 4 ght aii Tey gles 2 2 ae ae : 
ei ied aa gees te Pe ly pals ga i ae = 2 Pd . 
§ ; os ops —- T? ay rh ata Esch £ fee <i «a, AS a ae £ Oy : ae : 
me ed ee. oe 8 oe er eid ow ee 
ae Eas r at a aes 7 es ee 
_e : Me ; nf ee 
=e om . u C oa wee ™ BE ee Riciacta Senet io ae ¥ , 
Vo 4 os &™ i Ba a : ; 
sf 4 *% ees BEN? a bic, 2 ! 
-  icmeaa ee q . , y & i 
( : : 2 ae a a ra Pog ; £2. a 
i We og : , i ae Be! 7 = 
a aa he age —_ ’ y. 
at Ee oe DS ah ne 2 eee ‘te 
t _— - - i py pep are H { esr 7 
. : vf : : = we - ' Fi é b, tiie (> iby 6 
| Phe. di 1 aa See >. 
luk bbe : i) | | rte. 
A a a 2 [ agqaaanagee 2 
7 ; s 4 : : ao | oe <4 rt Ee e A 
ie Te neal ip: hee” nel Saat 
ae eae a i oF 5 . Se . ey Brag bison Soren ie, ; 
oe f a > Bae yt | hE a ibiee Exe ee epee 2 8 ; 
+ eae te ay Sts. a ms ee a Se 
He 4 @x 
AD . oF iJ a ee en 
“ea : 
~ ie aS A | 
‘ ; 
' 
; a Wee SE. I i ee olin decay cc 1 aa a 2 aiid 
) - ¥ 2 
— —— ——_——aa ; a 
of = on . 
ee Gu ® 
= a A - 
ic: 2 ae ‘adil ee), Gg ee ee ee ‘ : 
das pa lis Se sence AO ef - cr: ave : eins , eo ee 
ve, sic Sie Fact le si al eee 5 4 i a a ee oe a Gass ER z ie. 
<a ce 4 i . be pa . By ge Ps, ". Sete Pmee 
oe: ee oer a8 - Bas = on oe a pias © 
a a ~ fF See — “ae eee ) 
_ ee x Pe ae "a ‘ 4 a 
nk iy ws + Ve A 09, a wae eae 
a ee (ia om < = — ki a dees 
| aie Rte ek sk , '( ia \ ee . 
: ae eee ‘ é ; is 4 4 oS pees aoe : “ diag ; 
| ie 7S seh ls ° eT — 
: os ; .  ~? i : a Te o % a 
Nee or ae ” ; Mag i: . , 
"esl sonic sn a —  & eo ° : A a 
IEE cea a, : P a : a “fe 
3 SS a lc (_té‘( cl 1 a Lad , ie 
| tae 3 ee ae a a - ae Pens a 
- i iF “¢ E Pehl Wee , ces 
iyi tt wm oe? ME ve 
i Ve a EE a= g .— Fee 
{ i ~ * iia oe (lO 
a eT s:, ps ae _ Re :. i linc 
‘i i 
: ; 
uy ee 
sp ‘ Sree 
ee ne ee eee er Seger 
& ¢ é : M: he ‘: Oe 4 : ’ 
a. | “i Homes §, vd ; - 
vs: a f ‘ o§ Soa a oe pai a’ } 
o/h eae ae ee , a7; eo : ay ee $ nil 
vn ~~ OL mr EP ve — i 53 = - = ane 
Ue pe4 bai | on anaieieie in, oi t _ — os G4 Pe . $ a 
} See pe) ee i s, te 4 ute x Ww, 
. pe Fae 7 a Py ee * oe eee AT 
: ‘a, ; _iaggte eee ea i Fei oe a te, oe HAD 
é ea 3 o ges Par eg ee) fae, : oe tp oot fr ; \"4 X ” PAVE 
“s ee yer- s . ba Me “a ™ oe . 4 ¥ 
co igh Gey i, , — 1 fe 9 ee ; 4 a= ~\—- FUL 
: oe. Sips &i a YS | ae oe a ad iss ‘ j ¥ ~\ .. hee ity Co, he o CES Y 
: | Pde Ee ee ae bee We: ey oes : + ia ei Menken P.. —_ . suc TSP 
oy Be aes ee eae a oe Th a A, : Fae hg ISHED B ae 5 yERY Ss D : 
be ‘ ~ ie cine aca tgde i ae e ae £ $e: eo me: 
7. tee a d-Wilhelm Co. 0 gS wv 
| a Se ee meer Wilhelm Co. ome SAU qi 
ae : ‘ pei, hohe ca 2S ———————— a is KET ycl 
: | Gye i i {2° Rem Ue DEA TiC puBL 
tr 3\ es - % ie = - 1 BIG LENT 
’ ‘tae en | LE vER | 
7 : : n 4 : ee cg” a tT TON f 
r rere . ie ER oT ERR 
| senate Ae Lilie § gs ai . | SID pROMO a N 
Big ER args cae oe a. co 956 omar . 
‘a toc = baal es ae set a ; « xa i ames es apts) TO L co 
; : ieee Ee ee ae : bo 9 ‘ a a aa * Poe a ; 
‘ i ct iS Se i xe a ee 4 ¥ 4 : oR’ TLH 
: Hin cde Salle . BS a. oe ~~ go er oe wt F \3 W : 
| a" x ied Seah ; Pine -—", a as a Eo oe a ae om & 
; lS ail ae ¥ Oe aa sag ; a at a: a Sei sa hs, ie a es RC 
. EB: ww ‘ *« a : Ss ow * ee 5 ee ae ee een Se a oI . . » 
§ pe a, +h Pes $ : + oe. Scat: ? & et wes | ie eae 2 ire, 0 
é c J é : ae Te ape On. | J Pe Meng : Soltge Men 
a See ee ee | ae : ; 
Mees a a, mae Ss 7 . eae 
re 
¥ } =: 3? 
* V J a - 
: a i 
i ob ate . 
——e | ee 
4 
J “ 
7 q r= ie ; 
ft ae ‘ ‘ ; ” t oe ~ “ cs, e oe ge pe Oy ye te eee Sree ey eee og eek ee ak eo ee ae Ra ee ony) ae mn EFS I FEL OR So OU ein ae eo ee : mt eae? 5 ae eae ae rani hire Gs Oe Ae etek We Or 
RM oraly) chee a 2 iii oy vo oe Oe mh ELT OS eee cg PRES Rae rated Seah argh a py to kek VMS Loony 12 ae ame Ses AE Ma eae i LP ee po wba: Ltn, Sept ev Bg Sacre | eS We eae er een ee TL ee ae ae ee Oe anh A ges oe ne eae er ae Tne ara Se ttre oP getig Se sy 
ee re Reet oe Mc) ely Ree ratios pe Ser sense lee es sees ete eS itey cae te ae ae BR AA Se, eae. FRE Dee 5 CF of Rn ge tee ae emt Shae sat 8 ne Ree Li Rec ano en oe Wee, Re e bg Fo nidan AS : 
PARRA ett aan ate Ratan A pee erin Sagan Sha eo EAT ae fe Rae le Sulame ts ene He rae ai i a BEKO Mean Mie Aisle tek, WR TERE ois to NET <1 ge ya  eeeoon, Rea cy ye Rtg Wee oo canta v1 0g Re Oat CLG Seesak ik by Cae oe MN 
ae CRAAS ey eT eM ee Naa Sa ir SO WA A Rs ie Ge TUR ST OTS (ioe b ete om BeBe, ses od chee ee we ag ee ORE Mee es ee ee 1H Bagi Son ogee’ «Puke cd ge enon ll teeta pi ing moose as et hae yaa emcee RRS EF 4: 
Bae SRE Te eee” MESS ae: DANA NNEC. Cael Es eee aie e ney reeeie Se ak TOR: Ee Seam Gana mele Darn. eNep eenn Dhar Boe TALL wee | SO Tals Seem eee es th Ne EGE Weg 0k Eee hy ERR re! oe ae Eee Re VS Bele 


32 


ANDARD METROPOLITAN AREA 


of EVANSVILLE, INDIANA 
OVER 200,000 POPULATION 


On October 19, 1955 Henderson County, Kentucky was 
officially included in the Evansville Standard Metropolitan 
Area according to the U.S. Bureau of the Budget, Statis- 
tical Standards Division. This places the area among the 
first 100 Metropolitan Areas in the United States. 


TOTAL 16 county market... nearly 2 mil- 
lion population. Courier and Press circulation 

- daily, 8 out of every 10 families — Sunday, 2 out 
— of 3. 


An Excellent Test Market too! Represented Nationally by: General Adv. Dept. 
@ Isolated but readily accessible — Scripps Howard Newspapers 

@ Representative in size 

@ Has many diversified industries 
@ Has an abundance of natural resources 
@ Has a representative, stable economy 
@ Many other Test Market features 


the evansville 


e i : the eile , 
Courier. i." 


and Press 


Florists Use TV, Magazines, | 
Newspapers in Holiday Drive 

The Florists Telegraph Delivery 
Assn., Detroit, has bought partial 
sponsorship of two telecasts as a 
part of its pre-Christmas adver- 
tising campaign. The group was a 
co-sponsor of Maurice Chevalier’s 
color spec (NBC-TV) Dec. 4. The 
association is booked for commer- 
cials on ABC-TV’s Sunday night 
film, “The Promoter.” 

Grant Advertising is the agency 
for the group, which is already 
using a heavy newspaper and mag- 
azine schedule in this concerted 
holiday drive. 


Diamond Hosiery Names Nagel 

Edwin R. Nagel has been named 
director of advertising and sales 
promotion of Diamond Hosiery 
Corp., New York, manufacturer of 
women’s hosiery and accessories, 
and a subsidiary of Julius Kayser 
& Co. He joined the company six 
years ago and for the past two 
years has been sales and promo- 
tion coordinator. 


Did you cross pollinate ? 


However conceived, ‘your ideas for the Advertising Council have grown into 
great campaigns. And this is no father to son opinion. Just look below at the 
record of only four of the many hundred you have created since 1942. You 
can be proud of your brood, but don’t quit now. The Advertising Council 
still needs your fertile brains to help solve other problems facing America. 


And by you, we mean the agency account men, writers, artists, and media people who have 


donated their time, talents, and space for free—and those who haven’t as yet. 


it 


> 
Aided U.S. Treasury in the Helpedrestorepubliccon- Made millions of men and Helped Crusade for Free- 


sale of billions of dollars worth fidence when a recession women aware of their respon- 
of War and Savings Bonds. was predicted by many. _ sibilities in Civil Defense. 


dom broadcast the Truth to 
Iron Curtain countries. 


The Advertising Council, Inc., 25 West 45th Street, New York 36, N. Y. 


RELAX, LADIES—““Peace of mind” is 
the commodity in this Ford Motor 
Co. two-color page—the kind that 
comes to truck drivers’ wives 
whose husbands use safety-laden 
Ford trucks. The nationwide news- 
paper ad was placed by J. Walter 
Thompson Co. 


NBC-TV Tests New 
Talent, Ideas on 


West Coast ’Kapers’ 


Ho.Litywoop, Nov. 29—NBC and 
KRCA, its owned station here, 
launched a new program last 
night—“KRCA Kapers.” It was 
presented as “the newest phase 
in NBC’s comedy development 
plan on the West Coast.” 

Although the new program was 
not presented as such, it is be- 
lieved it is designed to serve as 
a proving ground for the new 
hour-long comedy program NBC 
will launch Jan. 8 to replace the 
“Colgate Variety Hour,” which 
bows out Dec. 25. Many of the 
personalities to be used on the net- 
work program are scheduled to 
appear on “Kapers.” 

Launching “KRCA Kapers” last 
night, Leo Durocher said television 
is much like baseball, in that if 
there is no farm system for fresh 
new talent, a station or network 
can expect to wind up in the sec- 
ond division. “Kapers,” he said, 
is designed to try out new talent, 
performers and writers and ex- 
periment with new ideas. 


® The opening show obviously 
conformed to this policy. It con- 
sisted of a stand-up routine by a 
night club comic, Norm Alden, 
who has made a few tv appear- 
ances; an act by singer Christine 
Nelson and a western satire with 
Alden Nelson and Dave Ketchum. 
The tag line on the show was “An 
NBC Comedy Development Pro- 
gram.” 

Ernest Glucksman is exec. pro- 
ducer for “Kapers.” He has pro- 
duced such spectaculars as “Show 
Biz,” “The Betty Hutton Show” 
and all Martin and Lewis tv pro- 
grams. Producer is Sam Schiff, 
recently transferred from New 
York, where he was associated 
with the Ted Collins-Kate Smith 
radio and tv programs. 

The show will be telecast Mon- 
day through Thursday from 6:15 
to 6:45 p.m., PST, on KRCA only. 


Over150 different drawings 
of all types of MEN: Pointing, 
running, walking, laughing, etc. . 
16 pages 5).x8),.. Sharp black & 
white proofs ready to clip and 


aste in any layout. 
° aie: onty ‘2 


F Z Postpaid 
satisfaction guaranteed 


LAMB’S AP?’ SERVICE 
32 Sunnyside Rd. Scotia, New York 
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BOSTON IDEA HOME 
CAUSES RECORD TRAFFIC JAM 


Estimated 75,000 persons see home in Sherborn, Mass., suburb! 


*~ 


aoe O0-2 5+ 47: ' 


Too many people turned out the first day to see the Sherborn Idea 
Home. About 15,000 people came, but only 6,000 could be ac- 
commodated. “Amazed at the drawing power of the Better Homes 
& Gardens Home Program,” wired builder Sumner D. Hersey. 


Aes 
aie 


Mr. Hersey greets Better Homes & Gardens 
field editor, Betty Grayson, at opening of the 
Sherborn Idea Home. She also appeared on 
radio and TV with the director of the Idea 
Home program. 


With an admission charge of 25¢ for visitors 
to the Sherborn Idea Home going to charity, 
the Underprivileged Children’s Fund sponsored 
by the Kiwanis received $18,750. 


ergs Soc 


+ ee ee 


e The Paine Furniture Company, furnishers of the Idea Home, 


ran a full-page ad in the Boston Sunday Globe, shown at left. 
fi | / } They wired, “Idea Home promotion a success . . . traffic has 
been heavy and we have had a good press . . . drapery depart- 

ment has had many calls.” 
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Charnay Accepts Retraction 
Public relations man David B. 
Charnay has obtained a full re- 
traction and “other considerations” 
from Lee Mortimer, the estate of 
the late Jack Lait and Crown 
Publishers for “defamatory” 
statements about him in the book, 
“Washington Confidential.” As a 
result, Mr. Charnay says he has 
dropped his $2,250,000 libel action 


against them. Mr. Charnay is head 
of Allied Public Relations Associ- 


ates. He was represented by 
Donovan, Leisure, Newton & 
Irvine. 


‘Circle’ Names Schuler 

Robert Schuler, formerly with 
the Ideal Publishing Co., has 
joined the New York sales staff 
of Family Circle. 


RICHARD MEYER 

New York, Nov. 29—Richard 
Meyer, 59, sales manager of Dow 
Jones & Co. services, died of a 
heart attack Nov. 18. He was at- 
tending the annual dinner of the 
New York Financial Writers Assn. 

Mr. Meyer attended Columbia 
University and joined Dow Jones 
in 1917. He became an advertising 
salesman for The Wall Street Jour- 


Established over a 
quarter century 
Sterling Outdoor Adv. Co., 56 N. Summit St., Akron, Ohio 


24 SHEET 
POSTERS 


LEADS THEM ALL in circulation 


over 400,00 


Outdoor Advertising 
Association of America 


Daily Effective 
per 100 showing 


PER 
THOUSAND 


Outdoor Advertising 
Association of Ohio 


nal in 1922 and served as adver-| 
tising production manager from) 
1935 to 1938. He then became fi-| 
nancial advertising manager. He 
held that position until he was 
named head of ticker sales in 1952. | 

Mr. Meyer was president of New | 
York Financial Advertisers in| 
1952. He also was a member of the| 
Municipal Forum, N. Y., the New| 
York Society of Security Analysts, 


the Financial Public Relations 


Assn. and the New York Down-|* 


town Athletic Club. 


ALBERT TURNER REID 


New York, Nov. 29—Albert 
Turner Reid, 83, cartoonist, pub- 
lisher, and former v.p. of the 
American Artists Professional 
League, died yesterday in St. Vin- 
cent’s Hospital. Born in Concordia, 
Kan., he began his career as an 
artist for the Kansas City Star 
after graduating from the Univer- 
sity of Kansas. Later he studied 
at the Art Students League and 
the New York School of Art. 

In 1905, Mr. Reid founded the 
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Hair Cut-—Self Service 


Charles M. Hallgren, Shrewsbury, Mass., who 
taught himself how to cut his own hair early in 
the 1900’s, claims anyone can do the same with a 
steady hand, a clear view and 50 years of 


experience. 


Feature Parade, the Sunday Telegram Maga- 
zine Supplement, where Mr. Hallgren’s special 


To gain a hold on the Worcester Market, use a 
Sunday Supplement that is LOCALLY EDITED 

The Worcester Sunday Telegram 
Feature Parade 


WORCESTER 


TELEGRAM 
-GALEVE 


National Representatives 


WORCESTER, MASSACHUSETTS 
Howard M. Booth, Publisher 


MOLONEY, REGAN & SCHMITT, Inc. 


ability came to light, carries a steady stream of 
local stories and, as a result, gets extremely high 
readership week after week. Advertisers who tap 
the Metropolitan Worcester County Market, where 
sales per square mile are 7 times greater than the 
rest of the U. S., cash in on this bonus of faithful 


attention. 


el 
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Advertising Age, December 5, 1955 


HAROLD M. CANNING has been ap- 
pointed national advertising man- 
ager of the St. Petersburg Times. 
Mr. Canning formerly was New 
York area advertising representa- 
tive for Lancaster Newspaper Co., 
Lancaster, Pa. He also has been 
ad manager of the Asbury Park 
Press and the Wilmington Sunday 
Star. 


/ media 


Leavenworth Post, a daily news- 
paper of which he was publisher 
until 1923. From 1908 to 1916 he 
was president and publisher of the 
Kansas Farmer, in Topeka, and 
in 1914 and 1915 he was president 
of the Standard Farm Papers Assn. 

At one time he headed the Al- 
bert T. Reid Syndicate, which dis- 
tributed newspaper art. He recent- 
ly presented to the University of 
Kansas his collection of political 
cartoons. 

A muralist also, Mr. Reid de- 
signed and directed the Kansas 
Semi-Centennial at Topeka in 
1911, and he was president of the 
Kansas commission to the Panama 
Pacific and San Diego expositions. 
He received the grand prize for 
mural art at the San Francisco 
exposition and painted murals for 
post offices in Sabetha and Olathe, 
Kan., and Sulphur, Okla. 


ALLAN H. RICHARDSON 


VirGIniA BEACH, Nov. 29—Allan 
H. Richardson, 83, former presi- 
dent of the McCall Corp., died here 
yesterday while visiting at the 
home of his daughter, Mrs. David 
Bachelder Jr. Born in Montville, 
Mass., Mr. Richardson was grad- 
uated from Yale University in 
1901. He then joined the Simmons 
Hardware Co., St. Louis wholesal- 
er. Later he became a v.p. of the 
Atlantic Fruit & Sugar Co. 

In 1912, Mr. Richardson was ap- 
pointed treasurer of Puerto Rico 
by President Taft and retained 
that post until 1916, when he be- 
came president of the McCall Corp. 
In 1918 he served as president 
of the Periodical Publishers Assn. 
of America. He resigned as presi- 
dent of McCall in 1921. He was 
controller and assistant treasurer 
of Vassar College from 1935 to 
1939, when he resigned to enter 
the insurance business. 


Studio Girl to Grant, Schwenck 


Studio Girl Cosmetics—Holly- 
wood, Glendale, Cal., has ap- 
pointed Grant, Schwenck & Baker, 
Chicago, to handle its advertising. 
Magazines will be the principal 
in a campaign aimed at 
recruiting both professional and 
spare time sales people to demon- 
strate and sell Studio Girl cos- 


metics to housewives. 


ASK YOUR LAWYER 
ABOUT THIS 


Test CASE AND COMMENT’s stature 
and depth of penetration with your 
lawyer. Let him tell you of the active 
interest all lawyers have in this pock- 
et-size collection of professional help, 
information, humor. Use CASE 
COMMENT to reach the largest legal 
market you can buy. Guaranteed 
100,000 controlled circulation—actual 6 
mos. av.—128,499 . . . plus 22,697 bulk to 
law students. It’s economical! For sam- 
ples, facts—write CASE AND COM- 
MENT, Dept. AA513, Rochester 14, N.Y. 
or National Publishers resenta- 
tives, Inc., 114 E. 47th St., N. Y. C., 
Plaza 3-5171. 
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BHeG IDEA HOME 
BUILDS REPUTATION 


FOR GREEN BAY, 


WISCONSIN, BUILDER 
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Builder Robert F. McMonagle, of De Pere (Green Bay), Wisconsin, 
standing near sign erected in front of Idea Home of the Year. 


De Pere builder, Robert McMonagle, reports that his Idea 
Home attracted 3,000 people on opening day, with total 
attendance over 10,000. Admission charge of 10 cents went 
to March of Dimes. 


Teaser ads were used in local papers before the home was 
opened, and an eight-page newspaper section was used on 
opening day. One hundred radio spots were also used, and a 
2-hour broadcast originated from the home opening day. 


Here’s what builder McMonagle had to say about the Idea 
Home promotion: 


*‘We believe that being associated with the IDEA HOME 
promotion was the best thing that happened to us since 
our company began operations. Being a young organiza- 
tion, bringing our name before the public and building a 
good reputation around it is our foremost object, and both 
were possible in the IDEA HOME OF THE YEAR pro- 
motion. Already it has helped to solidify a number of 
house construction jobs where the customer was in doubt. 
It has been our privilege to work with you this year, and 
hope to do the same next year.” 


Signed, Robert F. McMonagle. 


_ BH&G Model Home Promotions are changing the Map of America _-™ 


VALUE OF 
IDEA HOME 
IMMEASURABLE 


TO 
DALLAS BUILDER 


Above is Truett Bishop, builder of the Dallas, Texas, Idea 
Home. This is the third straight year that Mr. Bishop 
has participated in the BH&G model home program. An 
unusual part of his promotion was his tie-in with the 
“Teachers for Texas” campaign, with the 25-cent admis- 
sion collected by the Junior League hostesses being con- 
tributed to the ‘““Teachers for Texas” scholarship fund. 


Sanger Bros. in Dallas, furnishers of the Idea Home, fol- 
lowed the practice of many of their customer-families in 
furnishing a new home. They set a definite budget and 
stuck to it. Working within the budget, they achieved a 
“ich and tasteful decorating effect’? through the use of 
color and uniquely contrasting metals, woods and fabrics. 
Rooms duplicating those in the home were set up in 
Sanger’s, and tie-ins were made in many departments of 
the store. 
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in trade shows, stores, windows—day or nig 


Put full color ae action into your sales messages— 
get greater attention at less cost—attract more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no oper- 
ator ; 
The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a 
23° F V. It holds 30 slides (2" x 2") that are easily 
, ed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 
salesmen training programs. 
For rental or purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. 
1216 CHICAGO AVE. «© DAVIS 8-7070 ¢ EVANSTON, ILL. 


Sets Up Promotions 
to Sell Farm Surplus 


WASHINGTON, Nov. 29—Farmers 
faced with an overproduction prob- 
lem are getting marketing help 


of Food Chains. 

Under its farmer-retailer mar- 
keting service, set up 19 years ago, 
NAFC provides producers with an 
efficient means of selling commod- 
ities that are in over-abundant 
supply. 

In the past year the chain organ- 
ization has put into motion all- 
out campaigns in support of beef, 
pork, citrus and dairy products. 

Here is the way the program 
| works: Producer groups are in- 


these days from the National Assn. | 


vited to apply to NAFC for help if 
they have commodities in danger 
of becoming a surplus. They are 
asked to provide information to) 
justify their plea. NAFC examines 
the data and if it finds that pro- 
motional support is warranted, it 
will recommend a sales campaign 
to its 225 chain members. 


® These campaigns are run by the 
member store groups on regional 
and national levels. The favored 
product gets heavy advertising 
play and special in-store displays. 

NAFC coordinates the campaigns 
and also invites independent re- 
tailers to pitch in and help the 
farmers. 

To give the distress drives more 
impetus, NAFC this year intro- 
duced its “Big Supply Best Buy” 
insignia. This insignia, designed to 


KOH @ RENO 
KFBK @ SACRAMENTO 


KM) @ FRESNO 


KERN @ _ BAKERSFIELD 


Inland California’s Beeline stations, 
purchased as a unit, give you more 
listeners than any competitive com- 
bination of local stations .. . and at 
the lowest cost per thousand! 
(SAMS & SR&D) 


eee JUST LOOK AT 


KAS 


FRESNO 


KMJ has MORE LISTEN ERS than any competitive sta- 


tion, daytime or nighttime, according to May ’55 Pulse survey 
of seven major cities in Fresno area. 


km) hos MORE TOP RATED SHOWS . 


of the 10 most popular programs in the Fresno area are KMJ 
shows, reports latest Pulse. 


KMJ has WIDER COVERAGE than any competitive 


station, daytime or nighttime. (SAMS) 


. 9 out 


SACRAMENTO, CALIFORNIA + Paul H. Raymer, National Representative 


Sty om 


Advertising Age, December 5, 1955 


inform housewives of good values, 
is featured prominently in news- 
paper ads and store displays. 
NAFC emphasizes that the pro- 
gram does not function as a gen- 


eral disposal for farmers who are 


having difficulties. “Only items in 
big supply and of high quality are 
supported,” says the chain organ- 
ization. 


® John A. Logan, NAFC president, 
points out that the program helps 
to: 

1. Stabilize farm income and 
maintain an adequate and steady 
supply of food products. 

2. Provide homemakers with 
unusually good values in their 
food projects. 

3. Maintain adequate supplies of 
needed merchandise for retailers. 

Since Mr. Logan started the pro- 
gram in 1936, more than 300 cam- 
paigns and promotions have been 
undertaken for various types of 
food products. Mr. Logan reports 
that the program was highly in- 
fluential in making grapefruit a 
staple product and was also the 
major vehicle in opening new mar- 


kets for avocado producers. 


The program proved to be a 
great boon recently to Long Is- 
land cauliflower growers, who 
were faced with big losses because 
a heavy crop came in all at once, 
instead of over a period of several 
weeks. NAFC approved an emer- 
gency campaign and the chains in 
metropolitan New York responded 
with special promotions to bail out 
the overladen cauliflower pro- 
ducers. 


Godfrey Adds Sponsor 

Easy Washing Machine Corp., 
Syracuse, N.Y., has bought one 15- 
minute weekly segment of Arthur 
Godfrey’s morning simulcast on 
CBS. Time was cleared through 
Batten, Barton, Durstine & Osborn, 
starting Jan. 11. Meanwhile, Bris- 
tol-Myers (Young & Rubicam) has 
increased its sponsorship of the 
show from two to three quarter 
hour periods weekly. These adver- 
tisers moved in to fill vacancies 


created by the exit of Dow Chem- 
_ ical Co. and American Home Prod- 


ucts Corp. 


Carl S. Leeds Co. Names Two 

Carl S. Leeds Co., New York, 
has appointed Adeline (Pat) Pa- 
dula, formerly with TV Guide, 
Foote, Cone & Belding and Cecil & 
Presbrey, media director. The 
agency also has appointed Mary 
E. Chase, previously with Roman 
Stripe Hosiery Co., to its copy- 
contact staff. 


Worthington Boosts Two 


Worthington Corp., Harrison, 
N. J., has appointed Alvin F. 
Welsh manager of the marketing 
research department. Mr. Welsh, 
with the company since 1925, suc- 
ceeds John B. Laramy, who has 
been named assistant general sales 
manager. 


Harriet Romain Adds Two 


Harriet Romain Advertising, 
New York, has been named to 
handle advertising for Lincoln 
Luggage Inc., and Paris Hand- 
kerchiefs Inc., both of New York. 
Both companies formerly placed 
their advertising direct. 


Lincoln Life to Becker 


Lincoln Income Life Insurance 
Co., Louisville, has appointed Fred 
R. Becker Advertising Agency, 
Louisville, to handle its advertis- 
ing. The company will use tele- 
vision, newspapers and direct 
mail. 


J 
Give Your Salesmen a Coat of Mail! 


Salesmen average 16 orders per 100 calis 
from leads through pevemene: 38.4 
—_— from leads after literature is 
t VS 9.2 on cold calls. WE BUILD 
BARRAGES TO BOLSTER SALES! 


pe Fellow Bott” St 


Leo P. Bott, Jr., 64 E. Jackson, Chicage 
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“SINCE OPENING, WE HAVE SOLD 
FIVE IDEA HOMES IN TUCSON’ 


It started like this—and swelled 
to 6,000 on opening day in Tucson, Arizona! 
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A wide variety of furniture and decorating 
ideas was used in the Tucson Idea Home. 
Shearman Furniture Co. telegraphed as 
follows: ‘“‘An estimated 6,000 to 8,000 
people viewed the Idea Home opening 
day. Largest crowd ever to see a model 
home in this area in a single day. Week- 


_BH&G Model Home Promotions are changing the Map of America 


These Names Tou Wil Recogniw as the 
Highest in Quality and Value ; 
— Ut teed in the IDEA HOME 


LIVING MOOR no ee 
DINING ROOM... 
ACTIVITY ROOM | wwe 
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end crowd following three-week period 
approached 14,000. Prestige publicity for 
ourselves and our lines alone made Idea 
Home a great success in addition to 
direct added business as a result of the 
display. W. W. Starns, Shearman 
Furniture Co.” 


“This promotion is a must 


in our future planning” 


This year, R. F. Lusk built models 

of the BH&G Idea Home in Tucson 

and Las Vegas. Opening day, 6,000 

persons went through the Tucson 

home, and 14,000 had seen it in 

three weeks. The home will be open 

until December. Ten billboards and 

5 special directional signs guided 

visitors to the Tucson Idea Home. 

Teaser ads were used and a total of 
314 pages ran in newspapers. 100 
TV spot announcements were used, 
and between 1,200 and 1,500 radio 
spots promoted the home. 


Better Homes 
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IDEA HOME 


OF THE YEAR 
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minds, onto their shelves. 


"IT ONLY TAKES TIN GREEN BAY 


ae 
cage ane 


Shelves after buying spree 


Wage a campaign in the Press-Gazette — 
get automatic merchandising help in the bid 
Green Bay trading zone. The Press-Gazette's 
own "Retail Reporter” plants your brand 
promotion and display ideas into store buyers’ 


Phil McClosky, Manager, General Advertising. 


Be Number 1 in GREEN BAY 


Buy the PRESS-GAZETTE 


Bolsey Runs Largest Drive 

Bolsey Corp. of America, New 
York, is running its largest adver- 
tising campaign to date for its 
Jubilee 35mm camera. The sched- 
ule includes two-color advertising 
in a consumer magazine, seven 
900-line ads in metropolitan New 
York newspapers, four-page in- 
serts and color spreads in business 
publications, window displays and 
other point of sale material. Copy 
headlines stress the camera as a 
gift item and offer a guarantee of 
“perfect pictures automatically or 
new film free.” Emil Mogul Co., 
New York, is the agency. 


Armstrong Buys ‘Nightmare’ 

Armstrong Cork Co., Lancaster, 
Pa., will sponsor “Nightmare in 
Red” Dec. 27 over NBC-TV. The 
show will fill the time usually de- 
voted to the “Armstrong Circle 
Theater.” Pontiac originally was 
set to sponsor the program as a 
part of a series of telementaries, 
but bowed out. 


‘ THE 
OREGONIAN... 


«s :- With 
circulation 
leadership 


Oregonian 
Daily Lead 


».- With 
advertising 
leadership 


Oregonian 
Leadership 


Year: 1954 


Over 2nd Paper 


Over 2nd Paper 


13,756 City Carrier Lead 
10,356 ABC City Zone Lead 
7,026 Retail Trading Zone Lead 


50,931 


2,613,570 lines 
1,219,097 lines 
3,316,115 lines 
7,148,782 lines 


Total Circulation Lead 


Retail Advertising Lead 
General Advertising Lead 
Classified Advertising Lead 
Total Advertising Lead 


*Sources: ABC Publishers’ statements for 
6 months ending March 31, 1955; Media 
Records total advertising, less AW, TW 
and Comics, 1954. 


Represented Nationally by 
MOLONEY, REGAN & SCHMITT, INC. 


THE Oregonian 


PORTLAND, 


Largest Circulation in the Pacific Northwest 
233,188 Daily + 297,263 Sunday 


OREGON 
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Advertising Age, December 5. 1955 
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FOR SOCIAL LIONS—Albert Rosen- 
blatt & Sons, New York, uses a 
lion, a bear, a crocodile and flop- 
py-eared dog in ads for its Susan 
Ross and Mindy Ross dresses next 
spring in Charm, Glamour, Seven- 
teen and the New York Times 
magazine, Rockmore Co., New 
York, is the agency. 


Advertising Work 
Is Good Management 


Training: Hawley 


Sr. Louis, Nov. 29—Cameron 
Hawley, the erstwhile advertising 
| executive turned best-selling nov- 
elist, told members of the Adver- 
tising Club of St. Louis that 
there’s no business like ad business 
/as a preparation for most other 
| businesses. The self-styled “de- 
| serter” from the ranks of the ad- 
_vertising profession is the author 
of two smash hit novels, “Execu- 
tive Suite” and “Cash McCall.” 
He said advertising provides the 
| “best possible training” for general 
management in other fields, as 
well as its own, by affording a 
comprehensive view of corporate 
operation and development. 
| As a leading advertising execu- 
tive of Armstrong Cork Co. for 25 
_years, Mr. Hawley said he made it 
a rule “never to hire a copywriter 
unless I could visualize him in 
some other job—preferably in 
sales or promotional work. 
| “As a result, we built up one of 
the best groups of young ad writ- 
ers ever developed,” he said. 


® Debunking the debunkers, Mr. 
Hawley, whose future plans call 
for the writing of five more novels, 
pointed out that contrary to what 
‘some novelists would have the 
public believe, business men and 
agency people are not all “vultur- 
ous money grubbers and huckster- 
ing charlatans.” 

Sense of accomplishment, rather 
than mere financial reward, is the 
main drive behind most outstand- 
ing business successes, he added. 

Mr. Hawley observed that he 

‘did not have much patience with 
admen who complain about their 
_jobs and are “just sweating it out 
until they retire and write a 
novel.” 


Hazel Bishop Triples Force 

Hazel Bishop Inc., New York, 
is tripling its sales force, according 
to president Donald Burr. He also 
announced the appointment of six 
new regional sales managers for 
the cosmetics company. They are 
Charles Arnold, eastern; Irving 
Halperin, New England; Howard 
Solomon, midwestern; Emil Heuer, 
southwestern; W. R. Alien, west- 
ern, and Ames Howlett, east cen- 
tral states region. 


Prendergast to Rockmore 

Audrey Prendergast, formerly a 
v.p. at Bozell & Jacobs, has joined 
Rockmore Co., New York, as ac- 
count executive and fashion mer- 
chandising consultant. 
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BHaG IDEA HOME BUILDS BIG TRAFFIC 
AND SALES IN ST. PAUL, MINNESOTA 


8,400 persons see home 


opening day. Builder credits 


sale of 4 homes to promotion. 
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EA HOME OF THE YEAR 
———<—«- 


The Tilsens, builders of 
idea Home in St. Paul. 


Root + He pay ra 


“WEA HOME “1955 
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Idea Home Produces Sales at Schuneman’s neni th nae gant? Ceombing 


In addition to furnishing the St. Paul Idea Home, 
Schuneman’s used ideas and materials from BH&G in a 
store-wide Idea Home promotion. Schuneman’s devoted 
4 major windows to the Idea Home theme, and ran a 
special newspaper ad on opening day. Perry Dotson, 
Schuneman’s Sales Promotion Manager, was delighted 
with the results of the promotion, saying, ““SSchuneman’s 
considers BH&G’s Idea Home promotion the finest of 
its kind. Sales on merchandise have been excellent, and 
those of featured furniture have been little short of 
amazing. Our intensive local efforts atop the superb 
promotional and editorial jobs done by BH&G mean 


Di Model Home Promotions are changing the Map of America — 


. 


This is the second year that St. Paul builder Edward Tilsen has 
cooperated with BH&G’s model home program. His promotion of 
the 1954 Home for ALL America was very successful—the home 
was sold the second day. This year, 47,000 people visited his model 
of the Idea Home. Builder Tilsen had this to say about the 
promotion: “It is my belief that any builder interested in attracting 
multitudes of people to a home site should be interested in joining 
your 1956 program.” To promote his Idea Home, Tilsen used teaser. 
ads in newspapers for 14 days before the home was opened, and a 
three-page rotogravure section on opening day. Radio spots were 
also used prior to the opening, with 4 cooperative 14-minute TV 
programs concurrent with the opening. 15,000 special booklets were 
distributed at the opening. 
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Morgan Co. Joins Four A's elected to membership 


Raymond B. Morgan Co., Holly- American Assn. of Advertising 


wood and San Francisco, has been’ Agencies, New York. 


in the Mike Weiss Leaves | 


. America... ( Ti 


Edited in Spanish by native Latin Amer- 
icans, it's the only magazine serving 18 major © 
Latin American grocery markets. Circulation of ' 
10,000 includes men who make 71% of all retail 
sales. Covers wholesale grocers, grocery sales agents, 
fixtures and equipment suppliers, hotel, club, and/é*{A= 
large restaurant managers. Good results proved. : 


Write today for complete market facts! 


THE CANTERBURY PRESS 


2001 Calumet, Chicago 16, III. 


Publishing since 1934 


ies) Webb Associates 


“GIVES WIDEST FOOD INDUSTRY COVERAGE 


maher Down Beat—Country and Western Jamboree—Record Whirl— 
@ i / Up Beat—Beverages—Radio y Articulos Electricos—Radio y 
publ cations Articulos Electrices Catalog File—Bebidas—Bebidas Annual Directory 


—la Farmacia Moderna—Lo Tienda—Elaboraciones y Envases 


| Sterling to Head 


New Yorx, Nov. 30—M. A. 
(Mike) Weiss, who formerly di- 
rected creative planning at Ster- 
ling Advertising Agency, has been 
named president of Webb Asso- 
ciates. 

This new agency was set up Nov. 
1 as the successor to Director, 
Bleier & Weiss. Mr. Weiss and 
Andrew M. Weiss (no relation) 
purchased this agency and re- 
named it Webb Associates. Secre- 
tary-treasurer of Webb, Andrew 
M. Weiss had been president of the 
Director agency. 

M. A. Weiss said Webb will 
take over several accounts former- 
ly serviced by DB&W as of Jan. 1. 
Meanwhile, Webb has been named 


A 
g 


Gulick 


Doll Co., which previously was 


Gann Honneus 


agency for American Character) TIME TO TALK—Among the conversationalists at the Time-Life Inter- 
national cocktail party held during the National Foreign Trade 
handled by Sterling. | Convention were W. C. Gulick, president, International B. F. Good- 


rich Co.; Fred Gann, export 


does the 
NEGRO 


like? 


American busineee hae invested 00 
ONY « 


Top quality products that are advertised to him ina lenguage 
he understands in a publication that he reads and believes 
in: EBONY magazine. For over ten years, EBONY has been 
convincing, persuading and selling the top buying segment 
of America's 16 million Negroes. If you have been overlook- 
ing or failing to recognize the importance of the rapidly 


expanding Negro market ia America, then you ought4to get 


the facts on this market from an EBONY representative. Ir 
may be an eye-opening experience for you to see how some 
of the leading companies in America are using EBONY as 
a wedge and battering ram to get their share of the Negro's 
spending money. 


CALL AMY OF OUR 3 OFFICES: 


Johnson Publishing Company, Inc. 


CHICAGO: 1820 S. Michigan Ave. - CAlume? 5-1000 
NEW YORK: 55 W. 42nd St.- LOngecre 40776 
LOS ANGELES: 1127 Wilshire Bivd. * Mutual $301 


f 


EO 


, manager, Peter Pan Foundations, 
and William Honneus, advertis- 
ing director, Time International. 


Kraft ‘Integrates’ 
Sales, Advertising 


Cuicaco, Nov. 29—Kraft Foods 
Co. has integrated its sales, 
advertising and consumer service 
departments into a single unit des- 
ignated as the marketing depart- 
ment. C. G. Wright, formerly v.p. 
in charge of sales and advertising, 
will head the department as v.p. 
in charge of marketing. 

J. B. McLaughlin continues as 
director of sales and advertising, 
with four department heads now 
reporting to him: C. R. Green, 
general sales manager; Tad Jef- 
fery, general advertising manager; 
Marye Dahnke, director of con- 
sumer service, and E. J. Schwartz, 
director of sales distribution. 
Kraft’s sales promotion and mar- 
ket research sections also report 
to Mr. McLaughlin. 

Within the company’s five prod- 
uct areas, sales and advertising 
have been given parallel responsi- 
bilities, with each area having a 
national sales manager and an ad- 
vertising manager. The product 
areas are: Confections, oil prod- 
ucts, cheese products, institutional 
products, and special products. 


Compton Appoints Schloat, 
Maxwell, Kabaker, Zeigler 


Compton Advertising, New York, 
has appointed G. Warren Schloat 
Jr., formerly senior executive pro- 
ducer with William Esty Co., v.p. 
in charge of tv commercial pro- 
duction, a new post. John Zimmer, 
Sarva geeied manager of tv commer- 
cial production, resigned to join 
‘Ted Bates & Co. as an executive 
‘tv producer. Coincidentally, Comp- 
ton appointed Jessica Maxwell, 
previously with Biow-Beirn-Toigo, 
radio and tv casting and dialog 
director. The agency also has 
named William M. Zeigler Jr., 
previously in charge of the New 
York office of Ross Roy Inc., an 
;account executive. 

In Hollywood, Compton has ap- 
pointed Alvin Kabaker, formerly 
v.p. and director of radio and tv 
‘of Dancer-Fitzgerald-Sample, di- 


James Pollock, who has been man- 
ager of the Hollywood office, con- 
tinues as agency producer on sev- 
eral California-originated shows. 


FREE SAMPLE—New Scissors and Paste- 
Pot art service by the originators of cre- 
ative layout devices. Get your copy of 
the new monthly Clipper—all new in 
size, format, content, ideas — sample, 
yours to use without cost. Sensational 
introductory offer. No obligation — no 
salesmen. Address: Multi-Ad Services, 
Inc., Box 806A, Peoria, Illinois. 


rector of West Coast operations.. 
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BHeG IDEA HOME LEADS THE 
PARADE IN CANTON, OHIO 


Three homes sold as direct result of promotion 


The photograph shown here was 
taken of builder E. J. Plott's large 
Yy-scale model of the Idea Home 
during the Canton, Ohio, Sesqui- 
centennial Parade. Over 100,000 
people watched the parade, which 
drew extensive newspaper and 
radio comment. Plott sold three 
homes as a direct result of the pro- 
motion. The Idea Home was sold 
the first day. Total attendance at 
the Idea Home was over 15,000. 


C. W. Cheton, of Cheton Furniture, Canton, 
volunteered that the Idea Home was a tre- 
mendous success, and of great value to his busi- 
ness. As of October 17, he wired that Cheton 
Furniture had already accounted for about $4,000 
in sales, due to the promotion. He also stated 
that he plans to join every promotion BH&G 
may put on in the future. 
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IDEA HOME |S SMASHING SALES SUCCESS 
ie IN WICHITA, KANSAS 


Ken Stowell, builder of 
Idea Home in Wichita, Kansas. 
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Stevens Joins ‘Omnibus’ List 
J. P. Stevens & Co., New York, ' tile company. Bryan Houston Inc. 
will become the third co-sponsor is the agency. The Ford Founda- 


of “Omnibus” (CBS-TV), 


starting 


| venture for the 142-year-old tex- 


|tion-produced “Omnibus” still has 


Jan. 1. This is the first television ' one sponsor vacancy. 


frst of good tasta! 


Well known... 


Really appreciated... 


HENNESSY 


THE WORLD'S PREFERRED 


84 PROOF © Schieffelin & Co., New York 


we 


COGNAC BRANDY 


growing super-station chain 


“subtractive’—especially since 
what is being filtered is about 13 
minutes of commercials in a two- 
hour tv show. 

A big tv sports sponsor here, 
Oklahoma Oil has never been es- 
pecially known for being shy or 
skimpy about its sales messages. 
Then two months ago the company 
bought two hours of prime time on 
independent station WGN-TV and 
began jousting with the networks’ | 
Sunday evening drama shows, us- 
ing movies. 

The effect was electric. The 
company and its agency, Maryland 
Advertising, promptly developed a 
policy of short commercials and 


few of them, coupled with a “pub- 


| 


Oil Company Introduces ‘Subtractive’— 
Shorter Pitches, Softer Sell on Local TV 


Cuicaco, Nov. 29—In the addi-) lic service” delivery keyed lower | 
tive-happy petroleum merchandis- | than a contrabassoon. Some view- | 
ing field it may be of some note ers, in fact, have complained that, | a 
that Oklahoma Oil Co., new but | unable to hear the fleeting, throaty 
in| pitch from the kitchen, they have 
these parts, has come up with a| missed half a reel while making a 


cheese sandwich. 


® And then there’s Oklahoma’s 
bland apology for the films’ qual- 
ity—but let the sponsor illustrate 
in this reprise given as a commer- 
cial on last Sunday’s show: 

“Good evening. I’m Harry 
Creighton, your host for Oklahoma 
Oil. This is the ninth telecast of 


our Oklahoma 8 O’Clock Theater. | 


In case you’re watching our show 
for the first time tonight I’d like 
to fill you in a little. 

“As the sponsor of a two-hour 
local television program we do a 
lot of things the experts frown up- 
on. We use less than half of our 
allowable commercial time. [Edi- 


*T still say it bears a suspicious resemblance to poor Mr. Jones, 


the assistant who forgot things have changed in Cincinnati.” 


And.. 


*CHANGE No. 1: 


CHANGE No. 2: 


The daily with the largest CITY ZONE circulation | 


is now the Cincinnati Enquirer. 


The daily that carries the MOST ADVERTISING SF 


is now the Cincinnati Enquirer. 


as always .. 


Pw 


~~ 
Js 


SOLID Cincinnati reads the Cincinnati Enquirer © Represented by Moloney, Regan & Schmut, Inc 
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Advertising Age, December 5, 1955 


The gift that keeps saying MERRY CHRISTMAS 


i 


HOLIDAY PROMOTION—Cigar Institute 
| oF America is using a weekly se- 
ries of ads in the Wall Street Jour- 
nal to remind business executives 
cigars are the gift that keep saying 
Merry Christmas. The ads will run 
through Dec. 7. Benton & Bowles 
is the agency. 


tor’s note: —Reportedly seven min- 
utes out of a potential 20.] We are 
competing against live network 
shows. We’re attempting to keep 
our potential customers inside in- 
stead of urging them to be out 
driving their automobiles. We buy 
an extra half hour of time, so we 
won’t be forced to cut any of our 
films from their original length. 


® “But... actually we’re making 
a sincere effort to keep this pro- 
gram on an entertaining basis from 
the viewers’ standpoint and not 
the so-called experts’. We shall 
warmly welcome any of your com- 
ments or suggestions about this 
program. Those of you who fre- 
quently or regularly use Oklahoma 
gasoline and fuel oils make this 
show possible .. . as well as the 
telecasts of the White Sox and 
|\Cubs baseball games and other 
television and radio shows spon- 
sored by Oklahoma Oil. 

“Practically all feature length 
movies that appear on our Eight 
O’Clock Theater and other similar 
programs were originally produced 
for showing in theaters. It is un- 
derstandable that their adaptation 
for tv projection to millions of 
homes results in a slight loss of 
efficiency and clarity. 


s “But theaters can’t quite ac- 
commodate a television audience, 
and it is to those of you who spend 
Sunday evenings at home, to our 
many Oklahoma customers, and to 
the ‘early to bed, early to risers’ 
that we dedicate our program. If 
you enjoy the movies, let us know, 
if you will, by dropping a card to 
Oklahoma 8 O’Clock Theater in 
care of this station. Let’s get back 
to Jean Simmons and ‘Cage of 
Gold’.” 


Lennen & Newell Names Field 


Lennen & Newell, New York, 
has appointed Julian Field, for- 
merly with William Esty Co. and 
Ted Bates & Co., senior v.p. and 
creative director. The agency also 
has named Ted Goodman, who re- 
cently retired as New York press 
officer of the Secretary of the Air 
Force, to its copy department. Be- 
fore joining the Air Force in 1951, 
Mr. Goodman had been with 
Newsweek and National Broad- 
casting Co. 


Kight Names Reynolds V. P. 


James A. Reynolds, an account 
executive with Kight Advertising, 
Columbus, O., has been named a 
v.p. of the agency. 


——/f’s simple 
IF YOU KNOW HOW 


It’s simpler, if you don't know at all 
. you don’t get confused. Our free 
JAY P. samples may set you right, just ask. 


WA LK advertising typography 
11 E. HUBBARD, CHICAGO 11 © MOhawk 4-6134 
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EVERY THIRD PERSON IN SIOUX FALLS 


SEES BHsaG IDEA HOME! 


Promotion arouses greatest public interest in history of area 


as 19,400 see home! (Sioux Falls population: 62,500!) 
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K. J. M. Benz, President of 
Loonan Lumber Co., builders. 


Miss Sioux Falls presided over the ceremony which 
opened the most successful model home ever promoted 
in the area of Sioux Falls, South Dakota. The Idea 
Home was built by the Loonan Lumber Co., and fur- 
nished by Donahue Furniture Company. 6,251 people 
came to visit the Idea Home on opening weekend, many 
“from some distance away.” In their telegram of Sept. 
30, the builders said, ““Greatest public interest for any 
promotion in history of area. Benefit of Idea Home pro- 
motion terrific for all concerned. Looking forward to 
BH&G 1956 Home Promotion.” 


é 
ii 


Idea Home publicized on 
radio and T’V, as well as 8- page 
newspaper section 


113 spot announcements on radio, and 15 spots on T'V 
were used to create interest in the Idea Home. Two 
TV programs, 1 of 30 minutes, and 1 of 45 minutes, were 
filmed at the home. An 8-page newspaper section in the 
Sioux Falls Argus-Leader announced the opening of the 
home, and about 2,000 pieces of direct mail were sent 
out. 10 directional signs were put up leading to the 
home site. 


Better Homes 


ge BH&G Model Home Promotions are changing the Map of America 


OF THE YEAR 
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Outdoor Ad Volume 
May Top $116,000,000 


(Continued from Page 1) 


vide greater brilliance and longer | 15,000 outdoor markets, important 


luminous life. ; 


® Traffic Audit Bureau’s studies) 


of outdoor circulation and traffic | s Probably one of the most im- 


patterns in specific market areas 


were extended during the year by) 
publication of its London, Ont.,| 


survey. Also, its audits of all com-. 
petitive plants in California, Ore-| 
gon and Washington have been | 
completed and are expected to be. 
released early in 1956. ! 

By year-end TAB will have 
completed audits of a majority of 
the poster plants in the six New| 
England states. ) 

The significance of the London, 
Ont., survey is that it confirms 
and gives new value to earlier 
findings, such as the Fort Wayne 
and Cedar Rapids studies, on the 
power of a 100-poster showing to 
reach 93% of the market popula- 
tion within the 30-day showing 
period at the rate of 22 times per 
person. 


® TAB’s analyses of plants dur- 
ing the past few years have been of 
increasing value to advertisers. It 
sets up procedures for measuring 
the circulation and space position 
value of individual poster panels 
and individual paint locations. It 
then audits these findings and 
publishes them for use by adver- 
tisers and their agencies in plan- 
ning outdoor campaigns. 

Included in the data obtained 
for each plant are the number of 
panels in a 100 showing, the num- 
ber of 100 showings available, the 
average daily circulation of a 100 
showing, and the average space 
position value of each audited out- 
door plant. 

These findings, worked out in 
cooperation with the American 
Assn. of Advertising Agencies, the 
Assn. of National Advertisers and 
the Outdoor Advertising Assn. of 
America, enable advertisers to 
plan their outdoor programs with 
a knowledge of what circulation, 
coverage and repetition they may 
expect for their ad dollars. 

While TAB presses its drive for 


BeliBoods 6 Sellh..c Message ro Toll? 
Put. your advertising 


OUTDOORS 


poster panels in the country’s 


things have been happening to 
these posters and painted bulletins. 


portant has been the 30-sheet 
poster, which gives an advertiser 
25% more copy area than the 
traditional 24-sheet size. This new 
proportion increases the poster’s| 
visibility and delivers a greater | 
impact. National advertisers now 
experimenting with the new 30- 
sheet poster include American 
Sugar Refining Co., American Oil 
Co., the Lincoln division of Ford ‘greater service. We intend to in- 
Motor Co., General Foods Corp., crease both the use and the use- 
Life Savers Corp. and Schenley = Since then, virtually everybody | fulness of our medium to the ad- 
Distillers. agrees, OAI under Mr. Fulton’s| vertiser. 

The quality of night illumina-| direction has done an excellent | “In doing so, our industry will 
tion for posters is being advanced | job of selling the medium on a, >uild more panels, based on the 
by the trend toward the use of) national basis. But conditions have demands of the advertiser and the 
tubular lighting. It has been found changed since the war, and Mr. rigid standards defined by TAB. 


SELLS OUTDOOR—This new 24-sheet poster has been produced for 

members of the Outdoor Advertising Assn. of America by OAAA 

and Outdoor Advertising Inc. The posters will be sold to members 

for $2.50, plus a small charge for imprinting the member’s name 
across the bottom. About 5,000 have been produced. 


of ANA and the Four A’s. 


that the cold cathode tube spreads| Fulton is credited with again be- 
the light more evenly over the|ing the major factor in bringing 
panel and gives a higher intensity | about a change and of meeting 


complete audits of the 300,000 


to poster colors. 


® Most outdoor advertisers and | 


agency people seem to agree that 
probably the most outstanding de- 
velopment in 1955 has been the 
reorganization of Outdoor Adver- 
tising Inc. On June 1, Warner R. 
Moore, formerly business manager 
and a director of the New York 
Herald Tribune, became president 
of OAI and Kerwin Fulton, who 
had headed OAI since it was 
founded in 1931, became board 
chairman. 


In putting through this basic re-. 


organization, people in the indus- 
try say, Mr. Fulton has given new 
evidence of leadership and a will- 
ingness to make changes to meet 
changing conditions. 

Outdoor men recall that back in 
the 1930s the industry nearly went 
broke because of the depression 
and because the cigaret companies 
all pulled out of the outdoor med- 
ium at that time and started big- 
scale radio advertising. It is re- 
called that two things saved the 
industry. First, the organization of 
OAI under Mr. Fulton’s leader- 
ship, and second, the organiza- 
tion of TAB under the sponsorship 


BACK IN OUTDOOR—During the year several cigaret manufacturers 

have returned to the use of outdoor advertising after a lapse of a 

number of years. Returnees include Brown & Williamson Tobacco 

Corp., P. Lorillard Co., and Philip Morris, whose current poster is 
shown here. 


a Power-primed with Rocket Fuel — 


NEW OUTDOOR USER—Sinclair Refining Co. has added outdoor show- 

ings like this to a stepped-up advertising drive in newspapers, mag- 

azines and radio in its 36-state marketing area. Morey, Humm & 
Johnstone is the agency. 


new conditions with new ideas. 

| The two big things needed, out- 
|door men say, are (1) greater 
emphasis on research, and (2) 
hard selling. 

Mr. Moore has already moved to 
get more research and to develop 
'sales. In the five months he has 

been in office he has added about 
ten new members to OAI’s sales 
staff and has increased the cleri- 
|cal staff by about 12. In addition 
|he has launched a new advertis- 
,ing and promotion campaign that 
/has attracted widespread attention. 

This ad campaign was launched 
in October with color spreads 
in ADVERTISING AGE, Automotive 
News, Business Week, Drug Trade 
News, Food Field Reporter, For- 
tune, and Printers’ Ink. Al Paul 
Lefton Co. is the agency. 


® Present plans, Mr. Moore says, 
call for expansion of the campaign 
in 1956. In the meantime, many 
individual plants are using the 
magazine spreads on industry pro- 
motion posters. 

A new research program is 
about to be undertaken by OAI. 
As currently projected it will cov- 
er a larger area of information 
than has heretofore been available 
to advertisers. In addition to an 
expanded investigation of poster 
readership, for example, OAI 
hopes to obtain information on 
the composition of poster audi- 
ences, covering occupation, eco- 
nomic status, car ownership, etc. 

Mr. Moore also intends to dem- 
onstrate that outdoor circulation 
in winter months varies only 
Slightly from warm weather 
months, and that some of the 
greatest outdoor opportunities oc- 
cur during winter months. 

Preliminary studies, he says, 
show that, on the national aver- 
-age, increasingly efficient snow 
|removal, universal use of anti- 
'freeze in automobiles, and the 
urgency to go outdoors to carry 


out the normal activities of mod- 
| ern life are keeping circulation | 
(on roads and highways within a. 
variation range of less than 10% | 
throughout the entire year. | 
® It is noteworthy, in connection | 
with the outdoor medium, that. 
better than 80% of the current) 
$116,000,000 being spent by na- 
tional advertisers can be grouped 
under six classifications: | 
_ Automotive advertising accounts 
for 17%; gasoline and oil 16%; 
\food 17%; beer and wine 17%; 
| soft drinks 10%; liquor 10%. 

“I can assure you,” Mr. Moore 
says, “that the outdoor medium is. 
‘aflame with a new enthusiasm for 
a future of greater volume and 


We shall continue to make our 
posters and painted displays more 
effective and spectacular. We shall 
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imprint area 


NEWSPAPER FOR OUTDOOR—The pub- 
lic policy committee of Outdoor 
Advertising Assn. of America has 
recommended a series of ads in 
local newspapers over the signa- 
ture of the local plant. The plan, 
still to be approved by the OAAA 
board, calls for quarter-page mats 
to be furnished to members. 


push forward to the discovery of 
new and helpful research material 
on the medium. 

“The criterion for every new 
and expanded effort by our com- 
pany and the industry will be the 


National Outdoor Ad Volume: 1945-35 
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Advertising Age, December 5, 1955 


|provision of an ever more pro- 


ductive advertising service for 
the manufacturer.” 


® Another important development 
this year, which is still in the 
making, is a proposal by the pub- 
lic policy committee of OAAA for 
a series of advertisements stress- 
ing the place of outdoor in the 
community. These ads will appear 
in local newspapers over the sig- 
nature of local plants. 

The ads proposed would be 
quarter-page size and would be 
furnished to association members 
in mat form. The proposal has to 
be approved by the association’s 
board; if it meets the board’s ap- 
proval the new newspaper series 
may be made available to mem- 


bers in January. 


A highlight of OAI this year 
was its release in August of a 
breakdown of the top 100 outdoor 
advertisers, published in the Aug. 
22 issue of ADVERTISING AGE. 

It showed General Motors Corp., 
largest advertiser in the US., 
spent $8,194,000 in national out- 
door advertising in °54. Second 
largest user of outdoor last year 
was Ford Motor Co. with $6,645,- 
290, and third place was taken by 
Schenley Industries with $3,440,- 
039, closely followed by Coca-Cola 
with $3,262,824 and Anheuser- 
Busch Inc. with $3,244,664. 


® Still another noteworthy aspect 
of outdoor advertising this year 
has been continued support by the 
industry of public service adver- 
tising. The outdoor industry con- 
tributes about 67,000 24-sheet 
posters with an estimated space 
value of about $1,800,000 a year 
to public service causes sponsored 
by the Advertising Council, such 
as traffic safety, the Red Cross, 
the March of Dimes, and similar 
causes. 

Other features this year have 
included the return of several 
major cigaret manufacturers to 
outdoor after a lapse of several 
years. Conspicuous returnees are 
Brown & Williamson Tobacco 
Corp., P. Lorillard Co., and the 
Philip Morris Co. 


® The motion picture industry 
also has increased its use of out- 
door advertising; OAI expects vol- 
ume this year to come close to 
four times the volume in this 
classification last year. Formerly 
producers faced an almost hope- 
less task in trying to schedule 
their outdoor campaigns concur- 
| rently with a variety of change- 
able exhibition dates. Now they 
are running their outdoor cam- 
paigns well in advance of the 
actual exhibitions in order to pre- 
sell the public on their films, and 


the idea seems to be working out 
well. 


$116,000,000 (Estimated) 
$11,580,000 
~ $106,000,121 


$96,730,619 


Source: Outdoor Advertising Inc. 
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IDEA HOME DRAWS 23,000 AT PACKANACK LAKE, N. J. 


Ca tg AC ot SN 


BH.G IDEA HOME |S SALES GUSHER 
FOR TULSA BUILDER! Read this telegram 


The opening day attendance of 8,700 at 
the Tulsa Idea Home was even more 
amazing, since the home was shown in 
a Parade of Homes section with 19 other 
houses. Builder Jim Nuckolls has par- 
ticipated in all 3 BH&G-sponsored model 
home promotions. Working with BH&G 
has undoubtedly done a great deal to 
establish Nuckolls as one of the most pro- 
gressive builders in Tulsa. Surely, one of 
the features of the Idea Home program 
which pleased him was the complete 


EG sidiad hy 


SIRCHENOUGH & HURT2 ... BUILDERS 


New Jersey Public Service, of nearby Paterson, 
devoted an entire window to the Packanack Lake 


idea Home of the Year promotion. 


ADEQUATE WIRING BUREAU ut —__ eo 
« PREAKNESS. W. Fn niture Company, wires: “Nothing has ever struck this 


Be fue door cn BETTER HOMES & GARDENS Sami 
5 iow see it of PACKANACK LAKE owe 


from builder Jim Nuckolls 


OPENING DAY ATTENDANCE 8,'700 TOTAL 
ATTENDANCE 19,700 OPEN TEN DAYS 

- SOLD PRIOR TO SHOWING SIGNED ONE 
CONTRACT DURING SHOW TO DUPLICATE 
THREE FAMILIES NOW HAVE HOMES 
UNDER CONSTRUCTION IN OTHER 
LOCALITIES CLOSE TO TULSA MANY 
PROSPECTS CONTACTED AT SHOWING 
TALKING TO US ON CONSTRUCTION OF 
NEW CUSTOM HOMES ON OUR LOT IN 


promotion for department and furniture IMMEDIATE FUTURE WE FEEL WE HAD 


stores. In an area like Tulsa, where many THE "BEST KNOWN" HOUSE IN THE TULSA 
homes are being opened at the same time, PARADE OF HOMES DUE TO BH&G 

getting the home furnished and deco- NATIONAL PUBLICITY AND WIDE READER 
rated is becoming increasingly difficult. COVERAGE IN OUR TRADE AREA 

But stores are eager to work with BH&G. DEFINITELY WANT TO BE INCLUDED IN 
This wire from Pauline Wilkinson of’ 1956 PROMOTION PLANS WE FEEL THAT 
Village Furniture in Tulsa tells why: AT LEAST 50 PER CENT OF OUR TOTAL 
“Home promotion a success... by VOLUME OF BUSINESS DIRECTLY OR 
associating our firm’s name with INDIRECTLY COMES FROM OUR PARTICIPA- 
Better Homes & Gardens and a reputable TION IN THE BH&G HOME PROMOTION. 


builder, store prestige has increased.” 


23,000 people viewed the Idea Home in 
4 weeks at Packanack Lake, N. J., not 
far from New York City. The Idea Home 
was sold, with another home also 
being sold, due to the promotion. 
Builders Birchenough and Hurtz 
say many leads should develop 
within two months. 


COSA i 


Clinton M. Lagrosa, of Lagrosa Casual and Outdoor Fur- 


New York City suburban area with the nuclear force at- 
tendant to the showing of Better Homes & Gardens Idea 
Home of The Year . . . Overwhelming applause of con- 
sumers . . . is affirmed by great volume of business we have 
done. Eagerly looking forward to joining in your 1956 
promotion.” 


Big billboard erected by builders Birch- 
enough & Hurtz, directing traffic to 
Idea Home at Packanack Lake. 
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Advertising Age, December 5, 1955 


RCA Victor Lid. to K&E | Victor advertising in Canada, ef- po r 
RCA Victor Co. Ltd., Montreal, | fective Jan. 1. Spitzer & Mills Ltd., Ex rt Market fo 


has appointed Kenyon & Eckhardt| Toronto and Montreal, has been U.S. Clothes Grows, 


Ltd., Toronto, to service all RCA| handling the account. 
Says Bach Letter 


New York, Nov. 29—Export 
markets for American clothing are 
growing, the November issue of 


“The Bach Letter,” house organ 
for Henry Bach Associates, re- 
10 SO// LIQCTOPS vs Ym 


| Within recent weeks, reports 


| 
| “ Medica rnal the agency, a large department 
| Amorten's ot sappestccimy of r i Jou ‘ | store chain in Belgium authorized 
| Medical advertising agencies are specialists. They in- its American representatives to a a 2 — 
| illi f dollars influencing U.S. doctors. In this 'place orders for $2,000,000 worth ; 
| > ccc ynnagealinnllenee: sd ee pile ' _ be- handi including apparel GMA SPEAKERS—Pictured at the 47th annual convention of the Gro- 
group are some of the ablest, most astute advertising a _ _ — — sie Mendbaiiiddie of Adberica ore Wilds Plakihaty, SEDO. Hew 
men in the medical field. i “Tere att shops in London| York; Marye Dahnke, consumer service department director, Kraft 
Last year these agencies placed more advertising in |where American clothes are sold| Foods Co., Chicago; Paul S. Willis, GMA president, and Helen J. 
Modern Medicine than in any medical journal in the ‘almost as fast as shipments are| Britt, director of home economics, Nestle Co., White Plains, N.Y. 
world. ‘received, and there is more ad-| Mrs. Britt is chairman of GMA’s women’s committee and Miss 
Editor-in-Chief MODERN MEDICINE |miration for American merchan- Dahnke is chairman-elect of the committee. 
|dise in London than there are 
F ry C. Alvarez, Minneapolis « New York « Chicago « Los Angeles « San Francisco _ shops featuring such apparel,” 


in Canada: Modern Medicine of Canada | said the letter. 


U.S. has failed to develop a large-|® Failure to utilize long-term 

Despite American skills in mer-| scale export market, the letter | credits. The British, Germans and 
chandising, sales promotion, ship- | said. The four reasons for this, the | Dutch, in particular, learned gen- 
ping and displaying of apparel, the letter said, have been: erations ago how to extend credit 
to customers and thereby gained 
advantages over their less aggres- 
sive competitors. 


® Dumping. In many cases, we 
have been guilty of looking for 
export customers only when our 
inventories were overloaded and 
then neglecting them when busi- 
ness has been booming here. 


® Ignoring local conditions. We 
have failed to pay attention to the 
needs of export markets, to create 
merchandise specifically attuned 
to their requirements. This does 
not necessarily mean new lines of 
merchandise. Often only slight 
variations will satisfy local cus- 
toms. 


® Timidity. We have been too 
easily discouraged by temporary 
setbacks—dollar shortages, quota 
restrictions and, most important, 
our inability to learn from our 
own mistakes. 

The three ways to build sales 
abroad without investing heavily 
in a separate sales force, the letter 
said, are: (1) By hiring an export 
manager who has contacts with 
selling agents around the world. 
(2) Use of a free-lance export 
manager—some specialists repre- 
sent 12 or more non-competitive 
manufacturers. (3) Dealing di- 
rectly with an export sales organ- 
ization which has its own sales 
representatives abroad. 
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| looking for coverage 7... great signs 
look to wfmy-tv! | | 

It’s a Merry Christmas and happy jingle bells for every cash ) STEELWORK 


register in the Prosperous Piedmont section of North Carolina and 
southwest Virginia — especially for those distributors that look to 
WFMY-TV. 
F Thanks to WFMY-TV’s coverage of the Prosperous Piedmont 
: every day is Christmas in the 46 county area of the industrial South. 


With full 100,000 watts of power plus basic CBS coverage of more 
than 2 million potential customers, you get Christmas-like sales and 
profits year-round. 


To hear your cash register jingle year-round in this $2.3 billion 
a market, call your H-R-P man today. 


Leading manufacturers of SILK SCREEN 
and Lithograph signs for regional and 


(piel Zz L national advertisers. 
* Baked enamel process—plain or reflectorized 


G * E E N S B °o ~ ° . N . Cc . Now In Our 5 ° ed Mapenes me for over 30 years 
Represented by Seventh Yeer 


Harrington, Righter & Parsons, Inc. E- ” sauaa” cree PAK 


New York — Chicago — San Francisco 
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30,000 see home 
during 2-week showing 


Full-page advertisement in Louisville Sunday 
Courier-Journal inviting readers to Idea Home. 
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_ BH&G Model Home Promotions are changing the Map of Am 


AS FAR AS WEST VIRGINIA 


TO SEE THE IDEA HOME In LOUISVILLE, KY! 


“We feel that the Better Homes & Gardens Idea Home in Louisville 
was a great success and will be beneficial for years to come,” wrote 
Charles E. Koch of Bell & Koch, Contractors, Inc., builders of the 
Louisville Idea Home. “We sold the house three days after the opening 
to a young couple. We consider it an honor and a privilege to have built 
the home.” The builders also reported sales of three additional homes. 


“‘We consider home promotion a great success,”’ telegraphed Hubbuch 
Bros. & Wellendorff, furnishers of the Idea Home. “Can definitely 
trace direct sales to our participation. Would certainly like to join in 
1956 promotion—a splendid advertising idea.”’ 


nificent tree right in the garden! 
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Builder, realtor, decorator, subcontractors and the General Electric 
Company combined to give the above brochure to all visitors to the 
Idea Home in Louisville. The actual brochure measured 812" x 11’, 
and was printed in color on front and back covers. 


No wonder the Louisville Idea Home was sold so quickly, with such a mag- 


Better Homes 


and Gardens 
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OF THE YEAR 


IDEA HOME 
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“Everybody’s got facts and figures .. . 


The good media buyers . . 


You Ought toKuow . - « Art Stein 


To put a magazine across in 
these times of bone-crushing com- 
petition is a reasonably hard job, 
but it is not as tough as selling a 
piece of property that is totally 
submerged beneath the waters of 
the Harlem River. 

Art Stein, who on Jan. 1 will 
take over—as publisher—the job 
of putting Coronet across, was not 
exactly prepping for the publishing 
post at the time, but he did suc- 
ceed in selling a big-ticket item— 
a 42’ centerboard yawl, named the 
Ishtar after the Assyrian goddess 
of fertility—-when she was up to 
her masthead in water. 

Yachtsman Stein is nautical no 
more. “I’m on the beach,” he ad- 
mits wistfully. Then, with obvious 
relish, he’s discussing Coronet, 
Newsweek (where he leaves a 
desk marked “Sales Development 
Director”) and the magazine busi- 
ness generally. 

He sees his primary responsibil- 
ity at Coronet to be “getting the 
advertising business to recognize 
the worth of the magazine and try- 
ing to get across to the trade the 
idea that in Coronet and Reader’s 
Digest it has a new field of 13,- 
000,000 families, a major advertis- 
ing buy.” 


s “I’m going to make some noise 
about Coronet,” he adds. “‘There’s 
an excitement about the magazine 
that most people in our business 
are unaware of.” 

In Mr. Stein’s view, “We don’t 
need many more accounts to make 
Coronet important in the ad busi- 
ness.” He thinks a 20% increase 
in the near future—‘“about 60 
pages”—would do it. “That’s only 
a dozen or 14 more accounts.” 
Where Coronet this year carried 
311 pages of ads, Mr. Stein 
visualizes the time when the book 
will run twice as much. 

One thing at Coronet that’s due 
for a change is the rate per page 
per thousand. Mr. Stein says “$1.88 
is too low; it’s dead wrong to be 
way down there. You don’t impress 
anybody.” 

Art Stein, who has spent 17 


years on Newsweek, has noticed 
“an interesting change in media 
buyers. Now they pay less atten- 
tion to numbers and figures be- 
cause everybody’s got them. The 
good ones make a real effort to 
understand a publication’s impor- 
tance and its contributions to its 
readers.” 


w The numbers are important, he 
concedes, but “the numbers alone 


are not enough. There are some 
big successes that don’t have any 
numbers to talk about; look at 
The New Yorker and Newsweek.” 

About publishing in general: 
“Other magazines in the future are 
going to go to the size of Coronet 
and Reader’s Digest. You can 
raise rates and cut profits only 
so long. Then you look at the 
Coronet size and see that it is in- 
herently economical. The advertis- 
jing business hasn’t fully under- 
stood that it’s possible to operate 


eaching All the TRADE = 


Pere 


12,500 seiected and controlled circulation to Boat and Motor 


Distributors, Jobbers, Dealers, Boat Builders, Yard and Marine 
Operators and Naval Architects. 


TIMES 
PUBLISHED § 4 
JAN. 10 @ MAR. 15 


APR. 15 @ MAY 15 @ JUNE 15 
AUG. 15 @ OCT. 15 @ NOY. 15 


ADVERTISING FORMS 
FOR THE BIG 
NEW YORK—CHICAGO 
SHOW ISSUE 


JANUARY 10th 1956 
THE BIG SHOW ISSUE 


FOR ALL THE TRADE—ONLY 


CLOSE DECEMBER 15th 


EPA 


505 Pleasant Street 


THE BOATING INDUSTRY 


St. Joseph, MICHIGAN 


. make a real effort to understand . . 


at a profit with this page size and 
low rate per thousand.” 

Mr. Stein, who in addition to 
that sunken yawl and several 
more-buoyant boats has owned, at 
various times, a Rolls Royce, two 
Alfa-Romeos and a Bentley, is a 
man preparing to get mileage out 
of Coronet. 

“In a sense the magazine is 
starting over, with a new editorial 
team and a new publisher, he says. 

“The Digest is helping us get 
over the size hurdle, and we're 
willing to put dough into the prod- 
uct to make it better.” 


“....The Coronet size is inherently economical.” 


“It’s a cinch Coronet will be in- 
teresting with Stein at the helm. 
Everything he’s involved in is in- 
teresting. Take that 1923 Alfa- 
Romeo he bought in 1933 (“I got 
publisher’s syndrome early’). It 
was, by Mr. Stein’s own admis- 
sion, “one of the most interesting 
cars ever made. It was built at a 
time when the Alfa works was be- 
ing transformed from manufactur- 
ing locomotives to turning out 
autos. It had locomotive character- 
istics. The fenders were cast iron, 
half an inch thick. Everything was 
iron. The accelerator pedal once 
burned a hole through my shoe.” 

The second Alfa he owned he 
“left on Lake Success Rd. because 
a telegraph pole ran into me.” 


a Art Stein was born in New York 
City, spent his early boyhood in 
Kansas City, grew up in the Bronx 
and enrolled as a freshman at Co- 
lumbia at the tender age of 16. He 


|quit college at 19 and went to work 


in the publishing business. He 
worked for Liberty, Parents’ Mag- 
azine and Newsweek, on the mag- 
azine side, and in the intervals for 
Hearst’s New York American 
and Scripps-Howard’s New York 
World Telegram. 

The only job he was ever fired 
from was at the American, “but 
they had to close down the paper 
to do it.” 

At the World-Telegram he 
worked with such topnotchers as 
A. J. Liebling (eventually to be- 
come The New Yorker’s “Wayward 
Press man”) and Ralph Stein, 


. a publication’s importance . 


Art’s brother, who later became a 
notable illustrator and cartoonist. 
(He now draws “Popeye” for King 
Features and is This Week Maga- 
zine’s cartoon editor.) 

He went to Newsweek in 1938 as 
promotion manager, following 
George Benneyan (now at Cowles 
and a distinguished dean of a se- 
lect promotion faculty) on the job. 
He stayed at Newsweek from then 
until the present, aside from a 
couple of years with the Army 
signal corps’ motion picture di- 
vision, in which Mr. Stein rose— 
in his words—“to the dignity of 
a p.f.c.’s rank.” 


e Mr. Stein thinks that while 
there’s an “inescapable compar- 
ison” between the Digest and Cor- 
onet, “there are enough differences 
to give each a separate character.” 
There'll be fewer similarities in 
the future, he confides, though 
Coronet will go through not a rev- 
olutionary but an _ evolutionary 
change in editorial format. 

So, Jan. 1 shapes up as a big 
day. Both for Arthur Stein, age 43, 
and Coronet, age 19. 


F. B. (Fritz) Ryan, 
a Founder of R&R, 
Is Dead at 72 


Fr. LAUDERDALE, Nov. 30—Fred- 
erick B. (Fritz) Ryan, 72, retired 
chairman and co-founder of Ruth- 
rauff & Ryan, died here yester- 
day of a coronary thrombosis. 

Mr. Ryan and the late Wilbur 
B. Ruthrauff (who died in 1941) 
met at a house party on Cape Cod 
in 1912. With three employes and 
$2,000 in capital they went into 
the agency business in that year. 
And shortly they carved out for 
themselves an enviable reputation 
in the mail-order and hard sell 
school of advertising. 

Neither had been an advertis- 
ing man up to that point. Both 
had gone to Yale, 
but Mr. Ryan was 
a graduate of the 
Sheffield scien- 
tific school there, 
had done some 
work as a drafts- 
man at $12 a 
week and had 
moved into real 
estate selling. 
When he met Mr. 
Ruthrauff, who 
had been a rent 
collector and a free-lance writer 
of sales letters, their business lives 
came sharply into focus. 

The legend goes that the first 
business space of the new agency 
afforded only one large private of- 
fice. The new partners flipped a 
coin. Mr. Ruthrauff won and got 
the office, and Mr. Ryan became 
president of the agency. 


F. B. Ryan 


@ The initial success of the agency 
came from mail order campaigns. 
Notable among them were the U.S. 
School of Music (“They laughed 
when I sat down to play .. .”), 
the Nelson Doubleday etiquette 
book (“Again she ordered chicken 
salad...”) and the Roth memory 
course (“Of course I remember 
you, Mr. Addison Sims of Seattle’”’). 

In the mid-’20s the agency start- 


. at igs bea cA Reed MS aes 


. .and its contributions to its readers.” 


ed driving for consumer accounts. 
In time it was to become a major 
agency, with Lever Bros. and 


'Chrysler Corp. It pioneered in ra- 


dio and in copy testing. It pushed 
into branch office operation (there 
are now 13 R&R offices). 

The depression, which fell like 
a blight on much of the advertis- 
ing business, was a stimulant to 
R&R, which came out of it with 
much more billing than it began 
with. 

Under Fritz Ryan’s astute man- 
agement, the agency’s billings 
tripled between 1932 and 1946. 

Mr. Ryan used to be fond of say- 
ing that the agency made money 
in its first year of operation and 
never had failed to make money 
in a successive year. In 1954 it 
billed an estimated $44,000,000, up 
68% from the $28,000,000 it billed 
in 1944. 


s From the time of founding until 
1941, the agency was operated as 
a 50-50 partnership between Mr. 
Ruthrauff and Mr. Ryan. Mr. Ryan 
stepped down from active partic- 
ipation in the agency earlier this 
year, when F. B. (Barry) Ryan 
Jr. moved into the chairman’s 
post. Fritz Ryan said he wanted 
“younger men and minds to take 
the helm.” 

Besides his son Barry, another 
officer of R&R is Quincy Ryan, a 
v.p. A third son, Bruce, a B-17 
pilot, was killed in World War II. 


‘Travel Market’ Names 
Freyberger Western Rep 

Travel Market, New York, new 
monthly business magazine of 
travel scheduled to bow in Feb- 
ruary, 1956 (AA, Oct. 10), has 
appointed Raymond L. Freyberger 
to its sales staff. Mr. Freyberger 
formerly was with Kelly-Smith, 
New York, newspaper represen- 
tative, where he handled sales and 
sales promotion for the travel de- 
partment. Travel Market also has 
named Simpson-Reilly Ltd., Los 
Angeles and San Francisco, its 
western advertising representa- 
tive. 


Wilson, Haight Moves 
Oltice: Names Hale in N.Y. 

Wilson, Haight, Welch & Grover 
has moved its Hartford office to 
new quarters at 645 Farmington 
Ave. The agency also has taken 
increased space at its New York 
address. 

Wilson, Haight has appointed 
Fred Hale an account executive 
in the New York office. He form- 
erly was advertising manager of 
Utica Drop Forge & Tool Corp. 


RAB Boosts Brown, McKenna 

Walter Brown, formerly a sales 
executive with the Radio Adver- 
tising Bureau, New York, has been 
appointed sales development man- 
ager of the bureau. 

Carroll R. McKenna, assistant 
director of national promotion for 
the Radio Advertising Bureau, 
New York, for the last year, has 
_ been named a sales executive in 
| the bureau’s national sales depart- 
ment. He will be responsible for 
|presenting radio’s sales story to 
the wearing apparel, amusement 
and other industries. 
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IN TUSCALOOSA, ALA. 


Builder sold many lots in subdivision and 
has at least six prospects to build other homes 


Telegraphed builder James K. Coleman, ‘““The 
magic of Better Homes & Gardens advertising 
keenly felt during entire promotion and still 
continuing, resulting in tremendous impact of 
buyer interest and appeal.” Furnisher Morris 
Sokol wired, ‘‘Idea Home promotion and show 
tremendous, crowd larger than expectation. 
We are so delighted. Certainly want to go into 
the promotion with you next year.” 


Over 6,000 persons visited the Tuscaloosa Idea Home the first day. 
Builders say 700 registered, indicating a desire to buy or build. They are 
being mailed complimentary copies of Better Homes & Gardens Home 
Furnishings Annual. 

George R. Oliver, Pres., S. E. Deal Co., Inc. 

James K. Coleman, Realtor, Coleman 


Insurance Agency and Secretary, S.E. Deal 
Co., Inc. 


0,000 
AUTY MAKES WAY FOR 50, 
- AT MEDIA (PHILADELPHIA) IDEA HOME 


‘ ”? ; the ribbon, . tem Kom 
“Miss Delaware” cutting : SR) 
officially opening the Idea Home at Media, Pa ~ 
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IDEA HOME INTEREST HIGH IN DENVER 


Opening day attendance at the Englewood (Denver), 
Colorado, Idea Home was 2,895. Total attendance 
was approximately 17,500. 


Hawkins Associates, Inc., builders of the Engle- 
wood Idea Home, heartily endorse the value of 
the BH&G promotion, and feel it is be- 
coming more successful each year. They 
are very interested in the 1956 program. 


Ue Eder Hein Better Homes 


re. 


A few of the almost 3,000 people who visited 
the Idea Home on opening day in Englewood. 


IDEA HOME 


OF THE YEAR 
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Advertisements in 


MACHINE DESIGN 


receive the 


same high 


reader interest 


as the 


award-winning 


editorial content 


The man from MACHINE DESIGN has interesting facts about 
the general level of readership for advertising pages. MA- 
CHINE DESIGN is clearly your basic design publication if 
you want highest readership among the most design engineers 


 » » Wherever the design-engineering function exists, 


Ocamb 


Seibert 


SEATTLE, Nov. 29—Does anyone 

want to buy a jailhouse in Anchor- 
age, Alaska, or a lighthouse in 
Puget Sound? 
The U.S. General Services Ad- 
ministration office of Region 10 has 
announced that a lighthouse, three 
old forts and other surplus real es- 
tate valued at more than $35,000,- 
000 are up for sale. To help sell the 
property, the GSA here has re- 
tained an agency, Frederick E. 
Baker & Associates. 

The agency reportedly was re- 
tained in compliance with recom- 
mendations made two months ago 
by GSA headquarters, Washing- 
ton, that regional directors get 
professional assistance in the sale 
of surplus land in order to assure 
better financial returns (AA, Sept. 
26). 

The surplus government real 
estate embraces all types of proper- 
ty, including industrial and com- 
mercial sites, shipyards, farm res- 
idences, airports and army instal- 
lations. The properties are located 
in Alaska and the Pacific North- 
west. 


® Preliminary studies indicate that 
many of the surplus properties are 
potential industrial sites, according 
to the GSA office. These locations 
will be brought to the attention of 
industries seeking to locate in the 
region, the agency said. 

“Sale of our surplus property 
for the highest economic use will 
not only mean a better sale for the 
government but will help promote 
the economy of the area in which 
the property is located,” said C. E. 


CONTRACT SIGNING—Frederick E. Baker of Frederick E. Baker & 

Associates, Seattle, signs the contract calling for the agency’s as- 

sistance in promoting the sale of $35,000,000 in surplus government 

real estate. Watching are Paul W. Seibert, account executive, and 

C. E. Ocamb, chief of the real property disposal division, and O. C. 
Bradeen, regional director, GSA. 


Wanna Buy a Jailhouse? a Lighthouse? 
U.S. Retains Seattle Agency to Push Sales 


Ocamb, chief of GSA’s real prop- tive. 


Bradeen Baker 


erty disposal division. 

He urged persons who wish to 
be advised of sales of government 
surplus real estate to write to Gen- 
eral Services Administration, Fed- 
eral Office Building, 909 First 
Ave., Seattle 4. 

(The Anchorage jail, as a matter 
of fact, has been sold, but neither 
the purchaser nor the price was in- 
dicated in the GSA region’s an- 
nouncement.) 


‘Shipping Management,’ 
‘Air Shipper’ Merge 
Merger of Shipping Manage- 
ment, New York, and Payload & 
Air Shipper, New York, becomes 
effective with the December is- 
sue of Shipping Management. Fi- 
nal separate issue of Payload & 
Air Shipper, a bi-weekly, was 
Nov. 25. Hereafter it will be pub- 
lished twice a month, once as a sec- 
tion of Shipping Management; and 
once as a newsletter. Shipping 
Management advertising rates will 
apply in the combined controlled 
circulation paper. The base, one- 
time b&w page rate is $265. 
Lucien Zacharoff, founder of 
P&AS, will continue as editor and 
general manager of that section of 
SM. Sylvan Hoffman is president 
of SM. 


‘American Press’ Adds Office 


American Press, published 
monthly by American Press Assn., 
New York, has opened a West 
Coast office at 6000 Sunset Blvd., 
Hollywood. Harold J. Shield has 
been named western representa- 


CATTLE 
$150,000,000 Annually 


from the greatest cattle country 
in Americo— 
The Fabulous Southwest 


The £1 Paso Cimes 


AN INDEPENDENT NEWSPAPER 
MORNING AND SUNDAY . 


El Paso Herald-Post 


A SCRIPPS-HOWARD NEWSPAPER 
EVENING 


CARL MOORE 


Six mornings a week, 
Carl Moore proves his 
drawing power by at- 
tracting a very large 
share of the Boston 

tening audience. Key 
your food advertising to 
a sales-proven person- 
ality-WEEI RADIO’s 
Carl Moore! 


MOTHER PARKER 


Mother Parker’s skilled 
interpretation of food 
facts i won the con- 
fidence of thousands of 
Boston housewives. 


Over 200 sponsors have 
already relied on this 
confidence to sell more 
of their products 
in Boston! 
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OVER 100,000 SEE IDEA HOME IN 
NORTHERN CALIFORNIA AND NEVADA J 


Builder of 2,800 homes promotes 
Idea Home in Novato, Merced and 
San Jose, Cal., and Reno, Nevada 


Y Have ; = | Thomas G. Stone Enterprises, Inc., builders of 
Westinghouse : ae ey ae” Vi 2,800 homes in Northern and Central California, 
wenn tiie chose the BH&G Idea Home of the Year for 
their promotion feature for 1955. There were 
extensive local promotions for each home, in | | 
: 


addition to the promotions coordinated by Stone 
oe | ae ) S sh ee Enterprises. 150 radio spots and 41% hours of 
= fe ee = es oven ee programs were devoted to the homes. A total 
panvcen Seve | be a nee eee sone of 32 pages of newspaper space also helped 

: ee iret cnerenrtate attract the record-breaking crowds. 


Big Builder Does Big 
Things in Big Way! 
Stone Enterprises, builders of Idea Homes in four different 


cities, backed their promotion by heavy advertising. 
Here's one of their full-page newspaper advertisements. 


WELCOME = 
Better Homers. Gardon -x.. “ez 
IDEA THOMAS 6 STONE 
HOME __ _ ixrexprists 


OF THE YEAR — BRAVERMAN'S| 


Idea Home before official opening in 
Merced, Cal. A few moments later, people 


PAE Fee 


- started pouring in—more than 10,000 
"OO Co Kk went through during the promotion! 
ma , er". ’ eed if ‘a Ps e~ , 
Decorator William Gravelle, builder Thomas G. Stone, Paul “Well, everybody ought to see thot !"" Admiring sign of Novato, 
. Garwood, Pres., Pacific Bell Tel. Co., of Reno, and Dale R. Cal., idea Home, left to right, are Thomas G. Stone, builder, Miss 
| Smith, architect, at opening of Reno, Nevada, idea Home. Harriet Farnsworth, Advertising Director, Breck & Associates, (: fT (Mes 


Dee Meredith, reporter, Novato Advance, and Philip S. Breck, Jr. and Gardens 


e *” 


_BH&G Model Home Promotions are changing the Map of America 


IDEA HOME 


OF THE YEAR 
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“Send No Money”’ for All-New Direct Selling Text! 
Manual of Marketing Success Mailed FREE 


Send today for brand-new book “The Truth 
About Modern Direct Selling” and learn sales 
formula back of nine-billion-dollar yearly 
Direct Selling volume. First up-to-date text 
like it in five years. Tells how to start Direct 
Selling business, correct spotty retail distribu- 
tion, increase present sales volume and profits. 
Of vital interest to sales executives, advertis- 
ing agency account chiefs. Low-cost, low-risk 
way of testing market potential will amaze you. 
No cost or obligation; just write on business 
stationery to: SPECIALTY SALESMAN, Rm. 
812-8, 307 N. Michigan Ave., Chicago 1, Ill. 


OMECT SELLING 


‘Salesman 


Kee nee 


Agency Changes Name 

BT Nationwide Advertising 
Service, Cleveland, has changed 
its name to Stepien-Carr Adver- 
tising. The agency will continue 
to handle its more than 30 mail 
order and direct sale accounts, 
and a separate division bearing 
the agency’s former name has 
been set up to handle classified 
placement services. Agency offi- 
cers remain Theodore J. Stepien, 
president, and Jerry B. Carr, v.p. 
Mr. Carr also is accounts super- 
visor and associate creative di- 
rector. 


Becker Named PR Director 

Don Becker, who formerly han- 
dled public relations for the Muni- 
cipal League of Seattle and King 
County, has been appointed direc- 
tor of public relations of Olympic 
Stained Products Co., Seattle. 


Bradt Swayze Delamater Hetzler 


FPRA OFFICERS—Financial Public Relations Assn.’s newly chosen of- 
ficers gathered at the organization’s annual meeting in Hollywood, 
Fla. They are: Treasurer, A. Gordon Bradt, Continental Illinois Na- 
tional Bank & Trust Co., Chicago; 2nd v.p., Orrin H. Swayze, First 
National Bank, Jackson, Miss.; president, W. W. Delamater, Trades- 
mens Bank & Trust Co., Philadelphia; 1st v.p., William E. Single- 
tary, Wachovia Bank & Trust Co., Winston-Salem, N.C.; 3rd v.p., 
E. T. Hetzler, Bankers Trust Co., New York. 


Singletary 


For your sales promotion pieces : 


“ 


Hammermill Opaque keeps show-through toa minimum 


Britain Tops U.S. 
in Government PR, 
Expert Maintains 


HONOLULU, Nov. 29—The U.S. is 
tops in business public relations 
throughout the world, but America 
takes a back seat to Great Britain 
in the field of government public 
relations. 

This is the opinion of Roy J. Lef- 
fingwell, manager, public relations 
department, Hawaiian Sugar Plant- 
ers’ Assn. Mr. Leffingwell, who re- 
cently completed a worldwide 
study of public relations, made his 
remarks at the third Hawaii PR 
Conference, sponsored by the 
Public Relations Society of Amer- 
ica. 

Mr. Leffingwell said he found 
excellent public relations depart- 
ments in Hong Kong, Malaya and 
in all British possessions. The de- 
partments are doing a good job be- 
cause many professional English 
public relations men have been 
drafted into government service, 
he said. 


= The two greatest problems fac- 
ing public relations on a world- 
wide basis, Mr. Leffingwell said, 
are (1) the confusion that exists 
as to what public relations is, and 
(2) the lack of qualified personnel 
and adequate training facilities. 

“In every country, without ex- 
ception, I found business and gov- 
ernment people who did not un- 
derstand that public relations is 
their responsibility and something 
that can’t be shifted successfully 
to anyone else,” Mr. Leffingwell 
said. 

The U.S. is far ahead in the 
number of specialists—with an es- 
timated 100,000—and in training 
facilities. Some 15 universities of- 
fer degrees in public relations, and 
200 others offer courses in this 
area, he said. 

Holland is making remarkable 
progress in both corporate and 
government public relations with 
Switzerland in a neck-to-neck tie, 
Mr. Leffingwell said. France, Bel- 
gium, Australia, Pakistan, India, 
Japan and others have notable ex- 
amples of progress, but lack uni- 
form recognition of the importance 
of people or the development of 
adequate human relations special- 
ists, he said. 


Morval in Furniture Drive 


Hm a paper that takes printing 
on both sides without that objec- 


tionable show-through that can ruin 
the whole effect of promotion jobs that 
must make the cash register ring. The 
two photos at the top demonstrate 
Hammermill Opaque's extra opacity 
that keeps dark halftones and solids 
from interfering with what's on the 
“other side” of the page. 


Because it has more opacity, weight- 
for-weight, than other types of paper— 


Hammermill Opaque allows you to use 
lighter weights on multi-page jobs, may 


return a bonus to you in postage savings. 


Hammermill Opaque also has a 
bright blue-whiteness that gives you 
excellent contrast with both type and 
halftones, without dulling their effect. 


Hammermill Opaque is ideal for a 
wide range of sales promotion pieces 
including self-mailers, instruction 
sheets, magazine inserts, accordion 


folders, small booklets and price lists. 


Ask your printer to use Hammermill 
Opaque on your next job. Choose from 
a large selection of substance weights 
and four pleasing finishes — English, 
Vellum and the mew, distinctive 
Laurel and Pearl. Hammermill Paper 
Company, Erie, Pennsylvania. 


HAMMERMILL 
OPAQUE 


Morval Corp., Herkimer, N. Y., 
manufacturer of futuronic office 
furniture, is launching a campaign 
of two-thirds page ads starting 
with the Nov. 28 Time and the 
January Office Management. Mos- 
er & Cotins, Utica, N. Y., is the 
agency. 


Stork to Graphic Arts 

Franklin L. Stork Jr., formerly 
director of creative sales develop- 
ment of Fetter Printing Co., has 
joined Graphic Arts Inc., Louis- 
ville, as director of art and tech- 
nical service. 
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25,000 WILL REMEMBER THE BHaG 
IDEA HOME IN SAN ANTONIO, TEXAS! 


Home Sold Second Week! 


Modern Builders, who erected the Idea Home 
in San Antonio, sold it at the beginning of 
the second week. Frank A. Stanush, of Mod- 
ern Builders, says, ““The public seemed more 
than interested in our Model Better Homes 
& Gardens Home. We received many com- 
pliments and feel that the experience was very 
worth while for our area.” 


Milton Karotkin, of Karotkin Furniture Co., 
went into promotion in a big way. He used 
21% pages of newspaper space, 4 window dis- 
plays, 26 radio spots, totaling 21 minutes, a 
30-minute TV program, and three 1-minute 
TV spots, and sent out 3,000 direct mail 
pieces. He wired on Oct. 14, ““We consider 
Idea Home most successful. Made several 
direct sales, and had large interest from 
people’s comment that also visited our store.” 


8,000 people visited the San Antonio home on opening day, and 
at the end of three weeks more than 25,000 had seen the home. 


IDEA HOME SPARKS BIG SALES IN FLINT! 


Builder expects dividends for 
many months due to promotion 


Robert P. Gerholz, builder of the Flint Idea Home, 
used more than 6 pages of newspaper advertising in the 
form of teaser ads, cooperative ads from department 
stores, bank, utilities, etc. He also used 25 radio spots. 
The Flint Junior League turned over $2,000 to the 
Community Trust Fund, after acting as hostesses at 
the Idea Home. 
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Read this telegram ‘hss bd : . 
from builder 
Robert P. Gerholz 
of Flint, Mich., 
Idea Home. 


Scene at Idea Home on opening week- 
end, with attendance of 2,000 people. 


Better Homes 


and Gardens 


| -—~—s BH&G Model Home Promotions are changing the Map of America 
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pi America's 
, FOREMOST 
|| TOY TRADE 


Magatine 


Only ABC Toy Paper 
Oldest in Field 
leads in Lineage 
| Write for New Market 

Data Folder 


| McCREADY PUBLISHING 
71 W. 23rd N.Y. 10 


Monsanto Promotes Four 


Monsanto Chemical Co. has ap- 
pointed Edmund Greene, formerly 


advertising manager of the organic 


chemicals division, assistant direc- 
tor of the company’s advertising 
department. Succeeding Mr. Green 
is Wilbur H. Grosse, formerly cor- 
porate advertising manager in the 
central ad department. Chandler 
Holmes, previously manager of 
creative services, has been elevat- 
ed to corporate ad manager, and 


John C. Sparkman, formerly as- 
sistant manager of creative serv- 
| ices, moves to manager. 

| 


Lewis Advertising Adds One 
Maas & Waldstein Co., Newark, 

varnish and lacquer manufacturer, 

has appointed Lewis Advertising, 


sales promotion for its industrial 
finishes and architectural divisions. 
Franklin Fader Co., Newark, for- 
merly had the account. 


WB2Z-TV sparks all of New England! 
The postcards piled higher and higher! 


From the day WBZ-T'YV began its big contest to promote 
fire prevention within its coverage area to contest close, 
an avalanche of postcards poured in from all over New 
England. Winner of the National Board of Fire Under- 
writers’ Gold Medal for 3 successive years, WBZ-TV 
continued its national leadership in Fire Prevention. 

Thousands vowed to exercise caution against those 
fire hazards which cause the greatest loss of life and 
property in New England. Interest was heightened by 
WBZ-TYV’s offer of life-saving pneolators (respirators) 
to fire departments of towns with best pledge records, 
but no prizes were offered to individuals. The response 
to the WBZ-TV appeal was completely selfless. 

Tons of mail, with dramatic undertones of warmth 
and human interest, were received, representing more 
than 50,000 pieces in all. For example— 


¢ 35 Boy Scouts in rural Boxboro, Mass. (population 
476) canvassed the entire village on a dreary 
Sunday afternoon, in driving rains that caused 
floods in New England! 

¢ All officers and men at the South Weymouth Naval 
Air Station sent in pledges! 


¢ Clergymen in Holbrook solicited from the pulpit 
to bring in close to a 100% response from town 
citizens! 


¢ Entire Boston College football team stopped long 
enough in the middle of scrimmage to sign fire 


pledges! 


Newark, to handle advertising and | 


SOME ROCKS—This diamond and 


palladium wrist watch contains 
114 diamonds totaling 56 carats, 
including a four-carat stone which 
serves as the crystal. Valued at 
$45,000, it was made to house the 
90,000,000th Incabloc shock absorb- 
er and was displayed in New York 
for the first time at Incabloc’s 
recent 25th anniversary celebra- 
tion. Also very much on disvlay 
was Jayne Mansfield, Broadway’s 
challenge to Marilyn Monroe. 


Outdoor Ads Face 


And on and on and on. Here was the greatest evidence 
ever of the powerful pull of WBZ-T'YV, in the nation’s 
sixth largest market. If you’re thinking about giving a 
special spark to your sales story, start by calling Herb 
Masse, WBZ-TV Sales Manager, at ALgonquin 4-5670. 
Or call Eldon Campbell, WBC National Sales Man- 
ager at MUrray Hill 7-0808, New York. 


WEB2zIT'vV Channel 4 Boston 


G60 


WESTINGHOUSE BROADCASTING COMPANY, INC. 
RADIO TELEVISION 


BOSTON —WBZ+WBZA BOSTON —WBZ-TV 
PHILADELPHIA— KYW PHILADELPHIA—WPTZ 
PITTSBURGH — KDKA PITTSBURGH—KDKA-TV 
FORT WAYNE—WoOwWO SAN FRANCISCO— KPIX 
PORTLAND— KEX 


KPIX REPRESENTED BY THE KATZ AGENCY, INC. 
ALL OTHER WBC STATIONS REPRESENTED BY FREE & PETERS. INC. 


Regulation Threat 
in Hamilton, Ont. 


HAMILTON, ONT., Nov. 29—Ham- 
ilton’s city architect, Stanley Ros- 
coe, urged the Architectural Con- 
trol Committee last week to ban 
‘outdoor posters in designated areas 
under a proposed bylaw for archi- 
tectural control. 

The committee agreed to call a 
special meeting with outdoor ad- 
vertising representatives to dis- 
cuss policy on street signs. 

Fred Veale, city building com- 
_missioner, suggested that the com- 
| mittee make clear that it was not 
‘trying to eliminate all outdoor ad- 
vertising. 

Under the proposed plan, “No 
building, structure, sign or other 
_appendage shall be erected, altered, 
extended or enlarged. ...except in 
accordance with drawings and 
specifications approved by the 
Architectural Control Committee 
as to type of construction, type and 
(use of materials, height, bulk 
-massings, location, setbacks.... 
spacing proportion, scale, external 
design and character.” 


F&SER Boosts Norwick, 
Elects Directors, Adds 2 

Fuller & Smith & Ross has ap- 
pointed Edmund G. Norwick Jr. 
manager of advertising research of 
‘its Cleveland office. Mr. Norwick 
joined the agency nine years ago. 
Paul Stauder, formerly with R. J. 
'Potts-Calkins & Holden, has been 
appointed an art director in Cleve- 
‘land. The agency has elected six 
‘additional directors, increasing its 
board to 15 members. They are 
Eugene V. Carlquist, William P. 
Dumont, John S. Manuel and Ed- 
ward J. Martin, in Cleveland; Ar- 
,thur E. Duram, New York, and 
Walter R. Ceperly, Chicago. 
| F&S&R, Cleveland, has been ap- 
pointed to handle advertising for 
| colored automobile radio aerials, 
| produced by Ward Products Corp., 
Cleveland, and promotion for pre- 
fabricated houses, produced by In- 
dependent Lumber Co., Cleveland. 


McNichols to Ward-Griffith 
William F. McNichols has joined 
the Chicago sales staff of Ward- 
Griffith Co., daily newspaper rep- 
resentative. He formerly was a 
territorial sales representative of 
Bigelow-Sanford Carpet Co. 
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BHzaG IDEA HOME “GRAND SUCCESS” 
AS 25,000 SEE IT IN JACKSONVILLE 


Builder Joseph O. Shaffer says: 
“This was the best home promo- 
tion I ever did.”’ He reports sales of 
ten other homes as a direct result 
of his Idea Home program. TV 
and radio spots were used for a 
month prior to home opening... 
teaser newspaper ads began run- 
ning two weeks before home 
opened. Ridgell Furniture Co., 
furnishers of the home, consider 
the promotion very successful. 
What’s more, they say they 
are still receiving orders and 
ea + at atone “= inquiries from the BH&G 1954 
rt mo Hy, promotion! 


‘ia: 


Miss Jocelyn Brown cutting the ribbon for formal opening 
me in Jacksonville, Florida. At far right is Joseph O. Shaffer, 
my builder of the home. 


pak V8 En pane Saree 


ted the Jacksonville § 
Idea Home on opening day make themselves “at home” gam 
in the rear patio. _— 


Shown here is one of Mr. Shaffer's two-color, 
RS full-page ads announcing his participation 
in the BH&G program. 
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COLORFUL IDEA HOME PROMOTION 
DRAWS 30,000 IN SALT LAKE CITY 


Builder Earl R. Belnap reports ‘Idea Home promotion very sat- 


iDEA 


that the Idea Home was sold just isfactory...we are convinced 
a few days after promotion began, that identification of store with 
and that he has other sales in Better Homes & Gardens is an in- 
“talking stage.’”’ He says, “Real valuable asset...this was our third 
value of promotion will come participation and we are ready to 
later.”” The South East Furniture go again in 1956.” 

Co., furnishers of the Idea Home, 

report: 


Better Homes & trardens 


OF THE YEAR Ve 
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Hite bi gd 


= ES lee i ) pe : The first visitors arrive on opening 

east 2 day. Attendance during first two 
days totaled nearly 10,000—with 
30,000 visiting the home during 
the promotion. 
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Wax Loll Realtor 


4-color spread in special section of the 
Salt Lake Tribune, inviting people to visit 
the BH&G Idea Home. 
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IDEA HOME 
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a | a Advertising Age, December 5, 1955 2 
[| Fred Roberts Named A.M. tories, New York, producer of} Denton Names Mumm, Mullay: ”: ’ 
Bs q Fred L. Roberts, director of per-|Small precision parts, has been | Jntroduces ‘Dentonettes’ | All over America ‘*THE DEER PARK’’ is getting nothing but 

sonnel for 13 years at the Micro-| promoted to manager of advertis- Denton Sleeping Garment Mills, | 

cast division of Austenal Labora- ing and publicity. ~ R A V E S 


Centerville, Mich., has appointed 


Mumm, Mullay & Nichols, New, “THE YEAR'S WORST SNAKE PIT IN FICTION” 
4 Bork, to handle advertising and, | “SORDID... | “MORONIC MINDLESSNESS... | ‘:DISGUSTING” 
B a new line of infants’ underwear. CRUMMY”’ |... GOLDEN GARBAGE HEAP” | “EXASPERATING’’ : 


UNITED STATES INTERVIEWING CORP. 


141 W. Jackson Bivd. * Chicago 4, Iii. 


USIC's nationwide field organiza- 
tion provides you with fast, efficient 
service on any marketing or opinion 
research project—regardless of 
scope, location, or content. All in- 
terviews are: 


Done Right - Edited - Validated 
Guaranteed Useable 


Write for free descriptive brochure 
and field coverage list. 


vl 


1 $7 
Mae, ( 


Jily 


* Webster 9-4000 


“Extensive” campaigns in trade 
magazines, Sunday supplements 
and the national “parent” and | 
“baby” magazines will be aug- 
mented by co-op advertising and | 
spot radio with regional tie-ins. A | 
children’s tv program is also in the 
planning stage. 

The new line of infants’ under- 
wear will be promoted under the 
name “Dentonettes” and will be 
available in gift-packaged units. 
For spring, the company is also 
introducing—for the first time in 
its history—a restyled line of 
sleepers which will feature new 
colors and prints as well as a new 
cotton mesh, instead of the tra- 
ditional Denton knit. Posner-Zabin 
Advertising formerly handled the 
Denton account. 


0mm OUERE — HY NERO TRRUNE 


“UNFAIR”... ... 
“UNDISCRIMINATING” =>: 


“EMBARASSING” ..... 7 2 
“UNSAVORY” ........ DULL”— LON TINKLE 


SUNK on. A. “BOTCH”— PAUL PICKREL 


‘A BUNCH OF BUMS’ 


MOTT © OFLA — LOS ANSEL ES SHRROR WEE 


“GAUCHE” sxc 
“NASTY” — ORVILLE PRESCOTT 
“SILLY”— HOLLIS ALPERT 


Tet C118 FARE” G08 GF PUTRAS — AVRNLABLE AT Veun LOG8 Been STORE 
eee AOVERTISEMENT Has BEEN PAID FOR BY NORMAN mance 
*UTHO8 OF (<THE SAEED ANG THE GERD -GAEEREY SHORE see THE SEER Femn 


YEAR’S MOST HONEST AD?—This half-page, running in the Village 

Voice, a weekly in Greenwich Village, New York, was paid for by 

the author of “Deer Park,’ Norman Mailer. Mr. Mailer, obviously 

a member of the school that demands only that you get the name 

right, carefully points out, though in tiny type, that his book is 
available at $4 at the local book store. 


they 


@ Every little baby can expect the “all-out” treatment at 
Christmas from his fond and admiring family. But for 
Indianapolis babies the shower of gifts is bigger because 


fathers and mothers do h 


ave more. For example, Depart- 


ment Store sales, here, are 149.2% above the national 


average. * 


Not only is Indianapolis a richer and readier market for 
the things you have to sell, but its other important ad- 
vantages make it a must on any list: 


KELLY-SMITH COMPANY - NATIONAL REPRESENTATIVES 


*Consumer Markets, 1954. Standard Rate & Data Service 
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Buy More because they Have More! 


’ Users Recall Direct 
Mail Ads for Tires, 
Autos: Donnelley 


Cuicaco, Nov. 29—Motorists not 
only read but remember direct 
mail promotions they receive from 
tire and auto makers. 

This is what Reuben H. Donnel- 
ley Corp. discovered in two sur- 
veys it made, one for a tire maker 
and one for an auto maker. 

Each survey followed a direct 
mail campaign. 

In the tire survey it was found 
that 75% of those responding said 
they remembered receiving ad 
folders, letters or photos of auto 
tires in the mail. Of those who re- 
membered, 55% correctly identi- 
fied the brand name of the sponsor 
of the campaign. 

They did the identifying of the 
sponsor without prompting from 
the questionnaire. They were 
merely asked to write in the name. 

The most interesting fact, accord- 
ing to Donnelley, was that 88% of 
the people who correctly identified 
the brand name of the manufac- 
turer also identified the local deal- 
er whose name appeared on the 
mailing piece. 


® In the auto survey, not only 
were the respondents able to iden- 
tify the maker, but also the make 
of car and the local dealer whose 
mame appeared on the mailing. 

Despite the fact that an unaided 
recall technique was used, 60% of 
the respondents remembered re- 
- ceiving mailing pieces from the 
manufacturer, Donnelley said. And 
52.1% remembered the name of 
the dealer whose name appeared 
on the mailing. 

In both surveys, one-third of the 
respondents said they read all the 


P It’s Bic . . . over 600,000 population. 


> It's STEADY. . 


> It’s Eastty REAcuep .. . you get saturation coverage of 
the metropolitan area, plus an effective bonus coverage of 
the 44 surrounding counties in The Indianapolis Star and 
The Indianapolis News. Write for complete market data 


today. 


. unsurpassed for diversification and 
balance of industry and agriculture. 


direct mail and one-third said they 
read “some.” About one-third read 
most of the tire mail and 30% 
read most of the auto mail. Only 
1.7% didn’t read the tire mail, and 
4% said they never read auto ad- 
vertising mail. 


‘Vision’ Names Kirby 
Publisher, Whitcomb A. M. 

Vision Inc., New York, has ap- 
pointed John Kirby, currently ad- 
vertising director, publisher of 
Vision, news magazine for execu- 
tives in Latin America, effective 
Jan. 15. Arthur B. Whitcomb, now 
midwestern advertising manager 
in Chicago, has been named to 
succeed Mr. Kirby as ad manager 
in New York. 


Allstate Boosts Normoyle 

Allstate Insurance Co., Skokie, 
Il., has promoted John L. Nor- 
moyle to publicity supervisor in 
the public and industry relations 
department. Mr. Normoyle joined 
Allstate in 1953. 
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EVEN IN THE RAIN, 4,800 PEOPLE VISIT 
IDEA HOME ON OPENING DAY IN ERIE, PA.! 


Approximately 20,000 visitors on 3 weekends 


TREMENDOUS PROMOTION PAYS OFF 


FOR IDEA HOME BUILDER ——neRN 


IN TYLER, TEXAS 


Both builder Harold Lawler and furnisher Swann Furniture Co. 
are enthusiastic about their Idea Home promotion. The home 
was sold on opening day to one of the 2,000 visitors. Over 15,000 
people contributed 25¢ each to the Tyler Youth Camp. 


The furnisher reports, “nice sales traceable directly to home,”’ 
and says his firm is looking forward to 1956. The builder used 
much of the material supplied by BH&G, and reports “‘tremen- 
dous promotional advantages.’’ In addition to the 8-page spe- 
cial newspaper section on opening day, he used 7 other pages, 
150 radio and TV spots, and about 1/4 hours of program time. 


PITTSBURGH PROVES CROWD-GATHERING ABILITY 


OF IDEA HOME PROMOTION 


4,000 visitors first day—26,000 total! 


» Builder Edward M. Ryanbacked and 45 minutes of radio time. 
his program with over $20,000 The Idea Home was sold and 


Some of the more than 4,000 people who visited 
the Pittsburgh Idea Home on opening doy. 


pete 4 
bd F 


and programs were used. 


Despite bad weather, with opening day practically 
“rained out,” results of the Erie promotion were “spec- 
tacular.”” More than 7 pages of newspaper advertising 
supported the promotion, and both radio and TV spots 


Reg Little, Pres., and Charles 
D. Oliver, Sec., of Little & 
Oliver Homes, Inc., say they 
have 10 or 12 “good pros- 
pects” for home sales, and 
express their thanks for the 
chance to “promote this spec- 
tacular.” Mr. Little writes that 
people stood in line up to 
45 minutes for chance to go 
through the home. 
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in promotional expenses. He used builder 


a total of 7'4 hours of TV pro- home sales for September at 
grams, 40 spot announcements, $600,000! 


Here is the inside spread of one of the 
more than 20,000 brochures presented 
to visitors on opening day. The Joseph 
Horne Co., furnishers, said public enthusi- 
asm ran high, and that favorable sales 
were traced directly to the promotion. 


A special 8-page newspaper section 
introduced the Idea Home to the 
people of Tyler, Texas. 


Ryan reports total 


Omes 


and Gardens 


better l 
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ATLANTA 


GEORGIA 
CALIFORNIA 


The story of builders Spratlin & Harring- total attendance of 25,000. Most im- : : 
ton is “short but sweet.” They had an portant of all—they sold 10 houses as a 
opening day attendance of 3,000 and result of the promotion ! 

Mr. Fred Hammerstad, Sales Manager of 

United Builders, writes that they have several 

prospects for sales of Idea Home, and feels they 


have sold at least TEN other homes from leads 
received. Total attendance at Yakima was 
14,550—with, says Mr. Hammerstad, visitors 


DUBUQUE 
IOWA = from as far away as West Virginia. 
es 
Builder Glenn Carris made doubly 


did Mr. Carn — LAHASSEE 
a result of the ee at FLORIDA | 
prospects for os 


- 


SHREVEPORT 
LOUISIANA | 


The home was sold about the time of opening 


ne og builder Wm. J. Gillespie—with four 7 eo eee 
es of other houses to be built as direct re : iat eee — . side 
7 rd Idea Home, and three other sales nner ei — Mens a ae 
al ao % pleased,” says Mr. Gillespie, het ea 
mendous..1 deGnitely want to join the 1956 deo Home bi 
eee e Pe i i 
soni.” tely want to join the 1956 Ports opening Ped Billy Owens, re- dene ; 
3,000, with total aaa of about nen in Tallahassee, Cox Forns 
ance of 15,000 ich furnished the Idea Home vs” | 
+ SQid jt 


ee ioe 
ke “aks 
| MORE B q 
oe 
| O | & i 
| : | or 
| aa 
. a 
. : 
; 
) | : E : 
pe maa ARR - 
; al zy ve . z i 
| Pe Ese 2 ’ Je: 
| mo, + iin 
a | Bes ihe “et ee! a , ? : ee. oe ; : 
® .< oe ee . 0 See Yt 
: ae “4 ‘eS : ok 4 eon : + R aS at * ee rin Here are some quotes from th 
fn Pree a a | EAD oe Met. FS Poh ae 
ay ee See... telegram from Arthur Ehrlich hase astic a 
ae 7 Pee ee mate 8,000 visito ch, builder. “Esti- eo 
oe Gee ye) le ee «Teme Oe =e. Many pros : 
Og RO Re, ee ne two closed. All of o pects for sales, 
i “RR aa ee Sg plie ur subcontractors and a 
; re oH eer etl iiedha cia oo ae ale Phe * q — 7 Des K res ' 
oe _—. < ee ans tea Se Se ee . Ra og te ee lished our identit 9 t has esta b- 
; 5 pean ae r pou ‘ es i ei Rie By. ; — oe ge 3 en aes a bake pes: 3 earned much 18s area. Have ; 
) —,- * . al = ae if ‘. Ea g 1956 model best — pe to build the 
IDEA HOMO ta ia t, ~ . | : - = hee. > ever. 
; senate Daevtageens ome . aN F = BE ae 
: - ones : saigenia d ‘ ; t 8 S8 Sosa Fe Tata * Ttio 
to Be pew) a ae 
| oe < —_ ; 7 . % cog i} - ‘ 
“> ox . _s wl i an — ' g y : f 
, As — rx a 
‘ ;, et : ailiiandeei 0 . a 
Fag eR TT EN oe: ee —— a ‘Ss. ‘ a 
——, =— ll Pettt*~ti‘SOSOC " YAKIMA © | ee 
es eee ae, ee ie at me pe A ca le ee, eMac! ada 7 r r 
‘ : gee 
t Vu 
OE ne eta six 15-minute radio Pry —=—=—~aeE_—eEK_ ~ @&5 
marge : ie te 1X 5-minute r ‘ iy SE et Ts mR 
grams, and | 
Some 15,0 
Home. N¢ 
houses a8 
had twelve™ - — | 
* em - 
ae et 
% ” 2 — ” 
abs. ci rf << 
paiva de st rag 5 gy i . : , —— ee > ): é os 
: * pee eS ) Bases 7 ‘ ii pn 
: er 4: a Ly | =e FE Noe eS 
— - — - ee 4 ot Sm 7 “ltd ge 2 ok: ee Sige Se jeges as 
Se, + oe ae i ——— 4s vee ee Were iY ee * 
| ee 
7 = Promotion ~ BTSMT SUCCESS — th 
successful of any individual was most many sales at the spot a they made 
home ever and in their store : | 
as A 
| | 
4. : 
; : 
: 
; 
Bact 7% : te as ap F eee Po ee he _ CS aig Neves ip Ra ae iss: nee Pe Mes te ae sek a ee x my a ee Bee Ema ‘ g LOE i tei “at - oe ae aN we ‘agg Si a oa ee i ~ ees eh if a ee 9 Ste ee ee gate Sa eget Pergerert was I: “Fa, ss pe 
vv ae ig BE ty aes: sant ae ec Ae tan Aa ima tel ae yt robe? ee ee Ge ee 8 ie eae es ale hee eae bse +e I> A ae eats ete i. 
ion agree: © Sc Leek Sapte er a Reger ee Oc Oh Palettes SNe, ALE oP Ore, A Fan Mans MECN m i i eBay A eee Se eR EEA EG a cs NA eke ye eee 
re Barr co nee or eg Mat are RTS DE a a a ER Se Si GLE ante NE REIMAN | yu pre lev) tee eR ea 


: ae pegs + 2 a as oh. pele ae Ne 
het te es RS 2 oe eee ee 


—— 


CHATTANOOGA 


jae 


ation from Better 


as sp 
Titel 21,000 lines of 


$3,500 of his 


., put wader 
i a ree the promotion 1m 


hind his Idea Home 


own Poste with 10 pages of newspaper 


radio advertising, 
sence “Having gery 
. ” he said, 
keeping people out until we _ Lntpcae 
oA durin the promotion 44,000 peo 
an 


_ Promotion was ter- 
through the Idea Home ad "best thing pa 


rific,” Mr. Peal commen 


ever able to do!” 
HYATTSVILLE, MD. 
(WASHINGTON, D.C.) 


Builder Dewey 


advertising, ’ 
and 2,500 direct 


An important factor in the Idea Home promo- 
tions was the success of stores which furnished 
the homes. The Hecht Co., of Washington, D.C., 
wired, “Well over 10,000 people visited the 
Idea Home in Washington, which was built by 
Harry Boswell. Increased store traffic— general 
upswing in sales—marked additional activity 
in our interior decorating department. Most 
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No other medium in America—of any kind—equals the power of Better 
Homes & Gardens in the buying and preparation of food. Each month over 
1,000,000 punched-hole recipe pages are clipped from BH&G! 


Home ownership is the most compelling of all motivations to live better and 
buy more. 82% of Better Homes and Gardens’ more than 4,000,000 reader- 
families own their own homes. 


HE POWER THAT MOVED SO MANY 


WORKS EVERY DAY IN THE HOMES OF 


READER-FAMILIES OF BETTER HOMES 


Here’s what the amazing selling power of 
Better Homes and Gardens 
means to your consumer goods or services! 


works every day in the homes of more than 4,000,000 reader- 
families of Better Homes & Gardens.” And it can work for you. 


In today’s rapidly changing American market, more than 
ever before, families are eagerly seeking better housing— 
better clothes—greater comfort—better, more nourishing food 
—better, more comfortable furnishings— better education, more 


When a single magazine influences independent builders to leisure, greater security, higher living standards. 


erect 100 model homes, risking over $2,000,000 of their own 


money on that magazine’s say-so— 


When 100 stores use these homes as “showcases” for the 
latest and best of their furniture and furnishings— 


When over 2,500,000 people come out to visit these homes— 
and spend about $5,500,000 buying them, and other homes 
and lots, as a direct result of the promotion— 


“Well,” you might say, “I agree all that is amazing. But I’m 
not in the real estate business, so what’s it got to do with me?” 


So we repeat—‘“‘the power that moved so many millions to action 


oe ae aes et: 


Better Homes & Gardens is dedicated to helping those 
millions of families achieve these goals. No other magazine 
—no other medium—consistently says to more than 4,000,000 
families: ““Here is what to do—here is how to do it—here is 
what to buy to do it with!”’ 


All of this being true, it is obvious that the people who read 
Better Homes & Gardens expect to act and buy from its 
counsel. It is likewise obvious that the buying urge generated 
by editorial carries over to BH&G advertising pages. 


Here you have the basic differences which distinguish 
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ls there any other medium in America that has contributed so much to the Month after month, over half the advertisements in BH&G contain a coupon, 
multimillion-dollar “do it yourself” movement? Over 450,000 “Handyman” 


or invite inquiries. As this is so year after year, there’s but one conclusion. 
punched-hole editorial pages are clipped from BH&G every month! Cost-per-inquiry is amazingly low. Conversion to sales is amazingly high! 


MILLIONS TO ACTION 
MORE THAN 4,000,000 
and GARDENS 


Better Homes & Gardens from any other medium, of any 
kind, with an audience approaching that of BH&G. 


Another important plus for advertisers is the long life and 
long use of Better Homes & Gardens in the home. 


: . és * 199 = . Regular BH&G travel editorials stimulate family vacations. Car ownership by 
The cman er hg . Hie: seeping — &G pre - i BH&G families is over 1,100 per 1,000 families. About 2,600,000 BH&G 
in terms 0 — es oe. Copess - families take vacations by car in the average year—traveling an average 
double and triple duty as they are read, lent to friends and distance of over 1,700 miles! 
relatives, returned, reread, and retained for future reference. 


Plant your seeds in fertile soil! 
Finally, keep in mind that Better Homes & Gardens families 


are far above average in earning power—home ownership— Better Homes 
- and Gardens 


education—and community standing. Here is fertile soil in 


which to plant your advertising seed—whatever goods or 
services you have to sell consumers. 


Put Better Homes & Gardens selling power to work for 
you today! 
MEREDITH PUBLISHING COMPANY, Des Moines, Iowa 
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CO-OP PROMOTION—Philco Corp., 

Philadelphia, is offering mats for 

this four-color co-op ad to its dis- 

tributors in 90 markets. Hutchins 

Advertising Co., Philadelphia, is 
the agency. 


Philco Supplies 
Four-Color Mats 


to Distributors 


PHILADELPHIA, Nov. 29—Philco 
Corp. is offering its distributors an | 
opportunity to use newspaper r.0o.p. 
color pages for the Christmas sea- 
son. 

The company is sending to its 
tv distributors in 90 r.o.p. markets | 
mats for a four-color page featur- | 
ing Philco’s line of 22 light- Gnish | 
tv models. 

This is believed to be one of the | 
first times a national manufac- 
turer has offered r.o.p. color mat. 
service to distributors, and Philco 
says it is the only tv manufacturer 
offering such a cooperative promo- 
tion. 

The ad is designed to increase 
the advertising impact at regional 
levels, according to Raymond B. 
George, v.p. of merchandising for 
Philco. 

Space is allotted at the bottom | 
of the mats for dealer listings. | 
® Philco has not decided whether | 
this will be a regular promotional | 
service, ADVERTISING AGE was told. 
Future plans for r.o.p. color coop-| 
erative pages will depend upon the 
success of the Christmas page. 

The four-color page was made 
up by Philco’s agency, Hutchins 
Advertising Co. Philco is distribut- 
ing the mats with four-color 
proofs. 


National Research Bureau | 
Launches PR Idea Service 

National Research Bureau Inc.) 
has introduced a monthly Public) 
Relations Idea Library service to 
provide a file of successful public 
relations ideas for industries, pub- 
lic relations companies, colleges 
and others dealing with p.r. The 
monthly service is indexed for 
filing under 18 classifications. In- 
cluded are case histories embody- 
ing successful techniques. 

Priced at $7.50 a month, the 
service is available on a month to 
month subscription basis from Na-| 
tional Research Bureau Inc., 424 
N. Third St., Burlington, Ia. 


Marie does it 
FASTER... 


complete mailings, multi- 

raphing, mimeograph- 
ing, addressing, fill-in on 
multigraphed letters, 
planographing. 

Marie keeps your Mail- 
ing List up-to-date, frees you 
from detail work. For rush ick-up, 

uick service and fast delivery 

ALL WAbash 2-8655. 
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Food Store Sales 
|Near $40 Billion 
‘Mark, Mueller Says 


ATLANTIC City, Nov. 29—Food 
store sales will approach $40 bil- 
lion in 1955, representing about 
25% of the nation’s disposable 
income, Robert W. Mueller, editor 
of Progressive Grocer, said today 
before the annual convention of 


a4 pe lee RE A ote 


. ot <atteithepieusiten einhconeptnigundan si 


Advertising Age, December 5, 1955 


National Commercial Refrigerator | the number of items handled—ap- | been named Canadian distributor 


Sales Co. 


proximately 5,000 today compared | 


for the “Adventures of Long John 


Supermarkets, now about evenly | with 3,000 in 1946; introduction of | Silver.” Produced by Joseph Kauf- 
divided in number between chains | prepackaged fresh meats and pro- 


and independents, do more than | 
half of the nation’s food store busi- 


dicted that supermarkets’ share of 
total sales is expected to reach 
65% in 1960. 

Reasons cited by Mr. Mueller for 
the phenomenal growth of super- 
market sales are the increase in 


‘serve foods; 
ness, Mr. Mueller said. He pre-| non-food departments 


development of ready-to- 
addition of many 
such as 
drugs and housewares; installation 
of adequate parking lots and high 
rate of store modernization. 


Burns Distributes ‘Long John’ 
Lloyd Burns of Toronto has 


duce; 


man, the tv film is distributed in 
the U. S. by CBS Television Film 
Sales. 


WPFH Appoints Kaigler 

David Kaigler Jr., formerly ra- 
dio-tv v.p. of Adrian Bauer Ad- 
vertising Agency, has been named 
general manager of WPFH, Wil- 
mington, Del. 
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431 S. Dearborn Street, Chicago 5, Ley, 
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BILL WILLIAMS | 
Adventures of 


KIT CARSON 


Atlanta (ARB) 
Dayton, 20.2 (ARB) 
Rockford, 26.2 (ARB) 


Toledo Videodex) 
Philadeiphia, 20.9 (Pulse) 
Tulsa, 23.4 (ARB) 


CHARLES BICKFORD | 


-MAN BEHIND 
“THE BADGE 
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Navy Blimp Now Is 
| Used to Advertise 
Kraut in Germany 


PHILADELPHIA, Nov. 29—A re- 
conditioned former Navy blimp 


The blimp, used for spotting 
Nazi submarines in World War II, 
has been shipped out of here to 


| Avo Internationale Luftwerbung 
_of Frankfort, an aerial advertising 
| organization. 

The company expects to use the 
| blimp to promote soap, machinery, 
sauerkraut, knackwurst and other 
items. 


pany. 


N.Y.K. Line Adds 
23 Cities to Its 
Schedule in Dailies 


| SeaTtTLe, Nov. 29—N.Y.K. Line, 
The airship is valued at $215,000.| operating passenger and freight|the response in terms of mail 
will be carrying aerial advertising| It was classified as surplus and/| service from the U.S. West Coast 
over Germany in the near future. | purchased by General Research| and Canada to Japan, has ex- 
Development Corp., Elkton, Md.,|panded newspaper advertising 
which sold it to the German com- from coverage in 15 cities to 23 


~ Sie of of iy eae Ea ia 4 Pe z ne tf pe on ‘a 


space units run on a monthly 
schedule in newspapers and on 
travel pages where available. 
“Travel economically to Japan” 
is the headline of one of the ads, 
which lists departure dates and 
minimum fares. The line tabulates 


orders for space accompanied by 
checks. 

Cities covered are Denver, De- 
troit, Chicago, Portland, Seattle, 


cities, effective in January. Small- | Spokane, Yakima, Minneapolis, St. 
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$cO 


GUY LOMBARDO 


- es ie 
- ROYAL CANADIANS © 


30.8 


Pittsburgh, 40.9 (Videodex) 
Shreveport, 29.4 (ARB) 


pene 


“WESTERN FEATURES: 
7 STARRING 


GENE AUTRY © 
21.9 


Phoenix (ARB) 
Columbus, Sat. AM, 12.9 (ARB) 
indianapolis, Sat. AM, 11.6 (ARB) 


a 


JOHN HOWARD 


DR. HUDSON’S 
SECRET JOURNAL 


34.4 


St. Louis, 28.7 (Videodex} 
Buffalo, 26.4 (Videodex) 


WESTERN FEATURES — 
STARRING 


~ ROY ROGERS 
22.2 


Phoenix (ARB) 
Boston, Sat. aft., 13.9 (ARB) 
Houston, Sat. Noon, 14.9 (ARB) 


Seles 


Phone, wire or write 
your MCA TV office 
for your audition 


print today! 


For both Western features: 27:1 weekly cumulative 
rating in L. A. Lowest cost per 1000 homes per 
comm'i minute in TY film programming —42 cents! 


FAMOUS — 
PLAYHOUSE 


45.8 


New Orleans (Pulse) 
Dallas-Ft.Worth, 26.0 (Videodex) 
Atlanta, 16.6 (ARB) 


ee 7. 


PRESTON FOSTER 


WATERFRONT 


40.5 
Charlotte (Pulse) 

San Francisco, 21.4 (ARB) 

Toledo, 36.4 (Videodex) 


FIRST 
CHOICE 
FOR 


ALL AMERICA! 


BS 


Choose your rating service — ARB, Pulse, 


Videodex. One thing you'll find they all have 
in common: Film shows syndicated by ; 
MCA TV are top-rated* everywhere. : 
Big audiences that spell big sales for you! 


*September-October, 1955, ratings are shown. 


PAUL HARTMAN 


PRIDE OF THE 


FAMILY 
44.2 


Norfolk (ARB) 
Kalamazoo-Grand Rapids, 26.0 
(Videodex) 

Toledo, 18.8 (Videodex} 


new show—pr e- syndication 
network ratings chown 


Serving you with 
30 offices in 
principal cities 


bs 
al 


ROD sina. 
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CITY DETECTIVE 


4, 


Buffalo (Pulse) 
Columbus, 22.7 (ARB) 
New Orleans, 39.0 (Pulse) 


pe. 


ee le 


Travel Economically to JAPAN 
eye rary, = 


NYK LINE 
. MSREE§ 10m. (1067) tad. Agree ae 


JAPAN JAUNT—Travel economically 
to Japan, advises this series of ads 
for N.Y.K. Line. The small-space 
ads, listing departure times and 
minimum fares, run in newspapers 
in 23 cities in the U.S. and Canada. 
Cole & Weber, Seattle and Port- 
land, is the agency. 


Paul, Kansas City, St. Louis, Oma- 
ha, Milwaukee, Dallas, Fort Worth 
and Houston in the U. S., and 
Edmonton, Lethbridge, Winnipeg, 
Toronto, Montreal, Vancouver and 
Victoria in Canada. 

Cole & Weber, Portland and Se- 
attle, is the agency. 


Salesense 
in 
Advertising 


381 chapters of 


JIM WOOLF’S 
Advertising Age articles 


One of the most widely-read 
features ever to appear in 
Advertising Age, The National 
Newspaper of Marketing, is 
James D. Woolf's column, 
SALESENSE IN ADVERTISING. 
Many agencies and advertis- 
ers have urged us to make his 
articles available in perma- 
nent book form. Says James 
Webb Young, former AAAA 
president and founder of the 
Advertising Council: “You 
will never find Jim Woolf dull. 
He always has something to 
say which is interesting. And 
he has a gift for saying it pith- 
ily. What is more, he has con- 
victions. And convictions are 
what makes writing vital.” 
Single copy price, $5.95. 
Money-back guarantee. At 
leading book stores, or send 
coupon below. 


. ae 


ADVERTISING AGE 
200 E. Illinois St. 
Chicago, Ill. 


Send mea COPY of SALESENSE IN 
ADVERTISI at $5.95, including 
tage. If I am not satisfied after 
days examination, I'll return the 
book and owe you nothing. 


! 
| 
a 


State. 
oO $5.95 enclosed oO Bill me later 
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oO Bill my firm later 
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Do Media Reach the Masses?—Not Like the 
Gal Next Door, ‘Personal Influence’ Says 


Cuicaco, Nov. 29—Word-of 
mouth, generally recognized as the 
oldest and most underpaid of com- 
munications media, would also 
seem to be the most underrated, 
according to “Personal Influence,” 
a study of community opinion- 
forming (Free Press, Glencoe, II1., 
$6). 

The 400-page volume, written by 
sociology professors Elihu Katz 
and Paul Lazarsfeld, is actually a 
research report of Columbia Uni- 
versity’s Bureau of Applied Social 
Research, of which both are mem- 
bers. 

Billed as a study of the flow of 
“everyday influence” in an Amer- 
ican community, the study concen- 
trates on those influences which 
intervene between the big mass 
media and their audience. And the 
authors sum these up as “interper- 
sonal relationships” within the 
community: Ideas tend to flow, 
not directly from mass media to 


Fast 
Facts 


1,000,000 
Circulation: 


mass audience, but indirectly 
through a large number of “opin- 
ion leaders.” 


® Who are these leaders, and how 
potent are they? The answer— 
which occupies most of the book— 
is provided in an elaborate analysis 
of a study made several years ago 
in Decatur, Ill., for Macfadden 


Publications (AA, Jan. 5, ’53). 
In the study 800 women were 


queried about recent decisions they | 


|had made in four different areas: 
| daily household marketing, fash- 
ion, attendance at movies, and 
public affairs. After discovering 
what factors—media or people— 
influenced these decisions, the re- 
searchers went on to query the in- 
fluencers. Television was not in 
the field yet, incidentally. 

The results showed that personal 
influence is considerably more po- 


\tent—both as to “exposure” and 
‘effect—than the mass media. On 
the other hand, the notion of com- 
| munity influence as stemming 
from local “wheels” was rejected. 

Not only do people tend to look 
toward their social equals for help 
in decision-making, but they also 
look to different people for advice 
—or example—on different things, 
it was found. Marketing advice 
flows through different “net- 
works” than fashion advice, and 
/neither of these channels seem to 


j 
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overlap with the channels of polit- 
ical influence. Opinion leaders, in 


/general, did turn out to be more 


in touch with the mass media than 
non-leaders, however. 


@™ Here are some details of the 
Decatur findings: 


e A statistical breakdown showed 
that personal influence led the 
mass media in “mentions” as a 
source of fashion changes and 
household buying decisions, though 
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newspapers led in exposure to pos- 
sible movie choices. On effective- 
ness—what source or medium ac- 
tually determined a given deci- 
sion—personal contact led in all 
three categories. 


e With one exception, people of 
high social status were not the 
main opinion leaders. The excep- 
tion: public affairs, where better 
educated, wealthier women were 
the most influential. Fathers and 
husbands, however, were the real 


powers in this area. | girls—were the best opinion mold- 


@ In the marketing realm, women | ®S- 
most intensely active in the busi- 
ness of marketing—middle-aged 
women with large families—were 
the most influential. 


e In fashions, cosmetics, etc., 
young and highly gregarious girls 
were the key “influentials.” 


e Expertness also seemed to rule 
in the matter of choosing a movie. 
There, home-grown movie experts 
—usually “young and carefree” 


be a populous corps—more than 


that rank in one field or another. 
But only 13% of the total were 
able to shape opinions in two or 
more areas, and only 3% were ef- 
fective in as many as three areas. 

In what is largely a critique of 
the methods of small-group “im- 
pact analysis,” the above findings 


@ Opinion leaders were found to) 


40% of the 800 women tested held 


|serve mainly as a case in point. 
|But the authors also present the 
Decatur study as a start in what 
might become a survey of opinion 
leaders in all areas of decision- 
making—thus filling in the gap 
(assuming there is one) between 
the mass medium and its mass au- 
_dience. 


Linotype Develops New 
_American Sans Serif Series 

A new American sans serif se- 
ries—Trade Gothic—has been de- 


“Panorama Pacific’ ? 


Northwest 


are within 


or CBS Television Spot Sales. 


Yep. Just added 
the two big 


markets, 


Portland and 
Seattle-Tacoma. 
Now 91% of all 
West Coast 


television families 


reach 


of the Coast’s 
favorite morning 
show, on the 
CBS Television 
Pacific Network.” 


*“Panorama Pacific’ is seen on KNXT Los Angeles, KPIX San Francisco, 
KFMB-TV San Diego, KOIN-TYV Portland, KTNT-TV Seattle-Tacoma, 
8-9 am Monday-Friday (also 7-8 am on KNXT, KPIX and KFMB-TY only). 
For details and availabilities, call the CBS Television Pacific Network 


veloped by Mergenthaler Linotype 
Co., Brooklyn. With extra con- 
densed and condensed versions, 
each with bold face, Trade Gothic 
will be offered in a range of 
widths and weights from 6 to 36- 
point. Linotype describes the se- 
ries as the “plainer American 
form of sans serif in contrast to 
the European and more stylized 
form.” 

A 20-page booklet on the extra 
condensed and condensed Trade 
Gothics is available on request 
from the company, 29 Ryerson St., 
Brooklyn, N.Y. 


Westinghouse Int'l Boosts 2 


Westinghouse Electric Interna- 
tional Co., New York, has ap- 
pointed J. A. Jaeger, with the 
company since 1949, director of 
sales promotion and advertising. 
Formerly manager of creative ac- 
tivities, he succeeds J. V. Deacon, 
who has been named director of the 
consumer products sales division. 
Mr. Deacon joined the company 
in 1945. 
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40.000 paid 
subscribers--- 
each of them 

a practicing 
Protestant 


minister! 


publication in 


the church field 

can offer 

advertisers a 
net pai 

circulation 

fe) highs ee 

and so loyal! 


PULPIT DIGEST 


ADVERTISING OFFICES: 
McVEY ASSOCIATES PULPIT DIGEST 
270 Park Avenue 159 Northern Bivd. 
New York City, WN. Y. Great Neck, WN. Y. 
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Lebrecht Joins David Traum 


Ilse L. Lebrecht, formerly an ac- 
count executive and color and 
fashion coordinator at Ehrlich, 
Neuwirth & Sobo, has been named 
advertising and promotion direc- 
tor of David Traum Co., New York, 
notions importer and manufacturer, 
and its two subsidiaries, Columbia- 
Minerva Corp., yarn distributor, 
and Heirloom Needlework Guild, 
needlepoint importer, manufactur- 
er and distributor. The company 
has announced it is planning a 
“new approach” to advertising and 
promotion in the notion and art 
needlework field. 


) 
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Coming 
Conventions 


*Indicates first listing in this column. 

Dec. 4-7. Outdoor Advertising Assn. of 
America, 58th annual convention, Hotel 
Sherman, Chicago. 

Dec. 27-29. American Marketing Assn., 
winter conference, Hotel Roosevelt, New 
York. 

Jan. 21-22, 1956. Advertising Assn. of 
the West, midwinter conference, Paradise 
Inn, Phoenix, Ariz. 

Jan. 22-25, 1956. Newspaper Advertising 
Executives Assn., annual meeting, Edge- 
water Beach Hotel, Chicago. 


One of the broadest department store back- 
grounds in the agency field today belongs to Jim 
Cumming, Vice-President and Account Supervisor 
at Anderson & Cairns. Jim has been advertising 
manager of no fewer than three of America’s big- 
gest and best-known stores, and his on-the-spot 
and over-the-counter merchandising experience is 
a big help to such Anderson & Cairns clients as 
United-Carr Fastener Corp., Dow Corning Corpo- 
ration, the Cranston Print Works Company and 
Eaton Paper Corporation. Jim is the agency’s most 
prolific author. He’s had two books published— 
“Sales Promotion in the Textile Industry” 
“Keys to Selling Department Stores’ —and up- 
wards of 100 articles. If you’d like to know about 
the rest of us at Anderson & Cairns and what our 
“retailized national advertising” can do for your 
sales, pick up the phone and ask for Jim Cumming. 


The number is MUrray Hill 8-5800. 


nd 


ANDERSON & CAIRNS, INC. 
ADVERTISING 


130 East 59th Street + New York 22, N.Y. 


Jan. 29-Feb. 1, 1956. National Advertis- 
ing Industries Exposition, Morrison Hotel, 
Chicago. 

Feb. 9, 1956. Associated Business Pub- 
lications, annual midwest conference, 
Edgewater Beach Hotel, Chicago. 

Feb. 24-25, 1956. Northwest Daily Press 
Assn., 37th annual meeting, Radisson Ho- 
tel, Minneapolis. 

March 1, 1956. Associated Business Pub- 


lications, annual eastern conference, 
Roosevelt Hotel, New York. 
*March 14-16, 1956. Assn. of National 


Advertisers, spring meeting, The Home- 
stead, Hot Springs, Va. 

April 8-12, 1956. National Business Pub- 
lications, spring meeting, The Homestead, 
Hot Springs, Va. 

April 10-12, 1956. Point-of-Purchase 
Advertising Institute, symposium and ex- 
hibit, Hotel Sheraton-Astor, New York. 

April 15-19, 1956. National Assn. of Ra- 
dio and Television Broadcasters, 34th an- 
nual convention, Conrad Hilton Hotel, 
Chicago. 

April 15-21, 1956. National Brand Names 
Week. Annual Brand Names Day dinner, 
April 18, Waldorf-Astoria Hotel, New 
York. 

*April 26-28, 1956. American Assn. of 
Advertising Agencies, spring meeting, The 
Greenbrier, Hot Sulphur Springs, W. Va. 

April 27-29, 1956. Advertising confer- 
ence sponsored by the University of 
Michigan, Ann Arbor. 

*April 30-May 2, 1956. Assn. 5f Canadi- 
an Advertisers, 41st annual convention, 
Royal York Hotel, Toronto. 

May 14-16, 1956. National Newspaper 
Promotion Assn., 26th annual convention, 
Hotel Cleveland, Cleveland. 

May 24-27, 1956. Associated Business 
Publications, annual spring conference, 
The Homestead, Hot Springs, Va. 

*June 3-6, 1956. National Sales Execu- 
tives International Distribution Congress 
and Sales Equipment Fair, Conrad Hilton 
Hotel, Chicago. 

June 10-13, 1956. Advertising Federa- 
tion of America, annual convention, 
Bellevue-Stratford Hotel, Philadelphia. 

June 20-22, 1956. American Marketing 
Assn., spring conference, William Penn 
Hotel, Pittsburgh. 

June 24-28, 1956. American Newspaper 
Classified Advertising Managers Assn., 
36th annual convention, Long Beach, Cal. 

June 24-28, 1956. Advertising Assn. of 
the West, 53rd annual convention, Los 
Angeles. 

July 1-4, 1956. Newspaper Advertising 
Executives Assn., summer meeting, Em- 
press Hotel, Victoria, B.C. 

Aug. 24-28, 1956. Mail Advertising Serv- 
ice Assn., 34th annual convention, Drake 
Hotel, Chicago. 

Sept. 23-25, 1956. Advertising Federa- 
tion of America, Tenth District conven- 
tion, Shamrock Hilton Hotel, Houston. 

Oct. 1-3, 1956. Direct Mail Advertising 
Assn., annual convention, Hotel Statler, 
New York. 

Oct. 11-13, 1956. Pennsylvania Publish- 
ers Assn., annual convention, Bellevue- 
Stratford Hotel, Philadelphia. 

*Oct. 15-16, 1956. Agricultural Publish- 
ers Assn., annual convention, Chicago 
Athletic Assn., Chicago. 

Oct. 18-19, 1956. Audit Bureau of Cir- 
culations, 42nd annual meeting, Drake 
Hotel, Chicago. 


De Mantania to Reela Films 

Luke De Mantania, formerly 
with Grant Advertising, Grey Ad- 
vertising and Jerry Fairbanks Pro- 
ductions, has joined Reela Films 
Inc., Miami, Fla., to handle ad- 
vertising, sales promotion and 
publicity. Reela Films, of which 
Frank Brodock is general man- 
ager, is associated with Station 
WTVJ, Miami, and is specializing 
in commercial tv film production, 
as well as industrial motion pic- 
tures. 
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BLEEDING BULLETIN—This semi-spectacular for United Air Lines is be- 

lieved to be the largest painted bulletin on the West Coast using 

the new “bleed technique.” Standard boards have a white molding 

about 2’ wide around the outside panel. Advantage of the new 

technique is said to be a more modern look, more usable room for 

copy and elimination of shadow from molding. N. W. Ayer & Son 
is the agency, Foster & Kleiser the outdoor plant operator. 


Bliven Heads Snow Division 
Cory Snow Inc., Boston agency, 
has appointed Harry Bliven direc- 
tor of its new technical marketing 
division, formed to service its 


industrial and electronic clients 
and also manufacturers of con- 
sumer products. Mr. Bliven for- 
merly was sales manager of Va- 
cuum-Electronic Engineering Co. 


234 Piquette Ave., Detroit 2, Mich. 
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_ feed expert lighting for 


motion pictures 
tv shows 
special events 
conventions 
displays 


Then call Jack Frost, one of the largest 
suppliers of temporary lighting equip- 
ment in the U.S. and Canada. Jack Frost 
has handled the lighting of gigantic 
movie sets, TV productions, convention 
displays and countless association shows 
from coast to coast. 
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MEREDITH Kade aud Tduwision STATIONS 


affiliated with Better Homes and hardens and Successful Farming magazines 
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JOHN BLAIR & co. 


BLAIR TV, INC. 
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BARBECUES — 


Fashion begins 

with a fashion-minded 

few and invariably 

results in mass acceptance. 

Case in point: 

Backyard barbecues. This 

new fashion in home 

entertaining is spreading faster 
than a prairie fire. 

Manufacturers of barbecue 
equipment—grills, 

gloves, aprons, hats, etc.— 

are multiplying faster 

than jackrabbits. The industry’s 
gross has grown from 

under a million in ’46 to an expected 
$30 million in 55! Yes... “ 
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Department Store Sales... 


Nov. 26 Sales Lead ‘54 Level by 10% > 
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Advertising Age, December 5, 1955 


'5 Cities Will See 


| sa 
GM's ‘56 Motorama 
New York, Dec. 1—The 1956 
. _Motorama, General Motors Corp.’s 

WasHincTon, Dec. 1—Depart- ‘annual publicity spectacle, will 
«spe ac _yoonell good - ed visit five cities next year, starting 

anksgiving mark, traditional at the Waldorf-Astoria, Jan. 19-24. 
on oe — ae 2 a Department Store A major feature of the show in 
Season. For we ween ended NOV. | 1956—it usually includes the com- 

) 26 their sales were at an index | Sales Barometer plete GM line of cars, trucks, ap- 
) level of 146, compared with 142 for pliances, “dream cars” and other 
the preceding week, according to | Change From 1954 products—will be “the dramatic 
the Federal Reserve Board. io presentation of a new concept of 

More significant, the big retail- Week Ended B+ 10% highway travel for the future.” 

| ers were 10% ahead of the corres- | Nov. 26, 1955 Motorama goes from New York 
ponding kick-off week of 1954. For | to Miami (Feb. 4-12), Los Angeles 
the cour weeks ended Nov. 26 sales (March 3-11), San Francisco, 
We cae ta dite man te Re (March 24-April 1) and Boston 
8% over '54. ywere UP} Nov. 26,1955 | Mj+8% cage! 19-28). 

All federal reserve districts - . 
shared in the week’s gains, by the Olansky to ‘Western Floors 
nar ns Lge am Boston, 7%; eiahiiaaies yee ae ape ye sie wine exec- 

ew York, 5%; Philadelphia, 11%;| — powntown Washineton ee utive editor and advertising man- 
Cleveland, 14%; Richmond, 10%: Baltimore... co — - ; : ager of California Real Estate, has 
Atlanta, 7%; Chicago, 11%; St. Richmond ..... Pe a r+s +11 been named managing editor of 
Louis, 9%; Minneapolis, 4%; Kan-. yr District 2.00.0... +4 +5 Western Floors, regional publica- 

ba 4 | politan Areas . di t ib t da : 11 t r 
sas City, 7%; Dallas, 7%, and San! Rirmingham ................. +7 +10 tion distributed in westera 
Francisco, 10%. et MIMD © 6.55 csccncsochcosLotenss Oe states, Alaska and Hawaii, pub- 
% Change from 54 | —— Siarttlininssihinponsidhibeisicsiieras 0 ; lished in Los Angeles. 
Week Ending . ay devdellatsarmcseninenicrtiects — 8 . 
Federal Reserve Nov. Nev. | —— suisobascesseccesslnsbas aa : —1 oe 
eee ae es My, | awe OS ; 
— EE r+ 8 + 6 — 

oston District ...................... 1 2 IOI © ssesipnenssaienscncnsrecncescocagbes +25 +11 

Metropolitan Areas y, a Chicago District .................... +15 +15 two more 

IIE. -Cabipetibedrssnsagicoonoconaptagii 0 +41, Metropolitan Areas = 

Downtown Boston ........ n't BO UII case incccsicctihcecscreecens +17 411 great SIQGns 

Suburban Boston .............. 3 + 5 POE sssccsnaviscoevenpesitinion —7 +16 

fi oe hinihiasncveiigatamaaal + 4 + 8 > to hecdeitinpienailisinaitidiina sacndiil He! +s 
NT Kinssincinceienstnieain — 6 WPEIIID a scssssrocscseresesvesiasiy + + 

Lowel SRAM IE IS +R Fae] OF Leete Bistetns — +13 +8 

ities etropolitan Areas : : 

Sprigticld ...csecccsseseeseu +7 = IL] Little ROCK ...ee..sececcssssseesen +9 +3] SCOTCHLITE CHAMPS—That 15x46’ Oldsmobile display at top won $500 
Scag vege A neem aaa m : —10| ge mmm abr He for Rochester Poster Advertising Co., Rochester, N. Y., in the an- 
Metropolitan Areas (| Memphis ccnnnnnmman + 4 —3| nual outdoor sign contest sponsored by Minnesota Mining & Mfg. 

- eg rr i ae +B =8 —e District ............ +8 +86! Co. In the smaller sign category, General Sign Co., Cape Girardeau, 

ew OrK-N.E. / ° . : sus 

NOW Jersey coccecscissecenmuem r+ 5  —7| Minneapolis o.com +10 +45| Mo., took first place with the sign at bottom. Competition was open 

| NEE Te me 3 r+ § 0| |, eae + 5 +9 to any sign on which Scotchlite reflective sheeting was used. 

DO UUNTE  ccxsccscecesesseilianuiues r+ 3 —10 | Duluth-Superior _................. + 5 + 8 

IID innincsccsncosnetiinnenncipiil + 3 + 6| Kansas City District ............ +13 + 6 

SID si sshectensndneucmaatvannine +10 ao 4 Metropolitan Areas , , le 
Philadelphia District ........... oe 465 REO +9 San Francisco-Oakland .. ® + 4;in the main office at 430 N. Michi- 

Metropolitan Areas IRD 55, sccnccndacneininicatansseebeaed +18 San Francisco City ......... —3 + 3} A Chicago 

WilMANBtON ooo. eoeseeeeseceeseenee OS +3 Oakland City ccc + 5 + 4| SB ve. 3 80. : . 

I tl ckacionshnictitdioal Se EE =e POON icscscsiecinn nn Fe) I ae el ore +3 +413) The remainder will be working} 

a tT r+ 7 +10! Albuquerque «00.0.0... +12 Portland  .......e0e. pitilnatoien +1 — 4\in the agency’s “coast offices,” u.- 

i gg + : +4 — chy rv ; a omega +> = der the direction of Bruce Dodge, 

—_ .......... eit ae +5! Spokane... «5 ~——«O0 | former Weiss & Geller v.p. Those 

Wilkes-Barre—Hazleton . —3 4+ 6 ee a TACOMA  --eneesseeerveereneesssesrsssesee —6 -—1)offices are at 6 E. 45th St., New 

Cleveland District .................. +14 +12/| Dallas District ........................ + 4) r—Revised. York, and 9533 Brighton Way 

Metropolitan Areas Metropolitan Areas *_Data not available. Beverly Hills 5 

SD Berit cineecovtssevugsiiie + 2 0 BUI. .cccvccsconpentitiingsbehaienmtiendiine +4 4 

TA ited isinsenttctttcencenisnepsits +13 +10 BE FRO . oscnnscistlnniadetsositatainncinnces — 5 

CIE cists ccticetvccensersinenoreste + 9 —ll Pert Werte ccstidiilictenscnee +3 am 

Cleveland Eo ti +14 Houston Ee + ’ North Agency N es — Lapp — re “ 

IID -- Gcibnneniiinsenddscdedignes diet + n RIED. “senvessenetdtgnteanptnea _ . ar us, acramento, has 
= a ea incticisshabianit +. + : nas Reekatore a sng whos +2 r+5 Hirth and 5 Others been appointed to direct advertis- , » os rk hs: an 
ERATE. le a + + etropolitan Areas * : im \ re 6 

Wheeling-Steubenville ... +14 + 6| Los Angeles oo... —2 +6! Cxicaco, Nov. 30—North Ad- aa “. ig rong og Co., ac : 

City Downtown Los Angeles —1 + 1/ vertising, newly created agency for | 4 ome Dairy, Sacramento. Leading manufacturers of SILK SCREEN 
Richmond pisivict” <T'6 T76| sucramente” Angeles ~- — 3 + §) something like $8,000,000 in Toni| Continental Nut packs and dis-| and Lithograph signs for regional ond 

I hse secsces nce 411/Co. billings (AA, Oct. 3), has| tributes nuts nationally through national advertisers. 


filled out its personnel roster pre-| retail outlets as well as to the|  ¢ Saked enamel process—plain or reflectorized 
paratory to making its formal de- baking trade. Trade publications, * Quantity producers for over 30 years 


ei. | but tomorrow. newspapers, radio and tv will be) 

-<. rte > i Heading the list of six recruits; used next year for the nut com-| ROBERTSON SIGN co. 
> ‘* at Don Paul Nathanson’s new shop| pany. SPR NS OOO 

. i is Charles P. Hirth Jr., who for 

the last six years has been an ac- 
count executive at Biow Co., New 


York. Mr. Hirth will be a v.p. and 
account supervisor in charge of 


A Complete "1 ; I | : esata Silver Curl home per- 
DISPLAY MOVING Cycle 


Ask your NORTH AMERICAN agent about 
“DEPARTMENTALIZED” Display Service 


* Experienced Supervision 


® Other new appointments are as 
follows: 

Richard S. Page, formerly with 
the sales development and plan- 
ning department at NBC, will be 
director of media. 

Kerry F. Sheeran, previously 
with Weiss & Geller, Chicago, will 
be account executive in charge of 
* Minimum Crating = py children’s home perma- 
* Releases your personnel for Robert G. Fryml, formerly art 

sales work [| director of Henri, Hurst & Mc- 


L_nald, Chicago, will have the 
Get this FREE Display Brochure! Write: 


sanie post at North. 
DISPLAY AND EXHIBIT DEPT. 


Kent D’Alessandro, formerly 
with Benton & Bowles, New York, 
North American Van Lines, Inc. 
DEPT. AA-955 * FORT WAYNE 1, IND. 


* Door-to-Door Service 


has been named media analyst and 
| buyer. 

Gene Da Dan, formerly with' 
NBC, has been appointed to the 
radio-tv business department. | 

| 


= As a result of these and other) a ae. 
appointments North Advertising ‘ —— 4 ‘ ys 

will make its bow this week with 4 wry 

more than 80 employes in its fold.| syicacGo 11, ILLINOIS * LOS ANGELES 15, CALIFORNIA * WASHINGTON 1, D.C, 
| About three-quarters of these are| a2 east wiimors streer 928 SOUTH FIGUEROA STREET 509 F STREET, WN. W. 
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A report to the nation’s advertisers on the greatest selling event of its kind . . . Good Housekeeping Week! 
12 leading newspapers in 12 major cities printed special Good Housekeeping sections . . . ran 695,000 lines of 


advertising that featured Good Housekeeping advertised products exclusively. Talk about selling on the local level! 


is Dauzas Times Hera 


Week Loag Celebration 
M ue Set Here to Observe 
” Good Housekeepin Week 


= SunTelegraph 
it’s Good Housekeeping Week 


‘Columbus Dispatch 


en Ss WOMEN OF COLUMBUS! 


=") ocr. 23-29 oC sce | ionamin .. 


. pekoeping in Baltimore 


a = = Herald GifksRews = 


‘Good Housekeeping Week teas Se ree a "un -] 
— Voxday ‘Through ae peckorping 

7? Saturday in ; ; 5 
This \rea 


1 OR) REFUNp 


>” Guaranteed by 
Good Housekeeping 


we 
AS apyenrised WO 


ee Herald-American 


WOMEN OF SYRACUSE! 
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Picture proof of one magazines 


Crowds, displays, banners, parades! Contests, Mayor’s proclamations, broadcasts, telecasts! 
Why all the excitement? Why did 12 whole cities of merchants and 12 influential news- 
papers stage simultaneous Good Housekeeping Weeks this fall? Why did they display, push 


he 
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JOSKES OF SAN ANTONIO went all out for Good Housekeeping Week; 


lime- 
lighted the Guaranty Seal in windows, on counters. 


..everywhere! Wrote William 


Ga 
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PART OF THE FANFARE promoting Good Housekeeping Week in Pittsburgh 
...a parade including young belles, from Boggs & Buhl, in an ancient chariot! 


THE BOSTON STORE, COLUMBUS, flashed the Seal in the appliance depart- 


ment and throughout store. Joseph Wasserman, President, wrote: “Found that 
products bearing the Seal are accepted by women without question.” 
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M. Dennis, Sales Manager of Joskes: “It was a stimulant to traffic all week! Look- 
ing forward to more beneficial promotions such as this.” 


KROGER’S IN PITTSBURGH, giant 
food chain—used Good Housekeeping 


as a #1 selling tool! 
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AND EVEN LOCAL PUBLIC UTILITY 
COMPANIES, like the Fall River 
Electric Co., sold with the Seal. 
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remarkable selling power! 


and publicize the famous Good Housekeeping Guaranty Seal! For only one reason! It was 
good for their business. The Seal is good for your business, too. It’s the only selling symbol 
in the whole publication field that influences 31,000,000* women to buy. 


*Crossley 


Genraneed by “ 
Good Housekeeping 


MAYOR OF PITTSBURGH, David L. Lawrence, pro- CINDERELLA DRESSES get paar focus in 
claiming Good Housekeeping Week an official, muni- a large Dallas store because they carry the 
cipal event. Mayors of other cities ditto’d! famous Good Housekeeping Seal. 
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MONTGOMERY WARD, BALTIMORE, made Ward DREXEL FURNITURE dentay | in the 8 


Week doubly enticing to consumers by teaming it P. Ryan Furniture Co., Latham, N. Y., uses 
with Good Housekeeping Week. Good Housekeeping Seal as a selling plus. 


THRIFT DRUG IN PITTSBURGH spotlighted hundreds of 
Good Housekeeping Advertised products! The Guaranty Seal 
gives millions of women an extra measure of confidence! 


if 


wW. T. GRANT CO. IN DOWNTOWN PITTSBURGH featured 125 different brands ‘a merchandise 
bearing the Good Housekeeping Guaranty Seal! Stores in all cities found the Seal to be the action- 
ingredient that made women buy. 

i rs gh os 


 Guaronteed by “7 
Good Housekeeping Jim 
, y 


‘BIG PRIZE CONTESTS, in which many retail stores and news- THOM McAN, NEW ORLEANS, proudly displays TELEVISION AND RADIO programs helped 
papers participated .. .pulled mountains of coupons; brought the Good Housekeeping Seal. It gives extra selling spread the news. Shown are Molly Martin and 
new highs in traffic to stores. power to famous brands of every kind! Mary Landis, WBAL and WBAL-TV stars. 


| How Can You Share InThe Next Big Selling Wave? Please Turn And Learn a 


2 if; Wig 5 naz Ok araetne . : naa ae : a Oe & ia > 
ay mee bins: ef d tr - fetes. ie § <3 = 
si. 4 ‘faeat | Mami phi | ent cae aang bi SRS Ao he 1 fer SS yeas ae pte tii: ghar : : ; 
“3 {] yey d Sgt OF age as pig Pee AW mae eh De geen Ce ie ee : FeV wo 
‘3 ‘ ow i. e, et ~ je = hoe t wight bp AE? 2 Maat Geet be : Sa | wanes Japa ai Pa eG sp ee 
“et 5 i er ia } on af TP nf : e © we ey $ 
he ) me ed oa al 
a : ge +] 
iy : 
- | ae | 
i z ) 
: al 
i | | 
- 5 
; 
: : 
i 
a) | 
i) ) 
«a . 
: “F 
| | | ; 
7 y - 
| | ) 
i ' oe ee ee es ear. 7 gee ee ee) is a ae : a é gs i te a 7 j ) 
ge : z he a ai Se le bi So a! 
} . , Be ee. . eR Saree ; . "a 
e oe ns eo a. | errs — 3°. \ Ag <4 } 
; . ee : Ben ei a ner ee soit ie, : : A ‘ , y 
“ a e igs : ne " Se ® * a 
7 a oe ie 6 fe ee 4 [; eee = ee eae sat Z 
ae fe we : oe , = SF _ aie ae *'s Cod tp ‘ ea ae ; 
: 1) é ia er : : 2 3 ; ae Ge. rho Pte * mg , .% : 
i . mei: - cs é pe a oN ¢ i 
2 ) re ns x 5. % a eS bai ‘ a § : aa 
my ' % 5 bee «lg sie Be 9s 3 : ? M, ae aaa es : 
me 5 gt ae o fee i be am a ij - eS Orem a iF 8 : 
% pr " ie ; : . J % e s ig i: i ’ Ay “| Callan tHe Ds ’ ‘ oe NS Ste re ~~ : 
a ‘ : eo = en ee + , Riad ‘ . vail apt - it : ae : 
: 7 ore . le #3 ie Nee _ i : : Pap) AP 
: : Wi Oe ea a ee ee ee E is pe iS > a Be °F 
t) 2 * fll ae . ee = ies Ae 4 ee me « Fee oe) ae : . * -. . : 
: bee . - — Wi E \ ae se | es et, Ri ¥ ~~ ' . . + ey 2 , 
att Ge t te sa 7 hd igen, % a4 \ . ee, * Wa es ; ~ 
ae i} a ~ = ii & a ae is ee Siti. ee cf 3 a. ¢ ge a * ~ * #y \* 4 . \ / 
— ae : gi ee = ef RY ’ % a. a a *) t 
—i PA Be ¢ Fos tee Be 3 : ie % Ms ce » Jas * : 
Og eee | eo ake —_ Bi se ; ye, 2 eg Se ; * ’ 
: — 8 She ™ > ae . “ a or r ° We ae \ . 
ee Se he sa ee a ‘ 4 os ae pce . ara . : i : 
; 3 : H gee ae i ia. . ie aaa By. : 1 <a ee wets... aH co s ‘ ° \ ' 4 : 
: sgn, we ° SENSE fs On ae ; : ~ : ; : 
; F = é p> ‘ | a] 4a : - : a A - a . ab ri. 
da 4 a ¥ 4 ¥ , “4 Ml i . © a 
a : i : ty ae bd 4 3 | 
oA eo | wd iG er spd Bett 
FS i : as : rd 2 a5 F 
} f ° e ‘ga: . 
fl = mi - ~~ | | ' “ | po 
i , . Lae = ‘ ee : 
Fa “ a : te —_ me : 
Y ie ee ne -_ ad e+ wen fe 4 hk 4 =e 
s o> toes: § Fa € : 7 gi in 3 - > ware, ee if ode Py, ~ : 5 is 
ie \ enn Sooeel ef ? : 7 + ee . » “ 2 wits ri 4 es oe 5 - 
—e Lhe By = j » ecerfete ia = 86 7. 
oa — > % YS. a idee calla es —— i F bec bd aut 
: t - — SR et Pics: A ew s ae - ‘iy il lg ‘ Seren & 
is { gs ‘ ' : “2 os * ’ a > *Bo . ' he t Hiesteks ——. ” ee er 
Pra 4d ¢ he — 8 a : ¥ j - r oa es i ekb aes *: + Tae ns oe me cae’ i 
ii Bis vos sone aa? — 5 33 | Bi SS Gea hy ee, oe "ee, Uae’ : 
: aa = SS” eal ~ hs ; ; - . <¥, 7% Mle a ee ££ mY , ‘ AES gy LINIDD 
a — ¥ 4 Se : a . > »: — oe ee 
: ie e-~t : oe = Pitas pg — af ips “ oO ee ee 
: iy , a + we} a Pe i, - . ‘Oe Sg ae i ee 
mn 3) lh hKwXxK< a _ ia — me we a a . oe F 
CFV = : Mies 5 : —_ i. Se eee eee = De 8 ee 4 
: / — ge ’ : a 9 6 el bis ae #4 Se aaa Ee bt as’ bie ce ee ; a 
—Co fone. t 95439 pe 94359 ? ae Se sae ion oa — a. Ue = oe gee AR 
; | id ee en iit eS Eee i a —1 s _— ee fa ee 
' | Si ee ane ad “i " Piss == _ by oe 4 Pi a ae: oe - oe ” hi ss a fre i - % ; oe ie ‘ ae ki k 
: — ‘ om. to | : he: ne i Ane paec a Gael , iba + ie ee ee _ uae aan 4B is a — 
' - i er | ————e i UF OO a : | Fas ~~ " 
e i | . C fe id — em ee iy , 
oo} on, , ee 7 i 1 
; a — F #3 oe : a ee ae a 3 ad a oath 
: oe =. ee fae oe 
N » _ ie. fe ee ; a a aes 
i en a — 4 i ; s fe) eee ai - 
, ‘4 ‘ 4 a~ a ee 
4 OL: a 2 é j ‘ i Tin ie a 
. % 3 : . ies Ce ae 4 
Pr - : ui 22. ae 4 ¥ x 
| = se = ot agent 3 P pt. yo ee ae <2 eae : i ¥ J > J i ° _ ws . 
% 1 iE 3 ; ne 4 a ; eT gi i . oe © Pek. 
oe a ‘ - cm. *s ss, a 2 aire alll ‘ =. s 
" { °. m4 ; ee ~~ *: je ears ’ i ~ # -<& ij j 
\ —_ oS | Fy — * 
OT - eee . 7*  apaaee we ‘ £ ‘ ad — .£ 
4 HY ~~ “=. | Fe : aoe nas yt ‘es 4. ™ 
| = 4} an Peco re a ; cs at — “ 
} ; : . - ? feat are é he 4 ‘ oF { 4 7 ‘ 
AG a —— = ness ita Ba * 4 7 , — ‘ 
: Ai UG BP OS las ea Pe ee : } Bi ‘ ef: 
ve. — er eS la ee eee oa P e 1? : ee oe a g * <a Beh . 
, iy ee oe eee ariel — - 3 a a a -_ y= a r pe =e B. i: G AN * 
o \ If , eu as ss eae — cited r is Se 8 of ae Je eae a es — ~oRe  . 
} 1 ail er — Pe : ; ae PO ees oo AS Cree — Pf ; 
‘ a ee a a 4 2 fic y ea eS RR a ta — . 3 7 Xs 
bj a oe ee f ier Tete e a Be a + See 
— ae ———: e7 a St sa tes a, - ~~ ae. 
4 2 fi | a ae eae oes x Dc Doge se tee 
a ‘hd _ Se ae eee 0 Sie pee : Papa yee 8% 
: es i ae Se oe, f 3 ? ea ee on ke BLED . 
i i i 4 . = a8 so Ae ast ag ow ee bad ¥ Res ees 
’ 2 = aa ete Say een 3 # ‘ eles 7 : 
‘ = ee ie ee Bee ge: S8008%8 , 3 Bier en 9 4 . be Doteut ee oa 
5 Se ee. eh eee @ § a eae} basses od %, rey a 
| 4 \ b's ae ee a ; ej a f = t * eon ate airT | 4 é we ae x js 
ve i bie = ¢ AA. ~ anil ! Good Homan’ » | 
: > a) oe egret ty “ Ae: 5 eee pine : , 
eaten ant s, -oic samen " ve eS So ee yee Sie - . . 
i : \3 F ae ve eg > aga ee ee rome.) ee Se ‘ - _ = e | aa pee 
i] _ se ce eee & ‘ce ie wo SR edi crea See aaa, R ° et 
’ a = F , fd aay tee ry : Z 7 ni 
j ; a x 
; I ¢ aged ‘ 
| 4 =| 
/ iy at 
i - : oo ane Oe . 
4 + ” P et 7 xs: 
' hit Zz fe 3 ae uae xe a ~ Fated ~~“ - > : . 
i | wake < : ; iy re : is : ”s iss ee ~ te 
} ; : 3 earch ay ee fe “an 2 ‘ 7 a oa 4 Fi : 
gees ’ * > ee ee - * ; “al Perma ae i 4 ———_ j : ia . 
: rae te S ~ ys y> eA ’ ba By — ei . an 4 Pe i 9 . - . — cd ih . 
FF Shy Desc peel . -— 2 — ‘e % ~\ ‘a a F ; & iF } Fmd RF j ’ j Je i . ——- 
| e > ~ ~*~ — Ae OA 7 =s 2 aS aoe 
} | eee 7, « -F ie ca y Se pe = < i i ee ; - ¢ 
Fy fmm” . i, My. * ; ws rc ’ a ‘ ° 
| 7 . f e ~ x 7 na F ‘ 
} a 2. i e Lis LO oat A "9 = ees "a . +i : # 
o> . Ly ‘ ee —~ a . ‘ aa . Ba & a x 
| Y, 4 . fp > te , Me oo * J : . R 4 - ni & y! iat q 7, 
alia te 4 oye ¥i 2 A i Fe J ~ : “or a am Y, F 
Pe —-* ~~ o* yp* J - % . * fe see 4 Vi a 
L a * . : te ¢, r Rg tts ; es ez f 
hel sx ~ ie “ 2. ens = ' \ ‘ SS ere 
| . il Fay 2 es ‘ee Oe ae 
= Se 
j 
Pie ite: Ete PA Se = eee. Sie =e 8 Se ; ee ‘ ' ; 
Pea be eta ofan 2 SOE BEY oa od: Pe gti ME Ce ae meted 6 ch sae Suey Mate © SER eae ean pee ieee 1 
Med Peres ee Le bude RE EN os BONE Ps Te Be eel A epee he 8 re Me ee PES Tc ee eee ae ee Paes peeitee, Menon : 
jo A AS BERS FAP ee Te Roe es oe Re alg ae Sa yng es Bea ees el Saareee Pedy Gis of ee ee Fes near eee “ore. £ “ot pate. 65 eT A PRUE ON ‘er ae Caer ky & ie ae Soe s aes Bi, a edi ee aah ‘ my ? 
we Ree Oe. RRS TB tad oor “he sey aie Sep et vas dee aad Wed ee Pe lat Se, eee es aaa aNd Ex R BAe erie Sera e Mia hey Bers ae eee icone Sek Amar Fu: he aE ek) ls eee ae eat eh, Xe oe ete 
Bite eis arias BN eek HELE, Ee ae ee pee ee rhe wh AS Sei EE SN Piha, tal We iheeteae fs gt PEs ok iy vape Pee baht Wiehe OU ie aN ree a OP Rear 7 Pat ee Fh Sep sae oe Rb tee Sant Me ate bet eas ee chee ie. oR Oe i pea gad Nee 
ee rey Ue er eae i Bierce teed eet oe Sane aoe 5 erie, ae RES Se Fy ye ea igh Cait egy © Ne Pepe Re Ae city S % £4? fo Sere eS areata : piel EER A ph ee ey ea one Som Sesh Ss oh ep Pape > Oe. . 4 ant 
Pg tC a oA OEE GED yg 4 Sut Seating ad es Te REE GE as eee a et a es tO deat Sri ly sgn cote MSE ae Geilo ar so. We ROSE all Gy Te PO ok ae an ne pater at. aa 
ne a ae 3 Dr a rae pe nate ard Se onlay ake Yo aa Fis ep Oot pee. x a are * Saas ee tise ee “aaa oie Ce oo ye 7a LoS ag gee genet nd wae ripe Joaiag bs Saar ak WETS bia t mate ey Rage j gee. her ie x es 
a bc eile a ON Sai eae ee ek ee ae eee an Aa rae Fe ae xe > ee 4 z ted tho ra gS et a U4: GS asa ee bite Woe~ Co os Fe fey ae ee j 4 a eae oS Eh : of 
we oe a sg egies ceed” ite ee page a ee ge ee “ pee et x et oe ts 8 aera S ea at es Sak OY Legh see 2 fae Te en SOE pi) 3 - eee 
<tt>. © i Saaiet ~ mb ore BASE: gee URE Se inet Sa, Soe A eae ee ae Dae eee Feyace ie EES Be, nad See rar athe ag PS eased 2 — cut 
3 DS OOD Sees tee Pe ae a2 ra KS oe een 2 Me het rae sa 


A few of the many comments by sellers: 


COTY: “Our advertising tie-in with this promotion, featuring Coty 
“24” Lipstick, proved outstandingly successful in increasing sales,” 
reported Jean Despres, Executive V.P. of Coty. 


JOSKES, HOUSTON: “Very much pleased with the response; want 
to congratulate you.” 


GRAYBAR ELECTRIC CO. (HOTPOINT distributors)...SAN 
ANTONIO: “Enthusiastic response among our dealers to the traflic- 
producing features of the Good Housekeeping promotion.” 


RESTONIC CORPORATION, CHICAGO: “Our Pittsburgh. Mans- 
field and New Orleans factories report substantial increase in busi- 
ness. Other Restonic licensees are asking about your Spring plans.” 


JOHNSON’S SUPER MARKETS, SYRACUSE: “Promotion excel- 
lent; stimulated sale of Good Housekeeping Guaranteed products.” 


BOGGS & BUHL, PITTSBURGH: “Excellent results. Let us know 
when your next promotion is planned.” 


LUCKY SEVEN STORES, INC., HOUSTON: “Only sorry we did 
not take a full page instead of our 3 column full ad, our response 
was so great. By far a greater promotion than we had expected.” 


BOSTON STORE, COLUMBUS: “Found that products bearing the 
Good Housekeeping Seal accepted by women without question.” 


BLASS CO., LITTLE ROCK: “The combined public acceptance of 
the Good Housekeeping Seal and the name of Blass made Good 
Housekeeping Week a highly successful event.” 


FEDERAL-RICE DRUG CO., PITTSBURGH: “A real success!” 


DIAMOND JEWELRY CO., HOUSTON: “The response was terrific. 
Resulted in literally thousands of new contacts. We believe the 
benefits of this promotion will be lasting.” 


RES ss iniapilianiatms Lag Nee th 


FSI) LTS ? Did Good Housekeeping Week work 


in the 12 cities? Just read, Gentlemen, read! 


.and from the newspapers: 


ALBANY TIMES UNION: “Our 52-page special section the largest 
we ever published! Retailers pleased and plan to go along with us 
again next year.” 


BALTIMORE AMERICAN: “More than 75 advertisers were repre- 
sented in the special section! There is no doubt that this promotion 
is an excellent vehicle to build additional advertising lineage.” 


COLUMBUS EVENING DISPATCH: “Enlisted the enthusiastic sup- 
port of many of our merchants who recognize the broad customer 
acceptance accorded to the Good Housekeeping Seal.” 


DALLAS TIMES HERALD: “We should like to go into the promo- 
tion again in 1956, Next year we can do an even bigger job.” 


FALL RIVER HERALD NEWS: “37,683 coupons (weighing 56 
pounds! ) turned in for the trip-to-Europe contest!” 


HOUSTON CHRONICLE: “A very successful promotion and we 
would like very much to repeat it again next year!” 


LITTLE ROCK ARKANSAS DEMOCRAT: “62 different business 
firms cooperated; used 2,747 inches of local display advertising. 
Feel certain we could repeat the promotion on an even bigger scale.” 


MERIDIAN STAR: “Our 36-page special section carried 4,000 
inches of advertising! We want this promotion again next year.” 


NEW ORLEANS ITEM: “The issue with the special Good House- 
keeping section...second largest paper in our history!” 


PITTSBURGH SUN-TELEGRAPH: “40 pages and 77,000 lines of 
advertising were developed for our section. Merchants enthusiastic. 
Definitely want to participate again next year.” 


SAN ANTONIO, THE LIGHT: “Unqualified success!” 


SYRACUSE HERALD-JOURNAL: “Excellent reaction from stores, 
consumers. Guaranty Seal is a recognized buying influence.” 


Next Good Housekeeping Week coming up in the Spring of 1956 


Now is the time to find out how you can cash in on it. 


The plans are jelling now for an even bigger, more dra- 
matic multi-city Good Housekeeping Week in the Spring. 
At least a dozen of the country’s important markets will be 
in it, with leading newspapers cooperating! The unquali- 
fied success of Good Housekeeping Week 1955 is your best 


guarantee of its success in 1956. 


By planning in advance, you can give your sales a real hypo 
in the participating cities. If you are a Good Housekeeping 


advertiser, we'll be glad to suggest ways to help you make 
the most of THE WEEK. 


If you are not an advertiser, we'd like the chance to con- 
vince you that you should be. Don’t let your product miss 
this next great wave of multiple city-wide selling! 


Good Housekeeping, 57th St. and Eighth Avenue, 
New York City 19, N. Y. 
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No Agency Shifts | 
Are Seen in GE’s 


Division Reshutffle 


(Continued from Page 3) 
tising is handled by Ruthrauff &| 
Ryan. Maxon Inc. handles both| 
GE’s electronics division and the 
Hotpoint Co. division, and the 
lamp division uses two agencies— 
Batten, Barton, Durstine & Osborn 
and Foster & Davies. This agency 
setup is expected to continue, AA 
was advised. 


® Herbert Riegelman, who has 
been general manager of the radio 
and tv department, becomes gen- 
eral manager of the new tv re- 
ceiver department. William P. Von 
Behren, formerly in the company’s 
management consultation service, 
becomes general manager of the 
new radio receiver department. 

Mr. Riegelman will report to 
Charles K. Reiger, v.p. and general 
manager of the appliance and tv 
receiver division with headquarters 
in Louisville. Mr. Von Behren re- 
ports to Willard H. Sahloff, v.p. 
and general manager of the house- 
wares and radio receiver division, 
Bridgeport, Conn. 

Staffs under Messrs. Riegelman 
and Von Behren, including the 
positions of general sales manager 
and marketing manager, have not 
yet been determined, a company 
spokesman said. Nor has it been 
decided where the two general 
managers will make their head- 
quarters. 


ws Manufacture of tv receivers re- 
mains at Electronics Park, Syra- 
cuse, N.Y. Radio production will 
continue at the GE plant at Utica. 

The electronics division contin- 
ues to be headed by Dr. W. R. G. 
Baker, v.p. and general manager, 


but it has been reassigned to a 


FRANKLIN S. FORSBERG has been ap- 
pointed operations v.p. of Popular 
Mechanics Co., Chicago. Most re- 
cently a member of Forsberg- 
Church, New York publishing con- 
sultant, Mr. Forsberg also has been 
publisher of Liberty Magazine and 
general manager of Street & Smith 
Publications Inc. 


newly formed electronic, atomic, 
and defense systems group headed 
by C. W. LaPierre, v.p., to whom 
Dr. Baker will report. 

A new industrial electronics 
laboratory will be established un- 
der Dr. George L. Haller, manager 
of the division’s laboratories de- 
partment. 


Johnson Leaves Chicago Mart 

Robert B. Johnson, sales promo- 
tion manager of the Merchandise 
Mart, Chicago, for the past seven 
years, has resigned, effective Dec. 
15. In charge of advertising, pub- 
licity, market promotion, public 
relations and other services for the 
Mart, Mr. Johnson previously had 
been director of public relations 
for Marshall Field & Co. He has 
not announced his future plans, 
and the Mart has not yet appointed 
his successor. 


Doctors Should End Use of Tobacco, 


(Continued from Page 3) 
epidermoid cancer in 44% of the 
mice, how can we rationalize our 
own use of tobacco, or our prac- 
tice of condoning the tobacco habit 
in our patients? 

“Why preach about man’s using 
a little cream, the yolk of eggs and 
the tremendous effect cholesterol 
might have on degenerative dis- 
eases, when we are allowing him 
to in all probability injure his 
arterial system a great deal more 
by his smoking? Why, if we are 
going to take steps to prevent can- 
cer, do we condone the use of to- 
bacco with its carcinogenic tars? 


Southwest Medical Journal Insists 


“The tobacco companies are 
going to spend money for research 


ters, new methods of manufacture, 
be continue to sell their product. 

“That, of course, is entirely with- 
in their province, but the physician 
himself must weigh all the evi- 
dence and must answer the ques- 
tion of tobacco for himself. He is 
far more qualified to answer this 
question than the majority of peo- 
ple.” 

Any man past 50 who smokes a 
pack of cigarets daily has 50 times 
as much chance of developing can- 
cer of the lung as a non-smoker, 
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the editorial asserted. In 700 cases 
of lung cancer, only nine were non- 
smokers, it said. Lung cancer 
caused 22,000 deaths in the U.S. in 
1953, and it has been estimated that 
the risk of cancer of the lung is 
from five to 15 times greater in the 
smoker than in the non-smoker, 


They are going to devise new fil-| according to the editorial. 


Southwestern Medicine is the 
official journal of the Southwest- 
ern Medical Assn. 


‘Better Homes’ Names Two 

Better Homes & Gardens, Des 
Moines, has appointed Roy Payton 
and Jim Sommerville to its New 
York sales staff. Both men will 
move to the New York territory 
from the Des Moines home office 
of Meredith Publishing Co., pub- 
lisher of BH&G and Successful 
Farming. 


Film Series” . . 


‘3 LIVES’ 


Recently voted ‘Best Non-Network 


. “1 LED 3 LIVES” is now 
in production for 3rd award winning year! 


rendezvous with 


Led 3 Lives” first 


To rate high with 
TV fans, 
GET IN TOUCH 
WIT «2 owes 


PULSE STEADY 


RICHARD CARLSON, as Herb Philbrick, keeps a 


the FBI, and, the eyes of El Paso 


are upon him. The evidence is in ratings like this 
March 1955 Telepulse* rating of 48.3 that places “I 


for the night and outpoints Disney- 


land, Dragnet, Ed Sullivan, etc. 


, - CINCINNATI 
ZN CHICAGO 
a NEW YORK 
Television HOLL 


GOP Must 


Face It, Ike Won't Run Again--The Editor’s Notebook, Page 2-D 


CIRCULATION 
Evening, 155,154 


Ohio's 


Most Complete Newspaper 


116th Year 


Sunday, October 2, 1955 


AKRON BEACON JOURNAL fnar 


EDITION 


184 Pages Fifteen Cents 


Sunday, 162,175 


POPULATION 


Metro. Area, 
446,100 
Ret. Tr. Area 
578,300 


Chrysler To Build $85,000,000 


LOW RATE 
Eve. or Sun. 


Stamping Plant In Akron Market 


: 


if 


| 
i 


CHRYSLER 


rer 
eee 


ar * 500 Employees | 
$18,000,000 carey 


RAAB 


Architect's drawing of new Chrysler Plant. 


One of the largest metal stamping and fabri- 
cating plants in the world is to be built by 
Chrysler Corp. on a 300 acre tract in the busy 
Akron market. Automotive body parts for 
Plymouth, 
perial will be produced here. Construction 
will require more than 1,000 workmen at an 
estimated monthly payroll of $575,000. 


Dodge, DeSoto, Chrysler and Im- 


One well-read newspaper, the Akron Beacon 


Journal, will serve this added mar 


covers 86.7% of the 170,895 families in 


Akron’s Retail Trading Zone now. 


The Beacon Journal is a productive medium 
for your products in this active, growing 
market—an economical buy at one low 
rate daily or Sunday. R-O-P color available 


in all issues. 
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the Los Angeles Times | 


continues to be America’s 


leading newspaper in 


i. 
ed 


four major categories | 
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The Los Angeles Times has taken and kept the top 
position in America in four key Media Records newspaper First Ten Newspapers in 
classifications: Total Advertising; Retail Advertising; TOTAL ADVERTISING 
Classified Advertising; Total News Matter. 

1. Los Angeles Times .......... 43,079,717 
The number one place has been reached because of the 2. Milwaukee Journal ......... 39,144,046 
growth and present size of the Los Angeles market, 3. Chicago Tribune ............ 37,614,890 
now America's third largest ... and The Times’ record as A. Miami Herald ............. 36,079,503 
the first force for sales in the area. 5. New York Times ........... 35,389,748 
in; Wik Gade opie Le. Anaieliak suabrciadibntn 6. Cleveland Plain Dealer ...... 33,787,299 
newspaper field, The Times leads in 95 out of the 114 7. Washington Sfar........... 33,185,120 
Media Records classifications, including all major categories. 8. Detroit News .............. 32,249,190 
In circulation, The Times leads the second paper by more 9. Houston Chronicle .......... 30,179,582 
than 85,000 net paid copies daily and over 130,000 10. Baltimore Sun ............. 29,557,561 
on Sunday ... with more than 80% of The Times’ Source: Media Records Nine Months 1955 
total daily circulation home-delivered. 


LOS ANGELES 


REPRESENTED BY CRESMER AND WOODWARD, NEW YORK, 


CHICAGO, DETROIT, ATLANTA AND SAN FRANCISCO 
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: ‘programming arrangements be-|Until today it had an application| programs can be distributed to|mel. Lewin, Williams also has 
Triangle Asks FCC 'tween the station and the univer-!| pending for a satellite transmitter | other educational institutions and|named Shirley Tucker, formerly 


sity. It refers to the arrangements to operate on Channe! 18, in El-_ stations. ; ; |advertising manager of Simtex 
Okay of Purchase as “an important step in the de-| mira, but this application has been The university’s immediate plans Mills, to a fashion promotion post. 
; velopment of strong and mutually |dropped. (Central New York call for a “home and farm life” 
of Altoona Station beneficial relationships between’ Broadcastinzy Co., licensee of| | program six days a week and a Seagram Appoints Deans 
WasuincTon, Nov. 29—Triangle higher education and the broad- WSYR-TV, Syracuse, is now sole | chapel service Sundays. Donald J. Deans has been ap- 
Publications, Philadelphia, sought | casting industry.” applicant for Channel 18, Elmira.) | ‘pointed advertising production 


approval by the Federal Communi-| Triangle already operates WFIL Triangle is binding itself to! Lewin, Williams Names Two _manager for all international mar- 
cations Commission of a $3,500,000 AM-TV, Philadelphia, and WNBF grant $10,000 a year to Penn State| Lewin, Williams & Saylor, New kets for the House of Seagram 
deal for the purchase of WFBG- AM-TV, Binghamton. Its purchase in each of the next five years to’ York, has appointed Robert Blend | Ltd., Montreal, new Canadian sub- 
TV, on v.hf. Channel 10, in Al- of the u.h.f. station WLRB-TV, be used for tv programming. It al- v.p. and executive art director. sidiary of Distillers Corp.-Sea- 
toona, Pa. The station has been| Lebanon, has also been approved so agrees to furnish kinescope He formerly held a similar posi- | grams Ltd. (for earlier information 


operated since March 1, 1953, by| by FCC, but is not yet effective. | equipment so that the university’s| tion with Norman, Craig & Kum- on new subsidiary, see Page 94). 
William F. Gable Co., department 
store, and is affiliated with all) 
networks. 

The application was accompa-| 
nied by a memorandum of under- | 
standing between Triangle and Dr. | 
Milton Eisenhower, of Pennsyl- 
vania State University. The mem- | 
orandum provides for continuing 


SIX SALES STEPS .. 


A lot of people 


— including 


editors — confuse 
Intellect with 
Intelligence. 


Yes — but the 
editors of 
WISDOM don’t. 
They beam their 
book to 
Intelligent 


2 i Fe 


America —to 


mature minds 
APPLY BUSINESS PAPER “oR GREATER SALES 
ADVERTISING HERE - PRODUCTION HERE 


‘ 


of all ages. 


Ce 


— 


Sound and consistent product adver- | 
tising is the best, quickest and cheap- rae 
est way to accomplish the preliminary 
steps in building an order. 


eo 


. apply advertis- 
ing to help the sales- 


4 man hold the line 
They’re talking about the most-talked- CREATE against competition 


about magazine in America today . PREFERENCE in —lay the founda- 
WispoM ...the New Picture Magazine lL i evertsing (Mecha- ‘ tion for future sales. 
of Knowledge for All America. For _. fiized Selling) functioning = 


Sadler & Sangston 

342 Madison Avenue 
New York 17 
Mid-Western: 
Lytle-Webbe Company 
332 So. Michigan Ave. 
Chicago 4 

Pacific Coast: 
Blanchard-Nichols 

111 Sutter Street 

San Francisco 4 
Blanchard-Nichols 

633 So. Westmoreland Ave. 
Los Angeles 5 


WISDOM MAGAZINE 
Advertising and Editorial Offices : 
8800 WILSHIRE BLVD., BEVERLY HILLS, CALIF, 


tant job of producing fin- 
ished orders. 


AROUSE ‘ 
facts, figures, rates, dates, see these INTEREST i a i ict. i 
MEN OF WISDOM: : ; trate more of his valuable a 
Eastern: selling time on the impor- 
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Advertising Age, December 5, 1955 


Sleep-Eze Sponsors ‘Surprise’ 

Sleep-Eze Co., Long Beach, Cal., 
has assumed sponsorship of “Sur- 
prise Theater” Saturday mornings 
on CBS Radio. The five-minute 
drama originates in Hollywood. M. 
B. Scott Inc. is the agency. 


Lukens Moves to Mathes 
Lukens Steel Co., Coatesville, 

Pa., has moved its account from 

Fuller & Smith & Ross to J. M. 


US. Thirst for 
| Imported Liquors Is 
Still Growing: Lourie 


_ New York, Nov. 29—Americans 
i drinking more Canadian and 
Scotch whiskies. 

During the first eight months of 
55 tax withdrawals of Canadian 
whisky totaled 4,769,000 gals., a 


' period, hit 6,367,289 gals., a rise’ sumption in the British Isles. 


of 9.2%. “It is now evident that the ex- 
These figures were released here| pansion of the home market and 
today by Harry Lourie, exec. v.p.| the rebuilding of important world 
of the National Assn. of Alcoholic markets,” Mr. Lourie said, “will 
Beverage Importers. | probably prevent, for some time to 
But Scotch continues in short | come, the elimination of the ex- 
supply, Mr. Lourie said. Despite an isting limitations on exports of 
improvement in inventories in| Scotch whisky to the U.S.” 
Scotland, he said, there is still a) 
shortage of many nationally ad-|® Other imports also have shown 


_vertised brands here. This is caused increases over the first eight 
rise of 4.6% over the similar peri-| 


largely by increased worldwide months of last year, he said. Spe- 


from 592,864 gals. in '54 to 654,- 
294 gals. in ‘55; British gin has 
moved up from 111,350 gals. to 
173,336 gals., vermouth from 1,- 
079,381 gals. to 1,165,772 gals. and 
table wines from 1,719,000 gals. to 
2,058,000 gals. 

“The uptrend in demand for 
imported alcoholic beverages, first 
noted in 1950,” Mr. Lourie said, 
“has continued with virtually no 
interruption, and it is evident that 


total quantities which will be tax 
paid in 1955 will be greater, for 
most items, than in any year since 
repeal of Prohibition.” 


Mathes Inc., both New York. od of ’54. Scotch, during the same | demand and sharply increased con- cifically, brandy imports have risen 


Dromey Joins Braille Press 
John Dromey has resigned as 
public relations director of Harold 
Cabot & Co., Boston agency, to be- 
come assistant managing director 
of the National Braille Press, Bos- 
ton. Previous to his association 
with Cabot, Mr. Dromey was pub- 
lic relations director of Anderson 
& Cairns, New York, and before 
that he was a v.p. of Sullivan Pub- 
lications, business paper publisher. 


and the race for the order 


4): 


Today, few salesmen can cover territories at full speed— 
reaching buyers just when they are ready to sign—and 
still handle all the steps needed to ferret out and condition 
new prospects, 

Of course, getting signed orders is your salesman’s pri- 
mary job. But what of the “conditioning” steps? How can 
they be handled without jeopardizing immediate business? 

Business Publication Advertising saves your salesman’s 
time on the preliminary steps to new sales. It introduces 
prospects to your company, develops interest in, and a 
preference for, your product or service. For pennies per 
call, your advertisement in business magazines will reach 
new prospects with the same story your salesman tells in 
his early visits. Then, when your salesman calls, he has 
more time for making specific proposals and closing sales. 

We call such advertising ‘‘Mechanized Selling.” For, 
just as modern machines speed production, so business 
publication advertising speeds selling by giving salesmen 
the mobility they need to keep abreast of today’s selling job. 

You might like to see a copy of the 20-page McGraw- 
Hill booklet, ‘‘“Orders and How They Grow.” It takes a 
realistic view of what advertising does—and can do—for 
the men who sell. Your McGraw-Hill man will gladly 
provide you with a copy. 


Tue AssociaTep Business PuBLICATIONS 


Founded 1906 - 205 East 42nd St., New York 17, N. 


building better businesspapers. .. 


better businesspaper advertising 
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OBJECTIVES: To increase sales for Alcoa, its distributors and sign- 


manufacturing customers by educating highway officials on the 
advantages of Alcoa Aluminum for signs and markers. 

contributing factor in adding six additional states and innumerable 
cities, counties and townships within the short span of 12 months.” 


as the standard metal for highway signs. This campaign was a 
AGENCY: Fuller & Smith & Ross Inc. 


RESULTS: “It had taken 10 years to sell 18 states on aluminum 


SCHEDULE: Two-color spreads in four business publications. 


McGRAW-HILL 


PUBLISHING COMPANY, INCORPORATED anor: a 


AD Sue ; 


OVER A MILLION MEN IN BUSINESS AND INDUSTRY PAY TO READ McGRAW-HILL BUSINESS PUBLICATIONS 


330 WEST 42nd STREET, NEW YORK 36, N. Y. 


businesspapers 
to sell product 


How Alcoa uses 
advantages 
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HENRY WADSWORTH LONGFELLOW 


We, of the Donnelly companies, welcome the 
judgment of those astute outdoor advertisers 
whose confidence has enabled us continually 
fo grow in major eastern markets. 


From Boston in 1850 — to Baltimore in 1955, 
we have brought to our task a sense of 
abiding obligation: 


to the tradition of The Donnelly Way 


a It 


to the trust that our clients have inspired 


fo an unceasing effort to improve our 
own activities to the enhancement of 
| Outdoor Advertising ...everywhere! 
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#} WORCESTER - MIAMI - PORTLAND 
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54% More D.C. Homes 
Served Frozen Meat 
Pies in ‘55: Study 


WASHINGTON, Nov. 29—A total of 
208,500 homes, or 43% of homes 
in the Washington metropolitan 
area, bought frozen chicken, turkey 
or beef pies this year—an increase 
of 54% over the 135,520 homes 
that bought the same products in 
1954—according to the 1955 brand) 
survey just released by the Wash-| 
ington Post & Times Herald. 

The survey was conducted last | 
May by Publication Research | 
Service, Chicago. The _ report, 
which is based on 1,025 person-to- 
person interviews, contains infor- 
mation on 58 foods and beverages, | 
six laundry products and cleaners 
and six toiletries, as well as on 
shopping habits. The area surveyed 
included all of the Washington 
metropolitan area. : 

The use of frozen pies has in- 
creased greatly in this area since 
the classification was first sur- 
veyed in 1953. In that year, only 
18% of the homes bought frozen 
pies. Last year, the percentage of 
homes jumped to 28%. 

Morton was the most popular 
brand in this category. Morton pies 
were found in 36% of homes using 
frozen pies. Birds Eye was found 
in 19% of the homes, Swanson 
in 15%. 


ws The survey disclosed that cig- 
arets were smoked in 71% or 344,- 
200 homes in this area. Pall Mall 
rated first among cigarets, being 
found in 21% or 72,300 homes. 
Camel was the second most used 
brand, being located in 17% or 
58,500 homes. 

Regular coffee was drunk in 
378,100 homes—78% of the total 
residences—for an increase of 7% 
over °54. Wilkins was the top 
brand; it was bought by 98,300 
homes. Maxwell House, consumed 
in 94,500 residences, was second 
among all coffee brands. 

On the other hand, 61% (295,700 
homes) used instant coffee—a 1% 
increase over last year. Maxwell 
House (73,900) and Wilkins (59,- 
100) were the most used brands. 


ws The use of cake mixes contin- 
ued to grow in the Washington 
area. A total of 75% of all homes 
bought cake mixes, as compared 
with 71% last year and 59% in 
1953. The most popular brands 
were Pillsbury, used in 178,200 
homes, and Betty Crocker, found 
in 123,600 residences. 

Only 4% of homes (18,600) do 
not use detergents, the study re- 
vealed. The ratio of families using 
detergents has risen from 91% in 
1953 to 96% this year. Tide (190,- 
800) and Cheer (116,400 homes) 
were the most popular brands. 

Colgate claimed a large share of 
the toothpaste market, being lo- 
cated in 221,100 homes, or 48% 
of homes using toothpaste. Gleem, 
used in 78,300 homes (17% of resi- 
dences using toothpaste), was the 
second-place brand. Toothpaste 
was used in 460,600 homes—95% 
of the market. 

In addition to showing the num- 
ber of homes using various prod- 
ucts and brands, the survey also 
showed usage by age groups (three 
classifications), and usage by eco- 
nomic groups (two classifications) . 


GM Has Whole ‘Wide World’ 


“Wide Wide World” (NBC-TV) 
is now fully sponsored as Pontiac 
Motor division, General Motors 
Corp., Pontiac, Mich., takes over 
the remaining segment of the 90- 
minute Sunday afternoon extrav- 
aganza. MacManus, John & Adams 
is the agency. This makes the 
show, which is aired approximate- 
ly every other Sunday, an all 
General Motors affair. Four other 


GM divisions already sponsor this 


'ray television tubes, which feature 


is.) SY WE re: coc tea oie 


Advertising Age, December 5, 1955 
Telet Launches Drive for poses only. President of Telet is; Coe Joins Goold & Tierney husband and wife teams, will re- 
Cathode Ray TV Tubes D. Porter Bibb Jr., formerly with) Arthur C. Coe, formerly direc-| place “Favorite Husband” in the 


Telet Inc., Louisville, has 
launched an advertising and pro- 
motion campaign for its cathode 


what the company claims is the | Kentucky, and plans call for even-_ 


_Farson, Huff & Northlich and Bat-|tor of advertising and sales pro-| Tuesday, 10:30 p.m., EST, spot. 
ten, Barton, Durstine & Osborn. motion of Massachusetts Blue|The jackpot question will be 

Advertising is geared to the ex-| Cross-Blue Shield, has joined the| worth $100 a week for a year. 
panding distribution of the tubes,|copy-contact staff of Goold &/|Kudner Agency handles the Frigid- 
/now being marketed in Ohio and) Tierney, New York agency. aire account. 


first - / letri 

ms dam nn ae ae tual distribution through the 14/| Frigidaire Buys TV Quiz ‘Everywoman’s’ Names Coch 

qutablistead tn 1000 oa a ies. midwestern States. Newspapers, di- | Frigidaire division, General Mo-| Clifford H. Coch, formerly with 

init andl Weeiiad tockitty tok “Eeciens rect mail, advertising specialties tors Corp., Dayton, O., will sponsor Fawcett Publications, has been 

ro A els, and dealer materials _are being “Do You Trust Your Wife?” star- named promotion manager of 
y began the manufacture of, used. Staples Advertising, Louis- ring Edgar Bergen, starting Jan.3|Everywoman’s M agazine, New 


picture tubes for replacement pur- | ville, is the agency. over CBS-TV. The quiz, featuring | York. 
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General Outdoor Advertising helps you sell with 
all the know-how and resourceful service of a national 
organization—plus the interest, on-the-spot traffic 
sense and specialized service of a local business. GOA 
delivers. ... 

1. Top locations—GOA has the traffic experience to 
secure choice locations, keep them abreast of 
changing traffic patterns. You get a uniform show- 
ing—one that reaches the maximum number of 


GOA’s 3lst year of Outdoor 


telecast. 


in 1300 markets... 


potential customers as often as possible. 

2. Audited circulation figures— As a leader in outdoor 
research, GOA has always realized the importance 
to the advertiser of scientific circulation informa- 
tion. When you buy GOA, you get the facts! 

3. Superior Service—GOA is equipped to help you 
make the most of top outdoor locations. GOA 
leads with innovations like the clean, simple, 
Loewy-designed trim. GOA boards are maintained 
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Adopt Credit Plan. 
Paint, Wallpaper 
Group Is Advised 


CLEVELAND, Nov. 29—Paint and 
wallpaper dealers, traditionally 
cash-and-carry operators, will seek 
new sales from “delayed dollars.” 

Establishment of time-payment 


plans for beautifying households | 


Lauderdale, Fla., president of the 


Retail Paint & Wallpaper Distribu- 
tors Assn., at its convention here. 

What instalment purchases have 
done for tv set sales, for example, 
Mr. Watkins hopes will occur in 
the paint and wallpaper industry, 
with its 15,000 dealers. Their sales 
this year are expected to hit $2% 
billion. 

In millions of homes, Mr. Wat- 
kins said, there are tv sets, a large 
share of them bought on time. But 


paint job outside, he said. 


The decorating credit plan, to be 
launched by spring, is backed by 
|Mr. Watkins’ group and also by the 
National Paint, Varnish & Lacquer 
Assn. and Painting & Decorating 
Contractors of America, he said. 


Sutherland Paper Co., Kalama- 
zoo, Mich., has appointed Frank 
C. Nahser Inc., Chicago, to handle 
advertising for its specialty divi- 


Sutherland Division to Nahser | 


|boards and trays and other spe-|! 


cialties. Clinton E. Frank Inc., Chi- 
cago, which has been handling the 
division, has resigned the account 
/as of the end of the year. Hoffman 
& York, Milwaukee, will continue 
_to service the formed foil division. 


‘Barbillon Joins West-Holliday 
_ Gerald H. Barbillon, 


formerly | 
with Kelly-Smith Co., has joined | 
‘the New York sales staff of West-| 
was outlined by Chet Watkins, Ft.| many homes with tv inside need a’ sion, effective Jan. 1. The division Holliday, newspaper representa- | 

|produces paperware, prepackaging | tive. 


effective outdoor advertising. 


in A-1 condition. GOA specialists stand ready to 
help you create and merchandise hard-selling, 


Buy GOA—the national organization that gives 
you the best local service in over 1300 markets. 


PRIZE WINNING ADS—Fairmont 
Foods Co., Omaha, cops top honors 
for the third year in a row in the 
Milk Industry Foundation’s con- 
test for best milk advertising in 
newspapers in markets of 250,000 
or more. Allen & Reynolds is the 
agency. 


BY GOLLY, 
WE'VE HIT THE 
JACK POT AGAIN !] 


... says Perry LaBounty 


“We're sure bustin’ our seams this year. 
First we hit that old 50,000 city market 
figure and now we're listed as the 44th 
hottest market in the country by National 
Market Analyst.” 


BLOOMINGTON - NORMAL 
ILLINOIS © CITY ZONE 


NOW 


31,025° 


e@ Biggest population gains in history 


@ Biggest home-building boom . . . with 
600 new homes (Av. $15,000) in 10 
subdivisions 


@ Over 100 industrial plants going full 
blast .. .dncluding brand new $7,000,000 
G.E. plant 


@ Average family income $6120.00 (Na- 
tional av. only $5,274) 


ILLINOIS’ FIFTH LARGEST 
NEWSPAPER RETAIL MARKET 
(Excluding Chicago) 
*$152 Million subscriber purchases 


In addition to 99% carrier-delivered cov- 
erage of the important Bloomington- 
Normal city zone, The Pantagraph has a 
big plus market of 77,744, representing 
24,294 subscriber families in 85 communi- 
ties—97% home delivered. Any wonder 
it’s a potential Standard Metropolitan 
County Area? 

Get the new picture of the importance of 
this richest industrial-farm area in the 
Mid-West. Get all the facts frem Oilman, 
Nicoll & Ruthman, national advertising 
representatives, or write Perry LaBounty, 
National Advertising Manager. 


*ABC Audit Report, Sept. 30, 1954, Para. 28-b 


Daily Pantagraph 


BLOOMINGTON-NORMAL, ILLINOIS 


127 mi. SW of Chicago—157 mi. NE of St. Louis 


t pS N ea ART Tah ae pe ae BRE ae ee ge wi ; " s pater Y: 
; ‘OSs anh wie ee Say 2 noi Sera Bs b hteia 5 iienumr oe 70k Goa SA eas eas Ee Ls Se PORE REE. ARS OES SB. fete g Ye: mY be if gia poy. Foe 
, Lpeeapsey i deine ieee re a FeO kW oe ee } 7 Kis J ~ ; ‘an 
— | Seat 
et ee: : 
ae 
: a 
The ~- 
are ‘ 
io ee TT | 
: Help gem oro kane! P: | 
~— neh ~< i a 
4 i ] ; 
Fe = 
“sor” @ ss 
: my ' = 
: | e 9 os o x 
@- f& -g: 
: on a << = = 
| ad APRS / 
al 
a @ = 9 == 
hi. } : a a 
} s pny: eae on oe _ na | 
eS I f ’ 
{ . a : a : 
e ) a a Ss s : ; 
| Va) : a ne 
“5 * - 
; Mi ; a re : yg ; ; 7 Te EN 
, | ' é ” grt a 
. yy : i , a e 
; ee a "1 f, 
= » OY, 
— | . Se : T4brh. 
7" | aC “ Gis , 
ae ‘ e ) , a - 4 
| | ‘ | SY > 
| | eo SO a. fide, Gr/ 
‘ é SRE YG say 2 , 
> a8 SS Rf ; y ea 
a ae 2 | ; Tein? . 
‘ \ E . ' ae cee. ti if P ee ee oe i 
e | O eC | : 
' “B ; " | 
t { ‘4 — = 2 
] ’ j if : : i = ; ; 
: ey vias ; : ¥? * Pa 9 ; 
: i: sae ia ge ae M5. ? 
= ©Uperior | | 
oe ie ; Z . ’ 7 ; ; ee 
t ane ie vs é ' 
| . ec v ' C e ) | Ps 
Sen RR ares ee 1 . WR t, ss Og : 
fe : ae a ee ee ae ‘ ; | 
\- . es . 
= Te = | 
) co aa 
’ i . : =. * 
4 
1" _ 
7” ie 
| ee | | ; ) | : | . | . ’ 
= ee ; 
*. =. 256 | 4 
E i. . o ay e ; 
i i i 7 &e : . 
} bs : ie * e| 6 — ee 6 A . ° - Ly | 
a 4 os 2 > ry ee | a 
7 g ‘ r * ’ $ ie ‘ - y 
: a. s > o « ° : e 
s i > . ae % e® ° | be ik 
: cs : e3 de 4 : a ae * *s a 
General Outdoor Advertising Co. men ws ww) 
= - = - _. : ~ : ;, | : 
. . . * = et os . | 
515 South Loomis St., Chicago 7, Illinois Seno S ' | 
| a 
‘ ee, ~ ee 
i eae . S 
- +e é 
iAdvertising ervice ions ar 
ee | 
‘ 
hi g 
L ; , ee : * j < Foe : ‘ aan “ oat ee sc udting tis, Lig tag te a 
wy tks ; , ; ‘ tie: eon Le Ee Pall Nate ican 4" ee Te ee See er Sik ot) ce eee Co nae * ~ hte t Pie ae wis a3 Paee 5 Rees gece ig eS s tt pte OE * BPs Wen la lt aS ce cca hee Toe ie iS one 
Wap No, ae al as tag Ra en Priel i ee Be Ot Se ee Fe Oe aon | tee, ag ee enc rar ae! ts Ae ee raat tn le Oe DEST et Sy NS Oe eal ots £9 et Sh RS Seat Sed Ce) A Fy St tai elt Cte Bc eee eet) Bags pak! RY #: Bae ond SM el STM OL ae aes ee SIRE, Bee tye ben ay, 
Sf A ee ee eae f ene ates oy tte, Qe pe be PORE te Tee bs Shae hs OEP ey NE ore, oe a ee se eae, a, ALS vit Re, ae ee ea eRe Ne Prod ee peek ah o ig oP i os DEL Os Sh OR 5 C4 Pee mae: vA? Dre eee) a ee eek Ses o5) Pip ind 04 
Peat ne ig hee Ar peice ad PFE See RRL ARTI ap 2! SM ee aS Sl wl eS aC bate OM OS Cmca eo ia eS os CARON AS ome LL: MEH 4 iiegy wns Veh ayaa. gM Bic Yak apt bahay Soe i FM OP SLEPT, ORE RAY cones ML Lm 
Be cet a Fe epee oe OE ae So On eae AA Se eS os ar A a lt diss CSET Des et ta ee ea haan at ak Pere en mages ee Gees race Mn il te ge airy 


KANSAS CITY IS 


SOLD on 


POSTERS 
BULLETINS 
SPECTACULARS 


NOW AVAILABLE... New Rotary Bulletin 


Whalen to Venard, Rintoul | 

Jay A. Whalen, formerly with | 
Edward Petry & Co., has joined | 
the sales staff of Venard, Rintoul | 
& McConnell, New York, radio-tv 
station representative. 


Robert Wilson Inc. Moves 


Robert E. Wilson Inc., medical 


advertising agency, has moved to 


673 Fifth Ave., New York. 


Sterling Outdoor Adv. Co., 56 N. Summit St., Akron, Ohio 


LEADS THEM ALL in circulation 
over 400,00 


24 SHEET 
POSTERS 


| 


Daily Effective 
per 100 showing 


‘ o' PER 
THOUSAND 

Outdoor Advertising 

Association of Ohio 


Outdoor Advertising 
Association of America 


Traffic 
Audit Bureau | 


ei ‘ per aS? os Vue ce Oe Vee 
eR Gs  eaeeee OPS : 


I: Aaah 


step uP—This three-dimensional outdoor poster was erected jointly ; 


in the St. Paul-Minneapolis area 


by Hamilton Mfg. Co., Two Riv- *. 


ers, Wis., maker of home laundry equipment, and Forster Distrib- 
uting Co., which distributes the Hamilton line in Minnesota. Naeg- 
ele Advertising Co. is the plant operator. 


‘Family Weekly’ Moves Office) 


R. Randall Watkins, Detroit 
manager of Family Weekly, color- 
gravure Sunday supplement, has 
moved his office to 3-233 General 
Motors Bldg. 


It does snow on the Pacific Coast. And 
you know what the people do? They 
drive hundreds of miles to play in it! 
Because to most Westerners, real 
winter weather is a rarity. The snow 
falls in the mountains — far away from 
where most of the people live. 
In fact, 93% of the people on the 
Pacific Coast never see snow at all. 
They live outdoors all year ‘round. 
They have swimming and yacht races 
on New Year's Day, and barbecues in 
February. More people are out of doors 
in the peak ‘sales month of December 
than in any other month of the year — 
Christmas shopping, of course— free 
from overcoats, mittens, and earmuffs 

. . enjoying the sunshine . . . and 
susceptible to outdoor advertising. 
That's why outdoor advertising is 
such a good buy on the Pacific Coast, 
Winter and Summer (not to mention 
Spring and Fall) — because the con- 
sumers are circulating out of doors, where 
they can see your sales message on Foster 
and Kleiser’s outdoor displays. 
And we say Foster and Kleiser, because 
Foster and Kleiser's outdoor panels and 
bulletins cover the states of California, 
Washington, Oregon, and Arizona. (We 
almost said “blanket,” but the West 
doesn’t need a blanket, even in Winter! 


) 


Ali Winter iong — all over the Pacific Coast — people are 
passing by Foster and Kleiser outdoor advertising. Put your 
product outdoors this Winter, and watch Westernets go buy! 
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Minnesota Group 
Acquires Rapid 
Electrotype Co. 


MINNEAPOLIs, Nov. 29—A group 
of investors headed by a Minnea- 
polis stock salesman has gained 
control of Rapid Electrotype Co., 
Cincinnati. 

Rapid makes advertising electro- 
types and stereotypes at plants in 
Cincinnati, New York, Detroit, 
Philadelphia and San Francisco. 


polis brokerage house of Piper, 
Jaffray & Hopwood, heads the 
new controlling group and was 
elected chairman of the company’s 
board. Other members were not 
disclosed. 

The Riklis group this year ac- 
quired more than 50,000 shares of 
the company’s 123,874 outstanding 
shares of stock. 


® Directors of Rapid voted to in- 
crease authorized stock to 500,000 
shares and effect a two-for-one 
split of present shares. Mr. Riklis 
said the company plans to put the 
new stock on a $1 annual dividend 
basis. The firm has declared $1.50 
on present shares this year. 

About a year ago Mr. Riklis en- 
gineered the transaction that 
transferred control of Gruen Watch 
Co., Cincinnati, from the Gruen 
family to a Minnesota group, but 
he has since disposed of his inter- 
est in Gruen. 


Ads Can Boost U.S. 
Standard of Living 
50% by ‘65: Johnson 


New York, Nov. 29—Business 
men face the major task of 
“prompting consumption” in the 
next ten years, according to Dr. 
Arno Johnson, v.p. and research 
director of J. Walter Thompson Co. 

In the December issue of Chal- 
lenge, a magazine published by 
New York University’s institute of 
economic affairs, the agency re- 
search chief declares that prompt- 
ing consumption is “not so much 


a problem as it is an opportunity.” 
He adds: “It means that the mass 
of our population will have a 
chance to reach considerably high- 
hog levels of living standards.” 

® Expanding production, he says, 
“calls for a 50% increase” in U.S. 
living standards in the next ten 
years. By 1956, he thinks, the na- 
tion will produce more than $500 
billion worth of goods and serv- 
ices. This means record paychecks 
for consumers, who will buy $350 
to $357 billion worth of goods and 
services. 

“Unless we change some of our 
concepts of what a high standard 
of living should be, our ability to 
produce will outrun our ability to 
consume,” said Dr. Johnson. “We 
have moved up in our income 
groups so rapidly that a few years 
from now most of our families 
will have annual incomes of more 
than $5,000.” 
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with new Switzer Sunbonded’® Dayv-GLo® Bulletin System! 


Switzer Brothers’ new Sunbonded DAY-GLO Bul- 
letin system gives you the longest sun life of any day- 
light fluorescent bulletin paint! Advertisers report 
their painted bulletins remain bright and glowing 
after six months of constant exposure to sunlight! 


Here’s how the new system works. First, you use 
two coats of Sunbonded DAY-GLO Bulletin 
Color. Then you add one coat of patented DAY- 
GLO Filteray. Colorless Filteray filters sunlight, 


keeps harmful rays from prematurely fading the 
bright colors underneath, Yet Filteray lets the 
fluorescent glow pass through with full brightness. 


Sunbonded DAY-GLO Bulletin Color and 
Filteray brush on as easily as ordinary bulletin 
paints. And they dry quickly. On most jobs, 


all three coats can be applied on the same day. 


This new DAY-GLO Bulletin Color System is 
backed by the skill and experience of Switzer 
Brothers, the originators of daylight fluorescent 
colors. Our specialists will be glad to help you 


with any of your painted display problems. 


SWITZER BROTHERS Inc. 


4732 ST. CLAIR AVENUE 


° CLEVELAND 3, OHIO 


In Canada: STANDARD SALES CO., 4097 Madison Ave., Montreal 28, Quebec 
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Along the Media Path 


The Gazette, Charleston, W.Va., 
on Nov. 16 published a special 80- 
page section, “It’s a Woman’s 
World,” covering the activities for 
1955-56 of 231 women’s organiza- 
tions in the Charleston area. Ad- 
vertisers bought more than 4,000” 
of advertising in the section. 


e Family Weekly has just com- 
pleted its second year of publica- 
tion. During that time its circula- 
tion has increased from 600,000 to 
2,556,947, through 104 newspapers. 
Its ad linage has gained 156% for 
the first three quarters of 55 com- 
pared to ’54. 


@ What is responsible for the de- 
cline in the ratio of daily newspa- 
per circulation to households in the 
U.S. from 1947 to 1953? The first 
answer that comes to the minds of 
most people is “television.” But the 
research department of the Rich- 
mond Times-Dispatch and News- 
Leader has come up with some 
data and an analysis to show tele- 
vision has no effect on newspaper 
reading (either to decrease or in- 
crease it). For that matter, says 
Alan S. Donnahoe, director of re- 
search, income, newspaper price 
and the amount of advertising 
have little effect. The big factor: 
Density of population. The study, 
with detailed explanation of the 
research formulae used in the 
analysis, is summed up in a folder 
put out by the newspapers. 


® Just in time for Thanksgiving 
and Christmas, Family Circle sent 
to agencies and advertisers a copy 
of its fifth service book, “The Fish 
and Poultry Cookbook,” made up 
of recipes from the magazine’s 
editorial pages. A covering letter 
points out that more than 848,000 
copies of the five service books 
have been sold. 


@ Glamour will conduct a special 
retail workshop, to which 2,000 re- 
tailers have been invited, in prep- 
aration for its forthcoming “Main 
Street, U.S.A.” promotion, based 
on its February, 1956, issue. The 
promotion will feature spring fash- 
ions available in 1,000 stores. 


e Animated tv spots are being 
supplied by Parade to its distribut- 
ing papers using tv in their promo- 
tion of Parade and the Sunday 
package. This is believed to be the 
first time that a syndicated news- 
paper section has offered material 
of this type to its distributing pa- 
pers. 


@ Elks Magazine is offering travel 
advertisers a news-style format in 
its travel section. A new rate struc- 
ture has been prepared for this 
section. Sample page format and 
other details are available from 
the travel department, Elks Maga- 
zine, 50 E. 42nd St., New York 17. 


e WDSU-TV, New Orleans, has | 
been granted permission by the 


FCC to construct a new 975’ tower 
and to move to St. Bernard Parish. 


e The Pittsburgh-Courier, Negro 
weekly newspaper, has changed 
from standard to tabloid size. 


e Bride-to-Be has established the 
Bridal Consultants Institute “with 
the hopes of raising the position of 
bridal consultant to a professional 
status.” The magazine has selected 
300 “consultants” across the coun- 
try as charter members of the or- 
ganization and has awarded them 
individual certificates of recogni- 
tion. Future ambitions for the 
group include workshops for bridal 
consultant trainees, regional clinics | 
for established consultants and a. 
newsletter for members. 


e “The Sporting Traveler,” a new 
section exclusively for resort ad- 


vertisers, will begin in the Jan. 30 
issue of Sports Illustrated and ap- 
pear regularly in the last issue of 
each month. 


e Field & Stream’s 60th anniver- 
sary issue in November had the 
second largest advertising volume 
of any issue except the May, 1947, 
issue. 


e American Metal Market has ap- | 


peared in new dress. Basic change 
is the new eight-column makeup, 
new heading type and other minor 
format changes calculated to make 
for easier reading and greater flex- 
ibility in ad positioning. Rate 
structure has been overhauled and 
changed from a column inch bill- 
ing to the newspaper line rate. 
Rates for both display and classi- 
fied have been adjusted upward 
for the first time since 1953. 


Celebrezze Smith Seltzer Brannon 


RIBBON SNIPPER—The Cleveland Press recently celebrated the instal- 
lation of new press units and expanded color printing facilities. 
A. G. Ensrud of J. Walter Thompson Co., Chicago, was guest of 
honor, with Mayor Anthony Celebrezze of Cleveland and Curtis 
Smith, president of the Cleveland Chamber of Commerce, attending. 
Cleveland Press executives present at the ceremony are Louis B. 
Seltzer, editor; Arnold L. Royer, manager of general advertising; 
George Carter, business manager, and Paul Brannon, press room 
superintendent. 


Ensrud Carter 


Royer 


© Radio & Television News will 
become a supplement of the Ital- 
ian publication, Radio e Tele- 


visione, with the latter’s January 
issue. The American logotype of 
the Ziff-Davis publication will ap- 
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pear on the cover of each issue of 
the Italian magazine. 


® Department of New Laurels: 

Seventeen sets an alltime record 
‘in total dollar volume and four- 
color pages in its November issue. 
'Dollar volume is 34% higher than 
November, 1954. Four-color adver- 
tising totals 42 pages, a gain of 
75% over November of 1954. 

The Nov. 5 issue of The Satur- 
day Evening Post set a new alltime 
sales record for any individual is- 
sue of the magazine. The issue, 
which went to 5,200,000 readers by 
subscription and newsstand, was 
the one that carried the first part 
of the Arthur Godfrey autobiog- 
raphy. 

December, 1955, ad linage of 
McCall’s is up 25 columns—or 
10.5%—over December, 1954. 

U.S. News & World Report set 
a new ad record with its Nov. 18 
issue. It carried 103 pages of ad- 
vertising, exceeding by 13 pages 
the previous record established by 
the Oct. 21 issue. 

The November issue of The Girl 
Scout Leader carried 82% more 


The Manufacturer of Scotcuutre presents: 


REFLECTIVE SHEETING 


Winners of the 1955 
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First Prize 


$500.00 


LON J. MAXEY 


General Sign Co., 
Cape Girardeau, Mo. 


PARKE SIGNS 


Yakima, Wash. 
LAKE SHORE MARKERS, INC. 


Erie 1, Pa. 


NAEGELE ADVERTISING CO. 
Minneapolis, Minn. 


SNYDER & DALE OUTDOOR ADV. CO. 
Harleysville, Pa. 


RUEBY PROCESS CO. 
Rochester, N. Y. 


HUTCH’'S SIGN CO. 
Idaho Falls, Idaho 


TRI-CITIES POSTER ADV. CO. 
Sheffield, Ala. 


SWANSON SIGN CO. 


SMALL SIZE SIGN GROUP—725 to 200 SQ. FT. 


Second Prize Third Prize 
$300.00 $200.00 
D. A. MAMILTON CAL RUFER 


Dave Hamilton Signs, 


Midwest Outdoor Adv. Co., 
Waverly, lowa 


Sioux Falls, $. D. 


PARKER SIGNS 
Watertown, N. Y. 


DISPLAY SIGN CO. 
Waterloo, Iowa 


MIDWEST OUTDOOR ADV. CO. 
Sioux Falls, S. D. 
SNYDER SIGNS, INC. 
Jamestown, N. Y. 
UNITED ADV., INC. 
Denver, Colo. 


MYERS LEIBER SIGN CO., INC. 
Phoenix, Ariz. 


Fourth Prize 
$100.00 


WILLIAM R. PARKE 


Parke Signs, 
Yakima, Wash. 


Winners of Honorable Mention 


CHESTER HOOLEY SIGNS 


MIDSTATE ADV. CO. 
Urbana, Ohio 


Montgomery, Ala. 


ALABAMA OUTDOOR ADV. CO. 


Birmingham, Ala. 


CENTRAL ADV. CO. 


Jackson, Mich. 


WETMORE & CO. 


Houston, Texas 


STANDARD ADV. CORP. 


Clarksburg, W. Va. 


FALLS SIGN SERVICE 


MELWEB CO., INC. 
Daytona Beach, Fla. 


SOUTHWEST OUTDOOR ADV. CO. 
Enid, Okla. 


ROBERTSON SIGN CO. 


McCook, Neb. Springfield, Ohio 
WESTERN OUTDOOR ADV. CO. HIGHWAY DISPLAYS 
Omaha, Neb. Prior Lake, Minn. 


ARTCRAFT SIGN SERVICE CO. 
Murphysboro, Ill. 


The term “Scotchlite” is o registered trademark of Minnesota Mining & Mfg. Co., St. Paul 6, Minn. 
port: 99 Park Avenve, New York 16, N.Y, In Canada: P. O. Box 757, London, Ontario. 


Great Falls, Montana 


DOUGLAS SIGN CO. 


Lakeland, Fla. 


LOUISIANA OUTDOOR 


Opelousas, La. 


NATIONAL OUTDOOR DISPLAY CO. 


Minneapolis, Minn. 
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linage than the issue of November 
last year. Net revenue for the 
month is up 126%. 

In its December issue House & 
Garden registers an advertising 
gain for the fifth consecutive 
month, ending the publishing year 
of 1955 with a total gain of 50 
pages. 

The November issue of Materials 
& Methods shows a gain of 36 
pages of advertising over the same 
month in 1954. This represents a 
21% increase in advertising vol- 
ume for the magazine. 

The November issue of Scientific 
American carries 28.2% more 
pages of advertising than the 
November issue last year. 

Effective with the May, 1956, is- 
sue, the circulation guarantee of 
Screenland and Silver Sceen will 
be 250,000 each, an increase of 
25%. There will be a concurrent 
increase in advertising rates, with 
the b&w page rate going to $600. 

Sports Afield’s preliminary 
newsstand sales figures on the 
November issue are 33% above 
last November’s sales figures. 


GETTING INTO THE ACT—Larry Carino (left), commercial manager, 


KTNT-TV, Tacoma, and Kay Shinn, 


account executive, Condon Co., 


are making like bill posters to publicize KTNT’s fall outdoor cam- 
paign in Seattle. KTNT has purchased a 50-showing in Seattle, 
with each board plugging a different CBS or local show. 


July, 
represented the highest third quar- 


August and September | ter in Coronet’s circulation history. 


;ad revenue was $1,851,764, the 
highest of any month in the maga- 
zine’s history. 

November marks the ninth con- 
secutive month of substantial ad- 
vertising space gains for Esquire. 
Space sales for that month were 
37% ahead of the same month last 
year. 


Montreal Companies Form Ist 
Outdoor Ad Council in Canada 


Montreal poster and painted bul- 
letin companies, point of sale ad- 
vertisers and sign manufacturers 
have joined forces to form the 
Montreal Outdoor Advertising 
| Council, first of its kind in Canada. 
|The council was formed after re- 
cent legislation concerning signs in 
Montreal. 

The council has formed a legis- 
lative committee, headed by the 
Federation of Canadian Ad & Sales 
Clubs and the Montreal Ad & Sales 
Club, to bring together advertis- 
ing and business organizations 
/with Montreal town planners to 
formulate a bylaw on city-wide 


| 


Newsweek’s October, 1955, gross’ signs. 


National Sign Awards 
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United-Whelan Asks 
Offer of Bayuk Shares 


PHILADELPHIA, Nov. 29—United 
Cigar-Whelan Stores Corp. is try- 
ing to gain control of Bayuk Cigars 
Corp. 

The company asked for tenders 
of 250,000 shares of Bayuk com- 
mon stock at $20 a share. 

Charles Green, chairman of 
United Cigar-Whelan, said the 
move was aimed at ultimate con- 
trol. 

The block of Bayuk stock United 
is seeking would represent about 
31% of the cigar manufacturer’s 
786,200 outstanding common 
shares. Mr. Green said his com- 
pany would buy more shares than 
the minimum it hopes to obtain. 

Harry P. Wurman, president of 
Bayuk, said he would not comment 
until an actual offer is received 
from United-Whelan. 

The latter company has named 
Marine Midland Trust Co. of New 
York as depository for the tenders. 
Mr. Green has fixed Dec. 28 as the 
deadline, but intimated it might be 
extended. 


Men’‘s Fashion Authority 
Formed by 24 Manufacturers 


The pressure is increasing. Now 
there’s a Men’s Fashion Authority 
to help persuade the American 
male to be better dressed. Founded 
by 24 manufacturers of top-brack- 
et men’s wear, the new authority 
also has two other goals: (1) to 
maintain New York as the world’s 
capital of men’s fashion and (2) 
to perk up interest in high-quality 


& & o o oo o& o o o o& o& 4 o& o a sp 2 paso, " ats 
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LARGE SIZE SIGN GROUP—OVER 200 SQ. FT. 


motional campaigns are being set 
up by Roger Barkann and Aileen 
Platt, partners of Barkann & Platt, 
public relations company, who 
have been appointed co-directors 
of publicity and fashion promo- 
tion. No advertising is contemplat- 
ed at present, but if membership 
expands to 40 as expected, a cam- 
paign may be launched. 


‘Matinee’ Adds Two Sponsors 


Johnson & Johnson, New Bruns-: 
wick, N. J., and Dow Chemical Co., 
Midland, Mich., have bought a 13- 
week schedule of participations on 
“Matinee Theater” (NBC-TV), 
starting Jan. 1. N. W. Ayer & Son 
is the agency for Johnson & John- 
son. MacManus, John & Adams 
handles the Dow account. 


{ First Prize Second Prize Third Prize Fourth Prize 
$500.00 $300.00 $200.00 $100.00 YO U P L L 
T. E. BAKER W. T. PEEK H. CHURCHILL GORDON FELIX K. GRASTY F | / 7 F 
} Rochester Poster Ad- Adlantic Sign Company, Inc. Tribble Advertising Co. Outdoor Display cs 
ai vertising Co., Inc. Brunswick, Georgia Corpus Christi, Texas Advertising Corp., 


ai Rochester, N. Y. Nashville, Tenn. 


IN MERIDEN- 
WALLINGFORD 


Conn. 
Without The 


RECORD & JOURNAL 


This 90,000 market is 
not covered by Hartford or 
New Haven newspapers. But 
you can reach its $120,150,- 
000* effective buying in- 
come easily, with— 


j Clip and send the coupon today for your valuable, FREE copy of the new book of America’s Best 
t Outdoor Signs. Contains illustrations of all 50 award-winning signs in the 1955 competition. 


REG. U.S. PAT. OFF. 


SCOTCHLITE 


REFLECTIVE SHEETING 


Minnesota Mining & Manufacturing Company 
Dept. AA-125, St. Paul 6, Minn. 


Please send my FREE copy of your new book: 
“America’s Best Outdoor Signs.” 


(*SM °55 Survey) 


Name Title 


Company | dhe Meriden 
Address RECORD & JOURNAL 
City Zone State MERIDEN, CONNECTICUT 


Notional Representatives: 
Gilmon, Nicoll & Ruthmon 


- os eae 
ea, 


, a et 4) 
ss cae p re ws : i ¢ xe aii +, iit tae tye Ses hs! Go er 2 cho Spe OR A Py a tay Bete? Seok < oe Wo ; 7 Pe aT f ] ie 
/ aes 
d . "4 
| ee a ae 
; er 
| = 
oo 
aie, Y eres a <s oat Pee. Kika oS - Bs 7 ; 
i eae oe mh cf of — a 
/ NS —— oS tb 
& ie : ee a hae ; © 
é LY ee _, ee , ee i 
i 3 ” Rep Se ee eae re Ca 7 
0 ees gy oui hie j Be Sg ; ees Ses | 
pe j 6 ies | bos te e Mes 4a & ; 
el! ~ ‘ee Pile LOSE te if Pe ae me ie 
4 es ae ee 7 : ‘ Seis el Coe ee ae mt ; ae 
h pee f Se : o sai } ee ag ee eos "a ed * 
. ~*~ j ee ae a a . * Saas RS, oe age . Co SG ‘a - fy = 
k oof | — ¢ , eee san 10 AM deat i Se ol oe a $ 3 
q of 4 a 5 kee ae acetone — ee : 5 
i Fs .— iia a —_ F 
qi 2 ge te ee eS , Y 
aes oa pees ees. 38 : * ‘ P 
; { , Pe” gee ' a s 
y } : _ ~— git 
; 
eeeseseses—‘“(‘i 4 
f\ : & 
{ 
ft oe o 
I 
; CO ,O,OQ ee ‘i 
ay 
- . { b 
. \ c 
i 
¥ } — 
if : : 
: i ; 
WKS - 
ih 
: , 
ie 
te] 
} > 
, 2 
\ \ ; sv) 
it 
’ fie 
| 
a ey 
| ; 
eee 
\ 
o ena ee cranes, 5; 
J , * : “ Negi pe « Le Y me ¥ 4 4 
i é 4 * % a ax : “ig 2 ; 2 : oe 
M a Xs : : es ‘ " ee i 
’ = Si ‘ * ee ee : ms . x. 4 ei 
» rj Sux = * x Cr me 7 is 2 fe » ‘ e & . on < ' 
zy . % a ¢ z le } 4 : — aa re ag ¥ ~a st i 
| : e ec ; . “ : P % Oe ais : 2 E : + 
Mm ANS Es : “~ * 3 Sons. “4 Pod Lo 
= : Z a P hee F e A Be if “Mee? é - : 
{ ss mae =  - le Pe : a8 ‘nn P os . 
‘} ( ‘ ae ees S fe. om Z : : Ss . : 
es - a r. 
tat é 
. ee 
' ' 
- 
ol 5 
™ ee 
x 
_ - z 
es 
rh 
ee : 
| . oo . 
fi fae sede 1 ee AP) Na jae 4 
F i 2 oF s } ve 
! ——- \ ; 
{ | re 
a 7 | Bi 
iy _ f 
1} _— 
= i ee fe 
j ih ns ’ bse. ™ 
| : N' Fi S 
‘ hee | es ore 
’ a e 
u NE eos. 00 : 
: : a) ? hike: j 4 
— ¥/) Vv a 
oan a : ——————— 
\ a 4 fae 3 Reflective sheet"§ : 
| BS Re ‘ b Seoncblite 
. dpe ized wit mentions 
: ( ane ONG fee: Reflector? yononante +o" 
-_ m Ve ents AMO UT nnd COMP | 
1! is aed yornG sion 
— a By fe wel! TONAL psi : 
: Be 955 NA 4 
a eae ga THE | ewe 
<i Fe ’ 
\ — 7 eo a heteahic i : 
ee re “# ware ba . 
a ares ’ me) ii | ¥ - 
‘i 
»' i 
| 4 
Eye " ie 5 an Pie cig SOR, Nogiere 1 Be ee a ae eee te are, Ne Ce Bg i ges So ee gee - par see tea se oathag a ES es See oa e hae Gate GEE As LCOS PO Dee, ee eo 
3. oe ORE pee ee om re ee ee er ee a To Fag ae Rogan DPR ty ON hae 4 Gal Mise: hi ee eat S22 a i are Se Aner S eee Bh bs eee Ne a ES er es 2 ae ; ter Se Ma Cot ee aided cae hl ohn Pe ei - eS om Ey 
Ba eae oe qe is hag in We: Pree. — Tee or ieee (ic tae ad ae ee ey ae Sieligegs le ae AP Hae Nes” Ree tn GAT ok TARR ah hae th ct Rage Na aon pe oie ag ot eas nee ee og aN trae eh 
Pre ea Rese tiene Toma a erecta i rc RN set's tied San hab rair re eS) his Wn tN Bee Ch ray gem ee ON 42d peat 0 rae IRN tie cet Siege yh a, 3 “cag, TS a. gp Vg See Nn ean Nee ee Re ea eae hc a CRORE cee | Vea eegir 5 a 
he are igs Bat ee aie en ee GIS eee Ge ak ke aaa oy “Sa Tie et tary Siar lied Sov ah rie cy SMe OCS BIR os PE Ree Sale lek ee, 7 PO: a pte eae, DRA (og i ARE EOL at aig Saat oe ee een ay ay Aa a hank, . pte Pete ee ee Ds hacky Bae eee? EO 
Be oe Mites 0 Why oe Ceier gt my une Namen ot ae og gen ‘ ee a Tis eee Ie » aI ee GHP Wits eerie or ary Se ae ae aE ee ee Uae ee Pe COS GELS Sean TS: pie WA gal ALS Agree SB ora eal ae e'.# at Cae ner RR Aan - TLE penne Bac eee My UL vee TS Soh Lae 
ee es CN eC ae Scag ee a iin Si 5 Banger ee Die Te Yueh eae, nes Seer ei oe hei ge a aS i Fate < tet eet e+ RSS gh a ee eee Cy oer eee ae. Ri Mee Pes cree cake 


88 


‘Peter Pan’ Is Top Sylvania Winner: 
FCC Head Blasts TV's ‘Poor Taste’ 


(Continued from Page 2) 
creativeness will be seriously 
handicapped by having to be 
steered around self-conscious 
smut.” 

Mr. McConnaughey identified 
himself as a viewer who likes tele- 
vision, but believes it should not 
only “serve the public taste, but 
raise it a little.” 


® Pointing out that the U.S. broad- 
casting system should not be run 
solely in the interest of advertis- 
ers, the FCC chairman said that 
people should be awakened to the 
fact that they “have a right to de- 
mand that broadcasting stations 
serve their needs, wants and in- 
terests.” 

Mr. McConnaughey warned ad- 
vertisers not to lose sight of good 
common sense in their tv selling. 
He added: 

“Is not the ‘bait-and-switch’ op- 
erator, peddling $8.95 vacuum 


cleaners, becoming transparent? 
Is not the public learning to as- 
sociate the pitchman’s urgency 
with the hot breath of the police? 
And will not our broadcasting sys- 
tem as a result suffer substantial 
long-run losses for creating general 
suspicion of the things it recom- 
mends for purchase? 

“I do not believe that the long 
commercial carries greater selling 
impact than the short, punchy 
message. Nor do I believe that 
piling up commercials is a signif- 
icant accomplishment. Listeners 
who have heard one program and 
are waiting for another have come 
to expect a plug to intervene. But 
when they have heard one or more 
announcements, they have a rea- 
sonable right to expect a program 
to intervene. 

“Abuses in this area do more 
than merely annoy. They lose lis- 
teners, sales and advertisers, lower 
the general esteem in which broad- 


KNOXVILLE—is one of the TOP 10 MARKETS 
of the United States as Selected by Rand-McNally 
Contact—-ED or GLENN HICKS 


“AIT ST SIGN LO: 


KNOXVILLE-NASHVILLE TENNESSEE 
OUTDOOR ADVERTISING 


LANDAU 


PAINTED 
DISPLAYS 


Nationally recognized locations available in Philadelphia 


Location 


Broad St. at Glenwood Ave. 
facing No. Phila. Station 


37th-Woodiand-Spruce facin 
U. of P., Franklin Field an 
Convention Hall traffic 


Delaware River Brid 
known as Benjamin 


(now 
ranklin 
Br.) facing traffic heading to 
New Jersey 


Low monthly rates include everything—space, 


Size 
18 ft. x 50 ft. 


20 ft. x 27 ft. 


20 ft. x 50 ft. 


Net Effective Cost per 
Circulation (every 18 hrs.) Thousand 


78,400 25¢ 


42,000 


68,300 


3 paintings a 


year, brilliant illumination, and complete service and main- 
tenance. Write, wire or phone collect for photos and complete 


information. 


FREE! Write for newly-published data 


“How Outdoor Advertising Sells Greater Philadelphia's 442 


million people.” 


3627 N. Smediey St. 
Phila. 40, Pa. BA 9-5500 


OUTDOOR ADVERTISING COMPANY 


casting is otherwise held and in- | 
vite extremist calls for government | 
intervention.” 


® Singled out as the show of the 
year by the Sylvania board of 
judges was “Peter Pan” (RCA and 
Ford), starring Mary Martin and 
Cyril Ritchard on NBC. (This show 
will be repeated at Christmas- 
time. ) 

James C. Hagerty, White House 
news secretary, was honored for 
his role in opening Presidential 
press conferences to tv. 

Other 1955 awards, by category: 
Best new series—‘“$64,000 Ques- 
tion” (Revlon), produced by Louis 
G. Cowan Inc., Hal March emcee, 
on CBS. Best actor—Sidney Poitier 
in “A Man Is Ten Feet Tall,” by 
Robert Alan Aurthur, who re- 
ceived the most original television 
play award. This show was seen 
on “Philco Playhouse,” NBC. Best 
actress—Julie Harris in “Wind 
from the South,” on “U.S. Steel 
Hour,” CBS. 

Best performance in a classical 
role—Jose Ferrer in “Cyrano de 
Bergerac” (Ford and RCA), NBC. 
Best supporting actor—Ed Begley 
in “Patterns,” seen twice on “Kraft 
Theater,” NBC. “Patterns,” writ- 
ten by Rod Serling, received an 
award as the best dramatic show. 
Best supporting actress—Mildred 
Dunnock in “A Child Is Born,” on 
“Kraft Theater,” ABC-TV. 


® Best comedy show of the year— 
“You'll Never Get Rich” (Amana, 
Camel), with Phil Silvers, CBS. 
Best variety—“Ed Sullivan Show” 
(Lincoln-Mercury), CBS, for the 
second year. Best musical series— 
“Voice of Firestone,” ABC. Best 
dramatic series—“Kraft Television 
Theater,” NBC. 

Best documentary—Edward R. 
Murrow’s “The Vice-Presidency— 
the Great American Lottery” 
(Maybelline, CBS-Columbia, Co- 
lumbia records), CBS. Best net- 
work public service show—‘The 
Search,” CBS, for the second year. 
Local public service—KNXT, Los 
Angeles, for “Focus on Delinquen- 
cy,” with citations to KPIX, San 
Francisco, for “Our Religious 
Roots,” and to WDSU-TV, New 
Orleans, for “Dateline Washing- 
ton.” Local news and special events 
—WBZ-TV, Boston. 


® Best network educational series 
—‘Omnibus” (Scott Paper Co., 
Aluminum Co. of Canada), pro- 
duced by the Tv-Radio Workshop 
of the Ford Foundation, CBS. Best 
local educational series—WMCT, 
Memphis, for “Your Future Un- 
limited.” Best network children’s 
show—‘Mickey Mouse Club” (sev- 
eral sponsors), produced by Walt 
Disney, ABC. 

Best local children’s show— 
“Children’s Corner,” with Josie 
Carie on WQED, Pittsburgh. Best 
network women’s show—‘Home” 
(several sponsors), with Arlene 
Francis, NBC. 

Best commercials awards went 


1 Meister Brau 


YOU FILL YOUR GLASS WITH PLEASURE 


i 
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WOOD LETTERS 
MAKE DYNAMIC BULLETINS 


q@umzp _™- 4 4.24 . 
SPANJER BROS. 


Chicago 10, Illinois ¢ Newark 4, New Jersey 


McCollough Rogers 


Moore 
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Treyz Rogers 


WHO'S GOT THE COLD HAND?—This real-gone-happy group is congrat- 
ulating itself. The occasion is the recently concluded first annual 
membership meeting of the Television Bureau of Advertising in 
Chicago. The beaming officers are Clair R. McCollough, co-chair- 


man, WGAL-TV, Lancaster, Pa.; 


WSAZ-TV, Huntington, W. Va.; 


Lawrence H. Rogers, treasurer, 


Richard A. Moore, co-chairman, 


KTTV, Los Angeles; Oliver Treyz, president, TvB, New York; W. D. 
Rogers Jr., secretary, KDUB-TV, Lubbock, Tex. 


to Sanka Coffee, Schweppes qui- 
nine water and Dow Chemical Co. 
for Saran wrap. 

Special awards went to Sylves- 
ter L. (Pat) Weaver Jr., presi- 
dent of NBC, for making the 
“greatest contributions to creative 
television techniques”; to the 
broadcasting industry (represent- 
ed by Thad Brown Jr., NARTB 
v.p.) for its coverage of the north- 
eastern floods this year, and to 
Gillette Co. for excellent sports 
coverage. 


nia board of judges, which 
cludes leaders from the _ sports, 
music, publishing and educational 
fields. 


Albers Buys ‘Waterfront’ 
Albers Milling Co., Los Angeles, 

has bought “Waterfront,” with 

Preston Foster, for presentation in 


|has been published by 
Deems Taylor heads the Sylva-| 


in- | 


16 western tv cities. The Carna- 
tion Co. subsidiary will start pre- 
senting the film series, which is 
syndicated by MCA-TYV, early next 
year. Erwin, Wasey & Co. is the 
agency. Mr. Foster will be fea- 
tured in the Albers commercials. 


Hooker Electrochemical 
Publishes Its History 

“Salt & Water, Power & People,” 
a short history of Hooker Electro- 
chemical Co., Niagara Falls, N. Y., 
Hooker 
Electrochemical. The 110-page il- 
lustrated bound volume was writ- 
ten by Robert E. Thomas to cele- 
brate the company’s 50th anni- 
versary. 

The book has been distributed 


/to employes, customers and friends 


to acquaint them with Hooker’s 
growth and progress during its 
50-year history. 


Specialists in SILK SCREEN a 


INCORPORATED 
BOX 2017 TULSA, OKLAHOMA 


Civ feted / / 


I / 


MIDOLETON 


365,801" 


GOOD REASONS 


to place your 
message outdoors 
in the booming 
Dallas market! 


MIDDLETON, INC. 
Poster Advertising 


DALLAS, 


TEXAS 


*1954 Motor Vehicle Registrations — Dallas County 
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Ray Vir Den, Wit, 
Adman, Publisher, 
Is Dead at 59 


GREAT Neck, N. Y., Nov. 29— 
Ray Vir Den, 59, former president 
of Lennen & Mitchell and since 
1954 publisher of the Rome Daily 
American, died here yesterday at 
North Shore Hospital. He suffered 
a coronary thrombosis eight weeks 
ago, which was followed by a sec- 
ond heart attack and pneumonia. 

The burly, bow-tied, ebullient 
adman was a familiar figure, not 
only on Madison Ave., but in the 
city’s musical and 
theatrical circles. 
All of his adver- 
tising career was 
in one agency— 
Lennen & Mitch- 
ell. He joined the 
agency in 1930 as 
an account exec- 
utive, became its 
exec. v.p. in 1946 
and its president 
in 1947. He left 
in 1952. 

As presiding genius of the Dutch 
Treat Club, Mr. Vir Den’s whip- 
lash wit and total lack of rever- 
ence made his subjects wince and 
his audiences roar. Sample intro- 
ductions: Of the late Sen. Robert 
A. Taft (“the next President of 
the U. S.—he hopes”); of Paul 
Smith, president of Crowell-Col- 
lier Publishing Co. (“the Charlie 
Luckman of Crowell-Collier’’). 

He delighted in turning the wit 
on himself, and once bluntly told 
the group, after his “resignation” 
had been announced following the 
formation of Lennen & Newell— 
“In case you’re wondering what 
that story in the paper meant, I 
was fired.” 


Ray Vir Den 


® Mr. Vir Den believed in direct 
talk and action. As an agency pres- 
ident, he was emphatic about the 
need for more payment for agen- 
cy services, for better timekeeping 
and cost accounting procedures 
within the agency. He once com- 
plained wryly that the trouble 
with clients was that they had a 
misconception of the agency busi- 
ness—‘“a strange lot of fellows who 
ride the best trains, live in the 
finest hotels, sleep with the shape- 
liest women, and work a little 
bit in their spare time.” 

In fact, he argued, agency men 
have the same business problems 
as other business men and “often 
work around the clock in the per- 
formance of their duties.” 

Before he joined the agency, he 
had been a junior partner in a 
stock brokerage business—Smith, 
Graham & Rockwell. He came 
from Oklahoma to New York with 
high hopes of an operatic career. 
From 1921 to 1926 he sang in light 
opera and did concert work as a 
tenor. 

In later years the principal evi- 
dence of this part of his life lay 
in his skill with the banjo and an 
astonishing repertory of songs. He 
married Frances Alda, one of the 
greatest stars of the Metropolitan 
Opera, in 1941, and made a con- 
siderable point, at times, of the 
similar skills involved in handling 
operatic and advertiser tempera- 
ment. She died in Venice, in 1952, 
the year he left Lennen & Mitchell. 


® In 1953 he married the former 
Lucilla Mara de Vescovi, of Rome, 
who had been a close friend of 
Madame Alda’s and is identified 
in the business world as Countess 
Mara, men’s tie maker. 


/—later Oklahoma—although in | was 59 years old. 
/prosaic moments he was apt to} 
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Wehner Gets Scissors Maker 
W. H. Compton Shear Co., New- 
ark, maker of scissors and shears, 
has appointed Wehner Advertis- 
ing Agency, Newark, to handle its 
| advertising and public relations. 


anh ney i i | ness. Born in Denmark, Mr. Knud- 
r. Weld received a -B. de- sen came to the U.S. in 1905. He 
concede that he was born at Wheel-| gree from the University of Chi-|founded his own company, the 
er, Ind., Dec. 2, 1895. He was the| cago in 1921 and began his adver-| Knudsen Process Film Service, and 
son of a Methodist minister and/|tising career in the Chicago office | aiso was a consultant for litho- 
loved to recollect the day he knelt|of J. Walter Thompson Co. From) graphing and printing companies. 
in prayer for Prohibition before 1924 until 1933 he operated his — 
the swinging doors of an Okla-| own agency in Des Moines, Ia., and 


After Mr. Vir Den took over as 
publisher of the Rome Daily 
American, he became embroiled in | 
an argument with the Army over| 
the distribution of the newspaper 
and its access to troops in Europe. | 
He won his point. | 

Mr. Vir Den liked to claim to 
have been born in Indian Territory | 


| 


homa saloon, with his father on | Springfield, Ill. Subsequently he 
one side and Carrie Nation on the | served as account executive with | K A NSAS CITY Is SOLD on 
other. a number of agencies. 

He was a man of contradictions. a POSTERS 
He affected a rough and earthy| KNUDSEN 5, ITA / hij {4 
vocabulary, and could turn out a pated York, Nov. 28—Hugo ( y BULLETINS 
gentle and beautifully-phrased let- Knudsen. 79 on expert in ar ™ — —_ SPECTACULARS 
ter. He harped on the virtues of Ph Pe ee 

. . - , graphy and originator of several ; 
plain food while earning his letter ad ataieh watest NOW AVAILABLE... New Rotary Bulletin 
as a regular at Voisin and The yore perch we ~ hy hie se 
Colony. He once wrote, “The Re- Seer yy we lea = oe = 


Stamford, Conn., after a long ill- 


publicans only talk about cars in 
every garage, but the Democrats 
damn well put ’em there.” But he 
was an avid Republican, tried to 
make the pilgrimage to the Grove 
each year with the GOP stalwarts 
and was enduringly proud of his 
friendship with “the Chief,” Her- 
bert Hoover. He complained that 
the Metropolitan Opera had de- 
teriorated, but he regularly bought 
his seats, and many an L&M em- 
ploye used them. 


® He groused about the stuffy 
atmosphere of the American Assn. 
of Advertising Agencies, but he 
also argued that no worth while 
agency that could qualify for 
membership should be outside it. 
He carped about the demands 
made on his time by charities, but 
he gave it—notably to the Salva- 
tion Army (“There’s a charity in 
which I probably have a future 
interest’”’). He was one of the prin- 
cipal forces in raising the money 
that built the North Shore Hospi- 
tal, in which he died. 

Clarence Budington Kelland, 
who knew Mr. Vir Den as inti- 
mately as anyone, once tried to 
sum up his personality in a fore- 
word to a Dutch Treat Club his- 
tory: “He describes beautiful 
things with quaint adjectives, but 
privately rolls among them like a 
kitten in catnip. He would, for a 
good cause, donate the last loop 
of his lower intestine and his 
friendship, be-gemmed with in- 
sults, is 18 carat adamant.” nd 


WILLIS A. WELD 

CHICAGO, Nov. 29—Willis A. 
Weld, a v.p. of the Fensholt Ad- 
vertising Agency here, died of a 
sudden heart attack Nov. 27. He 
had been with the company as an 
account executive since 1942. He 


* ALBANY, N. Y. * 


This 14 x 30 ft., illuminated, painted bulletin has a two-block visibility to traffic 
proceeding north on Broadway, one of Albany's most heavily traveled thoroughfares. 
It is also Routes #4 and #32, going to Troy and Vermont. The board is visible from 
State Street, a main east-west artery. Directly across the street is located the N. Y. 
Central railroad passenger station, and in the surrounding area is Albany's main 
Post Office, several banks, department stores, and numerous retail stores, restaurants 
and office buildings. 


Circulation per 18 hour day is 85,000. Available on one, two or three year basis. 


Ruth GutdoorA ; 


WEST ALBANY, N. Y. 


GREETINGS ano BEST WISHES 


TO THE 


GUESTS ano MEMBERS 


OF THE 


OUTDOOR ADVERTISING 
ASSOCIATION 
OF AMERICA 


AT THEIR 58th 


NATIONAL CONVENTION 


HOTEL SHERMAN | PAINTED DISPLAYS 
CHICAGO gies SPECTACULAR 
DECEMBER 4 THRU 7 ELECTRICS 


MAXWELL 
SERVICE 


a fart of your 
SALES DEPARTMENT 


POSTER 
ADVERTISING 
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Morton Packing Merges 
With Continental Baking 

Morton Packing Co., Louisville, 
packer of Morton’s frozen foods, 
and Continental Baking Co., New 
York, have reached an agreement 
of merger. Morton’s assets have 
been exchanged for Continental 
stock, the exchange involving ap- 
proximately $6,500,000. 

Present plans call for no changes 
in Morton’s operating policies, per- 
sonnel or management. 


Ed Burnett Joins Ivel 

Ed Burnett, formerly sales man- 
ager, partner and secretary-treas- 
urer of Gale Dorothea Mechan- 
isms, has joined Ivel Corp., New 


York, designer and builder of dis-| | 
plays and exhibits, as assistant): 


sales manager. 


BACK * DATE * MAGAZINES 
More than 2,000,000 in stock 
MAIL AND PHONE ORDERS FILLED 

MIDTOWN MAGAZINE SHOP 


1105-6th Ave. (bet. 42 & 43 Sts.) 
New York 36, N. Y. * BR 9-2897 


in the 
nation’s 
capital 
one 
newspaper 
is read 

by more 
housewives 
and 
carries 
more 
general 
grocery 
linage 
than any 


other 


THE WASHINGTON POST 
AND TIMES HERALD 


Represented Nationally by 


Sawyer, Ferguson, Walker Co.; 
The Hal Winter Co., Miami; Puck, 
The Comic Weekly, Joshua Powers 
Co., lid., London 
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“Dividends 
Are a Girl’s Best Friend” 


We told you that two years ago— Remember ?. 
Now in today's 
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DIVIDEND BoosTeER—Bache & Co., 
New York, says it is the only in- 
vestment house that “continuously 


|is directing its educational efforts 


toward the potential women in- 

vestors in America.” This news- 

paper ad features a testimonial by 

Anita Colby and is Bache’s latest 

effort in the womanly direction. 

Albert Frank-Guenther Law, New 
York, is the agency. 


Refractory Maker 
Uses Direct Mailer 
Printed on Aluminum 


PHILADELPHIA, Nov. 29—General 
Refractories Co. is distributing one 
of the first multiple-page mailing 
pieces printed on aluminum foil to 
companies in the aluminum indus- 
try. 

The three-color eight-page bro- 
chure promotes sales of Brikram- 
80, a refractory material for lining 
furnaces used in melting and re- 
fining aluminum. The direct mail 
piece also explains services of- 
fered by General Refractories and 
lists other products. 

“This brochure,” the copy says, 
“is printed on aluminum foil made 
possible by refractories.” Each 
copy is accompanied by a letter 
from Richard E. Longacre, general 
sales manager of the company. 

Lewis & Gilman, Philadelphia, is 
the agency. 


‘Detroit Free Press’ 
Promotes Cosgrove, Nelson 


The Detroit Free Press has ap- 
pointed C. W. Cosgrove, advertis- 


George Nelson 


Cc. W. Cosgrove 


ing director since 1935, assistant 
to the business manager. George 
W. Nelson, assistant advertising 
director since July, 1954, has been 
named to succeed Mr. Cosgrove as 
advertising director. 

Shortly after joining the Free 
Press in 1912, Mr. Cosgrove was 
placed in charge of automobile ad- 
vertising. Before joining the Free 
Press, Mr. Nelson was advertising 
director of the Philadelphia Record 
from 1941 to 1946, and then co- 
founded and published the Food 
Trade News before becoming v.p. 
and assistant to the publisher of 
the New Orleans Item in 1949. 


Speidel Moves Account 

Speidel Corp., Providence, has 
appointed Norman, Craig & Kum- 
mel, New York, to handle its ad- 
vertising, effective Jan. 16. Sul- 
livan, Stauffer, Colwell & Bayles, 
New York, now handles the ac- 
count. 


Two Weeks Ending Oct. 22, 1955 
All figures copyright by A. C. Nielsen Co. 


Current 


Rank Program 


| EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) 


National Nielsen Ranking of Radio Shows 


1 You Bet Your Life (DeSoto-Plymouth, NBC) ......ccccsssssesesesessesseeseernee 1,896 
2 Two for the Money (P. Lorillard, CBS) .....-.sccsssereesnseserseeneerereerees 1,896 
3 Grmiendt CC tetieeRREE, BORG): nnn ncceiccrapstensecccniocccsnesconssnonssorocvevecccscssesvses 1,665 
a Our Miss Brooks (American Home Products, CBS) ...........0..cccccceeees 1,619 
5 Gene Autry Show (Wm. Wrigley Jr. Co., CBS) .....ccccccceceseseeeeeeeees 1,480 
6 Edgar Bergen (Philip Morris, NBC) .........cccsscseesensereerenseeeerenseenens 1,434 
7 Gunsmoke (Liggett & Myers, NBC) ......c.ccsccsecsecsseesereesssrrsereerenereeeees 1,341 
8 SURGES WOME, GUD. cassecctsenscedentesnsensccsintubabtenshsastecchoteqniocases 1,341 
9 Godfrey's Scouts (Lipton, CBS) ...........ccccsseseeeees . Tan 
10 News from NBC (Brown & Williamson Tobacco Corp., Wed.) ............ 1,202 
EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (740) 
1 One Man’s Family (Participating, NBC) .......00.ccscssseserseesensensenees 1,526 
2 News of the World (Miles Labs., NBC) .............ccccccccccscseeseseeeneneees 1,434 
3 Lowell Thomas (Delco Batteries, CBS) ..........:cc:ccccccessccscceeeesseeseeeeeeeees 1,341 
WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,249) 
1 Guiding Light (Procter & Gamble, CBS) .0........cccccccccsssseessesseeneeseenseeee 2,220 
2 Young Dr. Malone (Sleep-Eze, Tomi, CBS) .............ccccesssseserseeseenseeseres 2,127 
3 Sens CICCUIRT GB, GemIe, CBG) once. .ccccscccssiccccsccscccnsessscdescocccese 2,081 
4 Perry Mason (Procter & Gamble, CBS) ................ccccccccccsceeeeseeeeeeeeneeeees 2,081 
5 Road of Life (Procter & Gamble, CBS) ..............ccccccccccsssscessseseeseeeeeeees 1,988 
6 This Is Nora Drake (Bristol-Myers, CBS) ............cccccccccccsseseeeseenennenees 1,942 
7 I UI IL ACID... scirssicsusenncnecnionsncnesvesscnsssionsese 1,896 
8 i ch. ss ennncensnnannbaabeonlibensennapdsbeeseos’ 1,850 
9 PUM IIS COD ccescenscscvscsecesoscssonorensonsonsooerecnsccssensconsees 1711 
10 Wendy Warren (Hazel Bishop, CBS) o...........ccccccsccesessessesenseseesnnnennenees 1,665 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (509) 
1 Woolworth Hour (F. W. Woolworth Co., CBS) 1,249 
2 Adventures of Rin Tin Tin (National Biscuit Co., Mutual) ...............0006 971 
3 Your Nutrilite Theater (Mytinger & Casselberry, NBC) ............0000 925 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (647) 
1 Gunsmoke (Chesterfield, CBS) .............ccccccccccseceseeseeceesneees 1,665 
2 TE -.  senenaipssphiainasionsoaibecsacanieane 1,202 
3 Allan Jackson-News (Chevrolet, CBS, 12) 1,202 


the total number of homes reached with 46,244,000, the 1955 Nielsen 
total U.S. radio homes. 


Pulse Network TV Ratings 
October, 1955 


EVENING, ONCE-A-WEEK OR LESS 
Program 
$64,000 Question (Revlon, CBS) 


Y 


*Percentage of homes reached (“Nielsen-Rating”) may be determined by comparing 


estimate of 


Ed Sullivan Show (Lincoln-Mercury, CBS) 
| Love Lucy (General Foods, P&G, CBS) 
Groucho Marx (DeSoto-Plymouth, NBC) 
Shower of Stars (Chrysler, CBS) 
Honeymooners (Buick, CBS) 
George Gobel (Pet Milk, Armour, NBC) ..........cc:cccccccssseeseesseeeeees 
Burns & Allen (Carnation, General Mills, CBS) 
December Bride (General Foods, CBS) 
I Si a seadsheenvsnn cco ooeconccacatond 
I've Got a Secret (R. J. Reynolds Tobacco Co., CBS) 
Martha Raye (Sunbeam, RCA, Whirlpool, NBC) 
Studio One (Westinghouse, CBS) 
Py SCOR “UP Gateheieecdsenninsenes 0nscstcssssssoccccecersvedaniacs 
Our Miss Brooks (General Foods, CBS) ............cccccccccccceeseseeeeneees 
Godfrey's Talent Scouts (Lipton, Toni, CBS) 
GE Theater (CBS) 
This Is Your Life (P&G, Hazel Bishop, NBC) 
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Advertising Age, December 5, 1955 


Carpet Institute Names Two 

Alfred W. Conley, a member of 
the sales promotion staff of the 
Carpet Institute, New York, has 
been promoted to the new post 
of sales promotion manager. Er- 
win M. Fromm, also on the sales 
promotion staff, has been named 
to the new position of public rela- 
tions manager. He will also be in 
charge of a new educational pro- 
gram for home economics students. 


Ewert Joins K S M Products 

John F. Ewert Jr. has been ap- 
pointed advertising director of 
K S M Products Inc., stud welding 
division, Merchantville, N. J. He 
formerly was advertising and sales 
promotion manager of Gates Engi- 
neering Co., Wilmington. 


Majer Co. Appoints Zlowe 

Zlowe Co., New York, has been 
appointed to handle the first na- 
tional advertising campaign for 
Majer Co., New York, manufactur- 
er of men’s slacks. A consumer 
magazine drive will be launched 
next spring. 
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Throughout Europe 
you can reach 


eeeeeeeee 


Perry Como (Several sponsors, NBC) ..........cccccccccsscceesseeeseceeseeees 
MULTI-WEEKLY 
Mickey Mouse Club (Several sponsors, ABC) 


Disneyland (American Motors, American Dairy, Derby Foods, ABC) .. 


En TID TI TINE tl ccirendinatiphcnettncanentssnébsinessuecsencheneesotoetes 
Love of Life (American Home Products, CBS) 
Howdy Doody (Several sponsors, NBC) 
Pinky Lee (Several sponsors, NBC) 
Searels Fer Tomorrow (POG, CBS) .......ccccccccccccscessscossccsccsssecssscees 
CBS News (Pall Mall, American Home Products, Ronson, CBS) 
News Caravan (Plymouth, Camel, NBC) 
Big Payoff (Colgate, CBS) 
Arthur Godfrey Time (Several sponsors, CBS) 
Strike It Rich (Colgate, CBS) 
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Oct. 1-7, 1955 
Copyright by Videodex Inc. 
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Videodex Top Ten Multi-Weekly Shows 


Rank Program Rating 
1 Mickey Mouse Club (Participating, ABC) ...............c.cccscecccseseseseseseeeeennenee 17.3 
2 SD UO a... scenseccncnsnatbnonsenoooses 15.7 
3 I; GRD a, _piecnnnatinbnccsanitibononeneces 144 
4 News Caravan (Plymouth, Camel, NBC) ..............c.cc0ccsccssesesseeseeneeneenennes 13.4 
5 Howdy Doody (Participating, NBC) ...............:c.ccssssssssesessennsenenennenee 13.3 
6 Tonight (Participating, NBC) 13.1 
7 World of Mr. Sweeney (Alcoa, Miles Labs., Dromedary Co., NBC) .... 11.6 
8 CBS News (Pall Mall, American Home Products, Ronson, CBS) .......... 10.8 
9 Garry Moore (Participating, CBS) ..........sssssssssseseseesssoeseseeseenseeneensnes 10.6 

10 It Pays to Be Married (Procter & Gamble, NBC) ...........csesssseesesenens 10.5 

res CU ON a craniicseitclescicnccsanetacatesacasnocsnncesecaneoes 10.5 


more civilian 
American employees 


Bingo Fix (ets , 
France Airman 
Jail, GI Seora 
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Advertising Age, December 5, 1955 


Ads Helped Bring 
4 000,000 Visitors 
to California Area 


Los ANGELES, Nov. 29—Adver- 
tising and promotion are credited 
by the All-Year Club of Southern 
California for the fact that in the 
tourist year ended Sept. 1 the area 
for the first time was host to more 
than 4,000,000 tourists. These tour- 
ists spent $563,955,372—not quite a 
record, but 6.5% ahead of the pre- 
vious year. 

Reporting to Southern California 
executives, W. Herbert Allen, pres- 
ident of the All-Year Club, said, 
“Selling vacation trips is the same 
as selling automobiles or any other 
product...it must be stimulated 
by advertising and promotion.” 

He pointed out that the club 
was organized to build an “all- 
year” business 34 years ago, when 
virtually all tourist business came 
in winter. Today, he said, summer 
tourists number almost twice as 
many as those coming in the other 
three seasons, at an almost steady 
rate. 

Mr. Allen termed this growth 
record “undoubtedly one of the 
outstanding sales achievements 
America has seen—in the pleasure 
travel field at least.” 


@ In the 1955-56 promotional year, 
the All-Year Club will spend about 
$750,000 for advertising and pro- 
motion. Of this, about $500,000 
will go for space and production. 
This budget is $70,000 more than 
1954-55’s, which in turn included 
an increase of about the same 
amount over the preceding year. 
The current campaign will fol- 
low the pattern of last year, with 
four different approaches aimed at 
specific areas of interest. Color 
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SUBTROPICAL—This Subtropic Adventure ad touts the charms of 
Southern California—and adds the claim, “Since it costs so little 
more, better come this year...” This bleed ad, sponsored by the 
All-Year Club of Southern California, appears first in the Decem- 
ber Holiday. Foote, Cone & Belding, Los Angeles, is the agency. 


ads in magazines will run Decem- 
ber through May in American 
Magazine, Cosmopolitan, Holiday, 
Look, National Geographic, and 
The Saturday Evening Post. These 
magazines will have varying sched- 
ules, ranging from three to five 
insertions, with space in units 


KANSAS CITY IS SOLD on 


NOW AVAILABLE... New Rotary Bulletin 
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PROFESSIONAL 


ADVERTISING SPACE REPRESENTATION 


The Publisher's story presented with know-how to 


the right people. 


An association national in scope, professional in 


conduct and presentation, economical and satis- 


factory to Publishers, agencies and advertisers. 


Services of these space specialists available to 


consumer, industrial, agricultural and business 


publications. 


For further information address 


ASSOCIATION 
OF PUBLISHERS 
REPRESENTATIVES 


‘2709 Grand Central Terminal «+ 


New York, N. Y. 


from half-pages to spreads. 

Magazine ads will be mostly pic- 
torial. They will continue to fea- 
ture specific attractions, a tech- 
nique which has proved most 
effective. The use of specific in- 
formation, as compared to adjec- 
tival generalities, was first tested 
in °52-’53. It has proved out in 
coupon inquiries. 

The All-Year Club has checked 
effectiveness of ads and media 
through coupon returns since it 
was founded 34 years ago. Coupon 
results are used as a guide in se- 
lection of media. Continuing checks 
are made of the relationship be- 
tween inquiries and the people 
who come to Southern California 
as the result of All-Year advertis- 
ing. 


e A general newspaper campaign 
will run in 37 papers in top mar- 
kets of the Midwest, East and Pa- 
cific Northwest. Now under way, 
this campaign will continue 
through June, ads ranging up to 
half-pages running on an average 
of twice a month. 

A special midwestern campaign 
will feature roto color ads in 11 
Sunday newspaper magazines. The 
Chicago area is known to be the 
greatest source of tourism for the 
West, and this year’s campaign ad- 
dressed to this market will be 
double that of the first test last 
year, for which a special budget of 
$73,000 was set up. This campaign 
consists of eight color insertions of 
three-fifths of a page each. 

Business men will get a special 
appeal through small-space ads in 
Business Week, Wall Street Jour- 
nal and U.S. News & World Report. 
Starting in January, these ads will 
suggest that business and pleasure 
can be combined in a trip to 
Southern California. 

Foote, Cone & Belding, Los An- 
geles, is the agency. 


Ehrlich, Neuwirth Adds One 


Ehrlich, Neuwirth & Sobo, New 
York, has been appointed by 
American Foam Rubber Co., Bur- 
lington, N. J., to handle advertis- 
ing for Mirafoam decorative cush- 
ions and Mirafoam sleeping 
pillows. Adrian Bauer Advertising, 
Philadelphia, formerly handled the 
account. 


Babbitt Acquires Cameo; 
Expanded Ad Program Planned | 
B. T. Babbitt Inc., New York, 
has bought all the capital stock of 
Cameo Corp., Chicago, maker of 
Cameo cleanser and copper clean- 
er. The purchase is the first step 
in an expansion program planned 
by Babbitt which will include ad- 
ditional acquisitions as well as 
marketing of new products de- 
veloped in Babbitt laboratories. 
An expanded advertising and 
promotion program is planned for 
Cameo around the first of the 
year. Babbitt agencies are Dancer- 
Fitzgerald-Sample for Bab-O and 
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Harry B. Cohen Advertising for 
Glim. Maxon Inc., Chicago, is the 
Cameo agency, and is expected to 
continue handling the account. 


Lifshey Joins Amos Parrish 

Earl Lifshey, formerly v.p. in 
charge of advertising and public 
relations of Comprehensive Fabrics 
Inc., will join Amos Parrish & 
Co., New York, in early December 
to direct the agency’s executive 
clinic division. He succeeds How- 
ard P. Abrahams, who resigned to 
open a sales promotion and adver- 
tising service for department and 
specialty stores. 


111 W. Jackson Blvd. 


YOU'RE NOT COVERING ALL THE APPLIANCE FIELD 
UNLESS you have included— 
ELECTRIC APPLIANCE 
Service New 
NOW IN ITS 6TH YEAR 
as the ONLY Publication Serving the Entire Appliance Repair Field 
For FACTS about our Pin-Pointed Appliance Service Field Circulation . . . 
Consult Standard Rate and Data Service 


ELECTRIC APPLIANCE SERVICE NEWS 


Chicago 4, Illinois 


Love at First Meeting... 


Pretty nice—especially in the mechanics 
of advertising. On the immediate “‘affin- 
ity”’ of your advertising plates and paper 


and ink depends 


their exact reproduction 


in millions of pages. Quite a factor in 
reader attention—in insuring highest re- 
turns on a big investment in brains, labor 


and white space. 
men know this. 


Experienced production 
.. It’s quite logical that 


scores of them—successful ones—demand 
ROGERS skill, craftsmanship and knowl- 
edge of media requirements in producing 
their original photo-engravings. 


ROGERS 


engravi 


ng company 


2001 calumet avenue « chicago 16 


MASTER CRAFTSMEN OF PHOTO-ENGRAVING 
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Neil Andres 


SIGNATURE—Martha Rountree, well-known lecturer and writer, 

signs the Poor Richard Club guest book in Philadelphia prior to 

speaking before the club’s weekly luncheon Nov. 22. With her are 

George Neil, general manager of the Philadelphia Inquirer and 

president of Poor Richard; Mary E. Andres, president of the Phil- 

adelphia Club of Advertising Women, and Robert MacNeal, presi- 
dent of Curtis Publishing Co. 


Rountree MacNeal 


PRSA GOES TO WAIKIKI—At the third Hawaii conference of the Public 

Relations Society of America, lei-decorated Conger Reynolds, p.r. 

director for Standard Oil Co. (Indiana), Chicago, is greeted by 

William A. Simonds, program chairman. More than 100 attended 

the meeting, including consuls from four Pacific nations. The 

theme of the meeting was international public relations—with 
stress on Asian aspects. 
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TWINS?—Coincidence: These two posters, created by 
different agencies in different parts of the country, 
wound up side by side in Dallas. The coincidence 
even extended to the numeral 14 on the jerseys of 


leum). 


PHOTO 
REVIEW 


CHEF’S SPECIAL—On the stove, that 
is. The Pilgrim belle to the right 
is Andrea Todd and she’s demon- 
strating how to clean the oven with 
Hep Safe-T-Spray oven cleaner, a 
push-button item made by Bost- 
wick Laboratories, Bridgeport, 
Conn. 


Ein te PF Sago 3 ee hata 


CHRISTENING—Blonde-in-bikini and large-size bottle of champagne 
christen a pint-size sports car. The car is the newly named Arnolt- 
Bristol Bolide (French for meteor) designed and sold by S. H. Ar- 
nolt Inc., Chicago, made in England and Italy according to Arnolt’s 


Journay Agrafiotis Dawson 


ADMEN ORGANIZE—Looking over draft of constitution and by-laws of 
new ad club in New Hampshire are Warren Journay of WKBR, 
Manchester, Peter Agrafiotis of Agrafiotis Associates, Manchester, 
and George P. Dawson of Dawson Advertising Agency, Concord. 


TEATIME IN TWO TONGUES—Lyons tea solves the bilingual Canadiar. 

marketing problem with a new foil package which looks essentially 

the same in both French and English, which are on opposite sides. 
Jim Nash Industrial Designers, New York, created the package. 


POUND CAN—Kelling Nut Co., Chi- 
cago, is promoting its new 1-lb. 
; é vacuum-sealed can of Nut Shelf 
~~" 6 ae. i mixed nuts, about to enter national 
distribution, following tests in New 
York, Chicago, Texas and the West 
Coast. H. M. Gross Company, Chi- 
cago, is the agency. 


specification. (The blonde is Celeste Ravel.) 


DEALERS 


both players. One was prepared by Campbell-Ewald 
Co., Detroit (Chevrolet), the other by Ratcliffe 
Advertising Agency, of Dallas (Magnolia Petro- 


Johnson Engelhard Bruder 


GLENMORE’S 2,000,000TH BARREL—Glenmore Distilleries Co., Owensboro, 
Ky., distilled its 2,000,000th barrel of whisky on Nov. 17. It is 
shown here on the company’s “Owensboro & Elsewhere Railroad” 
being hauled to a warehouse for aging. Sherrill G. Johnson, dis- 
tillery superintendent, is at the controls. Others are Joseph A. 
Engelhard, Harry E. Bruder, and James Thompson, who are re- 
spectively, president, v.p., and grandson and namesake of the 
founder of Glenmore Distilleries Co. 
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S| 
o4 Advertising Age, December 5, 1955 
Newly Merged RKO newspapers, radio and tv will be) Overseas Corp., formed to admin-; Ogilvy, Benson Names Two {dependent Milwaukee Brewery, 


used in the campaign, which is|ister foreign business. James Mc- Ogilvy, Benson & Mather, New has been elected president of the 
being handled by Foote, Cone &/ Avity has been named president of | york oa appointed Edward J. Milwaukee Brewers’ Assn. He 
Belding. the former, and A. M. Henderson | Gardner formerly with Young &| succeeds the late Frederick C. 
| beads the latter. Rubloam in a copywriting and | Miller, former president of Miller 
| New v.p.s are Edgar M. Bronf- merchandising position, an ac- Brewing Co. Other officers elected 
New York, Nov. 29—The FCC| Appoints Three V.P.s ‘man, formerly assistant to the pres-| .ount executive. The agency also include Thomas R. Gettelman, 
willing, Tom O’Neil’s broadcasting} Distillers Corp.-Seagram Ltd.,| ident; Victor A. Fischel, president | ja; promoted Robert H. Karlan|President of A. Gettelman Brew- |! 
and movie interests will be con-| Montreal, has formed two new of the House of Seagram Inc., U.S.| trom assistant space buyer to | ing Co., v.p.; Norman R. Klug, 
solidated under the name of RKO | subsidiaries and named three new | sales subsidiary, and Frank R. space buyer president of Miller Brewing Co., 
Teleradio Pictures. v.p.s of the parent company. New | Schwengel, president of Joseph E. secretary; Werner Lutz, controller | 
The merger of RKO Radio Pic- | subsidiaries are House of Seagram Seagram & Sons, U.S. holding com- of Joseph Schlitz Brewing Co., 
tures, which General Teleradio|Ltd., formed for management pur-| pany. All are directors of the par- Milwaukee Brewers Elect treasurer, and Irving J. Ott, ex- \ 
bought for $25,000,000 a few|poses in Canada, and Seagram/ent company. Harry E. Bills, president of In- ecutive secretary. i 
months ago, and General Teleradio 
has been approved by the directors 
and stockholders of both compa- 
nies. The only thing lacking now 
is Federal Communications Com- f 
mission approval. Both companies y 
are controlled by the General Tire 


& Rubber Co., of which Mr. O’Neil 

is v.p. ( 
Mr. O’Neil will be president of \) 

the merged concern, which will mE: al ’ 

continue to operate with two prin- \ 

cipal divisions under their pre- 


Teleradio Pictures 
Awaits FCC Appr oval Seagram Forms Subsidiaries; 


merger names. 

FCC approval is required since 
General Teleradio’s radio and tv 
stations will be owned by the new 
parent company, whose assets 
were listed at $59,227,000. General 
Teleradio also is the majority 
stockholder in the Mutual Broad- 
casting System. 
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Ties Puerto | 


DRI/-STAT AMERICAN | 
FACIT INC. \ 


Foundation for Better Reading 
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Rhode Island 


New Product Digest 
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= Last week Mr. O’Neil appeared 
to be about ready to wrap up a 


hi 
$12,000,000 deal disposing of the| © oO 
tv rights to about 600 RKO shorts| | , ZALID i A 
and features. The potential buyer = Protect the/Public interest ONSON UAN) 
is Matthew Fox, who has been in CALIFORNIA Through Haxtcempetition 
and out of tv film distribution. He Erik T. Fare ee 


BUSINESS MACHINES C€ | 


Diebch: 


i] 
INCORPOR, My 


BLUE CROSS 


Publicitas PERRYGRAF SLIDE-CHART CORPORATION 
STROMBERG TIME 


: k 
CORPORATION \ (pdithg GRAY 


SUBSIOWMRY OF GENERAL TIME CORPORATION 
H. K. PORTER COMPANY, INC. 


headed Motion Pictures for Tele- 
vision when that company was an 
active syndicator. He is now a 
principal in Skiatron Corp., one of 
the would-be fee tv operators. 

This sale will exclude rights in 
the cities where General Teleradio| | 
owns tv stations. These already 
have been sold to the GT stations 
for $3,000,000. 

RKO also retains the rights to 
150 to 200 relatively new films, 
which may be reissued to theaters 
before they are offered to the tv 
market. 


ee aR ag 598 


MERCURY 
ROGERS TAILORING CO. 


NATURAL @aASs 


JAWRENCE WAREHOUSE (©MPANY 


al. ae 


oe 


a First RKO release under the 
O’Neil regime is due next year. 
“The Conqueror,” which stars 
John Wayne, will be given a world 
premiere in late January. General 
theater release is set for February. 

A record advertising-exploita- : 
tion budget of $1,300,000 has been = 


set for the movie. Magazines, . 
: Keobsel by 


RUDD-MELIKIAN, INC. 


STUDEBAI Bi 


BLUE SHIELD 
f~2 t | nee PO le 


NORI 
WORTHINGTON AMER ; 
SSF Re oe 


MERRILL LYNCH, 
PIERCE, FENNER & BEANE 


PITTSBURGH @@=S0¥MH LIGHTING 


et 


PERMAFLECTOR @oueteets EQUIPMENT 


SY FIELD 


ce hig : * i 
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ag 


New 1956 Edition 
Planning © Handling 
Checking. Publicity 


BACON'S 


PUBLICITY 


CHECKER 
EDITOR-CODED for 1956 


Now coded by the editors themselves to 
show instantly what publicity is used by 
business, farm, and consumer magazines. 
Advertising and publicity people can now 
direct exactly the right kind of material 
to the right publication. Bacon's 1956 
Publicity Checker lists 3,240 business 
papers, farm journals, and consumer 
in 99 market groups — 


* 


COLUM 


is oe 


ACCO PRODUCTS, Ine. 


Se Tee 


* 85 new advertisers this year in § 


systems incorporated into the book 
eliminates card files—step by step data 
on how to use the Checker for more effec- 
tive publicity. Spiral Bound Fabricoid. 
6%" x 92" —256 pages. 
Price $15.00 — Sent on approval 


BACON’S 
All new! 


PUBLICITY 
HANDBOOK 

Shows how to plan publicity pro- 
groms, anclyze markets, prepare 
release lists, write material; Help 
on photos, budgeting and evalu- 
ating results. A complete guide to 
publicity work. 

5%" x 8%"—120 pages. 

Price $2.00—Sent on approval. 


Both books for 
Suen "emmerter | | 


Full price if sent on approval 
BACON'S CLIPPING BUREAU 


343 §. Dearborn $1. Chicago 4, Illinois 


The 85 new advertisers* in Nation’s Business during 1955 
have one common objective — selling their products and serv- 
ices to executives who make the basic buying decisions for 
their businesses. 


These advertisers . . . of air conditioning — heating — com- 
munications equipment — office machines and supplies — 
automobiles — trucks — business gifts — plant sites — business 
insurance — building materials — paper and pencils . . . all 
of them want favorable management action for their adver- 
tising dollars. 


In Nation’s Business your advertising reaches the key 


“front office” executives. Among its 750,000 subscribers are 
550,000 presidents, owners and partners. These executives 
value the efficiency and authority of Nation’s Business — be- 
cause it specializes in “a look ahead” — reporting and analyz- 
ing the developments and trends which influence the future 
of all business. 


Because Nation’s Business gets the attention of the decision 
makers in business and industry — more and more advertisers 
are reporting that Nation’s Business produces the most and 
the best quality leads for them. One new advertiser, for ex- 
ample, asked four experienced industrial site advertisers 
which magazines they find most productive. All four recom- 
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Assn. 
| Loop Merchants Speaking before a meeting of the 


7 ’ Chicago chapter of American Mar- 
Holding Their Own, keting Assn., Dr. Anderson based 
Ira Anderson Says 


much of his talk on a study of de- 

centralization recently completed 

| Cuicaco, Nov. 29—Downtown by the Business Executive Re- 

M4 business men here are holding| search Council of Greater Chicago. 

Hf their own, despite a mass migra- |The study is expected to be made 
} tion of former customers to sub- 


public in the near future. 
urbs, according to Dr. Ira D. An-| Loop merchants are combating 
derson, professor of marketing,|the migration by spending large 
Northwestern University, and pres- sums of money in improving their 


ident of the American Marketing stores, and by opening branch 


stores in outlying and suburban) since most of the persons who have 
shopping areas, Dr. Anderson said. moved to Chicago in the last 15 
Crowded traffic and parking con-| years have been in the lower in- 
ditions downtown have been eased come brackets. 
with the opening of underground Retail sales in Chicago increased 
parking facilities in Grant Park,| 246% in the period from 1939 to 
and five city-owned parking gara- 1954. During the same period, re- 
ges, he said. tail sales in Cook County outside 
Chicago jumped 376%, and the 
a In addition, new housing near. ‘metropolitan Chicago area outside 
the Loop has attracted persons of Cook County rose 370%, according 
higher incomes who will shop in to Dr. Anderson. 
downtown stores, Dr. Anderson From 1948 through 1954, retail 
said. This is important, he added, dollar volume of sales in downtown 
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Darrah isting: Meter Co., ine: 
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The SHREDMASTER Boop: 


Rico Addressograph-Multigraph - 


{OTEL REGISTER Co. 


BENSON BARRETT 2 


(BRUNING) 


CRAMER POSTURE CHAIR CO., 


AC. Allen Business Machines, Inc. 


Comptometer Dictation Division 


i ie PHOTOS, Inc. Felt & Tarrant Mfg, Co. 


AERO 


Mayt flower) 


Victor Adding Machine Co. 
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Ist THRIFT & LOAN 
ASSOCIATION 


ER. * CLIPPER * PACKARD 


: ! CO., PUBLISHERS 


heeliunatonr 


BAN AML WORKS, INC. = DOMINICAN REPUBLIC 


: for Nation’s Business — another pleased advertiser because 
} Nation’s Business is helping to bring new industries to the 
i state by producing inquiries from desirable businesses. 


U 

| mended Nation’s Business. Result — another new advertiser 

i As more and more advertisers, hunting the most effective 

{ approach to management’s purchasing power, have discov- 

} ered ... action-in-business results when you advertise to busi- 

' ness in Nation’s Business. VW ashington—New Y ork—Cleveland 
— Detroit — Los Angeles — Chicago — San Francisco 


\} *Includes advertisers who have used Nation’s Business in 1955 but not 
in 1954. 


INTERNATIONAL IMPORT INDEX 


The Geo. MASTER GARMENT DIV. 


ChpyHex 


SHANK ASSOCIATES 


BERT M. Morris co. SALES ANALYSIS OF AMERICA a 


OLD AMERICAN INS. CO. 


Seas 


B. RAY ROBINS CO. 


GENERAL PENCIL COMPANY 


MONROE 


1S PES 


DUBL-CHEK CORP. 


AWARDEX. Inc. 


Copease 
| DELTA 
THE WATCHMAKERS OF SWITZERLAND Duple HEATING CORPORATION (AA) 
PHOTOCOPIER 


WELLES Kuhn, Loeb & Co. 


SALEM CHINA COMPANY , 


MAGNESIUM 


TR aN 


S. 8S. PIERCE CO. : 
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c 
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MANGER HOTELS 


including 75,000 executives of 
organization members of the 
National Chamber of Commerce 
and ...675,000 other leaders 
of the American business com- 

munity who paid for their sub- 
scriptions at the annual rate 
of $6.00. BaP a 


stores increased only 3%. On the 
other hand, sales in stores in the 
metropolitan area outside Chicago 
were up 48%, he said. 

Dr. Anderson predicted that 
Chicago would show a population 
gain of about 200,000 in the next 
10 years. He also predicted that 
the Chicago metropolitan area 
would continue to grow, and esti- 
mated a population gain of 600,- 
000 in the same period. Retail 
sales in downtown stores would 
remain static, Dr. Anderson said, 
but he predicted that some of these 
stores might improve their posi- 
tions. 


Universal Opens N.Y. Office 


Universal Broadcasting System, 
which has been operating out of 
Detroit and Boston, has opened an 
office and studio at 322 E. 44th St., 
New York. The company, headed 
by Richard Colten, leases equip- 
ment to tv stations for broadcast 
use and to industry for closed cir- 
cuit sales meetings, presentations, 
conferences and service display. 


‘IRST 


WITH 


READERS! 


MIDWEST FARM PAPER UNIT 


Farm Magazine “A 14% 


READERS’ Ficst Choice 
Farm Magacine “8” 11% A survey of 6,049 Midwest 


farms, supervised by Batten, 
fem Matos Barton, Durstine & Osborn, 
ati Inc., advertising agency. 


Farm Magazine “D™ 2% 


WITH 


| DEALERS! 


= eas 


MIDWEST FARM PAPER UNIT 


Fam Mogae ® 7.9% pe ALeRs’ First Choice 


4,186 Inquiries mailed by 
5.2% hardware wholesalers. 
Other deoler preference 
G surveys available on re- 
quest. 


Farm Magazine “B” 
Farm Magazine "C™ 6.2 


Farm Magazine “D” 1.5% 


WITH 


ADVERTISERS! 


EST FARM PAPERS 
+ 


46 49 30 St 52 53 Se 


ADVERTISERS’ First Choice Comparative 
Lineage 1948- 1954 (index 1948 = 100) 


SO... 10 none bigger sales in “the 
world's richest farm market,” adver- 
tise in the Unit—one order, one plate, 
at a substantial saving in rates. 


MIDWEST 
Farm Paper 


UNIT 


WALLACES’ FARMER & IOWA HOMESTEAD 
THE FARMER «+ PRAIRIE FARMER 
NEBRASKA FARMER 
WISCONSIN AGRICULTURIST @ FARMER 


SALES OFFICES AT: 59 East Madison Street, Chicago 3; 
250 Park Avenue, New York 17; 110 Sutter Street, San 
Francisco 4; 672 S. Lafayette Park Place, Los Angeles 57. 


* atv. P a " 4 ne aaa as ce als J \ ig * / tb Pe fy ; rs ; ee: ay Sar as f fa . 2 Phat a T A ‘ : é Se Sager eee , ‘ ; ‘ i cae ae) rf yt ee ER tag 3 . ‘ A i Sere 2 > i pie, 
bie ie 
"a ( is =? 
oN 
at 
ie @ 
/ ts 
an 
Ee 
} ‘3 
} id 
py bar 
eo 
x 
: Le, 
| — 
| | 
‘1 a 
| | 
' 
% ~* . _ 
3 a 
sho 
: | ee INC. ee 
Fs ‘ Sg 4 rt 
a Zr4 : 
: i 
= , | 43% 
dq gNATIONAS '__ | 
ee —— | . 
: g . 
_ i. A \ Fi CA i y s. ; 
E- J e: 
ae 
2 ee ee Zz 
a f 
| ps ; ; 
ee ' | 
} f 7 Dp £s y 
* ad , ’ : 
s 
; | ; 
| | 
4 | ‘ 
‘ > 
/ : 
; | ee 
CC — 
- : 
ee ‘ 
| Be | 
, (| | 
| 
fo ! 
: , 
| i : 
\ 4 10 THOS, ‘ 

’ bd ; 
HH Sut ee: fl 
CA ee ; 

} aur sins 2 a : 
(F ‘ a - 1 
, AS | aS | da ye 3 \ 4 
\ ee é c! . J i 
\ 7 v snes ¢ 
| Po : ; 
y 
: | | Sassces | 
. se . arias ths J a i 2 4 ee : eae Ja ba A 
pert : 
p=" a58 | 
« a i as = r 
li Saeeace 
& PCr ye, <a be 
am +f 
‘ ; \ 
Wess |} | 
joris BUS | 
Nato | : 
ragt, \ i 
& \ : ‘ Y 
oe | | 
750,000 PAID CIRCULATION... 
, | 
} p: 
| ot ar Paces Fosmee Veatigh rs faswer rR QDrewee if, 
i , . 4 ; 
| = 
: “= 
7 | | ) 
&g 
| 
: 1 ———— | 
 &g — | 
—: ‘ 2 ae . . il | 
e | 
| 
€ hi 
23 . ; : ; its a 
Be eta ert chen Opes Sp Ca See Ehe a ee test BM aa a etcetera ry bis Sel gee iat a bem eee Sao Reg teat [eae gear kT po" ete le ae RE AN Se. 
tie Sere sean: Cates Fie Neos tae aha. PE bee ae ot Bee EE Pe eo pgs RE Men ee joke PE RES. ay eaeee OR: ; 2 Re es at 2S fea ara BAS” pC ge inh, Sal RAO RAED ct, Sy Salo 
RC es ok eat age. ES SS aa se aR Mi Vl oe SNE as: UA A 3 Oe Sls SOS Set ie Ee a NA orth a CR Re a gta, Pk a See Naa tink la ae ae” Seema ene: DUET Soe aes Pate ee Pete rtd Duc AO SY ods Ne afee OACE N EAN SORT aot tae st % ‘or es 
See RS eaten Pee A PR at) Mae as ee Seat AE ee a ae et es Wey Pee ie OS RR SEs St GUE CE FE 2 ine, sige ta RO me POY i otal hie nt Ee FROME SA SIREN he ed es eS: an OS Seah Raa eae a 


~ MS Sa oo a) 


Asks Time Out to Define 
‘High Fidelity’ 


To the Editor: Well now, who 
really knows what is a high fidel- 
ity system and what is not? 

As I see it, the term “high fidel- 
ity” never has been accurately de- 
fined, except in the most general 
sense. Thus, AA reader R. H. G. 
Mathews of Magnavox Co., in 
stating that his company’s high 
fidelity instruments are, in every 
way, comparable or superior to 
component systems (AA, Nov. 21), 
may be speaking of a system quite 
different than the component fan 
has in mind. Or if not a different 
system, then a different product of 
that system. 

In the prepackaged hi-fi era 
high fidelity reproduction meant a 
system capable of producing the 
entire audible range without dis- 
tortion and with nearly-exact de- 
finition and clarity. “Symphony 
hall realism” and all that. 

But today! It’s hard to buy the 
smallest table radio or record 
player without being told that it, 
too, is “hi-fi.” Every radio and 
phonograph manufacturer, plus a 
few tv makers for good measure, 
has jumped on the hi-fi band- 
wagon and called their equipment 
“hi-fi,” $30 or $300 price tag, com- 
ponent or package unit. 

This confusion and consumer 
hoodwinking have been carried to 
such an extreme that your auto- 
mobile radio can now, too, become 
“hi-fi” through the miracle of a 
“highway hi-fi” record player in- 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


stalled in the dashboard. 
Let’s take time out, then, and 
get “high fidelity” defined. 
Then let’s decide who puts out 
the better system. 
SAMUEL L. BRECK Jr., 
Easton, Conn. 


No Pressure Required for 
Reading Burnett Speech 

To the Editor: Some one placed 
Leo Burnett’s article (AA, Nov. 7) 
before me with a command to 
read it. 

It took no coercion after the first 
few words—for while it is written 
for the advertising man, one can 
easily transpose and apply it to 
any business or profession. 

Congratulations and thank you 
for presenting it. 

HENRY DREYFUSS, 
South Pasadena, Cal. 
« a ~ 


‘Household's’ Gains 
Step into Line 


To the Editor: ApvEeRTISING AGE 
for Nov. 7 carried an ad in which 
the publisher of Redbook heralded 
the newsstand circulation gain of 
76,242 (first six months of 1955 
over first six months of 1954) as 
“the largest of all major mag- 
azines.” 

Without wishing to take any- 
thing away from Redbook’s fine 
record—a well-merited showing 
for a sharply edited magazine—I 
would like to point out that 
Household’s newsstand gain for 
the same period was 86,709. 


5 states 
people! 


u A 4 BILLION DOLLAR MARKET 


UP TO MAXIMUM 
POWER 


WITH THE 


BIGGEST TV BUY 
IN THE SOUTH 


656,675 SETS! 


MORE THAN ANY OTHER STATION 
SOUTH OF WASHINGTON, D.C. 


More than top power—here's top coverage, too! 
WSJS-TV's new mountain top tower is 2000 feet 
above average terrain . . . beams your sales story 
to the Golden Triangle cities of Winston-Salem, 
Greensboro, and High Point, plus 91 counties in 


. . . with a whopping total of 3,943,000 


HEADLEY-REED, REP. 


I do not know if this is “the 
largest of all major magazines” or | # 
not. I do know that Household’s| ; 
newsstand gain, for the last half of 
1954 as against the last half of 
1953, was second largest percent- 


cally among all 118 books listed 
in the S-M Box Score. The only 
book to beat Household percent- 
agewise was TV Guide. 

Perhaps some one should make) - 


agewise and third largest numeri-| _ 


an official ruling on what consti-| > 


iil 


Advertising Age, December 5, 1955 


> 


Me. 


tutes 


being so classified. 


magazine than Redbook. 
RosBert P. CROSSLEY, 
Editor, Household, Topeka, 
Kan. 
oa s . 


Audrey, Honey! Overtime? 


is the exefussr 


Picture Filter system 


markable. 


ALLEN GLASSER, 
Assistant Editor, Flooring, 
New York. 


all right. 


Expert Sets Josephs Right 
on Proper Shaving Method 


“a major magazine.” We 

certainly would not quarrel with 
Redbook, with which Household 
does not consider itself, for the 
most part, in direct competition, 


But by both yardsticks—total 
circulation and advertising linage 
—Household is more of a major 


To the Editor: Is the girl in the 
Capehart ad in Life’s Nov. 21 issue 
the same as the dark-haired girl 


‘ Uy VIANA 
Bing in TV sets 


~ CAPEHART. POLAROID 


in your “Gladys” pictures? If not 
the same, the resemblance is re- 


Looks like our little Audrey, 


To the Editor: Ray Josephs’ new 
book, “How to Gain an Extra Hour 
Every Day,” contains 243 ways to 


one of which is: “If you are going 
to shower, shave first—then you 
needn’t rinse lather off separate- 
ly.” 

I hope that the other 242 ways to 
save time recommended by Mr. 
Josephs are sounder and more pro- 
ductive than this one. 

One of the most important ele- 
ments involved in quick, comfort- 
able shaving is the softening of the 
beard by using lots of hot water 
on the face prior to shaving. This 
fact has been confirmed by years 
of research in the Gem shaving 
laboratory and also by millions of 
men who shower before shaving in 
order to get the longest period of 
face-wetting. 

ALBERT J. GOETZ, 

Advertising Manager, Ameri- 

can Safety Razor Corp., New 

York. 

* e ° 


Farming Has Bright Side 


To the Editor: Someone has said 
that “hope springs eternal in the 
human breast,” and there is cer- 
tainly no group of people of whom 
this is more true than farmers. 


“=|When it is time, the farmer will 
‘|plant a crop, breed cow and sow, 


hoping for a higher yield, a heavi- 


‘ler calf, a larger litter—and a 


greater profit than the year before. 

It is true that there is too great 
a disparity between the prices 
farmers receive for their products 


‘}and the prices they pay for the 


things they buy—a condition which 
has created a slump in farm buy- 
ing. But the farmer is far from 
broke. And if given the opportuni- 
ty (or if he is forced by necessity 
to do it) he will alter his produc- 
tion program to bring his farm to 
a profitable basis. 

Farmers are a minority group to- 
day and, as usual for minorities, 
are being exploited by other groups 
to further their own causes. Just 
now, it is the two largest groups 
in the U.S. that are doing it—the 
Republicans and the Democrats. 


save time every day (AA, Oct. 31), | 


Led by the office seekers and their 
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Finds ‘Striking Resemblance’ 

To the Editor: Here’s an inter- 
esting coincidence. I’m attaching a 
proof of an advertisement we pre- 
pared for our client, Arthur D. 
Little, which ran in the July issue 
of Fortune. Comparing it with the 
enclosed tear sheet from the cur- 
rent issue of Newsweek, I am sure 
you will see, as we did, a striking 
resemblance. 

PETER HILTON, 

Hilton & Riggio Inc., New 

York. 


favor-seeking supporters, both 
parties’ ballyhoo will lead you to 
believe that farmers, as a group, 
are practically bankrupt. While we 
should not minimize the fact that 
the farmer is in an economic pinch 
and should be helped just as read- 
ily as labor has been helped when 
cost-of-living indices indicated a 
similar pinch, at the same time we 
should not be panic stricken. 

A comparative balance sheet of 
agriculture, taken from the Federal 
Reserve Bulletin, shows that while 
farm debts have increased $900,- 
000,000 this year, assets have in- 
creased $2.2 billion, for a net in- 
crease in net worth of $1.3 billion. 
It also shows that the national 
farm plant could liquidate its in- 
debtedness from cash assets (de- 
posits, currency and bonds) and 
have $1 billion left to put in next 
year’s crop, without touching its 
physical plant or inventory. 

Net profits are down for the 
farmer, but he is still a good cus- 
tomer and a good prospect. Like 
any other business man, he is in- 
terested in reducing unit produc- 
tion costs to enhance his chance 
for profit. Actually, this is the only 
direction he can go, for he has 
little or no control over the selling 
price of his products. So if your 
products are the kind which will 
help a farmer become more effi- 


cient in any way, don’t listen to 


CHICAGO'S FOREMOST 


Why be satisfied with past performance? 
If you want better looking reproduction 

get “186 manpower” model 

SUPERIOR plates. Call SU perior 7-7070. 
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the politicians. Keep advertising 
and selling the farm field, lest you 
lose the business to a competitor. 
RaLpx W. PovuLTon, 
—— Gazette, Spencer, 
nd. 


Female Models’ Postures 
and Proportions Are Mystery 


To the Editor: Do advertisers of 
women’s apparel or the art direc- 
tors of department stores ever 
look at the feet of the supposed- 
to-be smart and lovely women in 
their ads? Why, oh why do they 
have to illustrate their feet with 
one pointing straight south and the 
other west by northwest? Being a 
woman, I know that if I ever stood 
this way, I would feel most un- 
lady-like and I would soon be 
reprimanded. 

Then too, by the time I have 
looked at the feet in an illustra- 
tion, I am so overwhelmed at the 
disproportionate size of them that 
I have lost all interest in the dress 
or coat. Is it the photographer’s 
fault for having his camera too 
low and aiming it upward? I am 
sure that no model has feet, each 
of which is two to three times as 
long as her head. If she has, I 
should think she would feel too 
abnormal to ask for a modeling 
job. Isn’t proportion in every- 
thing a good rule, especially in 
realistic art? I am surprised that 
the models themselves haven’t 
registered a complaint with their 
photographers. 

ELLEN RICE, 
Minneapolis. 


Makeup Cooperation 
To the Editor: Could this indi- 


“2 ; 
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Smirnoff in soft drinks. 
it leaves you breathless! 


SMIRNOFF. 


THE GREATEST MAME INVA A 


RO Froof. Made from grain. Ste Pierre Smirnofl 
Fis.(Divisionof Heublein), Hartford ConaU S.A, 


cate a trend in cooperative adver- 
tising? 
DOLORES WILLIAMS, 
Copy Chief, McCann-Erickson 
Inc., Houston. 


Reprints Production Man 

To the Editor: In your Nov. 7 
issue you had an article by Ken- 
neth B. Butler, the title of which 
was “Copying Machines Are Won- 
derful in the Ad Department.” 

Immediately upon reading this I 
brought it to the attention of our 
dealers and distributors. Some 
have read the article and are most 
anxious to get reprints. 

Would it be possible for you to 
supply such reprints, which, nat- 
urally, we would pay for? If you 
cannot do this, may we have per- 
mission to reprint the article our- 


selves with the understanding that | 
we will give full credit as to the 
author and source of the article? 
RosBert C. MATTOON, 
Advertising Manager, F. G. 
Ludwig Inc., Old Saybrook, 
Conn. 


Calls WDSU Program 
‘Honest PR Thinking’ | 

To the Editor: We were proud | 
to see the Pulse rating included in 
the magnificent color insert for 
WDSU, “The Magic Tree is not for. 
sale.” 

Recently (AA, Oct. 31) castigat- | 
ed by one of your readers as a 
“bad ad,” one might inquire: 

Is this high-interest children’s | 


the program appears exactly when 
it should be telecast, at 4:30 Tues- 


commercial 


program buried in one of those off- | 
beat, hard-to-sell periods, slug-| 
gishly and dutifully reported to 
the FCC as “public service”? No, 


day. (And in passing, that does not 
hurt the adjacencies or all other 
periods of late afternoons sold for 
sponsorship; good 
business, yes?) 

Most importamt aspect—or so it 
seems to me—is that here is a 
striking example of honest public 
relations thinking, plus positive 
cooperative action in serving the 
families of the New Orleans area. 

ROBERT COLLINS, 

Director of Client Relations, 

The Pulse Inc., New York. 


ABYNANMYC 


DAVENPORT, IOWA 


SCORES 


PLANS SET FOR NEW 650-HOME 
ADDITION! 


DAVENPORT TO PROVIDE ADDITION- 
AL 1000-CAR PARKING SPACE! 


AGAIN! 


ADDITIONS TOTAL $62 


ALCOA 
MILLION! 
NEW $100,000 TRAFFIC CONTROL 
SYSTEM PLANNED! 


. » « AND — DAVENPORT NEWSPAPERS ARE... 
FIRST in Quad-City circulation — in Quad-City advertising !ineage — 
in advertising lineage in ALL IOWA! 


DAVENPORT NEWSPAPERS 


The MORNING DEMOCRAT 


‘The Evening DAILY TIMES 


‘Sundoy DEMOCRAT & Ti 


Represented Nationally by Jann & Kelley, 


PACIFIC COAST ADVERTISERS reach far more 


people with Columbia Pacific than with any other 


Coast network. A full 30% more than can be 


reached with the second Coast network. 


For the very best availabilities, call CBS Radio 
Spot Sales or COLUMBIA PACIFIC 
The West's Most Powerful 
RADIO NETWORK 
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HE won't be reading Retailing Daily at the Chicago home furnishings markets, Jan. 9 to 20 


...BUT JUST ABOUT EVERYBODY ELSE WILL! 
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Opinions expressed here are those of the writers, and not necessarily those of Advertising Age. Comments are always welcome. 


Looking at Radio and Television... 


Yule Foolery 


Well, it’s Christmas time again and Christmas time means an accumulation of junk 
which represents a mild form of bribery. The guy who buys is plagued by a mess of 
presents from the guy who sells. The buyer is supposed to think favorably of the seller 
for a whole year. The religious holiday that is supposed to be Christmas is turned into 


a commercial orgy. 


A glance through the hidden recesses of an executive's office finds: 


Gift 
Ballpoint Pen 


From 
Insurance Agent 


Value Remarks 
$2.50 Never Got it Working 


Desk Calendar and Note Pad Trade Paper 3.50 Ran Out of Pad Filler—Didn’t 


Box of Oranges 


Want to Throw It Away 


Florida Station 5.00 Too Heavy to Carry Home— 


Rotted; Phew! 


Paper Weight Station Rep. 2.75 Had My Name Misspelled 
Desk Clock Talent 4.50 Never Worked 

Coffee Mug Talent Agency 3.00 No Place to Wash It Out 
Ash Tray Station 2.50 Don’t Smoke 

Cigars Guy I Helped 5.00 Hate the Filthy Weeds— 


Get a Job Threw ’Em Out 
Individual Matches Restaurant 2.00 Forgot Where I Filed Them 
Cigaret Lighter Announcer 7.50 Ran Out of Fluid 
Pen and Pencil Set Lawyer 10.00 Have One 


Subscription to Magazine 


Guy Who Wants Job 5.00 Can’t Stand Him—No Time to 


Read It 
Key Chain with Unmention- Talent Agent 4.00 Ashamed to Use It or Give It 
able Symbol Away 
Book Writer 5.00 He Wrote It 
Alarm Clock Talent Agency 7.50 Doesn’t Work Now 
Cologne Actress 3.50 Men Should Smell Like This? 
Bottle of Champagne Announcer 6.50 Too Unwieldy to Carry Home; 
Drank It at Office Party 
Bottle of Scotch Film Studio 7.50 Ditto 
Bottle of Bourbon Director 6.00 Ditto, Hie 


Bottle of Gin 


Add to this gift certificates, more pens, 
more gadgets, etc., and you get a grand 
total of $150 worth of bribes. 

The above list is unfortunately typical. 
It precludes the discreet businesslike ex- 
ecutive accepting little tokens of appre- 
ciation like cashmere jackets, large gift 
certificates at posh stores, boats, Cadil- 
lacs or potted palms. The accumulation 
piles up in the office because the gifts 
are too good to throw out and too im- 
practical to use. And, so it goes, year in 
and year out. 

The purpose of this list is not to suggest 
that vendors go to a bride’s department 
of a store and get a list of what the recip- 
ient would really like to have, what pat- 
tern of silver he prefers, or the like. The 
purpose of this article is te suggest that 
Christmas was never meant to be an ex- 
cuse for a commercial reminder in a cold, 
calculating manner. Rather, Christmas is 
a time of exchange of gifts and warm 
feeling between real friends—not just 
seller to buyer. 


G. D. Crain Jr. Says... 


Time Salesman 5.00 Ditto, Plop 


It is to suggest that buyers pass the 
word around that gifts are frowned upon 
and, if anything, the recipient would be 
forced to be biased against the vendor who 
stoops to commercialize a joyous and 
sacrosanct holiday. Above all, it is fur- 
ther to suggest that there are certain 
worthy causes that all of the buyers al- 
truistically like to support and often can- 
not find enough money to donate to—the 
Heart Fund, where the lives of the men 
in the electronic field can be prolonged 
by scientific research, the Cancer Fund, 
the Community Chest, the Needy Family 
funds, etc. 


® How good both the buyer and the ven- 
dor could feel if causes like those got a 
check for $5 in the name of the buyer. 
How about it, fellows? Electronic execu- 
tives earn enough money to buy their own 
hootch. What is really appreciated is a 
truly humble contribution to causes that 
sorely need our help. That is the Christ- 
mas Spirit. 


Advertisers Don't Take Enough Credit 


A great hue and cry was raised recent- 
ly when the suggestion was made that 
baseball could make a lot more money by 


sending out the telecasts of the World 
Series over closed circuits to theaters than 
by making it available to the public 


HE NATIONAL NEWSPAPER OF MARKETING 


through open telecasting. 

Even the trade associations of theater 
owners, who presumably would profit 
from such an arrangement, adopted for- 
mal resolutions opposing the move. They 
had the practical situation that only a few 
hundred theaters are equipped for closed 
circuit work, and consequently the ex- 
hibitors as a whole could not handle the 
deal. 

Sports broadcasters and sports writers 
for publications have been especially 
vociferous in asserting, “The World Se- 
ries belongs to the public,” and demand- 
ing that no further thought be given to 
the proposal of limiting television show- 
ings of baseball’s greatest and most spec- 
tacular event to relatively small theater 
audiences, who would pay for the privi- 
lege of sitting in. 


® This is all very fine, and it is certainly 
true that in principle the series belongs 
to the public, since baseball is the na- 
tional pastime and millions of people get 
a tremendous kick out of viewing the bat- 
tle of the pennant winners of the two 
major leagues for so-called world su- 
premacy. From a public relations stand- 
point, organized baseball, as represented 
by Ford Frick, commissioner, could not 
afford to deprive the masses of the Amer- 


ican public of the enjoyment which this 
annual spectacle makes possible. 

But actually, while anyone who can get 
within viewing distance of a tv receiver 
can see the series without paying a fee 
for the privilege, it is somewhat ridiculous 
to say that the service is free. The high 
cost of setting up time and facilities for 
telecasting the games means that a lot of 
money is paid out to enable the public to 
get this “free” entertainment. Who pays? 
An advertiser, of course. 


® In the discussions about “free” enjoy- 
ment of the World Series, vs. “paid” 
viewing via theater closed circuits, there 
have been few references to the fact that 
in this instance, as in so many others, the 
service is made possible only by the ex- 
penditures of advertisers. And while, ac- 
cording to Nielsen and other tv audience 
services, more than 10,000,000 sets were 
tuned in for each telecast of the 1955 se- 
ries, thus providing a worth while audi- 
ence for the commercials of the adver- 
tisers, this has not appreciably reduced 
the general criticism of advertising as in- 
truding on public enjoyment of television 
programs. 

Gillette Safety Razor Co., the world’s 
leading sponsor of sports events via radio 
and television, is believed to have spent 


Just Looking... 


My name in eight-point type jumped 
out at me from a long piece by Richard 
D. Crisp in AA; so I immediately read 
the whole article to see what I’d done 
now. 

Seems that Mr. Crisp was citing me, 
along with Jim Woolf, Jack Cunning- 
ham, Walter Weir and many others, as 
examples of creative chaps addicted to 
“a heavy seasoning of anti-research 
salt.” 


a I don’t wish to engage Mr. Crisp 
in what seems to me a stale and fruit- 
less agrument. I agree with him: It is 
time for a truce in the creative- 
research war (if, indeed, such a war 
has ever really existed). 

But I don’t like to be tagged “anti- 
research” either. Nor, I imagine, do 
Messrs. Woolf, Cunningham, Weir and 
the “many others.” I think our individ- 
ual records will show that all of us be- 
lieve firmly in, have made wide use of, 
and have never deprecated, publicly or 
otherwise, the value of good sound 
research. 

Of course, we may from time to 
time have said a few things about the 
other kinds of research. 


a From this point on, I won’t presume 
to speak for my colleagues; but to me 
the other kinds of research mean: 
The wide-eyed variety that comes 
up with over-simplified conclusions 


By Walter O’Meara 


(“Women want white washes”) and 
solemnly confuses them with creative 
ideas. 

Tired research that gets the same old 
answers to the same old questions 
(“More women have dry skin than 
oily skin”...“Chocolate is men’s fa- 
vorite flavor”) at the same old waste 
of money. 

The three-ring kind that assays 98% 
showmanship and 2% real research— 
if any. 

Shoestring research that draws large 
conclusions from minuscule data and 
presents them with “statistics prove” 
finality. 


s The wait-for-me type that gets tab- 
ulated only after the copy has already 
been written, thus serving no purpose 
that anyone (except a research man, 
perhaps) can discern. 

Smoke-screen research that operates 
in a cloud of technical gobbledegook 
and pretends to a scientific basis that 
is largely, if not wholly imaginary, and 
you know what I mean. 

Finally, wet-blanket research—the 
kind that dampens creative enthusi- 
asms and gives harassed copywriters 
cold chills of nervous apprehension. 

All these kinds of research (of which 
there is, regrettably, no inconsiderable 
amount around) we can get along 
without. As, I am sure, any good re- 
search man will agree. 
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about $3,000,000 on this year’s series 
broadcasts. Under its arrangement with 
the baseball commissioner, radio and tv 
rights cost the company over $1,000,000, 
and other costs, including production and 
time, plus perhaps a million more for in- 
ternational coverage, added up to nearly 
$2,000,000 additional. 


a While Gillette, a smart merchandising 
team, gets full value for this substantial 
investment, it is doubtful if the public re- 
alizes that it is the advertiser who makes 
possible the thrills of seeing the World 
Series. To most viewers, the advertiser 
and his commercials are incidental, and 
just happen to be among those present 
when the games are flashed on their 
screens. They assume that they would get 
the games anyway, if the series were not 
sponsored. 

This is just one notable example of the 
contributions which advertisers make to 
the public welfare without a great deal 
of understanding or appreciation of their 
contributions on the part of those who get 
the benefit. It’s ironical, to say the least, 


On the Merchandising Front... 


that the public feels free to criticize tele- 
vision and other advertising, without the 
slightest realization of what advertising 
makes possible in sports broadcasts and 
publication services. 


® Isn’t it about time that advertisers, 
agencies and media began to remind the 
public of what advertising dollars make 
possible in the way of information and 
entertainment? It’s usually taken for 
granted that the public knows, but the 
current discussions of possible theater 
television of World Series games empha- 
size the fact that to most people this is 
just a free service that happens te be 
available for their enjoyment. 

Give advertising, from which so many 
of the public’s blessings flow, proper 
credit for its contribution to a happier, 
healthier, more enjoyable life for people 
in the U. S. and Canada. Advertising lan- 
guishes in most other parts of the world, 
and maybe that’s why the underprivileged 
have so much time and opportunity to 
create situations which are continually 
keeping Secretary Dulles up in the air. 


Food Processors Should Explore 
Mechanized Selling Possibilities 


By E. B. Weiss 
Merchandising Consultant 


While most of our food supers insist 
that, in food retailing, floor selling will 
“never” become mechanized, and view 
the problem as skeptically as traditional 
retailers viewed the self-service concept 
some 30-odd years ago 
in Sweden and else- 
where in Europe, some 
small but significant 
progress is being made 
in automatic food re- 
tailing. What’s more, 
the very interesting 
success currently being 
achieved with the au- 
tomatic vending of milk 
in our own country, 
and the recently announced plans for a 
chain of roadside mechanized luncheon- 
ettes, constitute another line of handwrit- 
ing on the wall. 

I brought up this subject of automatic 
retailing in my series of articles on au- 
tomation in AA something over a year 
ago. Those articles were concerned pri- 
marily with the potential development of 
electronic devices for paper work. Prog- 
ress in these directions has come along 
vastly faster than I had anticipated. I 
must confess, though, that I had con- 
templated a somewhat faster trend toward 
automatic food retailing in this coun- 
try than has come about to date. 

I know that in one midwestern city 
an enterprising inventor has been trying 
for some months to open an automatic 
food store; apparently he ran into local 
ordinances that acted as a road block. 
And I know that more plans of this na- 
ture have been filed with the U.S. Patent 
Office in the last year than in any pre- 
vious three-year period; but the Patent 
Office is years behind in its work, so 
this, too, may be another road block. 


E. B. Welss 


s But few of our important food retailers 
are thinking seriously about mechanized 
retailing. Instead, they seem to have con- 
cluded unanimously that they simply 
cannot earn a net profit on food and that 
they must therefore turn to more and 
more non-foods in order to wring out a 


net from their total operations. In this 
connection, it is significant to note that 
those food supers which report over 25% 
of their total dollar volume coming from 
non-foods bearing margins of 30% and 
more, are still unable to throw off a net 
profit percentage on their total volume 
of more than % of 1% to perhaps 14% 
in some exceptional cases. 

It has been my basic contention for 
several years that: 

1. The self-service technique, as de- 
veloped up to this point by the food super, 
is no longer capable of achieving new 
economies in the retailing of food. On the 
contrary, current techniques of food self- 
service are resulting in a year-by-year 
inching up of the cost of retailing foods 
in the food super. 

2. The food super is turning more and 
more to non-foods for its net profit, and 
that this is bad in the long run for the 
food super and bad for the food industry. 

3. Some new technique must be found 
which will achieve economies in food 
retailing that will be as sizable as the 
economies achieved originally by the food 
super through the early versions of self- 
service. 

4. Self service is a mechanical tech- 
nique for retailing, but it does not use 
mechanical devices. 

5. In certain food categories (not all!) 
there is a positive opportunity for cutting 
floor selling costs by the introduction of 
mechanical devices. 


ew It is interesting to note, in this con- 
nection, that, whereas our food supers 
were years and years ahead of their 
European brethren in the development of 
self-service techniques, some of their Eu- 
ropean brethren are right now at least 
several years ahead of our food supers in 
the development of the automatic food 
store. I must, however, hasten to qualify 
that observation. In Sweden, for example, 
where the automatic retailing of food has 
made the most progress, the development 
is still tiny. But when it is compared 
with the almost total lack of progress in 
this country, it looms large. 

The December, 1954, issue of Vend had 
a most interesting article on the automatic 
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both sides of you, however.) 


Real-a Italian 


As you have probably noticed, both Chef Boy-Ar-Dee spaghetti and meat 
balls with tomato sauce and Buitoni meat sauce do all but put rings in your 
ears and give you a real Italian accent. 

Chef Boy-Ar-Dee advertising has been illustrating the various cities and 
towns of Italy you will be reminded of, once you eat it—even, apparently, if 
you’ve never been there—which is a real accomplishment. 

To make the trip with Buitoni meat sauce you first have to close your eyes 
—and, since you’ll be traveling with your eyes closed, naturally Buitoni’s ad- 
vertising can only promise that you'll feel you’re eating in Italy. 

Chef Boy-Ar-Dee spaghetti and meat balls is “a dish only an Italian chef 
can cook so well. And only Chef Boy-Ar-Dee of all brands brings it to you 
this side of the ocean.” With Buitoni meat sauce, on the other hand, you “can 
be a ‘born Italian cook’ in minutes.” (Better watch those quotation marks on 


We were so intrigued we mixed the two of them and notice that, even now, 
they are steaming on the stove. So we will try the real Italian result. Ah! 
This is-a real-a good. Buono. Een fact, ees-a great. Intende Vitaliano? Mi 
comprende quando parlo in fretta? Al suo udito manca la practica. Deve 
ascoltare di piu gli Italiani quando parlano fre loro. 

Well! What do you know! We’re even-a speak een italics! 


grocery in Sweden in particular. I think 
it would profit many food supers, and 
many food producers, to read that article 
and to discover that “a typical vendor at 
a grocery shop, with 50 to 100 compart- 
ments, will carry seven or eight kinds of 
canned meats, canned fish, caviar, canned 
vegetables, smoked sandwich meats, 
cheese, pickles, eggs, butter, bread, salt, 
coffee, tea, cocoa, sugar, seasonings, fresh 
fruit, soft drinks, cakes and crackers, 
etc. (I should add parenthetically, that 
automatic vending of food in Sweden is 
done, not only in regular food stores, but 
also in totaliy new locations for food re- 
tailing, including some gasoline stations. ) 


s I am encouraged by the way mechan- 
ical vending is beginning to infiltrate 
food retailing in our country. There has 
been quite an upsurge in the automatic 
vending of milk; this may reach the point 
in just a few years in which it accounts 
for a substantial percentage of all milk 
sold at retail locations. Then we find food 
supers putting in a few vending machines 
here and there—perhaps encouraged by 
the success they have had with Coca-Cola. 

And, most recently, there was an an- 
nouncement of a plan by a large operator 
to test a chain of highway luncheonettes 
that would be completely automatic. This 
is really an outgrowth of the hugely suc- 
cessful automatic restaurants that are be- 
ginning to capture the in-plant feeding of 
factory workers. These automatic road- 
side restaurants may, indeed, open the 
eyes of the food super to the potentials in 
mechanical vending. 

It is not my position that all foods can 
be sold by mechanical devices—or should 


be. But I think it is entirely probable 
that once the food retailer is compelled 
by the inevitable march of events to seek 
once again to find profit in food, he will 
begin to plan along these lines: 

1. The introduction of brilliant new 
concepts of mechanical vending that will 
bear little relationship to the traditional 
vending machine. 

2. These new devices to be used, ini- 
tially, for a limited number of food sta- 
ples, right in present outlets. 

3. The ultimate development of new 
small food store units, inventorying al- 
most exclusively food staples (plus cer- 
tain conveniences such as facial tissues, 
sanitary napkins, etc.) to be vended en- 
tirely, or largely, through mechanical de- 
vices. 

4. These new units to be located: (a) 
right next to some of the present super 
units; (b) in new types of food locations; 
a new technique of food retailing will 
call for new location concepts, just as did 
the food super. 


@ I should imagine that some of our ma- 
jor food processors might do some ex- 
ploring along these lines, because I can- 
not imagine a less desirable status for any 
major industry than to be in the position 
of permitting its retail outlets to turn 
elsewhere for net profit. In other words, 
it is just as important to the food proces- 
sor to find new techniques for earning a 
net profit in the retailing of food as it is 
for the food retailer. Indeed, it may be 
more vital to the food producer to find the 
magic key because, at least for the time 
being, the food super can look elsewhere 
for its net. 
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Arnold Newman 


In a very real sense, a newspaper can be only as good as its reporters. 
They are its eyes and its ears, its faculties for smelling, tasting and touching 
the events that make the news each day. 


That’s one reason why The New York Times is such a good newspaper. It 
has good reporters—and lots of them. It has more reporters than any other 
U.S. publication. It has nearly 150 covering New York City and its 
suburbs alone. It has 22 covering Washington. It has more than 50 covering 
important capitals all over the world. It has reporters traveling footloose 
out of ten strategic news posts over the country to cover significant 
developments anywhere in the U.S.A. 


They’ve got to be good to work for The New York Times. The Times demands 
the highest standards of reporting for its readers. It demands reporting 
that tells the reader not only what’s happened, but also explains to the reader 
what it means to him. 


Many of The New York Times reporters are recognized authorities in their 
special fields—science, politics, medicine, education, military affairs, foreign 
affairs, municipal affairs, traffic, agriculture, transportation, business, 
finance, religion, labor, practically every field of human endeavor. 


Fifteen Times reporters have won the Pulitzer Prize for outstanding 
achievement in covering the news. This is the highest honor in American 
journalism. And you can count more Pulitzer winners on The Times staff 
than on any other newspaper. 


Every day Times reporters travel thousands of miles and talk to hundreds 
of people. They ask questions, dig and pry and dig again to find out what and 
why and where and who and how—and what it all means to you. 


They work alone. They work in groups. But always they work as a team, 
pooling their knowledge and their talents to produce each day a newspaper 
that is vigorous and alive, interesting and reliable, different from any 

other. Working as a team, its reporters put more into. The Times. That’s why 
readers get more out of The Times. So do advertisers. 


The New York Cimes 


“ALL THE NEWS THAT’S FIT TO PRINT” 
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Salesense in Advertising... 


Cling to Your Core Idea 


By James D. Woolf 


(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


Mare Rose, senior editor of The Read- 
er’s Digest, gives this advice to aspiring 
writers: “An article should have a goal, a 
single goal, and head straight for it, from 
the first word. And when it arrives, 
should stop. You can- 
not successfully . get 
two ideas across in one 
article.” 

This principle, in my 
opinion, applies with 
equal force to the 
writing of advertising 
copy. Whenever pos- 
sible, I believe it is 
wise to construct the 
advertisement around 
a single core idea—a dominant central 
theme. Although it now appears to be 
fashionable to scoff at the “reason-why” 
copy of the late Claude Hopkins, I hereby 
make so bold as to refer you to one of 
his great Pepsodent advertisements. 


James D. Woolf 


Mr. Hopkins saw eye to eye with Mr. 


Rose in the principle of clinging to a sin- 
gle core idea. Note the following passages 
from this ad, of which the italics are 
mine: 

Subheading: The film problem. 

lst paragraph: Film has been the great 
problem. 

2nd paragraph: Film absorbs stain, 
making the teeth look dingy. 

3rd paragraph: Thus, most tooth trou- 
bles are now traced to film. 

4th paragraph: Dental science has now 
found ways to daily combat film. 

7th paragraph: Pepsodent combats 
film in two effective ways. 

Caption: See how teeth become whiter 
as film-coats disappear. 


a An excellent and more recent example 
is provided by the Ivory page, shown 
here. The copy deals exclusively with a 
single promised benefit: “That Ivory 
Look ...Baby’s in the pink with That 
Ivory Look... You’re in the swim with 
That Ivory Look...In 7 days see it 
perk up...look younger, fresher, finer. 
It’s the peak of perfection—That Ivory 
Look.” Nowhere in the copy is there a 
single word or phrase that gets between 
the reader and this single concept of 
“That Ivory Look.” 


Employe Communications... 


The Pepsi-Cola campaign has been 
bearing down on a single and simple 
theme for a period of many months, suc- 
cessfully, I believe. Reference to the 
basic core idea, “The Light Refreshment,” 
is made not only in the headline and the 
sign-off slogan, but either directly or in- 
directly in almost every sentence of the 
text. The current Philip Morris campaign 
clings with equal tenacity to a single core 
idea. 

I realize, of course, that many products 
do not lend themselves so readily to this 
extreme simplicity of treatment, but I do 
believe that far too many advertisements 
ask the reader to think too hard and re- 
member too many ideas. This is also true 
of at least 75% of radio and tv commer- 
cials. 


@ You are on safest ground when you ask 
your readers and listeners to remember a 
single promised benefit about your prod- 
uct. Back up your promise, as Claude 
Hopkins did, with reason-why explana- 
tion, but see to it that explanatory facts 
are pertinent to the core idea. 

There are, I am told, something like 
6,500 brands of goods on supermarket 
shelves. No woman can possibly remem- 
ber everything she may have read or 
heard about dozens of brands of coffee, 
soaps, soft drinks, canned fruits and 
vegetables, frozen foods, cigarets, etc. She 
would be a mental giant if she could 
remember complex promises of why each 
of the bewildering array of brands should 
be her choice. 


That 


loung America has it 


You can have it in 7 days! & 
{ ‘ 


More doctors advise lrory than any other soap 


Union Cartoon Deals with Advertising 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 


Students of the labor press by now are 
accustomed to seeing cartoons in their 
labor papers. They are generally drawn 
in conventional newspaper style, with 
three or four panels, and most of them 
are copyrighted by Labor Features. The 
essential difference between the labor 
paper cartoon and the ones in your fa- 
vorite daily is that the labor cartoon al- 


ways has a message. Some comedy may 
find its way into the balloons, but you 
can count on it that there is meat on 
the bill of fare. 

Inspector Sherlock Noodnik, for exam- 
ple, has currently picked off a fur thief 
who, although he removed some of the 
labels from the stolen garments, careless- 
ly overlooked the union label, and his 
oversight landed him in the can. Thus, 
by inference, the comic strip addict sees 
that the union label is a protection in a 
garment. (Which, by the way, it is.) 

Mac and Tosh are two other habitues 


; 
; 3 ; 
ESA 00 refreshes without filling 


Gently Does kt 


Philip Morris 


reste for andere tante 


of the labor press comic strips. The artist 
currently shows one of the team proffer- 
ing a cigar to an associate in the plant. 
The donor is admonished by the other 
member of the team for giving a cigar to 
a man who “hates the union.” In the suc- 
ceeding panel, to no one’s surprise, the 
cigar goes off in the union hater’s face, 
and Mac and Tosh shake hands. This is 
probably an argument in favor of the 
union shop, with subtle overtones. 

Smoe is another labor press cartoon 
character. He obviously represents in- 
dustrial management because he is bald- 
ing, wears a starched collar, has a bull- 
dog jaw and shouts at people. The current 
Smoe release is recommended to adver- 
tising men particularly, since it clarifies 
a facet of agency work known to few 
people, including most agency people. 

In the first panel, Smoe meets with an 
advertising agency executive. “Mr. Smoe,” 
he tells the company chief, “your adver- 
tising budget has run over. We’ll need 
another $13,000,000 to see us through the 
year.” The industrialist, in the second 
panel, seems not at all disturbed by this 
announcement—he promptly hands the 
agency executive a check with the re- 
mark, “Say no more!” 

Now, according to a footnote, Smoe 
meets with the union negotiating com- 


mittee. An employe in the third panel 
approaches Smoe and says, “With profits 
going up and production costs coming 
down, the union feels that you can afford 
a salary increase.” Smoe in the final pan- 
el leaps to his feet and roars: “What does 
the union think I’m made of? Money?” 


= Just because we have a little native re- 
search in our souls, we showed the strip 
to three staunch union people with whom 
we operate on a first-name basis. We 
wanted to know if the fallacies we noted 
would be observed by them—i.e., the ap- 
parent glee with which a client handed 
over $13,000,000 for a miscalculation; the 
suggestion that profits are going up while 
production costs are coming down. None 
of the three saw anything wrong with it 
at all. They thought it was both factual 
and funny. One noted that the second ap- 
plicant in the strip used the word “sal- 
ary” instead of “wage,” from which he 
assumed that the office workers were 
unionized, or perhaps that the cartoonist 
wanted to suggest office unionization. 

“That could be this plant,” one of 
them said. “They throw away millions a 
year in advertising, but you’d have to use 
a shotgun to get a cent-an-hour raise. 
What good does all that advertising do, 
anyway?” 


Lande Challenges Jim Woolf on the Value 


of Irrelevancy 


Dear Mr. Woolf: I’ve been interested 
in your recent discussions of the problem 
of relevancy in advertising, and find your 
request, in the Sept. 5 issue, that someone 
justify irrelevancy, too tempting to resist. 

I am writing, not to justify irrelevancy, 
but to claim that you are seeing the prob- 
lem incorrectly—that you are seeing 
blacks and whites where only greys exist. 

Nobody, working in good faith, ever 
creates an advertisement which he be- 
lieves is irrelevant. But in the case of a 
given ad, there is often room for wide 
difference of opinion as to how relevant 
it is. In other words, all relevancy is rela- 
tive. It varies with the mind of the viewer. 


in Advertising 


But accepting the fact that some ad- 
vertisements are much more relevant 
than others, there are two good reasons 
to justify “irrelevancy” as an approach in 
many cases. (I put the word in quotes for 
reasons which will become evident as my 
letter proceeds.) The first is humor, as 
part of a larger reason I will call emotion. 
The second is a phenomenon of advertis- 
ing I call contrast. 

A substantial share of irrelevant head- 
lines are in the form of puns, and humor 
generally—obviously an attempt to create 
a pleasant and receptive mood in the 
viewer’s mind—what the salesmen call 
selling yourself first. A good example 
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It ~ Selective! n. American Magazine hasshown _ family group of readers. Through the years, these readers have 
a continuous year by year growth in circulation since 1947. been conditioned to believe in The American Magazine, And be- 
But more important than statistics. The American offers the ad- _ cause they believe in The American they respond to its advertising! 
vertiser a select audience. The American has been deliberately _If you want this select, family group of readers—rather than mere 
produced to attract and hold the attentions of a young, successful glancers—then place your advertising in The American Magazine. 


The American Magazine... It moves goods because it moves people! 


The Crowell-Collier Publishing Company, 640 Fifth Avenue, N. Y. 19, N.Y. Publishers of The American Magazine, Collier's and Woman's Home Companion 
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that comes to mind is the current Ipana 
advertisement headed: “This space re- 
served for a tooth that has to last 63 
years.” 

There is a close and interesting rela- 
tionship between the subjects of humor 
and relevancy. Freud and other writers 
on the subject have discussed at great 
length the essential quality of humor that 
it bridges across a gap to create an unex- 
pected and pleasant relationship between 
two ideas that were not related before. 

This is a very personal process. It is 
the reason why no two people find exact- 
ly the same things funny. Different social 
and economic groups have areas of com- 
mon experience and attitudes within 
which there is general agreement as to 
what is funny. A pun which a New York 
adman enjoys may bridge ideas that have 
little significance for a taxi driver, while 
the taxi driver’s pun may span so short a 
gap as to be elementary and boring to the 
advertising man. But the right pun with 
the right listener makes two ideas pre- 
viously unrelated extremely, and pleas- 
antly relevant to each other. The irrele- 
vant has become relevant. 


@ Let me now move on to the broader 
question of emotion. You have been mak- 
ing a strong case for advertising designed 
to tell a full, straightforward story to a 
reader already in, or nearly in the mar- 
ket for the advertised product, as against 
advertising designed to attract readers 
unaware of, or uninterested in the prod- 
uct, in the hope of making them custom- 
ers—of broadening the market for the 
product. I realize you recognize both aims, 
but as I understand you, you feel that 
the first of them deserves much more em- 
phasis than it is currently getting. 

I think we agree that both purposes are 
desirable, and that all really good adver- 
tising fulfills both. It is in the difference 
between them that part of the problem of 
irrelevancy arises. Since obviously a mere 
description of a product, its character- 
istics, uses and price, won’t do all that ad- 
vertising can do, something else is nec- 
essary. 

The something else is emotion. People 
moved by emotion buy faster, and in 
larger numbers than those moved simply 
by a logical recognition of a -product’s 
usefulness and value. In fact, there are 
many products today, a major part of 
whose value is what they mean to the 
purchaser emotionally. And there is no 
limit other than ethics, to the areas of 
emotion we can arouse...pleasure, fear, 
guilt, sexual desire, parental pride, humor, 
and so on. 


® The key point is that the more widely 
you can relate the fabric of the reader’s 
emotions to the product, and the more 
deeply you can associate the springs of 
his emotional life with the product, the 
more powerful and inescapable will be his 
awareness of and desire for the product. 
This is the basis for “motivation adver- 
tising,” a kind of frequently irrelevant 
advertising that had not yet achieved for- 
mal identity at the time Drs. Poffenberger 
and Laslett were writing. 

In this connection, I think it is signifi- 
cant that you had to go back to 1925 and 
1918, to find these questions about rele- 
vancy, phrased in this way. I submit that 
Dr. Poffenberger has not posed the cru- 
cial question at all. It is not: “Is it the 
advertisement or some part of it that is 
to be remembered, or is it the idea of 
which the advertisement is simply the 
vehicle that is to be remembered?” The 
crucial question is: Is the product to be 
bought? 

Dr. Laslett’s test equated conscious 
memory of an advertisement with the 
power of that advertisement to influence 
buying. They are not the same thing. Ob- 
viously an advertisement which attempts 
to relate one or more emotion laden areas 
to the product (this is technically what 
an “irrelevant” advertisement is) is more 
complex, and will average less conscious 
recall than the simpler relevant adver- 
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tisement. But the “irrelevant” ad, leaving 
little conscious awareness, may gain re- 
wards in a powerful desire to buy, far 
beyond the reach of the relevant adver- 
tisement—and very likely it doesn’t occur 
to us to call it irrelevant. It has made it- 
self relevant. 


® Of course the irrelevant ad, if it fails, 
is very, very dead. There is nothing dead- 
er than an unsuccessful pun. 

It seems to me that the Lynn Baker 
Newsletter you quote is indulging in the 
ancient practice of knocking down straw 
men, when it says that a successful rele- 
vant ad, “with fresh, original ideas,” is 
better than a dud irrelevant ad based on 
a miserable pun. I can think of ways of 
building an “irrelevant” ad for their 
hypothetical shaving cream around a 
youngster’s adulation of his father, and 
desire to be grown up, for instance, that 
might give the relevant ad more than a 
run for its money—in sales, though not 
necessarily in reader recall. 

The best example of good “irrelevant” 
advertising that comes quickly to mind is 
the magnificent current Borden series on 
television. I recall one in particular which 
opens with a scene of a South Sea Island 
shore; meanders through scenes of a 
beautiful South Sea Island maiden rais- 
ing pineapples; and finally puts the pine- 
apples into Lady Borden ice cream. There 
are others in the series even better than 
this. In all sincerity, since these commer- 
cials cover such a range of emotional 
material, I find a great deal of difficulty 
in describing, or even recalling them ac- 
curately, but they’ve really made me want 
to buy Borden. 

This Borden series makes a good intro- 
duction to my last justification for “ir- 
relevancy”: contrast. By this I mean that 
other things being equal, when all or 
most of your competitors are advertising 
one way, yours stands out more if you 
advertise in a different way. The ad that’s 
different gains extra impact simply by 
virtue of its difference. Because of this 
extra impact, the different ad tends to be 
copied until all are similar, and the cycle 
starts again. This is why there are fash- 
ions in advertising—why the ad that is 
most powerful today may be just one 
among a dozen all alike, relatively inef- 
fective, three months from now. This is 
why it is so hard to set down rules for ef- 
fective ads, since the establishment of a 
rule that everybody follows builds up the 
very forces of sameness that will make 
that rule invalid. When everybody is 
running relevant ads, somebody is going 
to knock his market on its ear with some 
well-chosen “irrelevant” ones. 


® Now we've gotten down to the crux of 
the matter—which is that we cannot state, 
as your editorial does, that “either the 
relevant approach is better than the ir- 


relevant approach, or it is not.” The truth 
is that sometimes it is, and sometimes it 
isn’t, according to the nature of the prod- 
uct, the audience, the advertising of com- 
petitors, anid the creative ability of the 
copywriter. 

The question of relevancy in advertising 
is a matter of the sum of many indi- 
viduals’ reactions to a copywriter’s at- 
tempt to connect two separate ideas in- 
terestingly. An outstanding copywriter can 
go much farther from the product for his 
headline than a less talented man, and 
come up with an ad that rises above the 
average (and it’s a pretty good average 
these days), that not only tells the prod- 
uct story to capture the prospect already 
in the market, but makes prospects out 
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of non prospects as well. In his hands, 
things which were irrelevant become 
powerfully relevant, sparkling, amusing— 
hold our attention, involve our emotions 
for a moment, and sell us. 

As a matter of fact, it seems to me that 
in many ways it is a test of a good adver- 
tising writer how much he can make rele- 
vant to his product—thereby calling up 
a wider and richer fabric of associations 
to reinforce the desire to buy. 

With “irrelevancy,” as with so many 
other things in advertising, it ain’t what 
you do—it’s the way you do it. 


IRVING W. LANDE, 
Silton Brothers Inc. Advertising 
Agency, Boston, Mass. 


Another Plus Factor for Offset: Bleeds 


By Kenneth B. Butler 


(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler 
& Associates, Mendota, III.) 

I have always believed that some of the 
advantages claimed for offset printing 
have been overstated, and this is too bad, 
because there is no doubt that the tre- 
mendous growth of this process has 
stemmed from certain solid and unchal- 
lenged benefits. 

From time to time I have been in- 
terested in analyzing check-lists of the 
advantages and disadvantages of the two 
processes, offset and letterpress. Yet not 
until the other evening in a discussion of 
production problems with my class at 
Northwestern University did I wake up 
to the fact that all these lists have over- 
looked one certain solid advantage for 
offset and lithography. 

And that is the almost unlimited free- 
dom in the offset process for accomplish- 
ing bleeds. 


a The use of bleeds in handling of illus- 
tration has gone forward in the last dec- 
ade by leaps and bounds. Not only does 
the use of bleeds permit larger sizing of 
pictures and greater freedom in styling 
and layout, but this technique overcomes 
a certain amount of waste of white paper 
by employing some of the marginal space 
for practical use. 

Bleeds can be accomplished in letter- 
press, of course, but in situations of forms 
eight pages and larger, there is some lim- 
itation in the placement of bleeds. This is 
because the lockup operation in letterpress 
requires the use of steel bars criss-cross- 
ing the form when locked in large press 
chases. Unless uncertain undercutting of 
bleed cuts is done, at quite some expense, 
bleeds must be withheld from those por- 
tions of the form where a page abuts on 
these cross bars. The alternate solution, 
use of a larger sheet size and resultant 
greater trim waste, is also needlessly un- 
economic. 


ws The offset printer has no need for use 
of these interior margins, since he prints 
from a complete plate. Therefore, in copy 
paste-up, illustrations or decorative rules 
may be bled right into gutters or outside 
trim edges of pages. Probably the only 
restriction is on the gripper edge of sheet. 

In speaking of letterpress in this com- 
parison, we are talking about flatbed 
letterpress, of course, because rotary let- 


LETTER PRESS 
Ves yes Yes ves 


5} |5 
5 
3 
3 


wo No No No 
; y x x GRIPPER 
FLATBED LETTERPRESS—Necessity for steel 
cross bars in lockup chases of larger 
forms means appropriation of space re- 
quired for placement of bleed illustra- 
tions. In the form layout shown above, 
bleeds would normally be impractical tn 
the positions marked with an “x”. 
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OFFSET LITHOGRAPHY—Process prints from 
flat plates with no space for lockup bars 
required. Therefore, bleeds are permis- 
sible at all points marked with an “x”— 
distinctly a plus factor in favor of offset 
in this particular area of comparison. 


terpress does not entail the problems dis- 
cussed here. 

The planner of layout format for offset 
and lithography reproduction has, then, 
an added dimension which he can utilize 
without major restriction. 


oe Bi ee imac cen ay eo. 4% d 74 pe - ga 
Sacre : om) ° F ae ES, 4 Rao Pie Calta fl d Seay ee heey. u ee Pe f 
7 ] DN pra ei ; h ‘ . ; 
cae ;, . 7 , ‘ a ae 
ix “7 
tel oe } 
ELIS PES Ye 
* 7 4 
ay 

a. 
ass) 

aa 
a é 
—* es a 7 “. _ At % m= oS S 
eid ——— Y See eet ME eS 

re — “i, Bee hea ee 

Bia sae ri Ga an ; sa aS ge Ren NRE ea 

; an a Se 

7s ae Bite ee a NS S 

'S FS a is oaaiit ge 
= o . a oe : . (ee 

2 —— i o ay . - ~ a sa Pag? a = 
aS a aie, > 
Ay > og s —< . = 

Oe ro. 2 ey 
Jit a Tar? . . aa : 

Sh, a. i a Sr ao. Sees 
4, paket: - “2 ae PS 
he ak CE Sg 5 - oe Boe 
me ; ks ae ae 

Pag a _ een ‘5 4 Bel STS 2, re ba 

a es” ee % 3 . : 
Pa a aoe is i 
Bae a i + 

ae. ‘ 

La c 
ae J re 4 
‘ 
= ‘ 
Pott ren id | ee me teem ‘peew Norcnewe of De Aecey Qprony equ 
pete hed enews Goumy bacteria best? ot cased WEDS tm Spanee apectat facenatie, 
Pe on ad A enc ke nee & apente tame Care bar the Lone na - - 
2 ee Sen ee oe a ce te . : 

on Ber face ¢ Gite S deages WN Keer heen ee karte Ramp woe Sone) = ¢ pa 2 ' — 
me and hav « datas in caste dead ee | Saas enemas ipe : 
ae SSS wt cree teens teen tone me og 4 — 

“ae ceawmom ster eet ng wnt paste” Kem hewete 
mie Venanatey, ste lente Ch WOO nents an ene. PR "ORE a ae 

Es eee ee To a Pap 
vind ect somad sod hesitihy. $5 Resucomm eth iad penn mate hap © foeuh. mom. salary Romer : 
ae devas tector mormamestty batter Unis MO the cman beth ond gronertccne te bee 
bs 3 ao etna eat ee mang ares PABA New Formuite FPAMA with WD @ 

Be ord Peetecye eran testers ene 
Fas. 

3 

‘it 

Ye ’ 
a 

oo 

eB 

a 

is, PO eee 
Bes NN 

ime ee 

y SC 

oh 

rr 
‘a 

< 

; ’ 
fy 
(ae 

ene: NO ves = } 
3 a 

ham 

F ' 
os 
ag: 

: | 
f 
ha ' 

ie’ y 

a ' 

ce | 

’ 
ae 

= rh 

é 

a : 

f : 

o 

' 

A 
tre I 

a ) 

is ; 

4 4 

ar: i 

- i 

Be , 

rs 

‘ 

ar 
Sp a 

om 

"4 . " 
heake Se ' 

te 

. 

x 
” 

ie 

B 7 

Es 

a : 

s , 
o.? 

= 

Ef 

. | 
i 
ee ee 

' 

% : 
| ee | 
*» ' 

? 4 ; ‘ sf i ‘¢ “ 

° a Sin % a ee 4 SN Ope ig Sal 4 wit v4 he Hie si og! ee by. ey “ae * ie = + z 2 : ‘ 
he es sei te srg Meven? ee ES, ee ae 3 aly Sete BN ae ga ek wn AT aed Se be 3 sg Eee Rr AE NS. ae 5 pe Rees Wes nga bs ee Ae ee on as rit <a te + a AE - ‘\ " *y hye 
ie, 23 , Ses ae ph at as A. Bete ane are 5 aR pe, A ad SA OE ae Pe iy OES aps oer aetna a : Pe la hs ee bare: Seve ite af ore ee r 4 Se. aaa re aseh a, Sy ee ie ee Sey ae OER aay iv aie, Za hs me SS Ba ee ry Rae nt Me, % a Se 

<p bt eg bare eee gle Du. OF es jae ee aegbeos eke. at scp ee es) TNC Le LEAS OE BP rr ee oes a ag Te BE Mee oe Cage gee a oe ES PTS A a TOs eae Pe ol at tea a MOR, water ies Tear MPN Se a recent es PR grrr oh Spee Ne Wie an Seer 
“ee FEE cee? A sR Tig Are 5b SA opcompey pe 2h hy ob Bae PRS gt eg eee ease ec. A SET IS Bee aw to Ee Gite. Seager ae att EEL Pape ee SNe is eee Nee Oh ead, See ee ee eS ee Oe ee ay Pk Sears TP eh ie ek Meas aoe ape tee Ne ig a RES 

¥ . RO oe ert Ree ae i. 34.4, Te" pie eee ae a ba ei Ghar ears Dae. q nti es gh a SE ee pt ee geo ak oe el el se ea eg ers mia! oe | RS Ew ee aad 4 | 4 hye ‘ee . Se eee Se aa eotk moe ek Be Se fwd tr SS : 
Se: aS por ede Se hr Mad eras eo HOS eatoa F he'e BASY ic ee eS eam Teeny a pane ok ye Soe gala Feeweed SEN, es Cee, ot 24 woe, eee eee Bir rs Pee ee cae nha Reine ee a Phe oi, “ae 4 Be Bact Sica et hi Se vg tae att Neale me ED ak WON Ae et rae 
ee? ee Be BS Be Ser eh PE RN ees po, OY Thar ho eee EOI cece an fey RO ba ee tee TD Sg Ney Se EM Ses en ee OUR GD 5 MN SS Mp i Ta on EN Se hp BN ay GN BOE y pas tee Gay Ng et nlm EB Eee ORE ale t cme Rept Sie yak 
ERE 9 SSR ed oo Sale ene TS PE co ORE, pelea ani A ts Ce yy 7 td Sue eae | he Ie es CR me dee Ty Nay ree a Wig ae ae So By ie ea tS fo at A Ree Se Oe ig renin ae Rt es ee PRN ob, MURDER Lea thee te et ARG yn APCs eg aa fe te POR vite Ping We 
ORES Vit ae bree PRtlaR geet” ak OS Ny anon FMC MaBE IEG gens, Lares TOURNEY so WERT Ts Sh art cit pW Lh 4" Fee thd (oO R RE MgO, Ce hac AORN me Meg aitn Roy PRO) SE neta AME Te thee eaves Shy Wt See tere enn Bea a Oho NO 
oe Sue Wee ae 4 eet € re iO ee te + ORR oe ones ace a, Fe 7 a a gt eS OF eee Ss i” 2 ee eek ae ee ee ee ee a ee 5 es eee, 2 ee ee ak. Pore FP A Pee oe Cee. gy rie ly Wee tS a, | ae ee Ee ty at ee’. Pay) et ee oe ee ee es Oe, CL lt: tea = ee we See ee ot - 


———e rl eee 


MAKE IT... AND BREAK IT 


Research has helped hammer outa 
lot of pretty basic advertising rules. 


But sometimes you get a lot better 


results by breaking the rules. OUNG UBn ’ NG. 
CS a ocala ance) ni © RUBICAM, | 


Dortt forget though: youve got to know ~~ one 
the rules before you can break them... Toronto - Mexico City - London 

and you ought to have a good advertising 

reason for breaking them. 
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Publications with an * report directly to ADVERTISING AGE 


r Pages  — Line: 
Oct. Oct. Jan.-Oct. Jan.-Oct. Oct. Oct. Jan.-Oct. Jan.-Oct. 
1955 1954 1955 1954 1955 1954 1955 1954 
Weeklies, Bi-Weeklies, Semi-Monthlies 
*Capper’s Weekly ........... 12.5 19.0 130.1 169.5 12,483 18,988 130,095 169,532 
*Christian Advocate ........ 34.2 24.7 211.1 191.5 14,146 10,206 87,401 79,281 
DEE bPebecceccscessoes 87.1 146.7 $36.2 870.9 59,228 99,756 568,616 592,212 
a ae 91.0 91.1 758.4 715.6 39,039 39,082 325,354 306,992 
ER ee rr a ee 26.0 23.8 206.5 210.5 26,000 23,800 206,500 210,500 
6 BUSH s wdiene CHbbS 0000 521.5 409.0 3,657.1 3,389.8 354,620 278,120 2,486,828 2,305,064 
i Whee Desde cease eee 145.3 144.5 1,168.3 1,119.8 98,804 98,260 794,444 761,464 
i ME . seéas ct ostueese 597.7 530.1 3,416.5 3,150.9 256,413 227,413 1,465,679 1,351,736 
RE en 317.3 260.9 2,421.0 2,298.0 133,266 109.578 1,016,820 965,160 
*Presbyterian Life .......... 26.6 26.5 156.8 152.9 11,187 11,132 65,871 64,218 
. 5 6S 18.7 21.7 167.5 151.5 7,854 9,114 70,350 63,630 
Saturday Evening Post ...... 426.9 438.1 3,033.6 3,161.4 290,292 297,908 2,062,848 2,149,752 
Saturday Review ........... 87.3 107.3 653.9 655.2 36,666 45,066 274,638 275,184 
*Sporting News ............ 20.0 21.0 286.6 295.6 21,698 22,758 310,972 320,726 
H#t§Sports Illustrated ...... 78.6 56.1 579.9 200.8 33,719 24,067 248,777 86,143 
0 Re Pee ee ee re 382.6 293.6 2,722.4 2,697.5 160,692 123,312 1,143,408 1,132,950 
MOTE GRAD aviccccccsees. 44.3 oe 240.3 a 7,743 42,062 —— 
|||U.S. News & World Report 286.5 298.9 2,457.5 2,270.1 120,330 125,538 1,032,150 953,442 
Total Group ........... -» 3,081.2 2,856.9 22,283.5 21,500.7 1,642,718 1,540,031 12,041,974 11,701,843 


#Two issues in October 1955; three issues in October 1954. {Five issues in October 1955; four issues in October 1954. 
§Started publication in August 1954. |||Four issues in October 1954; five issues in October 1595. Not included in totals. 


Women’s 
SE BMD cSb acct ccc 37.0 39.9 291.2 367.6 15,873 17,117 124,925 157,700 
§Bride’s Magazine .......... 125.3 110.0 564.0 537.0 79,190 69,520 356,448 339,384 
Se eee 52.3 56.0 381.2 415.4 22,437 24,024 163,535 178,207 
SPambly Civele .....00205. 82.1 88.8 656.0 685.6 35,221 38,095 281,424 294,122 
Good Housekeeping ......... 164.9 157.4 1,165.7 1,144.7 70,742 67,525 500,085 491,076 
Ladies’ Home Journal ...... 120.1 128.9 980.6 860.9 $1,668 87,652 666,808 585,412 
McCall’s Magazine .......... 102.4 87.9 727.7 653.3 69,632 59,772 494,836 444,244 
Parents’ Magazine .......... 72.0 81.0 564.3 615.0 30,888 34,749 242,085 263,835 
PEE Nb dbeecscdccce ceee 95.8 91.4 1,138.9 1,056.0 65,144 62,152 774,452 718,080 
*Western Family: 
Southwest Edition ........ 33.5 41.1 291.6 293.0 14,370 17,620 125,115 125,697 
#Mountain Edition ...... 31.8 38.4 264.0 271.0 13,621 16,463 113,255 116,259 
ZtNo. Calif. Edition ...... 34.6 41.7 283.8 293.3 14,822 17,904 121,750 125,826 
dtNorthwest Edition ...... 34.2 41.5 284.7 293.8 14,668 17,800 122,138 126,040 
ee 70.9 77.9 568.9 602.8 30,416 33,419 244,058 258,601 
Woman’s Home Companion ... 58.9 59.9 529.2 519.5 40,052 40,732 359,856 353,260 
*The Workbasket ........ ebe 32.4 37.0 273.9 283.2 6,346 7,249 53,686 55,512 
ga ae 1,047.6 1,057.2 8,133.2 8,034.0 561,979 559,626 4,387.313 4,265,130 
+See note at end of linage tabulation. §Published in January, April, July and October. +Not included in totals. 
General 
*American Artist .......... 24.1 27.7 222.2 241.0 10,125 11,640 93,317 101,220 
*American Forests ......... 55.2 14.6 197.6 160.1 23,170 6,132 83,006 67,242 
American Legion ............ 23.2 24.6 188.0 198.8 9,744 10,332 78,960 $3,496 
American Magazine ......... 17.5 22.2 214.1 232.4 7,350 9,324 89,922 97,608 
PE ide coeshesateems > #9 25.7 23.2 183.7 199.7 11,025 9,953 78,807 85,671 
ED. a Gicwiud aco ah 6 do OM 37.6 28.4 260.0 244.2 15,792 11,928 109,200 102,564 
Christian Herald ........... 46.8 48.7 328.9 336.3 20,077 20,892 141,098 144,273 
SE 5 oy 0s ovo 00. cbweth 11.3 9.8 98.4 47.2 4,741 6,635 41,323 32,096 
Lis aes sain os 6 elsiehin'e & 43.2 28.0 265.2 235.0 7,862 5,096 48,266 42,770 
EP 23.6 22.7 203.5 229.8 10,124 9,738 87,302 98,584 
*Eagle Magazine ........... 8.6 9.1 68.6 56.7 3,613 3,825 28,795 23,770 
Ene cidis cece ses th 71.4 64.1 609.6 537.1 48,552 43,588 414,528 365,228 
*Elks Magazine ............. 19.7 18.0 126.9 120.2 8,451 7.722 54,440 51,566 
TT CEE casio ae 40% 000 85.1 80.4 611.5 501.5 57,868 54,672 415,820 341,020 
**Etude ..... adie «e's hes 18.7 13.4 112.3 110.6 7,875 8,432 69,172 68,130 
MEE chascdaevsccedas 45.3 23.0 211.5 191.5 31,148 15,817 145,482 131,752 
EE Aus. sk 0 5'80'sdibiee 33.3 23.2 274.6 197.8 14,048 9,737 115,338 83,072 
RE aR 34.6 39.0 236.6 215.1 14,843 16,731 101,501 92,278 
*Grade Teacher ............ 42.5 39.0 281.6 264.7 18,756 17,196 124,190 116,733 
Harper’s Magazine .......... 36.5 25.4 239.3 212.2 15,330 10,668 100,506 89,124 
he 65.8 58.2 667.5 647.1 44,744 39,576 453,900 440,028 
*Improvement Era .......... 36.0 31.8 283.3 294.0 15,100 13,365 118,989 123,480 
I a a ea 52.4 31.8 270.0 251.3 35,862 21,726 184,665 171,889 
*Motor Boating ............ 97.7 84.8 1,203.3 1,055.5 57,428 49,870 707,528 620,634 
National Geographic ........ 42.3 47.0 405.2 364.6 10,067 11,186 96,438 86.775 
DE clivcdwesscievss 33.0 31.2 213.0 193.0 14,177 13,392 91,386 82,778 
*#tReader’s Digest .......... 29.0 — 219.0 — 5,278 39,858 
EES SEES ere ere 12.6 12.3 91.5 87.6 5,423 5,257 39,247 37,580 
Redbook Magazine .......... 28.6 21.7 229.4 199.7 12,269 9,309 98,413 85,671 
es ok ae oes 10.4 9.3 96.4 72.3 4,355 3,893 40,489 30,366 
RE 4 AS TORE aE 12.3 9.8 62.1 54.9 8,195 6,573 41,744 36,893 
Town & Country ........... 108.3 76.7 657.0 618.5 68,446 51,542 415,224 415,632 
*Town Journal ............. 65.5 46.7 391.8 387.9 28,100 19,614 168,082 162,918 
WE Module b atine ied 204008 36.4 32.7 248.4 290.1 15,616 14,028 106,564 124,453 
DOE Sb > 5a sues wiwes 87.7 80.1 1,026.6 937.8 51,577 47,099 603,650 551,426 
TD ae va cdivk tess 1,380.6 1,148.8 10,717.55 9,931.3 703,658 589,915 5,545,548 5,181,827 


‘Larger page size (688 lines) in October 1954. “Larger page size (628 lines) in October 1954. °One issue in October 
1955; two issues in October 1954. ‘Published bi-monthly; figures shown are for September-October issue. ‘Started accept- 
ing advertising in April 1955. *See note at end of linage tabulation. #Not included in totals. 


Home 
American Home ........... 100.2 89.0 714.2 670.1 63,326 56,248 451,374 423,503 
Better Homes & Gardens .... 168.5 156.6 1,323.2 1,266.9 106,492 98,971 $36,262 800,680 
*Flower Grower ............ 30.0 41.5 548.7 589.5 12,600 17,440 230,440 247,509 
Sr 197.7 196.1 1,074.8 1,136.5 124,946 123,935 679,274 718,268 
House & Garden ........... 145.0 135.6 791.0 767.1 91,640 85,699 499,912 484,807 
SNS Di nhae Th sess casiea 56.6 52.2 451.8 438.1 24,281 22,394 193,822 187,945 
EE ET Pee 163.5 137.9 747.8 661.4 103,332 87,153 472,610 418,005 
Sunset Magazine ............ 160.6 152.4 1,268.9 1,343.3 67,452 64,008 532,938 564,186 
. 9» eer 1,022.1 961.3 6,920.4 6,872.9 594,069 555,848 3.896.632 3,844,984 
Fashion : 
ge Se ey SE 109.9 80.1 1,040.1 848.5 47,147 34,363 446,203 364,006 
DE deco cctbees ccna 107.2 94.7 1,020.6 926.0 45,989 40,626 437,837 397,254 
ES MOUNT os kscrsecve 136.2 134.3 981.1 966.5 86,078 84,878 620,055 610,828 
ED <50 oo wanes San 8 $1.2 83.4 1,073.1 964.2 34,835 35,779 460.360 413,642 
MEE 16d ba4d0 0 <ocubeeneees 171.3 181.8 1,415.7 1,40°.7 108,262 114,898 $94,722 890,930 
ee Yc ods wo ances 605.8 574.3 5,530.6 5,114.9 322,311 310,544 2,859,177 2,676,660 
Movie-Romance-Radio 
Dell Modern Group: 
Modern Romances ........ 31.8 30.0 274.3 290.4 13,642 12,870 117,675 124.582 
Modern Screen .......... 30.3 36.2 268.9 288.0 12,999 15,530 115,358 123,552 
Sereen Stories ........... 24.6 28.8 230.6 242.1 10,553 12,355 98,927 103,861 
Fawcett Women's Group: 
Motion Picture & TV Magazine 18.0 19.2 181.9 186.4 7.722 8,237 78,035 79,966 
True Confessions ......... 25.0 24.8 217.8 228.2 10.725 10.639 93,436 97,898 
*Hillman Women's Group .... 16.8 17.2 159.9 139.2 7,218 7,389 68,581 59,728 
*Hillman Romance Group .... 3.3 2.2 20.3 31.4 1,396 927 8,728 13,454 
*Ideal Women’s Group: 
Intimate Romances ....... 19.9 19.1 189.3 160.7 8.552 8.210 $1,195 68,956 
A 21.7 22.9 215.5 197.1 9,313 9,844 92,442 84,576 
Movie Stars Parade ....... 21.7 22.9 215.4 197.1 9,332 9,823 92,410 $4,555 


Advertising Age, December 5, 1955 


Advertising Pages and Linage in National Magazines 


Official Figures for October and Year-to-Date as Compiled by Publishers Information Bureau 


Oct. Oct. dan.-Oct. Jan.-Oct. Oct. Oct. Jan.-Oct. Jan.-Oct. 
1955 1954 1955 1954 1955 1954 1955 1954 
Personal Romances ........ 20.5 18.0 188.4 160.3 8,780 7,739 80,824 68,786 
eR eer 17.7 16.9 161.9 140.2 7,583 7,244 69,464 60,140 
Pines Women’s Group: 
#t*Screenland .......... 11.1 a 42.3 —— 4,764 18,139 
*Secrets Romance Group: 
Revealing Romances ....... 16.6 18.8 155.3 ° 158.0 7,128 8,072 66,640 67,782 
EG oc Wan dsab seco 17.1 18.7 160.7 178.4 7,318 8,017 68,928 76,534 
H§*Silver Screen ........ 16.0 ee 49.3 aH 6,864 21,156 
True Story Women’s Group: 
rr ere Te 41.9 51.4 378.8 384.0 17,975 22,051 162,505 164,736 
TV-Radio Mirror ......... 25.7 31.5 247.2 239.7 11,025 13,513 106,049 102,831 
True Experience .......... 28.5 33.2 262.6 257.2 12,227 14,243 112,655 110,339 
True Love Stories ........ 28.3 33.7 263.6 253.7 12,141 14,457 113,084 108,837 
True Romance ........... 28.8 33.7 261.7 253.7 12,355 14,457 112,269 108,837 
eee ae 68.0 65.7 524.4 456.0 29,172 28,185 224,968 195,624 
. 2 eee eer 506.2 544.9 4,578.5 4,441.8 217,156 233,802 1,964,173 1,905,574 


ZNot included in totals. {Published bi-monthly; figures shown are for September-October issue. Started publication as a 
bi-monthly in March 1955. §Published bi-monthly; figures shown are for October-November issue. Started publication as a 
bi-monthly in April 1955. NOTE: Figures for each publication in the Dell, Fawcett, Ideal and True Story groups include 
all advertising carried by the group as a whole PLUS additional advertising carried by each individual publication. 


Magazine Linage Trend Figures in Thousands 


1955 


WEEKLIES 


ocT.| 1,643 


SEPT.| 1,316 


J 


1954 


Ee Se i] 


GENERAL 
1955 
oct. 704 a 
sept.[ 574. | 
1954 
oct. [ERYe) 


WOMEN’S BUSINESS FASHION 
1955 1955 1955 
oct.| 562 
SEPT. 
1954 
ag 560 | 
Business 
ee 627.5 590.7 4,698.5 4,648.3 263,550 248,094 1,973,370 1,952,286 
*Dun’s Review & Modern Industry 95.2 78.7 730.3 853.3 58,643 33,054 449,865 358,386 
*Financial World .......... 89.6 81.5 509.6 435.9 37,642 34,232 214,044 183,078 
: seevdee vis cue seue 50.0 43.7 512.1 432.5 21,000 18,354 215,082 181,650 
Fortune tt teeseeeeesceeees 170.0 168.0 1,306.3 1,364.0 107,440 106,176 $25,582 $62,048 
Nation’s Business .......... 51.3 41.4 376.2 402.2 22,008 17,761 161,390 172,544 
| Serer 2 1,083.6 1,004.0 8,133.0 8,136.2 510,283 457,671 3,839,333 3,709,992 
*Smailer page size (420 lines) in October 1954. 
Youth 
American BS ee ee 27.5 30.9 229.9 250.3 11,798 13,256 98,627 107,379 
Boys’ Life See eS ig vee « Se 31.7 23.7 250.4 229.0 21,556 16,116 170,272 155,720 
*Child Life Dee ae cx ss ba SUES 2.0 4.1 18.2 22.3 854 1,759 7,790 9,556 
Scholastic Magazines ........ 57.9 32.9 286.2 274.2 24,318 13,818 120,204 115,164 
*Scholastic Roto ........... 7.4 5.5 35.8 30.3 6,489 4,772 31,320 27,131 
eee 126.5 97.1 820.5 806.1 65,015 49,721 428,213 414,950 
Outdoor & Sports 
*American Rifleman ........ 70.6 72.4 608.2 588.9 30,266 31,050 260,920 252,638 
Pe ED ko ceccccces 77.6 76.7 659.7 656.8 33,290 32,904 283,011 281,767 
*Fur-Fish-Game ............ 23.4 20.7 196.4 203.5 10,034 8,884 84,237 87,301 
Outdoor Life Te Es aie aaah 84.6 75.9 701.7 663.7 36,293 32,561 301,029 284,727 
NEE Ag Sirs'cigs 344s 00 67.6 57.7 605.9 555.0 29,000 24,753 259,931 238,095 
#*Sportsman’s News ....... 9.1 3.4 64.2 3.4 3,912 3,094 37,729 3,094 
Total Group ............. 323.8 303.4 2,771.9 2,667.9 138,883 130,152 1,189,128 1,144,528 
#Not included in totals; started publication in October 1954. 
Mechanics & Science 
Mechanix Illustrated ........ 66.6 74.5 665.8 649.2 14,918 16,688 149,139 145,421 
Popular Mechanics .......... 192.3 191.4 1,379.8 1,431.1 43,075 42,874 309,075 320,566 
*Popular SE ibaveeceads 132.7 134.1 1,299.9 1,260.8 29,722 30,038 291,168 282,419 
*Science & Mechanics ...... 97.9 91.9 468.9 457.3 21,930 20,586 105,034 102,435 
Sf eee 4895 4919 38144 3,798.4 109,645 110,186 $54,416 $50,841 
Published bi-monthly; figures shown are for October-November issue. 
Detective & Fiction 
Dell Men's Group ie tele sd 15.7 16.7 134.1 130.9 6,735 7,164 57,529 56,156 
*Thrilling Fiction Group .... 7.6 98 80.9 83.3 1,707 2,200 18,129 18,659 
EE I is di o's ve. 23.3 26.5 215.0 214.2 8,442 9,364 75,658 74,815 
| Farm 
*§Better Farming ........... — 82.3 556.8 781.5 35,307 238,867 335,263 
Capper’s Farmer ............ 61.0 52.4 564.2 539.0 26,169 22.480 242,042 231,231 
§tFarm Journal ............ 142.9 100.0 993.0 905.1 61,304 42,900 425,997 388,288 
tFarm & Ranch—Southern 
Ras os 4.8 @ 26:00 37.3 40.1 396.6 386.4 16,002 17,203 170,141 165,766 
{Progressive Farmer ........ 98.1 102.5 928.7 924.1 66,708 69,700 631,516 628,388 
Successful Farming .......... 90.3 82.0 868.0 844.4 40,635 36,900 390,600 379,980 
ee NN: <n ae dewts cee 4296 459.3 4,307.3 4,380.5 210,818 224,490 2,099,163 2,128,916 


*Formerly Country Gentleman. §Effective September 1955, Better Farming and Farm Journal combined to form Farm 
Journal & Country Gentleman. 1955 cumulative figures for Better Farming are for the period ending August 1955. tSee 


note at end of linage tabulation. 


Newspaper Sections (I) 


(Nationally distributed with Sunday newspapers) 


American Weekly ........... 681 706 5431 456.2 57.885 60,010 461,635 387,770 
Family Weekly ............. 346 216 227.0 965 29,410 18,360 192950 82.025 
SEY aE ee 94.3 71.5 607.7 516.1 80,155 60,775 516,545 438,685 
This Week Magazine ........ 125.9 838 805.4 702.2 107,015 71,230 684590 596870 
Total Group ............. 3229 2475 21832 17710 274465 210,375 1855720 1505350 
Newspaper Sections (II) 
(All other newspaper sections and comics) 
First 3 Markets Group ...... 58.0 48.5 4332 367.6 49,300 41,225 368,220 312,460 
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REPRESENTED BY: SAWYER-FERGUSON-WALKER CO., LOS ANGELES, SAN FRANCISCO, PHILADELPHIA, DETROIT, ATLANTA ¢ HAL 


In Chicago, it takes 2 — 
to reach the top 


No single daily newspaper reaches even half your Chicago-area 
prospects. It takes Two. For greatest unduplicated coverage, one 
must be the... 


CHICAGO 


SUN-TIMES 


211 W. Wacker Drive, Chicago © 250 Park Avenue, New York 


READERSHIP CONCENTRATED WHERE MOST OF THE BUYING IS DONE! 


WINTER CO., MIAMI BEACH 
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Advertising Age, December 5, 1955 
r Pages . # Lines. — ¢ Lines— V 
Oct. Oct.  Jan.-Oct. Jan.-Oct. Oct. Oct. Jan.-Oct. Jan.-Oct. Oct. Oct.  Jan.-Oct. Jan.-Oct. Oct. Oct. Jan.-Oct. Jan.-Oct. 
1955 1954 1955 1954 1955 1954 1955 1954 1955 1954 1955, 1954 1955 1954 1955 1954 4 
New York Mirror Magazine .. 59.7 49.0 388.8 «374.3 58,506 48,020 381,024 «366,814 Foreign 
New York Times Magazine .. 254.4 247.0 2,145.9 1,937.3 216,240 209,950 1,824,015 1,646,705 | g 
——eee wy. ie 56079 .6~—(|COLife International: 
Total RLS eS eae 372.1 344.5 2,967.9 2,679.2 324,046 299,195 2,573,259 2,325,979 +English SR ? 100.4 62.8 651.7 494.9 68,255 42,670 aan. marred 
‘ anish Edition .......... 768 75.4 650.1 4974 52,190 51,255 442,0 
All figures in the following groups were compiled by Advertising Age f° ~~“Rgpeheenoe 57.3 403 460.8 3447 24,080 16,905 193536 144,753 
_ tNewsweek-Pacific: 
Se “ree 65.2 643 5583 5222 27,370 27,020 234,496 219,338 
Comics Magazines ae Ge ........... 50.6 708 5247 705.0 21.245 29,750 220,391 296,114 
#tAmerican Comics Group . 5.9 8.0 37.8 33.5 2,220 3,024 14,293 12,663 | Popular Mechanics: 
#tArchie Comic Group ..... 6.1 5.8 33.6 32.9 2,300 2,174 12,714 12,418 Mecanica Popular (Spanish) 32.3 23.7 248.6 230.8 7,224 5,264 55,691 51,625 
H#tHarvey Comics Group . 10.5 9.6 57.2 42.9 3,969 3,623 21,610 16,223 Mecanique Populaire (French) 35.0 27.8 272.3 248.3 7,844 6,216 60,999 55,580 
National Comics Group: Reader's Digest: . 
(Total 2 Units) ......... 11.2 9.0 106.0 99.2 4,218 3,402 40,067 37,424 Argentine ............00.- 45 365 4035 3565 8,099 6,643 73,437 64,903 
#Red Unit .............. 6.1 3.5 54.0 48.3 2,298 1,323 20,413 18,257 ee Sa Fae 675 558 495.2 430.5 12,285 10,146 90,118 88,497 
#Blue Unit ............. 5.1 5.5 52.0 50.9 1,920 2,079 19,654 19,240 MEN SN cineas sss cbkive 50.0 50.0 4405 297.0 9,000 9,100 80,162 63,154 
Quality Comic Group: EE. < ahbeeh +» cvnv oes 101.0 1140 8695 7475 18,786 21,204 161,727 139,175 : 
(Total 2 Units) ........ 1220 120 1200 120.0 4,536 4,536 45,360 45,360 ee ee ee 945 74.0 7815 707.0 17,199 13,468 142,233 128,674 
HComic Unit ............ 6.0 6.0 60.0 60.0 2,268 2,268 22,680 22,680 EN in ccbkdbvubes bee: > 42.0 47.0 366.6 334.0 7,140 7,990 62,318 56,780 
#Romance Unit .......... 6.0 6.0 60.0 60.0 2,268 2,268 22,680 22,680 SR RSE ae 25.0 21.0 1510 1000 4,650 3,906 28,086 18,600 
Total Group ............. 232 ~ 210 2260 ° 2192 8,754 7,938 85,427 82,784 French (Belgium) ........ 48.0 500 3970 416.0 8,400 8,750 69,475 72,800 
Not included in totals. *Published bi-monthly; figures shown are for September-October issue. French (Paris) .......... 129.0 108.0 759.0 745.0 22,575 18900 132,825 130,375 
French (Provincial) ...... 132.0 109.0 8149 757.0 23,100 19,162 142,615 ise.oe2 
French (Swiss) .......... 28.0 240 191.0 182.0 4,900 4,200 33,425 
Canadian National Weekend Newspapers (Rotogravure Linage) German (Germany) ....... 102.0 84.0 732.0 681.0 18,564 15,288 133,224 123,942 
Sa St i 914 866 6648 677.4 91,431 86,599 664,825 677,417 German (Swiss) .......... 27.0 25.0 1975 174.0 4,914 4,550 35,945 31,668 
EE iiiici» sxnilaeck ons — 85.2 — 6189 85,077 618,791 eS 45.0 27.0 438.0 2685 8,190 4,914 79,716 48,867 
SE MRS 50k x cstns 110.7 1363 8204 893.2 105,154 129,441 779,419 858,061 SY SUibs.. « «sag cihaels 48.0 37.0 3170 235.0 8,736 6,734 57,694 42,770 
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§Five issues in October 1955; four issues in October 1954. #{Not included in totals. total circulation of the magazine, it is counted in the totals as .25 pages. 


Novel Tells How a 
Ruthless Man Builds 
Food Chain Empire 


New York, Nov. 29—It looks 
like a new school of fiction profil- 
ing the American business world’s 
workings and history is being built 
by a group of writers most of 


| whom have been in business them- 
selves at one time or another. 

So far we’ve glimpsed the be- 
hind-the-scenes of a soft drink 
empire (“Big Beverage”); a cor- 
porate election of officers (‘“Exec- 
utive Suite’); am agency (“The 
Hucksters”), and the public rela- 
tions field (“‘The Build-Up Boys”). 

Now comes Frederick Laing with 
a glimpse of the food chain store 


KANSAS CITY IS SOLD on 


POSTERS ects. one time he worked for Batten, Negotiator 
BULLETINS Then one day Horgan’s friend,|®4tton, Durstine & Osborn. 
Larry Brandt, a newspaper man, 
EI NRARS comes to him with the idea of mak-| Ward's Net Sales Up Se eee 
: ing a million dollars by followin ontgomery War O., . 
Z NOW AVAILABLE... New Rotary Bulletin L reo footsteps of the foe ye cago, has reported net sales of|| Mergers Advertising Agencies 
but based on coffee instead of tea. | $260,862,634 for the three months|| 147 W. 42nd St., New York 36 


represents over 25% of the average 


printing bill... and Consolidated 


Enamel Printing Papers cost less than 


other enamel papers of equal quality. 


Let us prove it... won't you? 


| 


industry in his new novel, “The 


'Giant’s House” (Dial Press, $3.95). 


John Horgan, an Irish lad, comes 
to the States early in the century, 
bringing with him the ability to 
work hard and long and the in- 
ability to part with one shilling 
or cent he ever earns. 


® For years, Horgan knocks 
around as farm hand, dishwasher 
and maitre de in a New York res- 
taurant, with a burning hatred of 
anyone who bosses him around 
and a sullen resentment against a 
wife and children who hold him 


They form the Giant H&B Cof- 
fee Co. and soon are prospering. 
But Horgan smarts because he has 
to share his earnings with a part- 
ner, and one night in a quarrel 
beats Brandt so badly that the ex- 
newspaper man dies. No one sus- 
pects Horgan, since Brandt’s body 
is found in an alley near a tavern. 
After that, Horgan climbs up the 
ladder of success, ruthless and 
friendless, building a chain of 1,000 
grocery stores on his ability to 
contract for produce and other 
merchandise at rock bottom prices. 


® He gathers about him a crew of 
rough and ready Irishmen and 
lives out his life in discontentment 
and emotional insecurity. Only 
once does he falter, when he ig- 
nores the advent of the supermar- 
kets because it would cost too much 
to convert his stores into this type 
of operation. But when someone 
offers to buy his business, he 
wakes up to the fact that he is be- 
coming a has-been, and once again 
forges ahead, this time with the 
supers. 


ambitious Ella Evans, whose fath- 
er owned a small drug store in 
Marrow’s home town, and who 
marries Prudy’s father, and a num- 
ber of minor characters, all in- 
volved in one way or another in 
Horgan’s web. 

Mr. Laing’s book is most inter- | 
esting when it deals with the in- 
tricacies of the food chains and 
their battle with the independent 
grocers. The author’s background 
qualifies him as something of an 
expert in this field since, like Paul | 
Marrow, he was a sales promotion 
manager for a large food chain. At 


ended Oct. 31, the third quarter of 
the company’s fiscal year, an in- 
crease of 13.5% over net sales of | 


$229,833,936 for the third quarter 
a year ago. For the nine months to 
Oct. 31, net sales were $683,954,- 
661, an increase of 8.4% over sales 
of $630,952,054 for the same period 
a year ago; net profit was $20,915,- 
409, or $3.05 a share, compared 
with $21,092,239, equal to $3.08 a 
share a year ago. 


BERNARD P. 
GALLAGHER 


LAckawanna 4-1631 


TAN ILLUSION iter 


is that a fine idea, 
expertly illustrated 
and written, 


is all that is needed 


¥ 


to make a fine advertisement. 
The hard fact is 


that idea, art, and copy 
must be delivered to readers 
by fine reproduction .. . 
and this requires 
fine photoengravings. 


Into this straightforward story 
Mr. Laing has woven the plot of 
Paul Marrow, a newspaper man 
who resembles Horgan’s former 
partner, Larry Brandt. About half- 
way through the book, the plot 
becomes highly complex, involving 
the Horgan empire with the lives 
of people involved with Paul Mar- 
row. These include Paul’s boyhood 
(and manhood) love, Prudy Boy- 
den, whose father makes jams and 
marmalades and is trying to get 
a contract with Horgan; socially 
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GRAVURE 
AT WACKER DRIVE - 
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FTC Jurisdiction 
in Insurance Cases 
Hit by Examiner Hier 


(Continued from Page 1) 
these areas do not have state laws 
controlling health insurance ad- 
vertising. 

The decision resulted from a 
motion by Federal Life & Casualty 
Co., Battle Creek, but similar de- 
fenses have been raised by many 
of the other health insurance com- 
panies facing FTC action. 


® The company had_ suggested 
that Mr. Hier dismiss the com- 
plaint entirely, since its activities 
are regulated by the state of 
Michigan, or that he confine the 
case to its activities in Rhode Is- 
land, Mississippi and the District of 
Columbia. 

Mr. Hier refused to dismiss the 
complaint, because he said it is im- 
possible for Michigan to regulate 
the company’s activities outside its 
borders. He said FTC still retains 
authority to press charges for false 
advertising in Rhode Island, Mis- 
sissippi and the District of Colum- 
bia, where the company is not sub- 
ject to any local authority. 


INSURANCE GROUP URGES 
AD CODE ADOPTION 

NEw York, Dec. 2—Seeking to 
head off the Federal Trade Com- 
mission, the National Assn. of 
Insurance Commissioners today 
adopted a code to govern adver- 
tising by accident and health in- 
surance companies. 

A subcommittee has been hold- 
ing meetings on the subject since 
September, and this week laid its 
proposals before the NAIC semi- 
annual meeting for action. Only 
last week, the FTC issued a new 
blast against additional deceptive 
advertising practices by health 
and accident companies (see story 
on Page 22). 


ws Some of the code’s provisions 
are: 

1. Words, phrases and illustra- 
tions should not be used in a mis- 
leading manner and should be 
“sufficiently complete and clear as 
to avoid deception or the capacity 
and tendency to deceive.” 

Some of the words and phrases 
selected as having a tendency to 
be deceptive were “all,” “full,” 
“complete,” “comprehensive,” “un- 
limited,” “up to,” “as high as,” 
“this policy will pay your hospital 
and surgical bills,” and “this pol- 
icy will replace your income.” 

2. When an advertisement refers 
to any dollar amount and the peri- 
od of time for which a benefit is 
payable, it should also disclose ex- 
ceptions, reductions, and limita- 
tions, without which the ad might 
have a misleading tendency. Pol- 
icies containing waiting periods 
between the date of the policy and 
the date of coverage, or the date 
a loss occurs and the date pay- 
ments begin, shall make this point 
clear in their ads. Policies which 
do not cover losses traceable to 
pre-existing conditions should not 
imply that an applicant’s physical 
condition or medical history will 
not affect issuing or paying on a 
policy. 

3. Provisions relating to renewal, 
cancellation and termination of a 
policy should be disclosed “in a 
manner which shall not minimize” 
the qualifying conditions. 

4. Testimonials must be “genu- 
ine, represent the current opinion 
of the author, be applicable to the 
policy advertised and be accurate- 
ly reproduced.” 

5. Use of statistics in ads, such 


as amount of dollars paid, number | 


of persons insured, “shall not be 
used unless it accurately reflects 
all of the relevant facts.” 

6. Offering a free inspection of a 


policy or a premium refund in an) 
‘and name your deal.” 


ad “is not a cure for misleading or 
deceptive statements” 
in the ad. 

7 


contained | 


™ GIVE to defeat 


‘Muscular Dystrophy 


OEE MES 


i Fs 


GUEST OF HONOR—Everyone wanted to get into the act when it came 
to posing with Jolene Lake, personable 342-year-old, whose picture 
appears on outdoor posters for muscular dystrophy control efforts. 
Jolene posed at the Portland, Ore., branch of Foster & Kleiser on 


her West Coast tour. Cooperation 


in public service campaigns is a 


tradition of the outdoor industry. 


Auto Makers Force Dealers to Resort to 
Misleading Ads, Unethical Practices: Bell 


(Continued from Page 1) 

Introducing the dealer-witnesses 
today, Adm: Bell said that Ameri- 
can auto manufacturers build fine 
cars, and are fine people, “but 
they are forgetful of human rela- 
tions. 

“Sometimes,” he said, “they 
classify their dealers as part of an 
over-all system of automation.” 

He said dealers are asking only 
that they get better contracts 
which will assure more protection 
from factory pressure. He said 
they would like to have territorial 
exclusivity clauses, and protection 
against “bootlegging.” 

Comparing GM profits with 
dealer profits, he said GM made 
16.7% before taxes in 1954, while 
all auto dealers made only six- 
tenths of one per cent before 
taxes. In the first half of 1955 GM 
made 20.7% before taxes, while 
dealers made 3.1%, he added. 


a The NADA executive said the 
association is trying to organize 
more effective advertising stand- 
ards, in order to eliminate mis- 
leading offers. 

He told the committee dealers 
spend about $200,000,000 annually 
in local advertising and another 
$217,000,000 in factory-dealer co- 
op. 

While the dealer puts up the 
largest portion of the co-op, he 
complained that expenditures are 
often controlled entirely by the 
factory. Outlining the ratio of 
dealer-factory contributions to co- 
op, he said Chevrolet puts up only 
$6 for every $20 put up by the 
dealer. Other examples cited to 
the committee were: 


Car Factory Dealer 
A $7 $35 
B 5 20 
Cc 12 40 
D 15 45 
E 9 30 


s Efforts to dispose of high quotas | 
of cars demanded by the factory 
force dealers to resort to question- 
able advertising and instalment 
credit practices, Adm. Bell con- 
tended. 

He said members of the associa- 


tion who use questionable appeals | 
“despise” the practice, but “the task | 
of an ethical business man who} 
wants to be and tries to be an 
ethical business man is made well 
nigh impossible.” 

Among the recent ads he criti- 
cized was a Buick co-op ad from 
a Chicago newspaper of Sept. 16, 
which was used widely throughout 
the country. Announcing Buick’s 
“sales circus,” it said: “Come in 


“We object to any ad which | 
implies that dealers will accept al- | 


most any proposition,’ Adm. Bell 
said. 


e Another ad in a Chicago paper 
promised a trip to Paris to Pontiac 
buyers. “We found out that there 
were two prices: One for those 
who wanted the trip, another for 
those who decided to forgo the 
trip.” 

A Portland, Ore., dealer said he 
was offering Oldsmobiles for 1¢ 
profit. “One cent on what?” he 
asked. 

He told the Senate committee 
that his association has asked all 
manufacturers to support its ef- 
forts to develop advertising stand- 
ards in cooperation with better 
business bureaus. 

After a telegram was sent out 
in September, he said, the associa- 
tion received assurances of cooper- 
ation from Ford and American 
Motors, but never heard from 
General Motors. 

“When you call them to testify,” 
he said, “they will probably say 
they have no control over the ad- 
vertising used by their dealers.” 


NBP to Honor Kettering 
at State of Nation Dinner 
National Business Publications 
Inc. will hold its 1956 State of the 
Nation Dinner Feb. 10 in the Hotel 
Statler, Washington. Named to re- 
ceive the annual Silver Quill 
award for “distinguished service 
to business and industry” is 
Charles F. Kettering, famous in- 
ventor and for 27 years v.p. of 
General Motors Corp. and general 
manager of its research laborator- 
ies, now retired. Mr. Kettering still 
serves as a research consultant and 
a director of the company. 
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WASHINGTON, Dec. 1—-Electrified | 
farms should provide a market for 
$5.3 billion of appliances and| 
equipment in the next five years, 
and possibly $24 billion by 1975, 
according to estimates just as- 
sembled by the Rural Electrifica- 
tion Administration. 

The report, one of the first of 
this type attempted by the govern- 
ment in recent years, assumes no 
drastic changes in income, prices, 
and technology. It also assumes 
that the number of farms will drop 
15% in the 20-year period. The 
data were assembled for discus- 
sion at a workshop meeting this 
week of the Inter-Industry Farm 
Electric Utilization Council, a na- 
tionwide group supporting the use 
of electricity in rural areas. 

During the next five years ex- 
penditures are likely to amount 
to $5.3 billion or $1,100 per farm. 
Between 1961 and 1965 expendi- 
tures would total another $6 bil- 
lion, or $1,300 per farm. 


® Expenditures for 27 items are 
listed in the study. Lights and 
house wiring are the top item, 
involving a’ little over $1 billion in 
the next five years. Refrigerators, 
tvs, washing machines, home 
freezers and electric ranges are 
high on the appliance lists, with 
potential markets during the next 
five years of $535,000,000, $439,- 
000,000, $394,000,000, $363,000,000 
and $213,000,000 respectively. 
Milk coolers and water pumps, 
with markets of $124,000,000 each, 
are seen as best sellers in the farm 
equipment field. 

The report also gives break- 
‘downs by state. California is 
first, with a potential of $297,000,- 
000 in the next five years. Other 
leaders: Tennessee, $284,000,000; 
Iowa, $278,000,000; Ohio, $270,- 
000,000, and Wisconsin, $241,000,- 
000. 


_§ Following are the estimates of 


| farm purchases of electrical equip- 


W. C. VARLEY has been appointed | ment listed according to state, for 


advertising and merchandising 


manager of Acme Hamilton Mfg.| 


Corp., Trenton, N. J., maker of | 


industrial rubber goods. Formerly | 


with the creative departments of | 
Arndt, Preston, Chapin, Lamb & | Gee wecrecenseenain 
Heller & | Colorado 


Keene and Beaumont, 
Sperling, he succeeds R. D. Maurer. 


the 1956-60 and 1961-65 periods, in 
/millions of dollars: 


1956- 1961- 

1960 1965 

AIGIGIIEE,  jenctrnasccsicinstilinnentats $ 169 $ 191 
AS crccccesvestesntivtieaiaeanae 7 8B 
ASTIBOS  cccetnnsernrssrntcinncivnn 86 97 
297 335 

ea Ss Se 54 60 
[en 21 24 
CURIE. werinseccccsinnendiatibtateinaidigs 7 8 
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| Estimated Total U.S. Farm Purchases of 


Electrical Equipment 
(Totals in millions of dollars) 


1956-1960 PURCHASES 


1961-1965 PURCHASES 


Replace- Total Initial Replace- Total 
ment ment 
21 102 79 66 145 
12 16 4 13 17 
26 65 36 46 82 
15 33 18 18 36 
23 78 54 63 117 
14 19 5 15 20 
219 363 142 357 499 
3 20 7 9 26 
10 13 3 W 14 
52 52 _— 50 50 
575 1,016 435 679 ~=1,114 
18 26 8 19 27 
97 124 27 113 140 
54 77 23 60 83 
17 29 12 20 32 
289 394 103 308 411 
9 21 W 12 23 
105 105 — 102 102 
171 213 41 191 232 
535 535 _ 523 523 
316 472 151 425 579 
8 15 7 10 7 
88 108 20 96 116 
2 10 8 6 14 
80 101 21 90 WI 
439 439 — 437 437 
98 124 26 104 130 
323 772 442 500 942 
$3,619 $5,340 $1,696 $4,343 $6,039 


Farm Market Will Absorb $24 Billion 
in Appliances by 1975, REA Estimates 
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cal CRs 73 82 
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| 189 214 
Rhode Island .........ccccccccseeseeee 3 4 
South Carolina. ..........ccs00.. 97 109 
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‘Our World’ Goes 
Bankrupt Owing 
20 Ad Agencies 


New York, Dec. 1—Our World 
Publishing Co., publisher of the 
nine-year-old Negro monthly, Our 
World, filed a petition of bank- 
ruptcy, listing debits of nearly 
$350,000. 

Among the company’s creditors 
are more than 20 advertising agen- 
cies, most of which have applied 
for rebates arising out of the mag- 
azine’s failure to meet its circula- 
tion guarantee. The agency most 
deeply involved is Warwick & Leg- 
ler, which asks a $3,232 rebate for 
advertising run for Seagram’s 7- 
Crown. 

Rebates asked by the other agen- 
cies range downward to a few 
dollars, though the aggregate 
amounts to more than $25,000. As- 
sets of the publisher, including of- 
fice equipment and title to Our 
World, were scheduled for sale to- 
day, with the minimum bid set at 
$2,500. 
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New Package? It's 
Adman’s Decision, 
Designer Asserts 


(Continued from Page 2) 
ucts which are losing sales right 
this minute—and they will keep 
losing sales all afternoon—simply 
because the consumer feels a let- 
down when she looks at the pack- 
age.” 


® Who is to take the initiative on 
redesign, Mr. Landor asked—the 
client, ad manager, sales man- 
ager, package supplier, or ad 
agency? His answer: 

“Personally, I think it is the job 
of the agency to tell the client if 
the design of his product, his pack- 
age or label is a weak link in his 
selling effort. Sometimes it takes 
guts to do that because the client is 
surrounded by people who have 
been telling him for years that he 
has the finest line of packages on 
the market.” 

As to who is to do the designing, 
Mr. Landor went on: “There was a 
time when the agency was ex- 
pected to do everything; and if not 
the agency, then the package 
material supplier’s art department 
was a convenient source. Today the 
leading national agencies and a 
majority of the regional ones have 
adopted a policy of steering the 
client toward specialists. 


= “It no longer seems enough to 
do a neat looking design that clear- 
ly identifies the brand and the 
product, and it’s too risky to do a 
superficial ‘clean-up’ job just to 
make you feel you are doing some- 
thing about it. There have been too 
many failures resulting from these 
makeshift efforts. 

“Package design that actually 
moves products off the shelf takes 
the combined effort of a team of 
specialists with top talent and an 
expenditure of anywhere from 200 
to 500 man-hours of concentrated 
endeavor.” 


Storer Appoints Weinig 

Daniel P. Weinig, formerly with 
Katz Agency, will join Storer 
Broadcasting Co., Miami Beach, 
Fla., as eastern sales manager ef- 
fective Jan. 2. He replaces John R. 
Porterfield, who has resigned. 


MODEL POSTERS—Lionel model railroads are 
packed with these miniature outdoor posters so that 


being 
thing. 


Advertising Age, December 5, 1955 


Johnny’s railroad will lock just like the real 


This Week in Washington... 


By Stanley E. Cohen 
Washington Editor 


WasHINGTON, Dec. 1—If fair 
trade comes under attack at the 
next session of Congress, the Sen- 
ate small business committee ex- 
pects to be in a position to rush to 
the defense. 

So far as anyone knows, fair 
trade still has overwhelmingly safe 
majorities in both houses of Con- 
gress. But its supporters fear op- 
position is rising. 

Attorney General Herbert 
Brownell is a problem. He may be 
trying to get the White House to 
advocate repeal of the basic fed- 
eral anti-trust exemption which is 
the keystone of the system. 

Moreover, there is uneasiness 
within Congress itself. With the 
rise of discount selling, many 
members are wondering whether 
fair trade can stand up in a com- 
petitive market. 

In case the question comes up, 
the Senate small business commit- 
tee is busily surveying typical re- 
tailers and about 1,700 manufac- 
turers, including virtually all who 
use fair trade. Some of the ques- 
tions are merely seeking opinion. 
For example: What will happen if 
fair trade ends? 

But others probe for facts which 
may help pinpoint the reasons for 
fair trade breakdowns. Typical of 
these: How many people have you 


‘MeGrath 


Senators Build Fair Trade Defenses 


assigned to the job of enforcing 
fair trade contracts? 
. 7 . 

Slum Clearance Advocate: Hous- 
ing chief Albert Cole is urging 
business men to get behind local 
slum clearance and rehabilitation 
programs. He says any community 
which stalls another five years on 
this problem is going to face muni- 
cipal bankruptcy by 1965, because 
it will lack the tax revenues needed 
for services to our growing popula- 
tion. 

Census estimates show that U.S. 
population will increase 25-28,000,- 
000 in the next 10 years, and Mr. 
Cole believes most of these people 
will be locating in cities and towns. 
His warning to those interested in 
preserving their communities: Get 
rid of tax-consuming slums. En- 
courage private industry to go 
ahead with new tax-producing 
dwellings. 


No Rest for Builders? Home 
builders have been reminded that 
the U. S. population continues to 
increase by 2,500,000 annually. 
This adds up to an increase of more 
than 12,000,000 over the next five 
years, or a total population of 
about 180,000,000 in 1960. 

Family formation should level 
off in the next four or five years, 
because of the low birth rates of 
the 1930s, which yield fewer mar- 
riageables at this time. But it is 
not safe to assume population 
growth will level off, too. Prosper- 
ous America has demonstrated its 
desire for larger families. More- 
over, birth rate isn’t the only fac- 
tor contributing to population 
growth. Thanks to medical prog- 
ress, longevity is on the rise, too. 


FCC Tangle: Federal courts 
have been asked to keep the Fed- 
eral Communications Commission 
from authorizing any additional 
v.h.f. tv stations until it decides 
what, if anything, should be done 
to help u.h.f. 

The appeal to litigation was 
made by WTRI-TV., Albany, after 
the commission refused to de-in- 
termix the Albany area and made 
it clear that it intends to go ahead 
immediately—the special u.h-f. 
study notwithstanding—to author- 
ize an additional v.h.f. competitor. 

WTRI-TV fears v.hf. grants 
would deprive FCC of freedom to 
make Albany all-u.h.f., even if the 
new study shows the wisdom of 
such a decision. The commission, 
however, insists it would still 
have such freedom. 

Key issue for the court is wheth- 
er FCC’s extra-curricular meet- 
ings with CBS and others illegally 
loaded the decision against de- 
intermixture. Because this was a 
rule-making procedure rather than 
a formal licensing case, the law is 
less clear than laymen might as- 


sume. 

Some FCC members sympathize 
wit’ WTRI-TV. Straight-laced 
Commissioner Rosel Hyde wrote: 
“To the extent that information 
outside the record played a part 
in the majority decision, the par- 
ticipants in the formal proceeding 
have not had a fair opportunity to 
be apprised of the existence of 
such material, let alone to meet or 
test the validity thereof.” 

. + o 

Film Tax Deals: Internal Rev- 
enue Service has just issued a rul- 
ing which makes it safe and easy, 
tax-wise, for film producers to sell 
old features to tv syndicators. 

Under this ruling, Corporation 
“X” sells 200 fully depreciated 
films produced and released be- 
tween 1931 and 1946, but retains 
mortgages covering four instal- 
ment payments. 

Internal Revenue Service says 
proceeds are entitled to favorable 
long term capital gains treatment 
so long as there are no interlocking 
interests between owners of selling 
and buying firms. 

* « ° 

Margarine Raid: Uncle Sam has 
opened a second front in his cold 
war to keep margarine on the 
straight and narrow path. His busy 
Federal Trade Commission already 
has several cases pending against 
manufacturers whose advertising 
uses such words as “creamy” to 
describe margarine. 

Now the Food & Drug Adminis- 
tration has rushed up enforce- 
ments. Among the agency’s most 
recent actions was a raid on the 
Green Parrot Cafe, Coweta, Okla., 
for “serving oleomargarine in un- 
labeled squares without wall signs 
or menu declaration.” Penalty: A 
$50 fine. 


This Outdoor Drive 
Features 4,800,000 


Posters (Small Ones) 


New York, Nov. 29—The Lionel 
Corp. is distributing 4,800,000 min- 
iature outdoor posters along with 
its 1955 model-train equipment in 
cooperation with Standard Out- 
door Advertising and six national 
advertisers. 

Distributed free, in sets of six, 
the 1955 miniatures feature prod- 
uct advertising by Wrigley’s Spear- 
mint gum, DuPont anti-freeze, 
Snow Crop peas, Kool-Aid, Log 
Cabin syrup and Fram filters. 
Cost of the project is underwritten 
by the advertisers, Lionel and 
Standard Outdoor. 

The designs are featured in the 
Lionel Christmas catalogs and are 
on display in hardware and de- 
partment stores across the country. 


‘Greatest Fights’ in 34 Markets 

“Greatest Fights of the Century” 
is now syndicated in more than 
34 tv markets. The sports series is 
distributed by Craftsman Films, 
New York. 


two more 
great signs 


BY ROBERTSON 


Leading manufacturers of SILK SCREEN 
and Lithograph signs for regional and 
national advertisers. 


* Baked enamel process—plain or reflectorized 


* Steel or aluminum 
* Quantity producers for over 30 years 


ROBERTSON SIGN CO. 
SPRINGFIELD, OHIO 
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BiG, GROWING CHURCH MARKET 


seams will pay ‘you to ‘put the | 
powerful influence of 


BIG, GROWING MOODY MONTHLY 


behind your advertising and sales program! 
Write for your sample copy and rate card today. 


MONTHLY 870 N. LaSalle Street - Chicago 10, Illinois 
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Up for a new record-high 
for the field 


Growing and Going Places 


The editorial vitality of a business publication is reflected in its cir- 
culation growth. With 31,795* circulation, Advertising Age has again 
set a new all-time record for net paid circulation among advertising 


publications. 


In uninterrupted postwar growth, Ad Age stands alone. Its steady 
gains totalling 17,252 since December 1945—against an increase of 
13,263 for the second paper—speak not only for AA’s editorial 


vitality, but its reader acceptance and its promotion values. 


But even more important—to advertisers and to us—are the signi- 
ficant facts revealed by readership studies. Survey after survey—44 
in all—prove conclusively that Ad Age is first in readership in the 
advertising field—that no other advertising publication compares 
with Ad Age in the reading preferences of the important people 


who are important to you. 


*Average total paid circulation ABC Publishers 
Statement for period ending June, 1955. 
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Hazel Bishop, Revlon Tell Committee 


THE 


; LANDING 


STRAY 


as seen by 
JOHN BURGOYNE 


We always approach the Holi- 
day season with a great humbleness 
of spirit. We think of the marvelous 
anticipations of the kids, how they 
look forward to that magic Christmas 
Day when for at least 24 hours every 
wish is likely to be granted. It is only 
with the approach of great age that 
we begin to develop a mild cynicism 
about the probable merit of gift cigars 
and gent’s holiday neckwear. 


As we slop about in a wet snow, 
we wonder peevishly why it has 
never become a widely-adopted fash- 
ion for merchants to erect sidewalk 
canopies all the way to the curb, and 
save the customers from potential 
pneumonia. They do it in Honolulu, 
where there is no snow. No rain, 
either—just liquid sunshine. 


People on this side of the globe 
probably never will eat as much rice 
as the hungry millions round the 
bend, but they do put away an amaz- 
ing lot of it in a year’s time. Prime 
mover in increased use of rice has 
been the improved varieties now 
available, which cut ’way down on 
the cooking time in the kitchen and 


turn out a much better and more 
flavorsome product. One rice pro- 
ducer recently came up with a new 
quick-cooking rice that seemed to 
have a nice potential edge on the 
competition. To be sure, he consulted 
Burgoyne, who ran panel tests in 
Peoria, Indianapolis and Cedar Rap- 
ids. The tests proved conclusively 
that there was a market for this su- 
perior product, and the rice mer- 
chant expanded his plans accordingly. 


Copper pots and pans help 
mightily to decorate the kitchen, and 
to make it look like the pictures in 
the magazines; but only so long as 
the copper has a_ well-burnished 
gleam. No housewife wants to devote 
the rest of her life to sculling the 
bright-work, so it seemed to a sharp 
chemist that there ought to be a mar- 
ket for a copper cleaner that worked 
like lightning, without eating holes 
in the pots or the housewife. Some 
clever work among the retorts and 
the test-tubes developed a slick arti- 
cle that shined up the kitchen orna- 
ments like a handful of bright new 
pennies. Burgoyne panel-tested the 
cleaner in Phoenix, Omaha and Cin- 
cinnati, and proved the new item a 
winner. How about arranging for 
Burgoyne to pick a winner from your 
stable? Write now, or just yell out 
the window. There’s bound to be a 
Burgoyne man around. 
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About Wire Tapping Experiences 


(Continued from Page 1) 


hooked up the machine to record 
conversations “as the simplest and 
most practical way of handling the 
situation.” 

Mr. Spector said he first became 
suspicious toward the end of last 
year, when “there seemed to be a 
series of very strange coincidences 
where matters which had been dis- 
cussed only on the telephone were 
reported back to us... 

“This became a matter of meet- 
ings among the executives of our 
various companies (Hazel Bishop 
and Raymond Spector Co.), and it 
was a very, very uncomfortable 
feeling, to put it mildly.” 

Last April a wire tap expert, 
Charles Gris, was hired to search 
for wire taps in the offices of Hazel 
Bishop and Raymond Spector Co. 

Mr. Spector said he “started per- 
spiring” as taps were unearthed, 
and became “livid with rage.” He 
said the suggestion was made that 
he place taps on his own phones, 
but he would not stoop to 
that level. “I think it is dirty busi- 
ness, and no matter what is in- 
volved I won’t get down in the 
gutter.” 


® Mr. Spector said he was forced 
to meet with his executives “in 
restaurants and conference rooms” 
instead of talking over the phone, 
“and it was a very unhealthy and 
dirty feeling.” 

He went on to describe a chance 
meeting Ishmael McCullough, $30,- 
000-a-year copy chief of Raymond 
Spector Co., had with Bill David- 
son, a Collier’s writer, at the time 
the latter was writing a series of 
articles on wire tapping. Mr. Dav- 
idson was dining with a wire tap 
expert, Bernard Spindel (who also 
testified at the hearing), and he 
was introduced to Miss McCul- 
lough. 

Several days later Mr. David- 
son told Miss McCullough that her 
name had “rung a bell” with Mr. 
Spindel. He then checked his rec- 
ords and found that her wire was 
being tapped, “and the calls are 
going into a competitor.” 

Mr. Spector was asked if the 
competitor’s name was given, but 
his attorney interrupted: “The 
mame was given, but I think we 
will leave it at that point.” 

Mr. Spector continued: 


® “T just thought it was preposter- 
ous. I just couldn’t believe it. I 
reported it to Mr. Ellis [his law- 
yer], and we decided that we 
needed more information—more 
substantial facts—before we would 
present the matter to the district 
attorney. 

“In the early part of September, 
a major stockholder in our compa- 
ny phoned me and said that he had 
received direct information that 
our phone had been, until a month 
previous to this time—for some 18 
months, tapped by a competitor.” 

The following month, according 
to Mr. Spector, the matter was 
turned over to the D.A.’s office. 

The testimony continued: 

Question: In view of the story 
that you have just related, Mr. 
Spector, concerning the wire tap- 
ping, and so forth, have you been 
compelled to discharge any of your 
employes? 

Answer: Yes, I have. 

Q. Would you care to give us the 
number of employes that you have 
been compelled to discharge? 

A. One of our executives was 
discharged because he gave infor- 
mation to one of the other execu- 
tives. When I asked him the source 
of the information, he refused to 


reveal it. And it was in connection | 
with a matter which I had only) 


discussed on the phone with one 


person. I felt that he was being dis- 


loyal in not revealing the source of 
the information. 


® Subsequently Mr. Spector was 
asked: “What is your impression 
of wire tapping in general, espe- 
cially as far as it concerns check- 
ing up on executives or employes?” 

A. “Well, I don’t want to deal in 
semantics. I don’t have any im- 
pressions, but I have firm convic- 
tions... Number one, if wire tap- 
ping of executive phones is legal, I 
think it should be illegal. I think 
it is an immoral, unethical, un- 
sound practice. I think it is dirty 
business, and it smacks of Gestapo 
methods. 

“I think that wire tapping by 
responsible government officials, 
under proper controls, is highly 
desirable, and I am not in a posi- 
tion to pass judgment on that kind 
of legislation. 

“I believe firmly that wire tap- 
ping to get business intelligence, to 
get business advantage, to learn 
business secrets, should be not only 
illegal, but the penalties on the 
people who pay to have this work 
done should be so severe that no 
so-called wire tap expert or detec- 
tive, or what other names they 
have, would be able to get people 
to pay him. 

“*] was shocked when my attor- 
ney informed me that a person can 
plant a microphone or a ‘bug’ in 
your office and get all your busi- 
ness conferences and even get the 
gist of a phone conversation, and 
it is not even a misdemeanor; it is 
not illegal. And I think the public 
shiould be awakened to this.” 


® Mr. Spector was excused from 
the stand and before the next wit- 
ness could testify, Nahum A. Bern- 
stein interruped to deliver another 
statement. He said: 

“I represent the Revlon Co., and 
on behalf of that company, we 
would like to join in the expres- 
sion of the very strong view that 
we consider wire tapping, inter- 
ception for the purpose of spying 
on competitors, an outrageous and 
unlawful thing. And we have been 
cooperating with every agency, in- 
cluding this commission, and the 
district attorney’s office, to the 
best of our ability, to try to ascer- 
tain who is responsible for wire 
tapping of a commercial nature, 
wherever it occurs. We take sec- 
ond place to no one in our indig- 
nation at and resentment of the 
practice.” 


Ayer Elects Carstensen V.P. 


Hans L. Carstensen has been 
elected v.p. in charge of the plans 
merchandising department of N. 
W. Ayer & Son, with head- 
quarters in the Philadelphia office. 
He joined the department in 1948, 
and was named manager last Aug- 
ust. Before coming to Ayer, he 
worked for Scott Paper Co. 


BERNARD J. WIERNIK, general sales. 


manager of Mogen David Wine 
Corp., Chicago, has been elected 
v.p. in charge of sales and adver- 
. tising. 


Morrow Agency Is 
Gutted by Fire, but 
Ads Get Out Anyway 


Cuicaco, Dec. 1—Operation 
North Pole was in full swing 
in this chilly city this week, in the 
Tim Morrow agency. 

Standard office wear for Mr. 
Morrow and 15 members of his 
staff this week included overcoats, 


A fire that swept through the 
agency’s four-story building Nov. 
27 gutted most of the building and 
knocked out heat, water, lights and 
phones. Damage was estimated at 
$50,000. Every window was broken. 


ample, was 5°. 


huddled into two of the remaining 
serviceable rooms. They lit oil 
stoves, built a fire in what was be- 
lieved to be an artificial fireplace, 
waited for temporary lights and 
phones and then went to work to 
meet their deadlines. 


= “We haven’t missed one dead- 
line. There’s been just wonderful 
cooperation on the part of our 


hats, earmuffs, gloves and boots. | 


The temperature Monday, for ex-| 


Mr. Morrow and his hardy staff) 


staff members,” Mr. Morrow said. | 


GENUINE CHARCOAL GRAY—Dick Olar, art director of Tim Morrow 

Advertising, Chicago, ruefully examines remains of files in art de- 

partment of the agency following a fire which swept the four-story 

building Nov. 27. Damage was estimated at $50,000. Agency person- 

nel continued to turn out ads in the building despite the absence 
of heat, lights, water and telephones. 


“Everyone pitched in and cleaned 
up the two rooms so we would 
have a place to work. Even under 
heavy handicaps, we were able to 
keep operations humming as if 
nothing had happened.” 


e Mr. Morrow praised the many 
offers for aid that came from per- 
sons outside the agency. One client 
sent a check in advance payment 
for some scheduled space. Three 
agencies offered working space, 
facilities and employes. Suppliers 
and clients were understanding 
and sympathetic, Mr. Morrow said. 

The fire isn’t the first bit of ill 
fortune that has befallen Mr. Mor- 
row since he opened his own agen- 
cy nearly eight years ago. Before 
spending $42,000 in modernizing 
his present quarters, he rented 
another building a block away, ob- 
tained a 10-year lease and spent a 
lot of money to fix it up. But he 
was compelled to give up the 
building when the entire block was 
sold and torn down to make way 
for a hospital. 

Mr. Morrow estimated that 
things will be back to normal 
in about two months. Although the 
building was badly damaged, he 
said, most of the agency’s records 
are in good shape. 


‘National Jeweler’ 
and ‘Jewelry’ Wed 


New York, Dec. 1—Jewelry, 
published here by Ellis Publica- 
tions, and National Jeweler, pub- 
lished in Chicago, have merged. 

Beginning in January the two 
monthly publications will be com- 
bined and issued as a single, stand- 
ard-size business publication to be 
known as National Jeweler Incor- 
porating Jewelry Magazine. 

Harry J. Bromley, formerly v.p. 
of National Jeweler, becomes pub- 
lisher of the new publication. 
George Engelhard, formerly editor 


|}and publisher of National Jeweler, 
|becomes a v.p. of Ellis Publica- 


tions, in charge of midwestern op- 
erations. Morton R. Sarett, editor 
of Jewelry, becomes editor of the 
new paper. Sumner Wyman, for- 
mer associate publisher of Jewel- 
ry, continues as v.p. in charge of 
the other Ellis publication, Spot, a 


e ‘bi-monthly advertising and promo- 


tion production paper. Lew 
Schwartz, formerly publisher of 
Jewelry, continues as president of 


me | Ellis Publications. 


|@ The new National Jeweler will 
be published at 630 Fifth Ave. It 
will have a guaranteed circulation 
of 25,000 and will be a member of 
Business Publications Audit of 


Circulation. As of last June 30, 
Jewelry reported its total qualified 
circulation as 18,603; NJ reported 
its total controlled circulation as 
37,899. 

The new paper will have the 
same advertising rate as Jewelry. 
Base rate for one-page, one-time 
b&w will be $330; NJ’s former base 
rate was $250. 


It's GE All the Way 
for Goodyear’s 
500 Retail Outlets 


LOUISVILLE, Nov. 30—Goodyear 
Tire .& Rubber Co.’s 500 retail 
stores—which now carry only some 
of General Electric Co.’s major ap- 
pliances—will hereafter stock the 
complete GE line. 

M. J. Young, manager of major 
account relations of GE’s major 
appliance division, said the step 
has been made possible by a re- 
organization within the Goodyear 
setup and the adoption of a basic 
stock plan. 

In the future all Goodyear stores 
will stock most models of GE 
ranges, refrigerators, room air con- 
ditioners, washers, dryers, dish- 
washers and food disposers, Mr. 
Young said. This will make Good- 
year stores GE’s biggest customer 
for such appliances. 
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side dis nimi 
Wrangling and 
Rationing Beset 
Newspaper World 


(Continued from Page 1) 
producer—Canadian International 
Paper Co.— will cut back its ship- 
ments of newsprint for four 
months, starting Jan. 1. 


Sheaffer Pen Abandons Fair Trade Policy 


Fort Maptson, Ia., Dec. 2—W. A. Sheaffer Pen Co., one of the 
strongest fair trade advocates in industry, has abandoned its fair 
trade policy in a move to obtain better distribution in large metro- | 
politan areas. Sheaffer said it will still use suggested retail prices but | 
will now permit dealers to price its merchandise “in accordance with 
their own local economic conditions and competitive practices.” At 
the same time, the pen company said it is adding “certain high-vol- 
ume mass merchandisers” to its list of dealers. 


Broadcast Ad Expenditures Passed Billion Mark in ‘54 


WASHINGTON, Dec. 2—The Federal Communications Commission 
today released 1954 fiscal data on the broadcasting industry and 
revealed that last year for the first time broadcast revenues passed 
the billion dollar mark. Advertisers spent $595,000,000 in tv and 
$449,000,000 in radio, plus an estimated $193,000,000 for talent and 
programming and $133,000,000 on the services of agencies and reps. 
Of the $1.4 billion total, 52% went to networks and their owned 
stations, FCC reported. 


Struck Westinghouse Electric Cuts Pay, Advertising 


PITTSBURGH, Dec. 2—-Westinghouse Electric Corp., which yesterday 
slashed salaries of executives because of the long strike which has 
shut down 40 of its plants, will cut back its magazine ads in January, 
but will continue its tv show, “Studio 1,” on CBS and all business 
paper advertising for the time being. L. W. Scott, advertising man- 
ager-consumer goods, told AA that the company is re-evaluating its 
advertising plans and shifting emphasis to products available. Mc- 
Cann-Erickson is the agency. 


Nu-Enamel Co. Appoints Kuttner & Kuttner 


Cuicaco, Dec. 2—Nu-Enamel Co. has appointed Kuttner & Kuttner 
to handle its advertising. The company, formerly the Nu-Enamel 
division of Burgess Vibrocrafters Inc., Grayslake, Ill., was sold about 
a month ago to Jud Goldman, president of Superior Paint & Varnish 
Corp., Chicago. Mr. Goldman told AA that Nu-Enamel Co. will be 
typers’ demand that all color work| operated as a separate entity. The Nu-Enamel account formerly was 
be done outside regular shift hours} handled by Olian & Bronner. 
and on an overtime basis and that 7: . ita Ri 
on any plates not for the current Harvey, ILtu., Dec. 2—The Buda division, Allis-Chalmers Mfg. Co., 
day’s publication. has named Bert S. Gittins Advertising, Milwaukee, to handle its 
advertising on materials-handling trucks, lifting jacks, earth drills, 
railroad products, diesel and gasoline engines and generator sets, 
effective Jan. 1. Waldie & Briggs, Chicago, previously handled Buda 
advertising on the materials-handling equipment, jacks, drills and 
railroad products. Ross Llewellyn Inc., Chicago, formerly handled 
advertising for engines and generator sets and also export advertising. 


Sala Leaves Dad's Root Beer for King Korn Stamp 


e On a happier note, Publisher 
S. I. Newhouse added two Ala- 
bama newspapers to his chain in 
what was called the biggest deal 
in newspaper history. 


®# A strike by the AFL stereo- 
typers Local 9 closed Detroit’s 
three daily newspapers Dec. 1. It 
was the first shutdown in the city’s 
newspaper history. 

The walkout began when the 
union rejected an offer by the 
Detroit Newspaper Publishers 
Assn. to continue negotiations on 
a new contract with any settle- 
ment fully retroactive. 

Affected were the Detroit Free 
Press (Knight Newspapers, daily 
circulation 444,000), Detroit News 
(independent, 452,000) and Detroit 
Times (Hearst Newspapers, 408,- 
000). 

The dispute involved the stereo- 


we At the Cincinnati Enquirer, 
meanwhile, employes were also 
wrangling with management, but 
in a way which had all the aspects 
of a stockholders’ uprising. 

What provoked the current out- 
burst was a board of directors’ ac- 


conditioning 
|here this week for its annual con- 
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Last Minute News Flashes Du Pont Charge of ‘Poor Sales Job 


Warms Up Air Conditioning Conclave 


ATLantic City, Nov. 29—The air| (22%) and temperature controls 


industry, 


vention and exhibition, got off to 
a hot start with the release of a 
report suggesting that the industry 
is doing a poor selling job on con- 
sumers. 

The report came from E. I. du 
Pont de Nemours & Co., maker of 
Freon, a refrigerant used in many 
air conditioning systems. 

Du Pont had W. R. Simmons & 
Associates make a survey of 13,- 
441 households. Results show that 
only one out of 22 homes is 
equipped with mechanical air 
conditioning at the present time. 

According to the survey, about 
10% of the nation’s 45,000,000 
homes have some kind of cooling 
system. But more than half of 
these air-cooled homes use fans, 
evaporative coolers and other non- 
refrigeration systems. Only 4.3% 
of households have room air con- 
ditioners. 


a These figures do not jibe with 
the industry boast of having made 
some 4,000,000 room air condition- 
ers in the past three years alone. 
Where did these units go? 

Robert J. Thompson, director of 
sales for du Pont’s kinetic chem- 
icals division, offered one possible 
explanation. He suggested that 
many of the units designed for 
residential use actually ended up 
in doctors’ offices and commercial 
buildings. 

The du Pont survey found that 
the promotional campaigns of 
manufacturers have had little ef- 
fect in selling air conditioners. The 
main factor in the purchase of a 
unit still seems to be a spell of hot 


meeting | (21%). 


e Non-owner respondents cited 
“too expensive” as their main rea- 
son for not buying a unit (71%). 


e Another indication that the in- 
dustry is falling down on its sales 
job came from Victor H. Nyborg, 
president of the Assn. of Better 
Business Bureaus, here to address 
the Refrigeration & Air Condition- 
ing Contractors Assn. 

Mr. Nyborg told the group that 
“the biggest deterrent to your 
growth today is ignorance on the 
part of your prospective customers 
as to what air conditioning ac- 
tually is.” 

He said that people know about 
air conditioning from theaters, of- 
fices and stores, but when it comes 
to home use, the vast majority 
know only the end result that they 
hope to get. They know nothing 
about capacities, loads, engineer- 
ing, surveys, cost comparisons or 
installations by competent, reliable 
workmen who are qualified to 
perform their services. 

Mr. Nyborg said this situation 
has left an opening for the get- 
rich-quick operators who misrep- 
resent in their advertising and 
give poor service. He warned that 
this type of operation “can give air 
conditioning a bad name and de- 
moralize your market.” 

Mr. Nyborg reported that the 
Better Business Bureau has been 
considering this problem and is 
now thinking of bringing out a 
film on air conditioning to educate 
the public. The plans are for this 
film to be shown on tv stations 
throughout the country as a public 
service. 


tion deposing James H. Ratliff Jr. 
as a company v.p. (though he re- 
mains a director). Mr. Ratliff, an 
Enquirer columnist, is also head 
of the employes’ committee which 
purchased the paper when it was 


Curcaco, Dec. 2—Walter E. Sala, director of national advertising and 
p.r. of Dad’s Root Beer Co., has resigned, effective Dec. 12, to join 
King Korn Stamp Co. as director of advertising and p.r., a new post. 
Dad’s, which has not yet appointed Mr. Sala’s successor, also is look- 
ing for a new agency. Erwin, Wasey & Co. resigned the account last 
month (AA, Nov. 14). 


weather. Half of the owners inter- 
viewed said they bought units 
during the hottest part of the sum- 
mer, while 28% cited health rea- 
sons, particularly hay fever. 


CARTER GLASS JR. 

LYNCHBURG, VaA., Dec. 2—Carter 
Glass Jr., 62, publisher and gen- 
eral manager of the Lynchburg 


up for sale in 1952. 

Just before his “firing,” Mr. 
Ratliff, along with other employe- 
shareholders, had been complain- 
ing that the paper’s chief execu- 
tives—including Roger H. Ferger, 
publisher—had been taking too 
much in salaries and paying out 
too little in dividends. At an em- 
ployes’ meeting Sunday Mr. Ferg- 
er will present his side of the 
squabble. 

Whatever the rights of the case, 
it was noteworthy that nobody, 
including Mr. Ratliff, was com- 
plaining about the financial condi- 
tion of the Enquirer, which regis- 
tered a gain of 3,000,000 lines of 
advertising in the first nine months 
of this year. 


New York Group Bails Out Bankrupt ‘Our World’ 


New York, Dec. 2—The bankrupt Our World Publishing Co. has 
been purchased by a group of investors—including several of the 
company’s former executives—for $14,000, and Our World will con- 
tinue in business (see earlier story on Page 109). Opening bid for the 
assets, including title to the Negro monthly, had been set at $2,500, 
and it was not expected to go much higher. But a Fort Worth pub- 
lisher, George Levitan, ran the bidding up to $13,900 before he 
bowed to the New York group, represented by P. M. Taylor. 


NBC Names Five V.P.s; Other Late News 


e National Broadcasting Co., New York, has appointed five new v.p.s, 
four of them for the tv network. They are: Michael Dann, formerly 
director of program sales, now v.p., program sales; Matthew J. Culli- 
gan, formerly sales manager, now v.p. and national sales director; 
Walter D. Scott, formerly administrative sales manager, now v.p. and 
national sales manager, and Mort Werner, formerly national program 
director, now v.p., national programs. Radio and tv are both involved 
in the promotion of Jules Herbuveaux, general manager of WMAQ 
and WNBQ, Chicago, to v.p. and general manager of the NBC-owned 
stations. 


® The Coca-Cola Bottling Co. of New York has named the Mar- 
schalk & Pratt division of McCann-Erickson to handle its advertising, 
beginning Jan. 1. The account was last with Hilton & Riggio and 
William Esty Co. McCann-Erickson recently was named to handle 
Coca-Cola advertising, replacing D’Arcy. 


a In Alabama, S. I. Newhouse 
paid out a record $18,700,000 when 
he purchased Birmingham News 
Co., publisher of the Birmingham 
News and the Huntsville Times. 
Included in the transaction were 
WABT, Birmingham tv station, 
and radio stations WHBS, Hunts- 
ville, and WAPI and WAF\, Bir- 
mingham. 

Under terms of the transaction, 
Clarence B. Hanson Jr. will stay 
as Birmingham News Co. presi- 
dent and publisher, and all other 
executives also will remain. 


© Keystone Wire Cloth Co., Hanover, Pa., has appointed Beaumont, 
Heller & Sperling, Reading, Pa., to handle advertising for its alumi- 
num frameless tension screens and insect wire screening. 


® McCann-Erickson, New York, Friday resigned the Woman’s Home 
Companion account, effective immediately. Crowell-Collier will name 
another agency shortly. 


® For two weeks, starting Dec. 5, CBS-Columbia is offering customers 
in the New York metropolitan area full purchase price (up to 
$400) on their present b&w tv sets, as a trade-in on new CBS 
nadian International Paper Co.) color sets priced at $895. Also to promote color tv, RCA Victor and 
would make a 74%% cut in news-| WRCA-TV will station operating 21” color sets at traffic points in 
print shipments to U. S. customers| several grocery supermarkets. 


| 
starting Jan. 1—was one more , navid Porter has resigned as v.p. and advertising manager of Cos- 


blow to a medium which has re-| »,onolitan, and William S. Campbell, formerly a Good Housekeeping 


cently watched 12 paper companies | ..jesman, has been named by Hearst Corp. to succeed Mr. Porter. 
increase their newsprint prices. 


In fact, a 13th—Crown Zeller-| © Geoffrey Reynolds, formerly head of the New York office of Gay- 
bach Corp., San Francisco—got in hor, Coleman, Prentiss & Varley, has been appointed v.p. of French 
line yesterday with a $4-a-ton & Preston, agency owned by Selvage & Lee, public relations organiza- 


newsprint price hike, also effec-| tion. Mr. Reynolds joined the agency last July after a brief stint at 


® The Canadian story—that Ca- 


tive Jan. 1. | Bozell & Jacobs. 


a The survey also found that re- 
tailers have been dragging their 
promotional feet..Of the non-own- 
ers, 91.8% said they had never 
been approached by an air condi- 
tioner retailer or received any 
sales promotion material. 

Despite this bleak picture, Mr. 
Thompson predicted that air con- 
ditioner sales will hit $250,000,000 
in 1956, compared to $200-225,- 
000,000 this year. He hopes for a 
$500,000,000 volume in 1957. 

The du Pont survey provides the 
industry with a wealth of market 
data. Among the preliminary find- 
ings (du Pont will make other 
findings available as soon as they 
are assimilated) are: 


e Price is the motivating factor 
of purchases, with 38% stressing 
cost, compared to 35% who cited 
brand reputation; only 8% said 
they saw the maker’s ad. 


e The discount house plays a mi- 
nor role, with only 5% getting 
their unit from this source; 41% 
purchased from an appliance store. 


e The most popular unit is the 
%4-ton system in the $300-$375 
price range. 


e Home-owners have been the 
best prospects for room air condi- 
tioners, with renters accounting for 
only 24% of the total. 


e Wage earners in the $10,000- 
$14,000 bracket account for 30% 
of sales. 


e The bedroom is the most pop- 
ular area for installation, with 
48.4% located there. 


e Most liked features are coolness 
(41%), easier sleeping (22%), 
freedom from humidity (9%) and 
dust-free air (8%). 


e Most wanted features are less 
motor noise (25%), smaller size 


News and Lynchburg Advance 
and son of the late Sen. Carter 
Glass, died here yesterday. Mr. 
Glass had been associated with 
Lynchburg newspapers since his 
graduation from Washington & Lee 
University in 1913. He was a for- 
mer chairman of the Virginia As- 
sociated Press, former treasurer of 
the Virginia Press Assn. and a 
past president of the American 
Philatelic Society. He saw service 
in both world wars and served a 
term in the state senate. Follow- 
ing the death of his older brother, 
Powell, in 1945, Mr. Glass became 
general manager of the Glass pub- 
lishing organization. 


HARVEY G. LUCE 


Detroit, Nov. 29—Harvey G. 
Luce, 55, one of Detroit’s most 
widely known advertising execu- 
tives and a noted artist, died in 
Beaumont Hospital Nov. 25. He 
had suffered a heart attack only a 
few hours earlier. 

A veteran of both world wars, 
Mr. Luce was exec. v.p. and as- 
sistant to the president of McMan- 
us, John & Adams, Bloomfield 
Hills. 

His paintings, which he worked 
on during vacations, have been 
exhibited in Detroit, New York 
and Washington. 


JACOB HENIG 


New York, Dec. 2—Jacob Henig, 
65, owner of a group of printing 
companies here, died Nov. 29 at 
Miami Beach after a long illness. 
Born in Austria, he came to the 
U. S. as a child, took a degree at 
Cooper Union and entered the 
printing business. He was president 
of Semple-Rieger Co., By-the-Inch 
Printing Corp., Monarch Manifold 
Book Co., Dressel & Maloney Co., 
and the Ever-Ready Press. 
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| THE ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 per 
line. Add two lines for box number. Copy deadline Wednesday noon 5 days 
Preceding publication date. Display classified takes card rate of $15.50 per 


column inch. Regular card discounts, 


size and frequency, apply on display. 


OS eS IES ES ES BEE ES) TOT 


HELP WANTED 


LAYOUT AND PRODUCTION ARTIST 
for Southern Wis. agency. All around man 
with modern ideas. Send full details. 

Box 7936, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


Creative Copy Man 

Growing Southern 4A agency is seeking a 
young, mature copy man interested in a 
future, capable of creating campaign 
themes in addition to writing routine 
copy on consumer and industrial accounts. 
We're hoping you’re capable of becoming 
Copy Chief as this department grows. Sell 
yourself and include details of age, ex- 
perience, salary expected, and why you'd 
like to grow with a Southern agency. 
Write Box 7914, ADVERTISING AGE. 

200 E. Illinois St., Chicago 11, Illinois 


Advertising sales representative for 
monthly hotel and resort magazine. Want 
coverage for all areas other than New 
York. We will be in Chicago for interviews 
during mid-December. Submit resumes to 


Box 7938, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


BARNARD’S ALERT EMP. SYSTEM 


NATIONWIDE 
BE SURE AT BARNARD’S 
Adv. Art Pbl’g. Research 
WA 2-2306 202 S. State Chicago 
Art and Mechanical Man 
4A agency in Southeast needs good, 


young, all-around artist to work with Art 
Director and do some black and white, 
Ppasteups and mechanicals. Give details 
including age, experience, and salary ex- 
pected. Write: President, Henderson Ad- 
verted. Agency, Inc., Box 1700, Green- 
ville, S.C. 


Advertising and Sales Promotion Manager: 
A rapidly expanding firm - leading man- 
ufacturer in its field of consumer home 
goods - needs an outstanding, aggressive 
advertising and sales promotion manager. 
This fine old firm located in the greater 
Chicago area has an excellent record of 
growth and stability, as well as a modern 
approach to product merchandising and 
employee relations. Age 30-40 years. 
Please apply with complete job and edu- 
cational background; include recent pho- 
tograph. The opportunity for the right 
man who can take charge of this depart- 
ment is outstanding. Reply 


Box 7939, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


WANTED 

COPYWRITER with imagination and ideas 
to write unusual human interest sales let- 
ters, circulars, sales brochures, slide films, 
etc. You must be able to plot out very 
rough layouts for Art Department to fol- 
low. Can use a full time or free lance 
man. Please give all details of experience 
in reply and if possible samples of work, 
which will be returned. 


Box 7937, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State HA 17-1991 Chicago 


HELP WANTED 


ADVERTISING AND SALES PROMOTION 
Want top notch young man with creative 
mind for position in our Advertising and 
Sales Promotion Department. Should have 
loose lay-out skills and basic knowledge 
for reproduction supervision. Imagination, 
positive thinking and inquiring mind re- 
quired. College graduate with appropriate 
degree and some experience preferred. 
Excellent opportunity to learn business 
from ground up with one of nation’s lead- 
ing advertisers. Write: Personnel Depart- 
ment, Pillsbury Mills, Inc., Feed and Soy 
Division, Clinton, Iowa. 


ADVERTISING 
ADVERTISING ASST., expd. multi-color 
ads with feminine appeal. $10,000-$15,000 
ART DIRECTOR with heavy consumer 
agency experience. Chicago  loca- 
tion Sal. open 
ARTIST with good layout exp. for good 
consumer agency. Chicago location. Open 
ASST. ADVTG. MGR. for Distributor pro- 
motion. Appliance or similar 


perience. Chicago location. ............ $10,000 
SHAY AGENCY, 30 W. Washington, Chi- 
cago 2, Ill. 


exp. 
500 


ARTIST. Growing display producer, mid- 
west, not large city, needs fifth creative 
man with ideas, capable of quick color 
comps. Salary open. Write point-of-pur- 
chase exp. and ambitions. 
Box 7918, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


SALES OPPORTUNITY 
We are looking for a man under 35 who 
can immediately, or after a short training 
period, sell and service local and national 
advertising accounts. We are located in 
Chicago and are the fastest growing com- 
pany in the direct mail advertising field. 
The right man is assured an excellent fu- 
ture. Send full resume in confidence with 
first letter. 
Box 7940, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. Chicago 3, Ill. 


MARKETING 
RESEARCH 
DIRECTOR 


Experienced all phases of market re- 
search. Knowledge of store audit 
technique solid enough to merit re- 
spect of leading national marketers. 
This man as administrator and co- 
ordinator, will be responsible for 
methods and procedures in New 
York office. He will head a hard 
hitting team in a rapidly expanding 
national research organization. Sal- 
ary open. Opportunity unlimited. 


Box #623 ADVERTISING AGE 
480 Lexington Ave., N.Y. 17, N.Y. 


to find. 


country and abroad. 


AVAILABLE 
TOP MANAGEMENT MAN 


One of the outstanding administrators, and creative 
coordinators in the business. Eleven years as General 
Manager at each of two of the largest agencies in the 
country have given him managerial scope that is hard 


This man’s experience includes the management of 
some of the most outstanding multi-million dollar na- 
tional and international accounts, the reorganization 
of accounts in the red into profitable operations, the 
organization of complete agency personnel, both in this 


POSITIONS WANTED 


Want real New York City representation 
by top notch creative salesman, widely 
known for extraordinary merchandising 
& promotional know-how? Top ad busi- 
ness contacts. 

Box 7946, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 


ATTENTION MR. PUBLISHER 
Want to buy part interest in small trade 
publication with option to buy balance 
later. Ten years experience, emphasis on 
Sales, good personality, top references. 
Can help you relax and retire gradually. 
All replies strictly confidential. 

Box 7945, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


Ad Agency Comptroller Off. Mgr., 36, pre- 
pare, analyze P/L, Balance Sheets, Client 
Costs, Budgets, Forecasts, Systems; Per- 
sonnel Supervision. For accurate complete 
financial management in your agency, 
write: Box 7864, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 


ADV. AND SALES PROMOTION 
man with 8 years experience promoting 
packaged products. Key spots at two 
well-known consumer product manufac- 
turers have excellently qualified me for 
advertising and sales promotion admin- 
istration. 32. Desire Chicago location. 

Box 7906, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Illinois 


GIRL ART DIRECTOR - LAYOUT 
16 years experience in agencies, stores. 
Furniture, cosmetics, fashion, etc., Chi- 
cago. Box 7942, ADVERTISING AGE. 
200 E. Illinois St., Chicago 11, Illinois 


SALES PROMOTION MANAGER for pres- 
tige magazine seeks similar or related spot 
with consumer publication agency or 
manufacturer. Ready for bigger challenge 
demanding both creative selling and ad- 
ministrative abilities, leading to manage- 
ment. $8,500. 
Box 7943, ADVERTISING AGE 

480 Lexington Ave., New York 17, N.Y. 


“Our 45th Year” 


WHITE GOODS ACCT. EXEC. 
Solid agy. exp. required by Mid- 
West shop $10-$12,000. 

SR. COPYWRITER $12,000. 

Gen. exp. lge. Eastern agcy. 


GLADER CORPORATION 
“The Agesy? Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


SPACE REPRESENTATIVE WANTED 
Leading publisher of ABC publica- 
tions is seeking a young experienced 
sales representative to work out of 
New York City. He should have 
business paper experience. Chemi- 
cal or other ene industry back- 
ground would be helpful and de- 
sirable. Compensation commensurate 
with background and experience; 
includes incentive plan along with 
profit sharin participation and 
other collateral benefits. Please send 
complete résumé. Interview to be 
held in New York City. 

Box 616 ADVERTISING AGE 


480 Lexington Ave., N.Y. 17, N.Y. 


TELEVISION 
COMMERCIAL WRITER 


If you are agency employed and 
agency reared, preferably in a good 
sized agency; if your commercials are 
cogent and imaginative, and generally 
can be produced as written—you 
should have very little trouble con- 
vincing one of the West Coast's largest 
agency operations that you are the 
man we want. Please send a résumé, 
including references and your tele- 
phone number, to our Television & 
Radio Department. 


ERWIN, WASEY & CO., LTD. 


POSITIONS WANTED | 
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Advertising Age, December 5, 1955 


BUSINESS OPPORTUNITIES 


LONG, LEAN, LONESOME, AND READY 
LONG on agency experience as AE, TV 
Director, and New Business Getter! LEAN 
from much client contact and good TV 
Production and Writing. LONESOME sit- 
ting in big 4A shop thats shrinking under 
sleeping management. READY to move 
anywhere into growing agency as AE or 
TV Director. (Will bring good consumer 
experience and guts) 
Box 7944, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


SPACE SALESMAN: Producing business 
for top consumer magazine, Wants new 
connection. Write 

Box 7947, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 


ADVERTISING - SALES PROMOTION 
22 years advertising, sales promotion, pub- 
lic relations - heavy emphasis on agricul- 
ture - wants to move south. Facile 
writer - working knowledge of layout, 
production, photography. Present boss will 
give top recommendation - expedite move. 


Box 7941, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


REPRESENTATIVES WANTED 


Advertising Space Salesman for New York 
area wanted by publisher of leading trade 
journals. Looking for young man, 30-35, 
who has successful sales record and agen- 
cy-contact experience. Wonderful oppor- 
tunity and future for right man. Give full 
details in first letter which will be held 
strictly confidential. 
Box 7948, ADVERTISING AGE 

480 Lexington Ave., New York 17, N.Y. 


REPRESENTATIVES AVAILABLE 


DYNAMIC COMBINATION of - energy, 
know-how and experience offered to pub- 
lisher who can check record for proven 
results by representatives covering pro- 
ductive eastern territory. Publishers dis- 
satisfied with current coverage can count 
on increased sales from this active com- 
pany with offices in New York and Bos- 
ton. Box 7950, ADVERTISING AGE. 

480 Lexington Ave., New York 17, N.Y. 


BUSINESS OPPORTUNITIES 


OPPORTUNITY FOR PUBLISHER 
to merge with, or acquire interest in, an- 
nual trade directory. Exceptional progress 
to date. Important field. Investment re- 
quirements moderate. 

Box 7949, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Illinois 


some 
advertising 
ALE. 


... who yearns 
for better 
organization 
servicing of 

his accounts, 


or a more compatible back- 
ground for himself and for 
them, might investigate 
the 6 - million - billing 
Agency sponsoring this 
message. Well known; 
clients likewise. Solid, de- 
pendable staff. Eager idea 
men. Research, merchan- 
dising, and a crackerjack 
radio TV operation. 


For complete privacy of 
initial approach, inquiry 
by letter or direct, can be 
made in strictest confi- 
dence of Upham & Meeker, 
Attorneys, 405 Lexington 
Avenue. New York, N. Y. 
By appointment, of course. 


Our employees know of this 


5045 Wilshire Blvd, ad. 
Los Angeles 36, Calif. Phone: MU 6-5034 
CLEVELAND + NEW YORK «+ CHICAGO 


Testing! Testing! 
Do it better in Sanders ABC 3 
Geneseo, N.Y. 

Grass roots is a-waiting. 


MISCELLANEOUS 


1956 Directory of Nebraska Newspapers. 
Book includes publisher’s names, adv. 
rates, circulations. All facts about Nebr. 
newspapers. $2 per copy. Nebr. Press 
Assn., 129 No. 9th St., Lincoln, Nebr. 


CANADA'S BEST MAILING LIST 
250,000 live names on Elliott stencils 


Call your list broker - TO - DAY 
or Tobe’s - Niagara on the Lake, Canada 


YOUR PRODUCT placed on National & 
Los Angeles Giveaway Shows at low cost. 
We also arrange film star Endorsements. 
Write Roberts & Gail, 5880 Hollywood 
Blvd., Hollywood 28, Calif. 


Everybody loves - 


‘Cartoon 


Advertising 


mi phone BR 9-311! 
Times Tower Bidg., New York 36 


Small PRIVATE OFFICE 


For Rent 


Choice North Michigan Avenue loca- 
tion. Receptionist service. Ideal for 
artist or publisher's representative. 
References required. Telephone: 


CENTRAL 6-8616 


DIRECT MAIL 
SALES REPRESENTATIVE 


One of the country’s leading direct mail 
companies offers excellent opportunity to 
man now in direct mail or related field. 
Develop and service large-volume business 
with top national advertisers in New York 
City area. Interviewing in New York this 
week. Give complete details of age, experi- 
ence, and education in first letter. Your 
reply confidential, of course. 


Box 620, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


SALES MINDED WRITER 


The advertising promotion depart- 
ment of “U.S.News & World Report” 
wants to add another writer to our 
present staff in Washington, D.C. 
We're looking for a team man, 
around 25 or 30, with ability and 
some experience in copy (for letters, 
booklets, presentations, etc.) that 
gets information and ideas across 

to executives who make advertising 
decisions. Personality is important 
because he will be working closely 
with a copy team of four. Please 

tell us the salary expected and 
address your letter to Room 288, 
“U.S.News & World Report,” 24th & 
N Sts., N.W., Washington 7, D.C. 


YOUNG MAN 
TO TRAIN AS __- 
OUTDOOR ADVERTISING 
SALES EXECUTIVE 


Good salary and secure future 
as understudy to head of com- 
pany. 

Prefer young man experienced 
in paint plant operations, com- 
mercial sign sales and estima- 
ting. 

Sincere creative man with good 
background will advance to po- 
sition of trust and responsibility. 
Write fully in complete confi- 
dence. 


Leonard Landau, President 


PER ei ta ah PRE ed ad LN a 


OUTSTANDING CAREER OPPORTUNITY 


For 3 Young Advertising Sales Trainees 


A national business publisher of high standing offers a truly outstanding 
career opportunity to 3 young (23 to 26) college graduates who will be the 
business executives of tomorrow. The men we seek represent a very small 
minority, who, after completing one or two years of business experience 
recognize the need for re-evaluating their situation. It is apparent to them 


that, if their progress is poing to be commensurate with their ambtion, they 
must seek the rare opportunity. 


We have that rare opportunity—a well established company offering rapid 
advancement, based on merit. Our openings are for advertising sales trainee 
positions. Compensation is salary with increases commensurate with progress. 


The candidates we will select may have majored in marketing, advertising, 
business administration or engineering. They were among the outstanding 
graduates in their college class and perhaps were chosen “most likely to suc- 
ceed”, because of their scholastic, athletic or extracurricular activities. Per- 
haps they were president of their fraternity or graduating class. Or they may 
have been editor or business manager of their college year book or weekly. 
The main point is Gip—~they have already shown leadership qualities which 
stamp them as men who will be worth over $20,000 before they are 35. 


If you think you can meet these requirements, please contact us. We want to 
talk with you. We have openings in our Cleveland, Chicago and New York 
offices. Our own employees know of this ad. 


Box 615 ADVERTISING AGE 


A creative thinker, he is known as the originator of 
several well-known campaigns and formats, and re- 
spected for his level-headed, down-to-earth approach 
to advertising problems at Plans Board sessions. 


Landau Outdoor Advertising Co., Inc. 
3627 N. Smedley Street, 
Philadelphia 40, Pa. 


PRODUCT MANAGER 


A major division of national food com- 
pany seeks well-rounded marketing 
executive; previous experience includ- 
ing line sales, advertising, and re- 
sponsibility for planning, direction 
and control of marketing objectives 
for a consumer product—preferably 
food. Eastern seaboard location. Only 
detailed résumés of training, experi- 
ence, and personal qualifications will 
be considered. Replies confidential to: 


Box 624, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 


Such top-drawer management men are rarely available. 
This one is . . . as general assistant to the president of 
an agency, General Manager of an agency, or director 
of the advertising department of a manufacturer. Your 
inquiries will be held in confidence. 


August T, Mattucci, Amalfi Personnel 
38 East 57 Street, Tel: PLaza 1-1490 


200 E. Illinois St. Chicago 11, Ill. 
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PITTSBURGH 
OPPORTUNITY 


= engineering, construction 
manufacturing firm wants 
assistant advertising manager 
under 35—with agency or in- 
dustrial advertising department 
experience in copy, production, 
direct mail, sales literature and 
publicity. 


Write completely about your- 
self, including salary require- 
ments. Tell us why you want to 
change and describe your quali- 
fications for an interesting di- 
versified assignment with a na- 
tionally known AAAA company. 
All replies confidential. 


Box 625 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING MGR. 


Modern Retail Quality Apparel 
Store, Located Thriving South- 
ern City. 


TOP SALARY POSITION 


For Capable Man, With Initia- 
tive & Creative Ideas. 


Submit Samples Of Work Ré- 
sumé - Education - Record Of 
Employment-Salary. 

WRITE BOX 619, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


CREATIVE ART DIRECTOR 


Need a young experienced artist who can 
create, plan and buy art. Who would like 
to work in the Southwest in a substantial 
4A agency. Should be well grounded in 
mechanical production. Good starting sal- 
ary and opportunity to advance. Send com- 
plete résumé of experience, in confidence, 
photo if possible. 
Box 622, ADVERTISING AGE 

200 E. Tilinois St. Chicago 11, Ill. 


REGIONAL PUBLICITY 
MGR. $12,000 


Must be versatile writer, capable administra- 
tor, know business and industrial media and 
possess strong personal contacts in Midwest 
and East. Solid opportunity with nationally- 
known Metals Company. Age 30-45. Contact 
me in full confidence. 


GEORGE E. PYL' 
Executive Advertisin 
WABASH EMP 


202 S. State St. 


Coneultant 
LOYME AGEN: 


cy 
, Chicago 4, WAbash 2-5020 


WRITER — TECHNICAL 


Leading manufacturer has enticing 
opportunity for man with inquiring 
mind and nchant for hard work. 
Position will lead eventually to key 
advertising role. Prefer seasoned 
man with technical education, but 
will consider young writer provided 
ye is interested in heavy machinery. 

[——— with graphic arts de- 
sirable, but not essential. This is a 
full time, exacting task, so please do 
not answer if you intend to freelance 
in are time. Chicago company. List 
qualifications fully. 


Box 621 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


Fine, Fasi, fairly Priced Photography 


pics 


photographers 


DEARBORN 2-1062 


WEST I-6600 


Sn eee eee eee ene 


_TO LEASE | 


‘4000 SQUARE FEET 


' INDUSTRIAL BLDG 


FOSTER and KLEISER 


EXT. 8: ° 


re ee 


BELIEVERS—Foster & Kleiser Co., West Coast outdoor operator, dem- 
onstrated the value of its own medium by renting some surplus 
warehouse space as a result of posting this single panel. 


(Continued from Page 3) 
tures or foreign trade. He also 
finds business inventories in bal- 
ance. 

As for 1955, “it exceeded expec- 
tations.” National output increased 
almost $33 billion, or 9% over 
third-quarter 1954. Unemployment 
was reduced from 3,000,000 to 
about 2,000,000, despite the influx 
of 1,500,000 new workers—mostly 
women—into the labor force. 


® Looking to 1956 Mr. Koffsky 
says: “In summary, total demands 
on the economy, from consumers, 
business and government, are ex- 
pected to increase moderately over 
the year ahead—not as much as in 
the past year. The rise should be 
sufficient to absorb the normal 
amount of new entries into the 
labor force. 

“The productivity of the econ- 
omy should enable high demands 
to be satisfied at fairly stable 
prices again. But some price in- 
creases in the industrial segment 
of the economy should be expected. 
A demand increase again as large 
as we have had over the past year 


_ The Midwest's ; 
outstanding placement 
service for Adv.- Art & 

allied fields. 


By appointment only 
59 E. MADISON + SUITE 1417 
CEntral 6-5670 


Splendid Opportunity As 
ASSISTANT TO PRESIDENT 


Leadi Chicago peo manufactur- 
er with expand retail outlets 
seeks young promotion-minded man 
to fill new position of assistant to 
resident. You will be liaison with 
p ad agency, supervise merchan- 

ers, th of ad program, contact deal- 
andle correspondence, serve 

as “right hand” of president. If you 
are strong on follow-through, ad- 
ene getomene. and merchan- 
dising ility, we offer you a bril- 
liant future. Tell us about yourself, 


187 N. LASALLE, CHICAGO ILLINOIS including salary requirements. 
PUBLICITY | COMMERCIAL || Box617 ADVERTISING AGE 
CONVENTION — INDUSTRIAL || 200 £. tilinois St. Chicago 11, Ill. 

AR OR ADVERTISING PERSONNEL 


for 
SAN FRANCISCO 


Package Design 

The man who seeks the challenge 
of developing and administering 
a new program should investigate 
this position. 
This growing manufacturer of 
paperboard packaging materials 
demands the organization and de- 
velopment of a graphic design pro- 
gram. The man chosen will have 
complete responsibility for this 
activity. 
Required is demonstrated creative 
ability and a sales-minded ap- 

roach to design problems. Candi- 

ate must have the experience 
necessary to handle administrative 
matters and be thoroughly famil- 
iar with the printing processes 
used in paperboard packaging. 

Write: L. E. Stevenson 
P. O. Box 3611 


Employer—Employee 
Investigate 
our active confidential service 
Betty Clem 
DRAKE PERSONNEL, INC. 
220 S. State © HArrison 7-8600 © Chicago, Ill. 


Wanted! 
Experienced 
Advertising Man 
Who Desires 
Bigger Opportunity 
Larger Responsibilities 
More Earnings 
Must be highly creative, yet well 
balanced with management ability 
and thorough advertising experience, 
qualified to handle national accounts 
with top management. Send picture, 
ow no data and samples. N. A. 

vertising Ag Des 


inter a ency, 
Moines, Iowa. 


Quieter Boom, But No 
Bust in ‘56: Forecast 


could bring strong 
pressures.” 

The outlook conference had lit- 
tle encouragement to offer farm- 
ers. In general, the department’s 
experts saw no hope for any im- 
provement in farm income in 1956, 
or little prospect that farm produc- 
tion costs will drop. 

The conference was told that 
farmers have maintained their 
standard of living despite the drop 
in farm income, but this has been 
achieved by supplementing income 
with revenue from activities other 
than farming. 


Now Ten Years Old, 
Standard Outdoor 
Still Likes Copy Brief 


(Continued from Page 2) 
ognized as “commercial” along un- 
restricted arteries and asserts that 
no advertising structures are to be 
located in strictly residential areas 
or in places where they might ob- 
struct scenic views or approaching 
traffic. 


inflationary 


ws Along with its advertising cam- 
paign, Standard has conducted an 
intensive merchandising operation 
in which reprints of ads—along 
with miniatures of the poster de- 
signs which form the basis of the 
layout—have been distributed to 
hundreds of advertisers and agen- 
cies. 

A major segment of the mer- 


rchandising activity has been dis- 


tribution with Lionel Corp. of 
some 40,000,000 miniature replicas 
of 24-sheet posters for use on 
model railroad layouts in more 
than 1,000,000 homes (see story on 
Page 110). This particular tie- 
up is now in its seventh year. 

SOAI members also get a news- 
letter on trends and developments 
in the field and have access to a 
comprehensive file of client, pros- 
pect and competitive media data. 
Earlier this year the headquarters 
of SOAI were moved to larger 
space at 444 Madison Ave., New 
York, where it now occupies half 
the tower floor. The New York of- 
fice is headed by Parker James, 
exec. v.p. Edward C. Donnelly Jr., 
president of John Donnelly & Sons, 
Boston, is Standard’s president, 
and the agency for the campaign 
is Calkins & Holden. 


‘Beach & Pool’ Changes 
Name to ‘Swimming Pool Age’ 

Beach & Pool & Swimming, 29- 
year-old monthly trade magazine 
published by Hoffman Publica- 
tions, New York, will change its 
name to Swimming Pool Age in 
January. Simultaneously, the mag- 
azine will raise its rates, based on 
an increase from $165 to $185 for 
a b&w page, one time. 

The rate increase is based upon 
a circulation increase of 27%, ac- 
cording to the publisher. 


115 


‘U. S. News’ Moves Office 


U. S. News & World Report has 
moved its San Francisco office 
to Room 1002, 351 California St. 


Charles Hayes Co. Moves 

Charles Elwyn Hayes Co., 
Chicago agency, has moved to 332 
S. Michigan Ave. 


‘this $550 million 


market’s been 
kept WAITING! . 


“Your fine new record fan magazine fills a pressing 
need . . .”’ wires Manie Sacks, vice president of RCA 
Victor Record Division, a key man in the $550 million 
music industry. And half a million readers are gobbling 
| up RECORD WHIRL’s lively contents, including products, 
| Offer them your product, and you'll see — fast! 

By the publishers of 


RECORD 2:2 DOWN BEAT 


re: 2001 Calumet Ave., Chicago 16, Ill. 
Everything in the World about the World of Recordings 


Down Beat — Beat — Country and Western Jamboree — Record 

M,\* maher Whirl — Haste Beverages — Bebidas — La Farmacia Moderna — 
2 publication Radio y Articules Electricos — Elaboraciones y Envases — La Tienda — 
Publishing since 1934 | Radio y Articulos Electrices Catalog File — Bebidas Annual Directory 


Harvard BUSINESS REVIEW ? 


Harvard BUSINESS REVIEW subscription list is a roster 

of key executives who manage the country’s leading industrial 
and commercial organizations. They are the men who plan and 
decide. They read Harvard BUSINESS REVIEW because 

it gives them the most authoritative thinking on all aspects of 
management. Here, in a brief sampling, is the calibre of 
Harvard BUSINESS REVIEW readers: 


they are 
CHAIRMEN 
f 


American Smelting & Refining Co.... 
Anaconda Copper Mining Corp. 

...E. I. Du Pont de Nemours and Co. ... 
Gulf Oil Corp. ... Monsanto Chemical Co. 
.. New York Life Insurance Co. 


Celanese Corporation of America... 
Goodyear Tire and Rubber . . . Lockheed 


they are 


PRESIDENTS Aircraft Corp. ... National Biscuit COR cas 
Remington Rand, Inc. . . . Republic 
of Steel Corp. . . . Standard Oil Company of 


California . .. Westinghouse Electric Corp. 


they are 


VICE Allied Chemical & Dye Corp.... 
Armstrong Cork Co... . Caterpillar Tractor 
Co.... General Motors Corp.... 


P RESIDENTS The Gillette Co. . .. Inland Steel Co. ... 


of Texas Co.... Union Carbide & Carbon Corp. 


These are the men you reach when you place advertising in 
Harvard BUSINESS REVIEW. The cost for contacting this 
influential audience is low, compared to the cost of coverage in 
any Other business magazine. In Harvard BUSINESS REVIEW, 
your advertising dollar puts you in touch with the 

greatest concentration of true management executives. 


reach the top — advertise in 


Harvard BUSINESS REVIEW 


for the whole story, write today for free booklet, 
“SUMMING UP...” 
40 East 49th Street, New York 17, N. Y. 
Soldiers Field, Boston 63, Mass. 
120 S. LaSalle Street, Chicago 3, Ill. 
@ 3257 West Sixth Street, Los Angeles 5, Cal. 


GUARANTEED NET PAID CIRCULATION — 45,000 
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Contact all levels of metalworking mManagemert... 


or 


BPRS EOS TE IPMS PORE OD 


i ae ste 


rp 


Build the strength of 


into your advertising program 


WORKS MANAGER 


INEER + FACTORY MANAGER 


PERATIONS « GENERAL SUPERINTENDENT + PRESIDENT 


SES + MANAGER QUALITY CONTROL + DIRECTOR INDUSTRIAL ENGINEERING 


GONE ARE the days of one-man manage- 
ment in metalworking. With its growth 
—and the complexity of doing business 
—more and more key men are moving 
into every level of the Management Group. 

To meet the needs of its readers, STEEL 
has been gearing its editorial reporting 
to the management interests of these ad- 
ministrative, production, engineering and 
purchasing men. It’s tuned to their in- 
formation needs today. 

Take a new look at STEEL’s editorial 
approach. You’ll see why STEEL is your 
best buy when you’re advertising to all 
levels of metalworking management. 


Edited for metalworking men at every management level 
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